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ANPA  Week 
in  New  York 
(see  page  12) 
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destroys  Colo, 
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Conununity  Service 
more  than 
Skin  Deep 

The  idea:  produce  something  more 
than  a  routine  July  4  special  section, 
anticipating  the  Bicentennial. 

So  The  Daily  Journal  (Wheaton.  111.) 
dug  into  local  area  history.  It  found, 
authenticated  and  photographed  32 
key  sites,  gained  permission  for  public 
entry  to  many,  mapped  a  self-con¬ 
ducted  auto  tour.  The  same  material 
was  worked  into  a  sound/slide  pro¬ 
gram  seen  by  scores  of  school  and 
adult  groups. 


Caught  up  in  the  project,  a  local  bank 
set  up  free  bus  service  to  the  32  sites 
during  July  4  week,  had  to  double  orig¬ 
inal  schedules,  still  turned  away  some 
5.000. 

The  special  section  and  sound/slide 
program  are  still  in  use.  Citizens  and 
The  Daily  Journal  are  planning  an 
expanded  event  for  this  year. 

We  view  The  Daily  Journal’s  role  as 
community  service  that’s  more  than 
skin  deep.  It  has  given  its  community 
greater  knowledge  and  respect  for  it¬ 
self  and  its  American  heritage. 


Co[2liU|  MeutspapMS 


Jim  Blount 
believes  an  annual 
Indian  attack 
boosts  community  spirit 

An  Indian  attack  on  city  hall  in  downtown 
Hamilton,  Ohio  in  l‘)73?  Yes. 

Not  only  did  the  historical  Fort  Hamilton  Days 
event  make  front  page  news,  it  was  planned,  organized  and 
partially  funded  by  Harte-Hanks’  “Journal-News.” 

Retail  stores,  banks,  utility  companies,  schools,  city  officials, 
shopping  centers,  citizens  were  all  caught  up  in  the  excitement. 

For  eight  days  the  celebration  reminded  residents  of  their  rich  heritage. 

More  important,  it  helped  Hamilton  consolidate  a  community  spirit. 

And  who  was  a  significant  contributor  to  this  event. 

Jim  Blount,  managing  editor  of  the  “Journal-News.”  Since  1971,  when 
the  “Journal-News”  joined  the  Harte-Hanks  group,  he  has  led  a  coordinated 
program  to  ( 1 )  provide  a  better  information  product  for  consumers  and 
advertisers  and  (2)  to  build  community  spirit. 

Inspired  by  Jim’s  leadership,  the  “Journal-News”  editorial  staff  has; 
expanded  local  news  coverage,  converted  to  photo  composition,  added  a  Sunday 
edition,  improved  format,  provided  advertisers  a  more  efficient  medium, 
and  revitalized  professionalism  in  communicating  with  the  public. 

The  newspaper  has  been  a  vital  part  of  daily  life  for  Ohio’s  Golden  Triangle 
residents  since  1897.  Jim  Blount  intends  to  keep  it  that  way. 


Jim 


HARTE'HANks  Newspapers,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  ANiONio,  Texas  78291 
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a  Starch-Hooper 
Survey 

made  recently 
in 

Westmoreland  County 
the  Reason  for  the 
INCREASE 
our  Circulation 
our  Advertising 


on  the  survey's  question: 

"What  do  you  consider  to  be  your 
Regular  Newspaper?" 

the  cumalative  six  issue  results  were: 
76.0  TRIBUNE-REVIEW 
68.4  Pittsburgh  Paper  (a) 

61.9  Pittsburgh  Paper  (b) 

The  TRIBUNE-REVIEW  outdistonced  all 
competitors  in  food  and  classified  sec¬ 
tions. 


The  readers  surveyed  said  its 
TRIBUNE-REVIEW  is  a  Good  Paper." 


It's  readers  were  high  on  its  week-end 
Saturday  Comics  and  its  FOCUS  maga¬ 
zine. 


If  YOU  want  the  BEST  coverage  in 
Westmoreland  County 
YOUR  BEST  BUY  is 


the 

Greensburg,  Pa. 


The  Tribune-Review  Publishing  Co. 

Cabin  Hill  Drive,  Greensburg,  Pa.  15601 
National  Representative 
Mathews,  Shannon  &  Cullen,  Inc. 
Offices  in  Principal  Cities 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

21 — American  Council  on  Education  for  Journalism  Annual  Meeting.  Wal¬ 
dorf-Astoria  Hotel.  N.Y.C. 

21-25 — American  Newspaper  Publishers  Association  convention.  Waldorf- 
Astoria.  New  York  City. 

21- 26 — API  Business  and  Financial  Editors  Seminar.  Columbia  U..  N.Y.C. 

22 —  Annual  Reuben  Awards  Dinner.  National  Cartoonists  Society,  Plaia 
Hotel,  New  York  City. 

22 — Associated  Press  annual  meeting  and  luncheon.  Waldorf  Astoria, 
New  York  City. 

22 — United  Press  International  annual  breakfast  meeting,  Waldorf  Astoria. 
New  York  City. 

22- 26 — KNIT  Seminar  on  Financial  Management  for  Non-Financlal  Mana¬ 
gers.  Miami.  Fla. 

23- 26 — Catholic  Press  Association-Associated  Church  Press  Joint  National 
Convention,  Brown  Palace  Hotel,  Denver,  Col. 

26-27 — Louisiana  Press  Association  Annual  Convention,  Monteleone  Hotel, 
New  Orleans.  La. 

26-28 — N.J.  Press  Association  Annual  Advertising  Conference,  Tamiment 
Resort  and  Country  Club,  BushkIII,  Pa. 

28-30 — Ohio  Circulation  Managers  Association,  Cleveland  Plaza,  Cleveland 
Ohio 

28— 30 — PNPA  Foundation  Institute  Advertising  Seminar.  Sheraton-Harrisburg 
Inn.  Harrisburg,  Pa. 

29 —  Canadian  Press  Spring  Meeting  of  the  Board.  Toronto. 

30 —  Canadian  Press  Annual  Meeting.  Toronto. 

MAY 

1-3 — Commercial  Web  Offset  Workshop,  Graphic  Arts  Research  Center. 

Rochester  Institute  of  Technology.  Rochester.  N.Y. 
t-3 — Florida  Newspaper  Advertising  Executives  Spring  Conference.  Clear¬ 
water  Beach  Hilton.  Clearwater,  Fla. 

1- 4 — Florida  Newspaper  Advertising  Executives  Spring  Conference,  Clear¬ 
water  Beach  Hilton.  Clearwater  Beach.  Fla. 

2- 3 — Canadian  Daily  Newspaper  Publishers  Association  Annual  Meeting, 
Toronto. 

3- 4 — Society  of  Professional  Journalists  Region  2  Conference,  Williams¬ 
burg,  Va. 

3-4 — Virginia  Press  Association  Old  Dominion  Advertising  Conference. 
The  Ingleside,  Staunton.  Va. 

3- 4— Western  N.Y.  Publishers  Assoc.  Spring  meeting,  Fallsway  Motor  Hotel, 
Niagara  Falls,  Canada. 

4 -  Seminar  for  Family  and  Women’s  Editors  of  N.Y.S.  Society  of  News¬ 
paper  Editors,  Newhouse  Center,  Syracuse.  N.Y. 

3-5 — Indiana  AP  Managing  Editors  Association  Meeting,  Ramada  Inn, 
Kokomo.  Ind. 

3-5 — Ohio  Press  Women  Spring  Meeting.  Atwood  Lake  Lodge,  Dellroy, 
Ohio. 

7 -  Certified  Audit  of  Circulation  Inc.,  Holiday  Inn,  Atlanta,  Ga. 

5- 8 — SNPA  Foundation  Workshop,  The  New  Technology  and  the  News 
Room,  Richmond  (Va.)  News-Leader  and  Times-Dispatch. 

8- 11 — Suburban  Newspapers  of  America  Annual  Convention,  Marriott 
Hotel,  Atlanta.  Ga. 

9- 11 — Southern  Short  Course  in  News  Photography,  Benton  Convention 
Center.  Winston-Salem.  N.C. 

10- 11 — Society  of  Professional  Journalists  Region  6  Conference,  Minne¬ 
apolis,  Minn. 

12-15 — Institute  of  Newspaper  Controllers  and  Finance  Officers  National 
Spring  Conference,  Mountain  Shadows  Hotel.  Phoenix,  Ariz. 

12-15 — International  Press  Institute  Membership  Assembly,  Kyoto,  Japan. 

12- 24 — API  Managing  Editors  and  News  Editors  Seminar  (for  newspapers 
over  50,000  circulation),  Columbia  University,  N.Y.C. 

13- 17 — KNIT  Seminar  on  Problem  Solving  and  Decision  Making.  Miami, 
Fla. 

14- 17— Basic  Ouallty  Control  tor  Graphic  Arts  Applications.  Graphic  Arts 
Research  Center,  Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15- 18 — American  Association  of  Advertising  Agencies  annual  meeting,  The 
Greenbrier.  White  Sulpher  Springs,  W.  Va. 

16- 18 — Florida  Press  Association  Spring  Convention,  Hilton  Hotel.  Ta'la- 
hassee.  Fla. 

16-18 — Ohio  Newspaper  Offset  and  Retail  Advertising  Clinic,  Sawmill 
Creek,  Huron,  Ohio. 

16-18 — Pennsylvania  Press  Conference.  Penn  Harris  Motor  Inn,  Harrisburg, 
Pa. 

16- 18 — Combined  Ohio  Newspaper  Association  Offset  and  Retail  Adver¬ 
tising  Clinic,  Sawmill  Creek  Lodge,  Huron,  Ohio. 

17- 19 — Mid  American  Press  Institute  Page  Make-Up  and  Content  Seminar, 
Hotel  Sheraton-Jefferson,  St.  Louis,  Mo. 

19-22 — International  Newspaper  Promotion  Association  Annual  Meeting, 
Sheraton-Cleveland  Hotel,  Cleveland.  Ohio. 
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Add 

one  hundred  andone 
great  newspaper  people 
toyour  staff 
urith  one  phone  call. 


It’s  easy.  Give  us  a  call  and 
we’ll  put  every  one  of  our  101  col¬ 
umnists,  artists,  cartoonists  and 
editors  to  work  at  your  newspaper. 

And  when  you  hire  them  by 
subscribing  to  the  NEA  Daily 
Service,  you  get  more  of  every¬ 
thing  else. 

More  quality. 

Our  writers  and  cartoon¬ 
ists  are  seasoned  professionals  in 
as  many  areas  as  you  can  name. 
The  NEA  artists  and  editorial 
staff  round  out  their  work  with  a 
splendid  array  of  illustrations, 
photos  and  tight,  thoughtful  edit¬ 
ing. 

Morewariety. 

Our  correspondents  follow 
all  points  of  the  compass  to  bring 
your  readers  news  of  the  new 
world  and  the  people  in  it.  On  mat¬ 
ters  of  medicine,  sports,  politics, 
family  life,  and  food  for  stomach 
and  soul,  our  byliners  know  what 
they’re  talking  about. 


More  surprises. 

For  example,  there  is 
LENS  (London  Economist  News 
Service)— articles  and  graphics 
prepared  with  the  editors  of  the 
influential  Economist  news  week¬ 
ly.  We  also  have  preparedness  fea¬ 
tures  in  color  for  holidays  and 
special  events.  Exclusive  specials 
on  current  issues  to  expand  your 
news  coverage.  Instructional  se¬ 
ries.  And  16  clever  comics. 

More  economy. 

Feature  for  feature,  our 
Daily  Service  gives  you  more 
value  than  you  would  get  from 
anybody  else.  And  it’s  all  available 
in  forms  compatible  with  your 
production  system. 

All  you  have  to  do  is  phone. 
What  could  be  easier? 

Call  collect  today  to  Dick 
Johnson,  216-621-7300. 

Newspaper 
Enterprise 
Association 


.0 


H's  all  YOurs  iff  you  buY  ours. 


The  News 
is  the  most 
powerful 
medium  in 
Buffalo* 


Here%  Proof.*. 


In  1973,  national  advertisers  placed  more  than  78%  of 
their  daily  ROP  newspaper  dollars  with  The  Buffalo 
Evening  News.  That  same  year  more  than  500  products 
and  services  were  advertised  EXCLUSIVELY  in 
The  News. 

The  News  (6-day)  also  published  more  linage  in  all 
categories  than  the  other  newspaper  (7-day). 

Over  12.120,000  MORE  lines  of  Total  advertising. 
Over  8,870.000  MORE  lines  of  Retail  advertising. 
Over  3,260,000  MORE  lines  of  Classified  advertising. 
Over  726.000  MORE  lines  of  ROP  General 
advertising. 

Over  255.000  MORE  lines  of  Financial  advertising. 

Daily  vs.  daily.  The  News  leads  the  other  newspaper  in 
31  of  the  32  Media  Records  retail  classifications 
including... 

90%  of  all  Department  Store  Linage 
90%  of  all  Furniture  and  Appliance  Linage. 

98%  of  all  Drug  Store  Linage 

97%  of  all  General  Merchandise  Store  Linage 

88%  of  all  Garden  Store  Linage 

68%  of  all  Real  Estate  Linage 

65%  of  all  Food  Store  Linage 

The  Simmons  Local  Index,  1972,  details  the  readership 
of  The  News  An  audience  unmatched  by  any  medium 
in  Buffalo. 


Daily  News  Audience  %  of  ADI 

Total  Adult  Readers  54% 

Total  Women  Readers  56% 

Total  Women  Readers  (18-49)  66% 

Total  Men  Readers  52% 

Adult  Readers  with  household  income 
of  $15,000  or  more  62% 


Buffalo  Evening  News 

Represented  nationally  by  Story  &  Kelly-Smith 


CA  TCH-lines 

By  Lenora  Williamson 

I  “TO  TELL  THE  TRUTH,  while  my  mother  taught  me  to  he 
polite  to  everyone,  it  might  be  a  little  difficult  to  be  polite  to 
1  or  about  some  of  these  sexless  whatever-they-ares,”  writes  Paul 
Jasper,  editorial  page  editor  of  the  Pensacola  (Fla.)  News- 
Journal.  He  was  expounding  on  difficulties  of  remaining  polite 
when  “the  world  is  no  longer  permitted  to  differentiate  by  word 
or  expression  between  man  and  woman.” 

Concludes  Paul,  “There’s  no  way  to  say,  yes,  ma’m”  or  “no, 
sir”  to  a  unisex,  and  I  don't  want  to. 

“It’s  enough  to  make  any  huperson  cry. 

“Or  commit  personslaughter.” 

* 

NO  NAMES  PLEASE — A  half  dozen  student  journalists 
were  being  shown  new  electronic  editing  and  typesetting  equip¬ 
ment  at  the  Des  Moines  Tribune.  When  the  tour  got  to  the 
computer  room,  with  its  CRTs  and  a  tall,  rectangular  box  full 
of  circuitry,  one  student  was  heard  to  ask;  “Is  that  refrigerator 
I  where  they  keep  the  cold  type?” 

«  «  * 

“GOT  A  UFO  EDITOR  ON  YOUR  STAFF  YET?  queries 
Ed  Miller’s  APME  Idea  Club  newsletter.  Ed  explains  that  the 
Santa  Barbara  News-Press  has  developed  contacts  in  two  un¬ 
usual  areas.  Assistant  Managing  editor  Jim  Garrett  reported 
that  the  News-Press  has  a  source  who  compiles  local  UFO 
sightings  and  introduces  reporters  to  people  who  see  things 
flying  around  up  there.  The  News-Press  staff  is  also  busy  meet¬ 
ing  exorcism  types.  Ed  adds  that  although  the  exorcism  furor 
is  fading,  it  might  be  handy  to  keep  current  a  list  of  local 
devil’s  advocates.  “With  the  world  as  it  is,  who  knows,  one 
of  them  may  be  the  next  ‘superstar.’  ” 

*  *  * 

!  CARDINAL  CATCHER — “You  must  love  birds,  Rollo,”  ob¬ 
serves  Nancy,  that  cheerful  heroine  of  Ernie  Bushmiller’s 
I  comic  strip.  “You  have  so  many  birdhouses.”  The  first  panel 
is  filled  with  bird  houses  all  over  the  yard.  Agrees  Rollo,  “I’m 
trying  to  attract  every  kind  of  bird  there  is.”  Second  panel, 
he  points  to  a  birdhouse  in  the  shape  of  a  church  complete  with 
towering  steeple.  “I  had  that  made  to  order — I  thought  it  might 
attract  some  cardinals.”  And  it  did  too.  Which  one?  Terence 
Cardinal  Cooke,  who  lives  right  up  the  street  and  around  the 
j  corner  from  E  &  P.  The  Cardinal  asked  United  Feature  Syn¬ 
dicate  for  the  original  drawing  of  that  particular  “Nancy”  strip. 
*  ♦  * 

“ABOUT  THE  ONLY  THING  ARTHUR  KROCK  DID  NOT 
WRITE  in  his  60  years  as  a  Washington  correspondent  was 
his  own  obituary,  and  the  irony  of  this  is  that  maybe  he  was 
about  the  only  man  who  could  really  have  got  it  right.”  James 
i  Reston.  in  an  appraisal  accompanying  the  Krock  obituary  in 
the  New  York  Times,  suggests  the  main  fact  is  that  Krock, 

!  Walter  Lippmann  and  David  Lawrence  were  pioneers  in  the 
American  newspaper  column.  “Born  in  the  last  century,  they 
were  our  links  between  the  old  and  the  new  century  .  .  .  Now 
only  Lippmann  survives,  alone  and  melancholy  .  .  .  but  still 
dreaming  of  his  Good  Society.” 

*  .  * 

MOST  OVERLOOKED  NEWS  OF  LAST  WEEK  appeared 
in  the  ff'ashington  Post  “Personalities”  column  roundup  and 
got  only  one  paragraph.  It  was  reported  that  Mrs.  Nixon,  dur- 
j  ing  brief  remarks  at  a  dedication,  said  she  was  “very  envious 
of  all  the  beautiful  furniture”  at  the  George  Mason  home.  She 
'  also  noted  Mason’s  goutstool  and  added  that  similarly  modern- 
day  goutstools  were  being  used  in  the  White  House.  Names, 

I  please,  of  the  goutstool  aficionados — and  pictures? 

*  «  « 

“1  CAME  TO  WORK  FOR  THE  EL  PASO  POST  as  a  10- 
year-old.  The  child  labor  laws  at  that  time  were  quite  weak,” 
was  the  way  Bob  Ingram,  sports  editor  of  the  Herald-Post, 
accepted  election  to  El  Paso’s  Sports  Hall  of  Fame,  still  re¬ 
fusing  to  divulge  his  age.  Ingram’s  “As  I  Was  Saying”  column 
has  been  favorite  sports  reading  around  El  Paso  for  over  four 
decades.  For  20  of  those  years  he  was  a  one-man  sports  de¬ 
partment,  covering  as  many  as  four  events  in  a  day.  He  now 
i  heads  a  four-man  staff. 

EDITOR  at  PUBLISHER  for  April  20,  1974 
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Public  ^8  right  to  know 

The  Town  of  Rye,  ^\’^estchester  County,  New  York,  in  an  official 
proclamation  declared  April  10  as  “Meet  Your  Government  Day” 
inviting  all  citizens  to  visit  town  offices  “recognizing  the  high  im¬ 
portance  of  the  citizen’s  ‘Right-to-Know’  about  all  government  affairs 
which  affect  their  well  being,  health,  happiness,  education,  occupa¬ 
tions  and  security.” 

This  was  followed  by  a  proclamation  from  the  Westchester  County 
Executive  setting  April  11  as  “Meet  Your  Government  Day”  and  in¬ 
viting  citizens  to  visit  County  offices  in  White  Plains  “in  recognition 
of  every  citizen’s  right  to  know  about  all  government  affairs.” 

On  top  of  that,  the  legislature  of  the  State  of  New  York  unanimously 
passed  a  joint  resolution  commending  the  Town  of  Rye  for  its  action 
saying  “it  is  vitally  important  for  all  citizens  to  know  their  govern¬ 
ment  and  to  hold  high  confidence  in  America’s  future.”  It  commended 
the  Town  “for  its  recognition  of  the  public’s  right  to  know  and  its 
appreciation  of  the  necessity  of  cooperation  between  government  of¬ 
ficials  and  the  citizenry.” 

This  project  was  originated  and  sponsored  by  the  .American  Insti¬ 
tute  of  Industrial  Engineers,  I'appan  Zee  Chapter.  Hartley  W.  Bar¬ 
clay,  a  member  of  that  board  and  long  active  in  free  press  activities, 
says:  “While  the  Constitution  guarantees  Freedom  of  the  Press  there 
is  nothing  in  the  Constitution  that  upholds  ‘the  public’s  right  to 
know,’  which  is  certainly  the  keystone  to  the  archwork  of  Freedom 
of  the  Press.” 

It  sounds  like  a  natural  project  for  newspapers  all  over  the  coun¬ 
try.  Citizens  ought  to  know  more  about  their  government  at  all  levels 
ami  newspapers  should  promote  it. 

Media  issues  before  high  court 

The  United  States  Supreme  Court,  just  returned  from  its  Easter 
recess,  has  befoie  it  a  number  of  press-related  cases  probably  un- 
ecjualled  in  court  history.  Scheduled  for  argument  in  the  next  few 
weeks  are  cases  involving: 

The  constitutionality  of  the  Florida  statute  giving  politicians  the 
right  of  ecjual  space  for  reply  to  critical  newspaper  editorials  which 
is  being  challenged  by  the  Miami  Herald; 

The  rides  of  the  Federal  Bureau  of  Prisons  preventing  confidential 
interviews  between  reporters  and  inmates  which  arc  being  challenged 
by  the  Washington  Post  and  others; 

The  right  of  prison  inmates  to  communicate  with  the  news  media 
by  mail  and  to  write  uncensored  letters  to  their  attorneys; 

The  attorney  who  was  barred  from  the  trial  of  his  client  because 
ne  gave  an  inter\  iew  to  a  newspaper. 

The  most  critical  of  these  is  the  Miami  Herald  case.  A  decision  in 
favor  of  the  newspaper  will  mean  that  editors  will  continue  to  be  in 
control  of  their  own  news  space.  .An  adverse  opinion  will  bring  the 
hand  of  the  government  and  the  courts  into  the  news  and  editorial 
decision-making  processes. 

The  court’s  position  on  this  will  tell  us  whether  the  cornerstone  of 
the  First  .Amendment  guarantee  will  remain  intact  or  have  a  large 
chunk  chipped  off. 
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P.O.  RIDE 


FnEsiom  -  m4 

AmnicAN  sectirr  of  4£i¥SfAPff  fotro/ts 


Reference  your  editorial  “Every  other 
week  delivery”  in  the  March  30,  1974  issue. 

The  March  30  issue  was  put  into  our 
post  office  box  this  morning.  Your  issue  of 
March  23  was  put  into  our  post  office  box 
yesterday  (April  3)  morning.  It  is  funny 
that  your  7  day  later  issue  was  only  one 
day  behind.  Or  was  it  before?  Anyway, 
unless  someone  is  reading  it  enroute,  some¬ 
thing  is  amiss.  Or,  is  it  Ms? 

Does  second  class  mail  travel  by  sub¬ 
sidized  freight  in  trucks,  boxcars,  or  other 
means? 

Out  here  we  have  a  situation  where  we 
mail  our  newspaper  (2nd  class  mail)  to  a 
subscriber  less  than  20  miles  away.  Be¬ 
cause  of  the  “rules”  of  regional  postal  serv¬ 
ice  czars,  our  town  is  the  last  stop  on  the 
route.  The  subscriber  being  south  of  us 
has  his  newspaper  travel  north  some  70 
miles  to  Stockton  where  the  mail  is  re¬ 
worked  and  it  (the  newspaper)  is  re-routed 
to  the  Fresno  regional  office — about  12.3 
miles  south  (again). 

Upon  arrival  there,  it  is  again  re-worked 
and  sent  to  Los  Banos  (70  miles  north¬ 
west)  where  upon  arrival  it  is  again  re¬ 
worked  and  put  in  the  rural  carrier’s  satchel 
for  travel  of  about  11  miles  where  our 
newspaper  is  deposited  in  the  prescribed 
rural  free  delivery  mail  box  located  across 
the  road  from  the  subscriber’s  abode. 

Our  Thursday  newspaper  is  delivered  on 
Saturday.  It  was  printed  Wednesday  p.m. 
addressed  within  four  hours  from  the 
warm  presses  and  placed  in  the  proper  zip 
coded  mail  bag  and  delivered  to  our  post 
office  just  under  200  feet  away  from  our 
addressograph  machine. 

At  the  post  office  at  approximately  11 
p.m.  Wednesday,  the  newspaper  mentioned 
above  does  not  leave  the  warmth  of  the 
post  office  until  approximately  5:30  p.m. 
Thursday  night  when  it  begins  this  all 
wonderful  ride  to  our  subscriber  to  the 
south  of  us  less  than  20  miles  away.  No 
wonder  our  rates  are  high  —  three  han¬ 
dlings,  plus  more  than  265  miles  of  travel. 

At  one  time  we  had  people  who  worked 
hard  in  government  to  make  things  simple. 
If  this  is  an  example  of  making  things 
simple.  Wow. 

Hal  T.  Ward 

(W'ard  is  managing  editor  of  the  Custine 
(Calif.)  Standard.) 

*  *  * 

NOT  SO  ‘PEACHY’ 

I  must  take  exception  to  those  who,  in 
your  April  6th  issue,  lauded  the  service  of 
UPI  during  the  recent  strike. 

Newspaper  clients  may  have  found  man¬ 
agement  an  adequate  substitute  for  regular 
employees,  but  radio  wire  clients  suffered 
through  sheer  hell. 

In  a  business  where  time  is  of  the  es¬ 
sence  and  the  ability  to  say  the  most  in 
the  least  number  of  words  is  paramount, 
radio  clients  were  subject  not  only  to 
world  in  briefs  twice  their  usual  length. 


hut  we  had  to  deal  with  the  fact  that  we 
never  knew  when  they  would  clear  the 
wire  and  therefore  couldn’t  rely  on  them 
for  particular  newscasts. 

The  most  absurd  mistake  that  occurred 
repeatedly  was  that  one  puncher  on  the 
national  wire  in  Chicago  kept  punching  L 
instead  of  the  one.  Ever  try  to  read  a  num¬ 
ber  like  65L.2LL,  and  not  know  what  L 
really  means?  You’d  think  that  after  four 
weeks  of  doing  the  same  thing  he’d  realize 
what  the  hell  he  was  doing. 

I’m  sorry,  but  that’s  the  way  it  was. 
Plaudits  may  have  been  in  order  for  those 
who  filled  in  on  the  newspaper  wire,  but 
the  radio  wire  was  a  horrifying  experience. 

Your  story  made  it  seem  as  though  every¬ 
thing  was  just  peachy  during  the  strike. 
And  while  E&P  is  considered  a  manage¬ 
ment  magazine,  shouldn’t  you  at  least  have 
pointed  out  that  not  all  was  going  well, 
that  both  sides  suffered  during  the  strike, 
Gerald  J.  Bodlander 
(Bodlander  is  willi  WGNY  News  in  New¬ 
burgh,  N.Y.) 

*  *  * 

Editor  &  Publisher  owes  the  Wire  Serv¬ 
ice  Guild  a  whopping  apology. 

Were  I  still  in  the  news  business,  I 
would  speculate  that  the  author  of  the 
.\pril  6  article  is  a  UPI  PR  man.  But  since 
I’m  a  PR  man  myself  these  days,  I  must 
conclude  that  no  self-respecting  practitioner 
of  the  trade  would  do  anything  so  gauche 
as  submit  a  story  containing  44  paragraphs 
of  UPI-fed  copy,  “balanced”  by  a  two-para- 
graph  reference  to  the  Guild  Reporter. 

Apparently  you  felt  that  44  grafs  of  com¬ 
pany  propaganda  was  not  enough,  since 


you  added  a  sidebar  devoted  to  tbe  wisdom 
of  UPI  president  Rod  Beaton. 

For  a  newspaper  trade  publication,  even 
a  publisher-oriented  one,  to  print  anony¬ 
mous.  company-serving  puerile  pap  in  the 
guise  of  news  is  a  grave  disservice  to  every¬ 
one  in  the  communications  business,  includ¬ 
ing  the  wire  service  management  to  whom 
you  bow  so  low. 

George  Newman 
(Newman  is  director  of  public  relations, 
Hamilton  College,  Clinton,  N.Y.  and  former 
Western  vicepresident  of  the  W'ire  Service 
Guild.) 

*  *  « 

Corrections 

Editor  &  Publisher  stated  errone¬ 
ously  in  the  April  6  report  on  the  Phila¬ 
delphia  Bulletin’s  Washington  Bureau 
that  George  Packard  was  “now  a  diplomat¬ 
ic  correspondent  for  Newsweek”.  Packard 
is  presently  executive  editor  of  the  Bulle¬ 
tin.  He  served  as  Newsweek’s  diplomatic 
correspondent  from  1965  to  1967. 

<•'  *  * 

J.  Allan  Meath,  vicepresident,  Ottaway 
Newspapers  Inc.,  has  informed  Editor  & 
Publisher  that  he  did  not  originate  the 
checklist  for  newspaper  admen,  as  report¬ 
ed  in  the  April  13  issue  of  E&P.  The 
checklist  was  developed  several  years 
ago  by  James  H.  Ottaw’ay,  chairman  of 
tbe  board  of  Ottaway  Newspapers.  Meath 
used  the  material  as  the  basis  for  his 
presentation  last  month  before  the  Penn¬ 
sylvania  Newspaper  Publishers  Associa¬ 
tion  and  Interstate  Advertising  Managers 
Association  meeting. 
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One  way  or  the  other, 
you  get  the  best 

of  The  NewYorkTi  tries 
for  your  readers. 
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AP  photographer  suspended 
for  giving  data  to  F.B.L 


James  Mone,  an  Associated  Press  pho¬ 
tographer  in  the  Minneapolis  bureau,  was 
suspended  by  Wes  Gallagher,  president 
and  general  manager  of  AP,  following  the 
photographer’s  testimony  April  15  at  an 
evidential  hearing  that  he  gave  informa¬ 
tion  to  F.B.I.  agents  at  a  roadbblock  out¬ 
side  Wounded  Knee  during  the  South  Da¬ 
kota  village’s  71-day  occupation  in  1973.  A 
Gallagher  statement  noted  that  “It  is 
against  .4P  policy  for  any  .4P  man  to  be 
involved  in  any  way  in  any  news  story.” 

The  hearing  in  St.  Paul  has  interrupted 
the  trial  of  two  American  Indian 
Movement  leaders  in  connection  with  the 
Wounded  Knee  takeover. 

The  “indefinite”  suspension  of  Mone  on 
Monday  set  off  an  exchange  between  Jus¬ 
tice  Department  executives  and  Gallagher 
later  in  the  week. 

Mone  testified  that  an  F.B.I.  agent  at  c 
government  roadblock  on  March  12,  1973 
had  asked  how  many  persons  were  inside 
the  village.  Mone  said  he  was  “quite 
sure”  he  discussed  an  estimate,  adding  he 
believed  he  said  there  were  about  350  to 
400  persons  in  Wounded  Knee  that  day, 
and  that  he  had  given  details  of  state¬ 
ments  made  at  a  press  conference  by  Indi¬ 
an  leaders. 

“It  is  apparent,”  said  Gallagher,  in  his 
statement,  “from  his  own  testimony  in 
court  today  that  AP  photographer  Jim 
Mone  acted  improperly  as  an  impartial 
newsman.  It  is  against  Associated  Press 
policy  for  any  AP  man  to  be  involved  in 
any  way  in  any  news  story.  Under  the 
circumstances,  Mone  has  been  suspended 
from  all  further  duties  with  the  Associ¬ 
ated  Press.” 

Reached  at  his  home  in  Minneapolis, 
Mone  told  Editor  &  Publisher  that  he 
had  not  made  any  comment  regarding  his 
suspension  “in  light  of  the  situation”  and 
“I  probably  never  will.  That’s  my  feeling 
now.” 

John  W.  Hushen,  the  justice  depart¬ 
ment’s  director  of  public  information, 
speaking  in  Milwaukee  Tuesday  before  the 
local  chapter  of  Sigma  Delta  Chi,  called 
the  suspension  “deplorable.”  In  Washing¬ 
ton  Attorney  General  William  B.  Saxbe 
said  he  agreed  with  Hushen.  Saxbe  told  a 
reporter,  “it’s  kind  of  discouraging  when 
you’re  trying  to  get  public  participation 
in  law  enforcement  to  run  into  this  situa¬ 
tion.  He  said  that  the  photographer  “was 
not  an  informer,  he  was  a  witness.” 

In  Washington  Wednesday,  Saxbe  elabo¬ 
rated  at  his  weekly  news  conference  with 
a  comment  that  he  believed  the  AP  and 
Gallagher  were  wrong  to  suspend  Mone 
for  responding  to  FBI  questions  after 
visiting  the  Indian’s  encampment  at 
Wounded  Knee  in  1973. 

Saxbe  said,  “this  causes  us  concern  be¬ 
cause,  as  you  know,  we’re  trying  to  do 
everything  possible  to  encourage  citizen 


participation.” 

In  his  Milwaukee  text  Hushen  had  com¬ 
mented  he  took  “strong  exception  to  this 
reprimand”,  adding  there  was  “absolutely 
nothing  unethical”  about  Mone’s  activities. 
“If  he  had  been  a  reporter  his  story,  which 
undoubtedly  would  have  contained  the 
same  information  given  to  the  FBI,  would 
have  been  made  public  to  millions  of 
readers.” 

Hushen  noted,  “newsmen  are  citizens  too. 
They  have  responsibilities  like  other  citi¬ 
zens.  And  when  they  see  criminal  activi¬ 
ties  occurring  they  have  the  same  obliga¬ 
tion  as  other  citizens  to  cooperate  with 
lay  enforcement  authorities.” 

In  response  to  Saxbe’s  comments,  Gal¬ 
lagher  issued  this  statement: 

“It  is  a  distortion  for  the  Attorney  Gen¬ 
eral  to  ecjuate  a  citizen’s  obligation  with 
the  interrogation  of  an  associated  press 
photographer  at  wounded  knee. 

“Obviously  there  are  cases  and  circum¬ 
stances  where  a  journalist,  like  any  other 
citizen,  w'ould  have  an  obligation  to  report 
to  authorities  or  testify  about  criminal 
events.” 

“But  in  this  case  the  FBI  sought  to  use 
a  journalist  to  gather  information  which 
they  should  have  been  gathering  them¬ 
selves.  In  short,  they  sought  to  use  Mone 
the  same  way  they  would  use  an  agent.” 

“The  action  by  the  Department  of  Jus¬ 
tice  and  the  FBI  has  placed  in  jeopardy 
the  safety  of  Associated  Press  reporters 
who  must  deal  with  radical  and  fringe 
elements  of  society  in  the  course  of  their 
news  duties,  not  only  in  the  United  States 
but  abroad  in  such  places  as  Argentina, 
the  Middle  East  and  elsewhere.” 

“The  Attorney  General  is  now  defend¬ 
ing  violations  of  his  department’s  own 
principles  and  guidelines,  spelled  out  be¬ 
fore  and  after  wounded  knee.” 

“A  1970  policy  statement  by  the  De¬ 
partment  of  Justice  says  that  the  depart¬ 
ment  does  not  consider  the  press  an  in¬ 
vestigative  arm  of  government.” 

“Guidelines  issued  last  October  by  the 
<lepartmeut  concerning  subpoenas,  ques¬ 
tioning  and  arrest  or  indictment  of  jour¬ 
nalists  said  “the  prosecutorial  power  of 
the  government  should  not  be  used  in  such 
a  way  that  it  impairs  a  reporter’s  respon¬ 
sibility  to  cover  as  broadly  as  possible 
controversial  public  issues.” 

The  evidentiary  hearing  now  in  its  fifth 
week  before  U.S.  District  Judge  Fred 
Nichol  concerns  defense  charges  of  an  ille¬ 
gal  wiretap  on  a  telephone  in  the  village. 
The  government  claims  a  special  monitor 
telephone  at  the  main  federal  roadblock 
had  not  been  used  to  overhear  conversa¬ 
tions  and  that  its  information  from  the 
village  had  been  learned  from  persons 
leaving  Wounded  Knee. 

According  to  a  story  written  by  AP 
writer  John  Lundquist,  and  carried  by  the 


E&P 

Every  Saturday  Since  1 884 


wire  service,  Mone  testified  he  gave  the 
information  to  one  agent,  who  asked  him 
to  repeat  it  to  another.  Mone  testified  that 
he  cautioned  them,  “Now  I  don’t  want  my 
name  used,”  and  explained:  “My  reaction 
was  that,  ‘now  you’ve  opened  your  mouth 
and  you’ll  get  stuck  in  court.’  My  employ¬ 
ers  don’t  particularly  like  to  have  us  testi¬ 
fy.” 

• 

Family  Weekly  reports 
’73  revenues  up  9.65% 

Income  from  advertising  and  circulation 
billings  in  1973  climbed  9.65%  over  the 
previous  year  for  Family  Weekly,  the 
Sunday  rotogravure  supplement,  ac¬ 
cording  to  Morton  Frank,  president  and 
publisher. 

In  a  year  end  report  to  subscribing 
newspapers,  Frank  cited  “record  highs  in 
circulation  and  number  of  subscribing 
newspapers,  advertising  linage,  gross  and 
net  revenues”  for  achieving  a  record 
figure  for  the  magazine  now  carried  by 
300  daily  newspapers  with  a  combined 
circulation  of  10.5  million. 

Under  the  companies  profit-sharing  re¬ 
bates  to  newspapers,  subscribing  papers 
received  $9.36  per  thousand  of  their  paid 
circulation,  a  direct  cash  return  of  3.47% 
on  the  papers’  investment  in  the  maga¬ 
zine,  he  said. 

Generally  optimistic,  Frank  reported  ad 
revenues  for  the  weekly  increased  9.45% 
during  1973  and  accounted  for  86.57c  of 
all  revenues  received  by  the  publication. 

Meanwhile  circulation  revenues  moved 
up  11.41%,  composing  the  rest  of  the  pub¬ 
lications  monies.  During  1973,  seven  news¬ 
papers  joined  Family  Weekly’s  subscriber 
list  for  a  year  end  total  of  289.  Since  that 
time  11  more  have  started  carrying  the 
publication  for  a  total  of  300. 

Frank  said  average  issue  size  also  in¬ 
creased  during  the  year  by  6.37c.  During 
1973,  the  magazine  averaged  about  25.3 
pages  which  included  a  62.9%  ad  linage 
versus  a  37.1 7o  editorial  hole. 

'fhe  weekly  also  carried  a  total  of 
838.18  pages  during  the  year,  compared 
with  796.58  pages  during  1972.  This  in¬ 
cluded  60%  of  its  ad  space  run  in  four- 
color  advertising  with  40%  Tun  monotone 
or  two-color. 

In  his  report  he  mentioned  other  future 
projects  the  magazine  was  considering 
which  include: 

— a  cookbook  based  on  Family  Weekly 
recipes  and  food  articles, 

— specialty  books  based  on  the  maga¬ 
zine’s  continuing  features, 

— a  syndicated  tv  magazine, 

— a  book  supplement  for  prime  book 
sales  markets, 

— syndicated  sections  dealing  with  spe¬ 
cial  interests, 

— and  possible  variations  in  its  current 
tab  format  in  the  way  of  page  sizes. 

Frank  also  added  that  the  publication 
may — “in  some  time  in  future”  switch  to 
offset  printing  instead  of  or  in  addition  to 
gravure. 
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RESIDENT— Howard  H.  Hays,  Jr 

Believes  newsmen  ^s  ethics  are  on  trial 


His  newspapers’  mastheads  tell  only 
part  of  it.  His  titles  are  there:  editor  and 
co-publisher  of  The  Press  (evening)  and 
The  Daily  Enterprise  (morning),  of  Riv¬ 
erside,  California.  But  the  interests  of 
Howard  H.  Hays,  Jr.,  incoming  president 
of  the  .American  Society  of  Newspaper 
Editors,  while  they  center  on  his  newspa¬ 
pers,  are  many  and  varied. 

Professionally,  in  addition  to  his  work 
over  the  years  in  .ASNE,  those  interests 
include  the  International  Press  Institute, 
of  which  he  has  been  chairman  of  the 
American  committee,  and  the  American 
Press  Institute,  of  which  he  is  a  director. 

Personally,  there  is  his  family  (his 
wife,  Helen,  and  two  sons:  Bill,  21,  and 
Tom,  13),  a  collection  of  19th  and  20th 
century  graphic  art,  woodworking,  gar¬ 
dening  and  tennis — the  last  of  which,  his 
friends  say,  is  more  an  avocation  than  a 
recreation. 

He  finds  time,  too,  to  be  a  director  of 
the  Stanford  .Alumni  Association,  and  for 
participation  in  the  kind  of  local  civic 
activity  he  believes  is  not  only  suitable, 
but  necessary,  for  a  publisher — and  even 
an  editor — in  a  smaller  community.  It  can 
be  done,  he  says,  “as  long  as  the  editor  is 
regularly  aware  of  his  first  responsibility 
as  editor — to  his  newspaper.” 

He  is  always  called  “Tim,”  not  Howard. 
Born  in  Chicago  in  1917,  he  grew  up  in 
Riverside.  He  was  graduated  by  Stanford 
in  1939  and  bv  Harvard  Law  School  in 
1942. 


Howard  H.  "Tim' 


The  highest  of  these,  the  Pulitzer  Prize  Together  also.  Hays  and  Culver  have 
for  Meritorious  Public  Service,  came  to  not  only  kept  their  newspapers  economi- 

the  Press-Enterprise  in  1968,  for,  as  the  cally  independent,  but  have  swung  them 

citation  read,  “its  expose  of  corruption  in  in  recent  years  from  historic  Republican- 
connection  w'ith  the  handling  of  the  prop-  ism  to  political  independence,  too. 
erty  and  estates  of  an  Indian  tribe  in  In  1968,  the  Press-Enterprise  gave 
California  .  .  .”  lukewarm  editorial  support  to  Richard 

Nixon.  In  1972,  the  newspapers,  which 
ordinarily  endorse  in  every  major  con¬ 
tested  election,  at  every  level  of  govern¬ 
ment,  and  in  primaries  as  well  as  in  gen¬ 
eral  elections,  denounced  Nixon,  lamented 
Sen.  George  McGovern,  and  declined  to 
choose  between  them. 

In  early  October,  1973,  Hays,  who  had 
kept  his  newspapers  interested  in  Water¬ 
gate  right  from  the  break-in,  editorially 
called  for  the  President’s  resignation,  say¬ 
ing  he  had  lost  both  the  capacity  to  lead 
and  the  confidence  of  the  governed. 

In  March  of  this  year,  the  newspapers 
said  editorially  that  resignation  would 
likely  leave  too  many  unanswered  ques¬ 
tions  and  that  only  Congress’  orderly 
fulfillment  of  the  impeachment  process 
could  bring  out  the  whole  Watergate 
story,  “clear  the  national  conscience”  and 
offer  “the  greater  likelihood  that  justice 
will  yet  be  done.” 

Looking  now  to  his  year  as  ASNE  pres¬ 
ident,  Hays  acknowledges  some  special  in¬ 
terests  where  the  Society  is  concerned. 

Ethics  and  research 

He  plans  heavy  emphasis  on  the  Soci¬ 
ety’s  committees,  “to  make  them,  more 
{Continued  on  page  44) 
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He  spent  the  three  years  following  law 
school  as  a  special  agent  of  the  FBI. 
After  a  year  as  a  reporter  for  the  San 
Bernardino  Sun,  he  became  assistant  edi¬ 
tor  of  the  Press-Enterprise.  Three  years 
later,  in  1949,  he  was  made  editor  of  the 
sister  newspaper;  in  1965,  he  was  made 
co-publisher  as  well. 

Hays  says  that  his  choice  of  journalism 
over  law  (he  is  a  member  of  the  Califor¬ 
nia  Bar,  but  has  never  practiced)  and 
what  he  describes  as  his  “semi-meteoric 
rise”  in  Riverside  are  easily  explained: 
“diligence  and  the  fact  that  my  father 
was  co-owner  of  the  newspapers.”  (The 
two  Riverside  newspapers  are  cooper¬ 
ative,  rather  than  competitive  with  each 
other.  They  serve  essentially  different 
readerships.  The  morning  paper — at  57,- 
200 — now  the  larger  of  the  two,  serves  all 
of  vast  Riverside  County  with  four  zoned 
editions  and  a  street  sale  edition  for  the 
city  of  Riverside  only.  The  afternoon  pa¬ 
per,  two  editions,  has  a  circulation  of 
34,800  in  the  city  of  approximately  150,- 
000,  60  miles  east  of  Los  Angeles,  and  its 
suburbs.  There  is  a  combined  Press- 
Enterprise  for  Saturday  and  Sunday 
morning.) 

The  newspapers,  and  various  individual 
staff  members,  have  received  numerous 
state  and  national  honors  during  the 
years  of  Hay’s  editorship. 


Started  local  press  council 

In  the  past  year  while,  as  ASNE 
vicepresident,  he  was  deeply  Involved  in 
the  planning  for  his  year  as  president,  he 
was  just  as  deeply  involved  in  problems  of 
his  newspapers’  conversion  to  cold  type 
and  the  experimental,  and  strictly  adviso¬ 
ry,  Riverside  Press  Council  which  he  initi¬ 
ated. 

His  is  a  full  schedule.  That  he  is  able  to 
do  all  the  things  he  does,  he  says,  is  in 
great  measure  because  of  the  people 
with  whom  he  regularly  works,  both  at 
the  newspaper  and  in  his  other  activities. 

In  turn,  tho.se  with  whom  he  has  worked 
most  clo.sely  use  terms  like  “enlightened,” 
“patient”  and  “tolerant”  to  describe  him. 
They  cite  his  energy,  sense  of  responsibil¬ 
ity,  regular  good  humor  and,  as  one  asso¬ 
ciate  has  written,  “a  certain  resoluteness 
which  courtesy,  and  even  shyness,  some¬ 
times  disguises.  Tim  Hays  can  be  per¬ 
suaded,  but  not  pushed.  He  can  be  con¬ 
vinced,  but  not  coerced.” 

His  co-publisher,  and  the  newspapers’ 
corporate  president  and  general  manager, 
is  Arthur  A.  Culver.  Each  represents  a 
family  interest  which,  together,  own  all 
but  a  small  percentage  of  the  newspapers’ 
stock. 


AT  ASNE 

Editors  are  asked  to  help 
restore  trust  in  government 

By  Luther  A.  Huston 


Elliot  Richardson  who  quit  his  job  as 
Attorney  General  when  President  Nixon 
ordered  him  to  fire  Archibald  Cox,  the 
Watergate  Special  Prosecutor,  told  the 
American  Society  of  Newspaper  Editors, 
meeting  in  Atlanta,  that  the  great  danger 
of  Watergate  is  that  too  many  people  will 
become  convinced  that  the  government  is 
corrupt.  This,  he  said,  could  strike  a  crip¬ 
pling  blow  to  democratic  government. 

The  cure,  he  said,  is  more  truth-telling 
by  the  Administration  and  no  distortion 
of  information  given  the  news  media.  It 
takes  a  lot  more  truth  to  restore  confi¬ 
dence  than  to  maintain  it,  he  said. 

Richardson  humorously  said  that  the 
title  of  his  address  perhaps  should  be 
“Truth  or  Consequences”  and  only  more 
candor  on  the  part  of  the  government  and 
honest  reporting  by  the  media  could  avoid 
dire  consequences  and  restore  public  faith 
in  the  integrity  of  the  government. 

Need  lo  know  is  great 

The  need  for  people  to  be  informed  and 
the  need  for  credibility  is  greater  than 
ever,  he  said.  The  people  must  insist  on 
hearing  the  truth  and  the  press,  in  the 
exercise  of  its  First  Amendment  respon¬ 
sibilities,  must  make  extraordinary  efforts 
to  dig  out  the  truth  and  report  it. 

Asked  by  an  editor  for  his  impression 
of  the  Washington  Press  Corps,  Richard¬ 
son  said  he  was  grateful  for  what  the 
press  did  in  exposing  the  scandals  of 
Watergate. 

Richardson  was  asked  by  Eugene  Pat¬ 
terson  of  the  St.  Petersburg  Times  if  he 
would  accept  the  Republican  nomination 
for  President  and  serve  if  elected.  With¬ 
out  hesitation  he  replied  “yes.”  But  with 
a  politician’s  caution  he  added  that  he  was 
not  a  candidate. 

Asked  if  the  White  House  could  ever 
be  trusted,  Richardson  again  answered 
“yes,”  but  it  must  find  ways  of  rebuilding 
confidence  through  collaboration  with  the 
media  and  with  Congress. 

Hostile  White  House 

“Can  the  White  House  be  trusted — 
ever”  was  the  question  discussed  by  a 
panel  of  working  newspapermen,  moder¬ 
ated  by  Charles  W.  Bailey,  of  the  Min¬ 
neapolis  Tribune.  The  concensus  appeared 
to  be  that  while  it  might  be  possible  to 
trust  the  White  House  at  times,  the  hos¬ 
tile  relationship  between  the  media  and 
the  White  House  press  spokesmen  made  it 
difficult. 

William  J.  Eaton,  a  Washington  cor¬ 
respondent  for  the  Chicago  Sun  Times, 
called  the  hostility  unfortunate.  The  daily 
press  briefings  in  the  White  House  Press 
Room,  he  said,  were  often  “bear-baiting” 
sessions  in  which  newsmen  asked  Ron 
Ziegler  or  Gerry  Warren  questions  that 
unavoidably  provoked  sharp  responses. 


There  should  be  an  adversary  relation¬ 
ship,  Eaton  said,  but  it  should  be  kept 
more  civil.  The  press  had  reasons  to  be 
suspicious  of  the  White  House,  he  said, 
not  only  now  but  in  previous  administra¬ 
tions,  but  perhaps  a  new  President  might 
be  able  to  restore  an  era  of  confidence. 

Jack  Landau,  of  the  Newshouse  News¬ 
papers,  a  former  director  of  information 
of  the  Department  of  Information  when 
John  Mitchell  was  Attorney  General,  said 
that  misinformation  on  public  issues  had 
adversely  affected  the  exercise  by  the  elec¬ 
torate  of  fundamental  civilian  rights  by 
discouraging  participation  in  political 
activity.  It  compromised  the  intellectual 
integrity  of  the  electorate,  he  said. 
Landau,  a  lawyer,  cited  various  statutes 
that  could  be  used  to  punish  government 
officials  who  gave  out  misinformation. 

Eugene  Patterson  of  St.  Petersburg 
read  a  number  of  memos  he  said  were 
prepared  by  members  of  the  White  House 
staff  dealing  with  potential  ways  of  get¬ 
ting  back  at  newsmen  critical  of  adminis¬ 
tration  actions  or  policies.  The  press,  he 
said,  must  “remember  which  side  of  the 
footlights  we  are  on.”  The  officials  are 
the  actors  and  the  function  of  the  press 
is  to  revue  and  criticise  their  perform¬ 
ance. 

Ernest  B.  Furgurson  of  the  Baltimore 
Sun  recently  returned  from  a  10,000-mile 
tour  of  the  United  States,  said  that  the 
people  want  desperately  to  believe  the 
White  House  and  it  has  taken  a  long 
period  of  disillusionment  to  make  them 
concede  that  there  might  be  something 
wrong  at  1600  Pennsylvania  Avenue.  A 
lot  of  Democrats  and  others  are  now  sorry 
they  voted  for  Nixon,  although  many  oth¬ 
ers  think  that  the  President  has  been 
victimized  by  the  media. 

‘Call  off  the  war’ 

Herb  Klein,  long-time  friend  and  asso¬ 
ciate  of  President  Nixon,  and  former 
White  House  director  of  communications, 
said  that  there  was  no  question  that  the 
White  House  at  times  had  dispensed  some 
misinformation  but  it  was  a  mistake  to 
think  there  is  no  one  in  the  White  House 
who  can  be  trusted.  “It  is  a  mistake  to 
think  that  the  White  House  is  all  black,” 
Klein  said.  Watergate,  he  said  had  re¬ 
sulted  in  newspapers  discovering  the  need 
for  investigative  reporting.  But,  he  said 
that  lack  of  trust  is  not  attributable  only 
to  Watergate,  and  he  thought  it  is  now 
time  to  “call  off  the  war”  before  the  sys¬ 
tem  was  destroyed. 

Freedom  of  information  and  the  press, 
always  a  hot  subject  when  newspaper 
men  convene,  was  dealt  with  in  a  vol¬ 
uminous  report  presented  by  William  H. 
Hornby,  of  the  Denver  Post,  chairman 
of  the  ASNE’s  Freedom  of  Information- 
Press  Bar  Committee.  The  past  year. 


Hornby  said,  has  been  a  tough  one  for 
the  press,  its  freedom  of  information 
problems,  “and  for  the  work  of  your  com¬ 
mittee.” 

FOI  reports 

“Most  legislation  which  was  seen  a  year 
ago  as  vitally  affecting  the  press,  for 
better  or  worse,  has  since  lain  dormant  or 
stalled  in  the  Watergate-Transfixed  Legis¬ 
lative  Process,”  the  report  said.  “And  the 
public’s  opinion  of  the  press,”  which  could 
set  the  general  if  not  the  specific  fences 
for  our  judicial  and  legislative  problems 
was  tossing  in  the  political  winds.  The 
Nixon  pattern  of  hostile  reaction  to  the 
press  became  more  pervasive  as  the  ad¬ 
ministration  became  more  beleagured. 
Probably  never  before  has  an  FOI  Report 
been  forced  to  note  such  animosity  from 
a  White  House  toward  the  press  as  was 
openly  expressed  this  year. 

“By  year’s  end,  your  committee  can 
confidently  suggest  but  one  conclusion 
among  many  uncertainties: — forget  any 
hopes  that  the  role  of  the  press  in  helping 
uncover  the  Watergate  scandal  might 
strengthen  its  hand  in  the  perpetual 
struggle  to  free  information. 

‘  There  was  only  slight  evidence  that 
Watergate  developments  had  increased 
support  among  the  general  public  for  the 
constitutional  role  and  rights  of  the  press. 

“And  however  one  reads  public  opinion, 
the  Watergate  year  saw  no  fall  in  the 
upward  trend  of  specific  legal  and  politi¬ 
cal  actions  seeking  to  restrict  and  restrain 
the  newsman  in  his  quest  for  the  people’s 
information.  From  lawyers  on  the  bench, 
from  lawyers  as  bureaucrats  in  govern¬ 
ment,  from  lawyers  as  politicians  and 
legislators,  there  issued  in  1973-74  a 
stream  of  proposed  regulations  and  legally 
effective  commands.  These  were  generally 
characterized  by  astounding  hostility  to¬ 
ward  and  frightening  ignorance  of  the 
constitutional  functioning  of  a  free  press 
in  our  ‘open’  society.” 

The  report  cited  the  Miami  Herald, 
appeal  to  the  Supreme  Court  from  a 
Florida  court  decision  upholding  a  statute 
requiring  the  newspaper  to  give  free 
space  to  a  political  candidate  in  which  to 
reply  to  the  Herald’s  criticism  of  his 
candidacy.  ASNE  filed  an  amicus  brief 
in  the  Supreme  Court  supporting  the 
Herald’s  appeal.  Quoting  from  the  brief, 
the  FOI  report  said: 

“The  constitutional  vice  of  the  Florida 
compulsory  publication  statute  is  that  it, 
for  the  first  time,  permits  a  governmental 
entity  to  impose  direct  controls  on  a 
newspaper’s  editorial  content  and  judg¬ 
ment.  At  the  heart  of  editorial  policy  mak¬ 
ing  and  journalism  integrity  is  the  deci¬ 
sion  of  what  is  and  what  is  not  to  be 
published.” 

The  committee’s  report  was  presented 
to  the  editors  at  the  very  time  the  Herald 
case  was  being  argued  in  the  Supreme 
Court. 

Reporting  on  the  status  of  Shield  Law 
legislation,  the  FOI  Committee  said  that 
a  somewhat  qualified  privilege  bill  was 
alive  in  the  House  but  appeared  to  be 
moribund  in  the  Senate.  Hornby’s  predic¬ 
tion  was  that  passage  of  any  Bill  at  this 
session  of  Congress  was  unlikely. 

The  committee’s  conclusion  was  that 
1973-74  “has  been  a  year  of  damaging 
(Continued  on  page  98) 
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ANP A  W eek  in  New  Y ork 


The  88th  annual  meeting  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
opens  Monday  morning,  April  22,  at  the 
Waldorf-Astoria  Hotel  in  the  last  of  a 
continuous  roster  of  sessions  in  New  York 
City  dating  from  1932. 

In  line  with  membership  approval, 
ANPA  conventions  will  now  be  held  in 
cities  other  than  New  York  from  year  to 
year.  The  association  moves  to  New  Or¬ 
leans  for  the  1975  meeting;  returns  to 
New  York  and  the  Waldorf-.\storia  in 
1976,  and  then  on  to  San  Francisco  in 
1977  and  to  Montreal  in  1978.  The  session 
returns  to  New  York  City  in  1979. 

Headline  speakers  for  the  four-day  ses¬ 
sion  include  Federal  Energy  Office  Ad¬ 
ministrator  William  E.  Simon;  Anne 
-Armstrong,  Counsellor  to  the  President; 
Donald  C.  Alexander,  Commissioner  of  In¬ 
ternal  Revenue;  and  Skylab  IV  .As¬ 
tronauts  Gerald  P.  Carr,  Edward  G. 
Gibson  and  William  R.  Pogue.  The 
veterans  of  84  historic  days  in  space 
speak  Wednesday  afternoon,  showing  film 
of  the  longest  stay  in  space  to  date. 

Vice  President  Gerald  R.  Ford  will  ad¬ 
dress  the  annual  luncheon  meeting  of  the 
.Associated  Press  Monday  noon  in  the 
Grand  Ballroom  of  the  Waldorf-.Astoria. 
The  annual  .AP  meeting  for  members  only 
is  at  10  a.m.  in  the  Empire  Room. 

The  traditional  opening  event  on  the 
Monday  calendar  is  the  annual  breakfast 
given  by  the  United  Press  International 
for  invited  publishers  and  editors  in  the 
Grand  Ballroom.  The  reception  is  at  7:30 
a.m. ;  breakfast  at  8  o’clock,  and  adjourn¬ 
ment  in  time  for  the  opening  ANP.A  ses¬ 
sion  at  9:30  a.m.  with  the  call  to  order  by 
President  and  General  Manager  Stanford 
Smith. 


Anne  Armstrong 


James  F.  VanNamee 


Donald  C.  Alexander 


W.  J.  Usery,  Jr. 


MONDAY,  APRIL  22,  1974 
Starlight  Roof 

MORNING  SESSION  (OPEN) 

7 :30  a.m. — United  Press  International  Reception 
and  Breakfast.  Grand  Ballroom 
W  aldorf- Astoria 

9 :30  a.m. — Call  to  Order :  Stanford  Smith, 

President  and  General  Manager 
— Address  of  ANPA  Chairman  Davis 
Taylor,  Boston  (Mass.)  Globe 

10:00  a.m.— ADDRESS 

Mrs,  Anne  Armstrong,  Counsellor  to 
The  President 

“The  American  Bicentennial — A 
Continuing  Revolution” 

10:00  a.m. — Associated  Press  annual  meeting. 
Empire  Room 

10 :30  a.m. — Annual  Labor  Conference 

Presiding :  Miles  P.  Patrone,  ANPA, 
Chicago,  Ill. 

—ADDRESS 

W.  J.  Usery  Jr.,  Director,  Federal 
Mediation  and  Conciliation  Service 
—ADDRESS 

James  F.  Van  Namee,  Commissioner, 
Occupational  Safety  and  Health 
Review  Commission 

12:00 — Annual  AP  Luncheon.  Grand  Ballroom 
—ADDRESS 

Vice  President  Gerald  Ford 


AFTERNOON  SESSION  (MEMBERS  ONLY) 
Starlight  Roof 

2 :30  p.m. — Annual  Labor  Conference 

— Executive  Session  for  Reports  of  ANPA 
Labor  Relations  Committee 

6 :00  p.m. — National  Cartoonists  Society’s  annual 
Reuben  Awards  dinner.  Hotel  Plaza 

6 :30  p.m. — Overseas  Press  Club’s  annual  awards 
dinner.  Grand  Ballroom 
—ADDRESS 

Sen.  Henry  M.  Jackson 

TUESDAY,  APRIL  23, 1974 
GENERAL  SESSIONS 
Empire  Room 

MORNING  SESSION 

9 :30  a.m. — Call  to  Order 

Stanford  Smith,  President  and  General 
Manager 

— ADDRESS :  “Current  Trends  in  Tax — 
Administration” 

Donald  C.  Alexander,  Commissioner  of 
Internal  Revenue 

10:00  a.m. — Newspaper  Advertising  Bureau 
Presentation 

“The  Future  for  Newspaper 
Advertising” 

{Continued  on  page  74) 
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Midwesterners  sweep 
8  of  10  Hearst  awards 


WITH  UNANIMOUS  APPROVAL  by  the  judges  of  ten 
representative  photographs  (four  are  shown  here)  Carl  G. 
Davat,  Jr.,  University  of  Kansas  junior,  wins  the  first  place 
$1000  scholarship  award  in  the  William  Randolph  Hearst 
Foundation  annual  photojournalism  competition.  Davaz,  whose 
family  is  currently  living  in  Mannheim,  Germany,  where  his 
father  commands  the  U.S.  Army  Combat  Equipment  Group, 
is  photo  editor  of  the  University  Daily  Kansan. 


.f 


REPRESENTATIVE  PHOTOGRAPHS  (obove  and  left)  are 
from  fhe  second  prise  portfolio  of  Thomas  E.  Hooper,  a  Drake 
University  junior  and  intern  at  the  Des  Moines  Register  & 
Tribune. 


THIRD  PLACE  PORTFOLIO  honors  went  to  Indiana  University 
photojournalist  Melissa  Farlow.  Excerpts  from  her  entries  in 
the  Hearst  competitions  are  below  and  lower  left. 


A  20-year  old  University  of  Kansas  junior  has  been 
unanimously  named  top  national  collegiate  photographer 
in  the  annual  William  Randolph  Hearst  Foundation  photo¬ 
journalism  competition. 

He  is  Carl  G.  Davaz,  Jr.,  photo  editor  and  chief  photog¬ 
rapher  for  the  campus  newspaper,  the  Daily  Kansan,  at 
Lawrence.  Davaz,  also  a  correspondent  for  United  Press 
International,  is  a  veteran  of  summer  internships  at  the 
Leavenworth  (Kans.)  Times  and  the  Evansville  (Ind.) 
Press. 

Davaz  wins  a  $1000  scholarship  and  the  university’s 
school  of  journalism  receives  a  matching  grant. 

In  second  place  with  a  $700  scholarship  award  is 
Thomas  E.  Hooper,  Drake  University  junior.  Hooper,  a 
staff  photographer  for  the  campus  Times-Delphic,  is  an  in¬ 
tern  at  the  Des  Moines  Register  &  Tribune. 

The  third  place  award  of  a  $400  scholarship  goes  to 
Melissa  Farlow  of  Indiana  University  at  Bloomington. 

This  marks  the  fourteenth  year  of  the  $63,550  Journalism 
Awards  Program  of  the  Foundation  held  in  cooperation 
with  the  American  Association  of  Schools  and  Departments 
of  Journalism.  The  program  includes  one  photojournalism 
competition  and  six  writing  competitions,  with  champion¬ 
ship  finals  in  each  division.  Eight  of  the  ten  final  photo¬ 
journalism  winners  are  at  midwestern  schools. 

Photojournalism  competition  judges  were:  Robert  E. 
Gilka,  director  of  photography.  National  Geographic  maga¬ 
zine;  Ronald  Bailey,  photo  department  manager,  Chicago 
Tribune,  and  William  H.  Strode,  assistant  director  of  pho¬ 
tography.  Courier  Journal  &  Louisville  Times. 

In  addition  to  the  first  three  winners,  others  placing  in 
the  scholarship  awards,  which  also  carry  a  matching  grant 
to  the  student’s  school  of  journalism  were:  Ranking  fourth 
to  10,  respectively — Kathy  Andrisevic,  University  of  Mis¬ 
souri,  $3.50;  Richard  G.  Kelley,  Jr.,  Indiana  University, 
$300;  Leonard  M.  Lahman,  Ohio  University,  $250;  Joseph 
R.  Traver,  Syracuse  University,  $200;  Don  J.  Dry,  Ohio 
University,  $1.50;  Barry  Wong,  California  State  University, 
Fresno,  $100  and  Daniel  Ernst,  Kent  State,  $100. 


260,000  circ.  daily  Profits  bcforc  taxes  dip 


By  Scott  D.  Timmerman 

President  &  general  manager 

Newspaper  Analysis  Serviee,  Cineinnati 

While  continuing  to  achieve  a  healthy 
percentage  of  profit  on  income,  this  morn- 
ing-evening-Sunday  newspaper  felt  the 
profit  squeeze  in  mid-1973  which  wiped 
out  significant  gains  made  earlier  in  the 
year. 

With  total  income  up  only  1.7%  and 
total  expenses  up  4.7,%  profit  before  taxes 
declined  7.9%  from  the  previous  year  to 


21.5%  of  total  income. 

A  major  reclassification  of  sales  respon¬ 
sibilities  between  the  local  and  national 
staffs  cleared  up  long-standing  special 
rate  problems  which  had  developed  over 
the  years  and  yielded  a  truer  picture  of 
revenue  within  each  category.  This  ex¬ 
plains  why  local  advertising  revenue  ap¬ 
pears  to  be  up  7%  while  national  advertis¬ 
ing  revenue  is  down  38%.  Together,  dis¬ 
play  revenue  was  almost  even.  The  4% 
gain  from  classified  accounts  for  all  of 
advertising’s  increase. 

The  elimination  of  special  promotional 


offers  in  circulation  did  not  have  the 
disastrous  effect  on  net  paid  which  man¬ 
agement  feared.  Circulation  stayed  above 
260,000  and  the  savings  made  a  significant 
contribution  to  increased  income.  Deliber¬ 
ate  curtailment  of  a  few  hundred  fringe 
circulation  also  resulted  in  many  thou¬ 
sands  of  dollars  saved  in  newsprint,  dis¬ 
tribution  and  other  related  costs. 

It  was  a  good  year  generally  to  clean 
up  sloppy  practices  which  creep  into  ev¬ 
ery  operation.  By  this  means,  many  in¬ 
creases  in  expenses  were  held  to  a  mini¬ 
mum  and  1974  looks  bright,  indeed. 


FOUR-YEAR  SUMMARY  OF  OPERATIONS 


Advertising  Income 

Local 

National 

Classified 

Circulars/Inserts 

Total 

% 

Circulation  Income 

City 

Country 

Total 

% 

Other  Income 

% 

Total  Income 

Expenses 

Editorial 

% 

Advertising 

% 

Mechanical 

% 

Newsprint  &  Ink 

%  . 

Total  Direct 


% 

Building 

% 

Circulation 

% 

Administrative 

% 

Total  Indirect 

% 

Deductions 

Supplements 

Bad  Debts 

Depreciation 

Misc. /Adjustments 

Total  Deductions 

% 

Total  Expense 

% 

Profit  Before  Taxes 

% 

Average  Net  Paid  Circulation 


1973 

1972 

1971 

1970 

$12,112,058 

11,314,658 

10,690,646 

9,880,693 

1,336,427 

2,152,991 

1,974,788 

1,858,674 

5,634,152 

5,435,101 

4,992,671 

4,241,081 

553,395 

600,373 

548,918 

445,566 

$19,636,032 

19,503,123 

18,207,023 

16,426,014 

.  83.7 

84.6 

83.9 

82.9 

$  2,480,606 

2,283,353 

2,232,583 

2,165,220 

1,245,408 

1,163,574 

1,145,765 

1,129,998 

$  3,726,014 

3,446,927 

3,378,348 

3,295,218 

15.9 

15.0 

15.6 

16.6 

$  82,329 

91,517 

99,539 

92,138 

0.4 

0.4 

0.5 

0.5 

$23,444,375 

23,041,567 

21,684,910 

19,8T3;370 

$  2,155,731 

2,040,851 

1,923,106 

1,790,873 

9.2 

8.9 

8.9 

9.1 

1,132,435 

1,064,807 

978,459 

910,465 

4.8 

4.6 

4.5 

4.6 

3,588,078 

3,340,491 

3,180,019 

2,901,535 

15.3 

14.5 

14.7 

14.6 

6,683,677 

6,495,802 

6,012,141 

5,553,678 

28.5 

28.2 

27.7 

28.0 

$13,599,921 

12,941,951 

12,093,725 

11,156,551 

57.8 

56.2 

55.8 

56.3 

$  399,205 

384,562 

377,619 

345,659 

1.7 

1.7 

1.8 

1.7 

1,638,559 

1,621,570 

1,612,290 

1,448,646 

7.0 

7.0 

7.4 

7.3 

1,978,010 

1,763,851 

1,716,815 

1,500,877 

8.4 

7.7 

7.9 

7.6 

$  4,015,774 

3,769,983 

3,706,724 

3,295,182 

17.1 

16.4 

17.1 

16.6 

$  23,893 

97,920 

94,395 

97,700 

35,597 

42,600 

40,723 

64,666 

520,177 

481,980 

454,699 

412,022 

250,648 

240,000 

255,000 

140,000 

$  830,315 

862,500 

844,817 

714,388 

3.6 

3.7 

3.9 

3.6 

$18,406,010 

17,574,434 

16,645,266 

15,166,121 

78.5 

76.3 

76.8 

76.5 

$  5,038,365 

5,467,133 

5,039,644 

4,647,249 

21.5 

23.7 

23.2 

23.5 

260,766 

261,082 

257,320 

255,667 

(Departmental  expenses  on  pages  60,  66,  70) 
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much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 


Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

Editor  St  Publisher  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  October  1973 
Exclusive  data  and  statistics,  individual  niarket  surveys  of  all  daily  newspaper  markets. 

E&P  Year  ^SOOk  published  April1974 
Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages. 

Tear  Here 

Please  send  me: 

m  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 
**□  one  year,  $1 0.00  D  two  years,  $1 6.00  D  three  years,  $21 .00 

•*E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

Q  1 974  edition,  $20.00  per  copy. QBulk  orders  (5  or  more)  $1 8.00  ea . 

No.  Of  Copies 

•  *E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

□  l974  edition,  $15.00  per  copy.DBulk  orders  (5  or  more)  $13.00  ea . 

No.  of  Copies 

Name . . . 

Company . Position . 

Address . 

City .  State . Zip . 

HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

*Payment  with  order  saves  mailing  charge 
**U.S.  and  Canada  Only.  All  other  countries  $25.00  a  year.  a-2i 


EDITOR  &  PUBLISHER 
Current  news  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields.  $10.00  per  year. 
{52  issues) 


1974  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1974  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $15. 
per  copy.  (5  70  pages) 


1974  E&P  YEAR  BOOK 
Over  600  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 


MAIL  THf  OROEK  CAROS  REIOW— NO  POSTAGE  NECESSARY  IN  U.S. 


I  HRST  OASS  I 
Pwniit  No.  172  I 
I  Now  YoiK  N.  Y.  I 

I  * 

j  BUSINESS  REPLY  MAIL 

I  Mo  PoNate  Staav  NeoaMfT  If  klailad  la  tta  1MM  StalH 

Postage  will  be  paid  by 

Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y. 10022 
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Ma$8  of  flames 


Weekly  lends  help 


WHAT  USED  TO  BE  a  Cotlell  1650,  four  unit,  64  page  press. 
Installed  last  September. 


RAY  MCKISSEN,  mechanical 
superintendent,  throws  a  bucket 
of  water  on  a  still  smoldering 
roll  of  newsprint  on  the  burned- 
out  roll  stand. 


The  Sentinel  was  printed  on  April  10  by 
the  thrice-weekly  Glenwood  Springs 
(Colo.)  Post,  95  miles  east  of  Grand  Junc¬ 
tion.  Most  pages  were  trucked  to  Glen¬ 
wood  and  page  one  was  flown  by  plane. 
Papers  were  trucked  back  to  Grand  Junc¬ 
tion  and  distributed  shortly  after  the  nor¬ 
mal  2:15  p.m.  Sentinel  press  deadline.  The 
Sentinel  will  publish  with  24  pages  Mon¬ 
day  through  Friday,  being  put  together 
overnight  at  Glenwood. 

Saturday  and  Sunday  editions  will  be 
distributed  in  mid-morning.  Both  are  nor¬ 
mally  printed  early  in  the  morning. 

Jameson  said  operations  will  again  be 
underway  at  the  Sentinel  plant  in  four  to 
six  weeks.  Workmen  quickly  began  clear¬ 
ing  debris,  including  an  old  Hoe  press 
which  had  been  replaced  by  the  Cottrell 
last  September,  platemaking  equipment 
and  several  months’  supply  of  newsprint. 

The  Sentinel  expects  to  get  delivery  of 
a  demonstration  press  from  Cottrell,  a 
four-unit,  eight-page  offset  press  now  at 
Norwich,  Conn.  On  this  the  Sentinel  can 
print  32  pages,  hopefully  in  about  six 
weeks. 

Jameson  said  Sentinel  executives  were 
encouraged  and  pleased  with  the  number 
of  messages  that  reached  them  from  pub¬ 
lishers  all  over  the  country  offering  aid  in 
getting  the  press  plant  back  in  produc¬ 
tion.  Suppliers’  servicemen  were  quick  to 
check  smoke-damaged  but  workable  equip¬ 
ment  that  escaped  the  fire  and  a  paper 
company  offered  emergency  supplies  of 
newsprint. 

EDITOR  SC  PUBLISHER  for  April 


Falling  I-beam  damages 
publisher’s  antique  desk 

News,  in  the  form  of  an  I-beam,  came 
crashing  through  the  wall  of  the 
Muskogee  (Okl.)  Daily  Phoenix-Times 
Democrat  building,  April  8,  but  only 
scratches  to  an  antique  desk  of  the  late 
publisher,  Tams  Bixby,  was  reported  as 
damage. 

A  10-story  building  across  the  20-foot 
alley  from  the  newspaper  building  was 
razed  by  explosives  placed  by  demolition 
experts.  About  115  paper  w'orkers  were 
evacuated  from  the  building  before  the 
blast. 

Production  of  the  newspapers  was  not 
delayed. 

20,  1974 


Tulsa  Tribune  fire 
forces  early  move 

A  recent  fire  causing  more  than  $200,- 
000  damage  to  the  Tulsa  Tribune  building 
may  result  in  the  publishing  company 
using  its  new  $13  million  building  several 
weeks  ahead  of  the  scheduled  date — late 
summer. 

Jenkins  Jones,  Jr.,  managing  editor, 
was  quoted  April  9  as  saying  that  disloca¬ 
tion  problems  and  prospect  of  expiration 
of  a  lease  prompted  the  decision  to  use  the 
building  earlier  than  expected  if  construc¬ 
tion  permits. 

A  smoldering  cigaret  left  on  a  chair  in 
the  reception  area  was  the  apparent  cause 
of  the  fire  which  heavily  damaged  the  of¬ 
fice  of  publisher  Jenkin  Lloyd  Jones. 


Windswept  fire  destroyed  the  steel 
building  housing  the  Grand  Junction 
(Colo.)  Sentinel  (April  9)  and  the  news¬ 
paper’s  relatively  new  Cottrell  64-page 
offset  press  at  a  loss  estimated  in  excess 
of  $2  million. 

Editor  Barclay  Jameson  said  a  wood 
building  adjoining  the  press  plant  and 
housing  business,  editorial  and  circulation 
offices  remained  unharmed. 

Fire  broke  out  in  a  nearby  feed  plant 
during  a  40-50  mile  windstorm  when  an 
electric  transformer  was  hit  by  lightning. 
The  feed  plant,  an  electric  motor  plant 
and  supplies  in  a  lumber  yard,  also  near 
the  Sentinel  complex,  w’ere  destroyed. 


Grand  Junction’s  worst  fire 
leaves  Sentinel  in  near  ruin 


The  feed  plant  fire  had  been  burning 
about  an  hour,  Jameson  said,  when 
firemen  saw  smoke  coming  from  the  Senti¬ 
nel’s  press  plant.  They  reported  that  burn¬ 
ing  embers  apparently  had  been  driven 
by  the  wind  into  air  coolers  on  the  roof  of 
the  press  plant,  setting  excelsior  pads  in 
the  coolers  ablaze. 

By  the  time  firemen  got  to  the  plant 
blaze  the  interior  was  a  mass  of  flames. 
Two  walls  of  the  building  collapsed  and 
the  interior  was  gutted.  No  employees 
were  on  duty  at  the  time,  8  p.m.  One 
fireman  was  injured  and  two  were  treated 
for  smoke  inhalation. 

Sentinel  publisher  Ken  Johnson  said  the 
paper  lost  all  its  newsprint  and  a  four- 
unit  offset  press  valued  at  about  $1  mil¬ 
lion,  which  was  installed  in  February 
1972.  Presses  and  building  were  fully  in¬ 
sured. 


EMBERS  (rom  burning  feed  mill  (left),  driven  by  40-mph  winds,  blew  across  lawn,  over  wood 
building  housing  offices  and  news  room,  and  set  steel  press  building  on  fire. 
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30  Die  In  Disaster 

Tornado  Strikes! 


Kentucky  weekly  provides 
service  despite  tornado  sweep 

By  Alton  K.  Marsh 


The  Midwest  was  recently  scoured  and 
painfully  weather-beaten  by  a  series  of 
tornados.  One  of  these  twisters  devoured 
the  offices  of  the  weekly  Meade  County 
(Ky.)  Messenger  in  Brandenburg.  Yet  the 
newspaper  missed  its  weekly  deadline  by 
less  than  15  minutes,  and  it  provided  use¬ 
ful  service  to  the  townspeople. 

It  was  April  3.  Heavy,  black  clouds 
hung  low  in  the  hot  sticky  air  over  Bran¬ 
denburg.  Tornado  warnings  had  been  is¬ 
sued  frequently  throughout  the  day,  Jim 
Willis,  65-year-old  publisher  of  the  Meade 
County  Messenger  recalls. 

At  4:09  p.rii.,  the  Reverend  Tom 
Bridge,  a  moonlighting  Baptist  minister, 
who  works  at  the  paper  Tuesdays  and 
Wednesdays,  returned  to  the  Main  Street 
office  in  a  pickup  truck  after  mailing  the 
usual  load  of  4,600  copies. 

Suddenly  Jane  Willis,  editor,  and 
daughter  of  the  publisher,  spotted  flying 
debris  through  the  front  office  window  as 
it  rose  from  a  residential  section  on  a  hill 
across  the  street. 


PUBLISHER  FEELS  OLDER— Jim  Willis,  the 
Kentucky  weekly's  publisher  celebrated  his 
"senior  citizen"  birthday,  April  6,  but  probably 
felt  a  lot  older  than  65  that  day.  He  still 
published  the  weekly  despite  tornado  damage 
and  lack  of  an  office.  What  was  once  his  office 
now  looks  more  like  a  cluttered,  dusty  attic. 

of  the  hardest-hit  towns  in  the  Midwest. 
Her  telephone  reports  were  heard  over 
several  CBS  radio  newscasts  through  a 
Louisville  affiliate. 

Amazingly,  none  of  the  staff  was  in¬ 
jured.  If  the  thought  of  cancelling  the 
next  issue  ever  crossed  the  mind  of  pub¬ 
lisher  Willis  during  those  first  days,  he 
didn’t  mention  it  in  an  interview  April  10. 

His  staff  got  a  list  of  survivors  ad¬ 
dresses  who  had  been  forced  from  their 
homes  to  new  lodging,  and  received  per¬ 
mission  to  publish  it.  Of  course,  there 
were  30  obituaries  to  prepare. 

A  repairman  looked  inside  the  Compu- 
graphic  composing  equipment  and  re¬ 
marked  the  innards  appeared  to  have  been 
“sandblasted,”  and  suggested  a  “factory 
replacement.” 

Composing  was  done  at  the  Tell  City 
News  and  the  Corydon  Democrat,  both 
located  in  southern  Indiana.  Tell  City  is 
40  miles  west  and  Corydon  is  15  miles 
north  of  Brandenburg. 

Missed  deadline  by  15  minutes 

The  Willis  family  missed  their  regular 
deadline  for  a  16-page  paper  April  10  by 
only  15  minutes.  It  was  their  proudest  day 
since  Jim  took  over  the  paper  Jan.  22, 
1944.  It  •wasn’t  easy. 

Jane  needed  the  help  of  a  friend  to  get 
past  fallen  trees  around  town  to  take  pho¬ 
tographs  of  the  rubble.  The  apartment 
over  the  back  shop,  where  Jim  and  Thel¬ 
ma  live,  now  has  a  sagging  roof  that  lets 
in  rain.  Thelma  says  she  has  been 
“dripped  on”  since  the  initial  damage. 

And  no  matter  how  many  times  they 
change  the  sheets  or  shake  the  mattress, 
they  can’t  get  the  glass  particles  out  of 
their  bed.  When  Thelma  tried  to  comb  her 
hair  for  a  photographer,  there  was  so 
much  plaster  dust  in  it  that  the  comb 
wouldn’t  budge.  Temperatures  are  a  bit 
brisk  in  the  newspaper  office  due  to  the 
storm-caused  “ventilation.” 


WEEKLY  SCOOPS  DISASTER— The  front  page 
of  the  April  II,  weekly  Meade  County  (Ky.) 
Messenger  with  a  circulation  of  4,061  exem¬ 
plifies  comprehensive  coverage  of  extensive 
tornado  damage  in  Brandenburg.  Large  photos, 
complete  listings  of  survivors  and  casualties  were 
included  in  the  issue.  As  a  courtesy,  advertise¬ 
ments  promising  tornado  help  were  checked 
carefully  with  the  Better  Business  Bureau. 


Tornado  stirs 


“It’s  coming!  It’s  coming!”  she  shouted 
to  her  mother,  Thelma,  who  is  managing 
editor  of  the  paper.  “A  door  needs  to  be 
opened!” 

.\s  she  opened  the  door  the  full  force  of 
the  tornado  slammed  her  into  a  basement 
stairwell  with  other  staff  members.  The 
tremendous  vacuum  neatly  removed  the 
front  wall  of  the  newspaper  office  from 
the  rest  of  the  building,  but  left  it  stand¬ 
ing  in  place.  (It  has  now  been  replaced.) 

Bridge,  still  in  his  pickup,  found  him¬ 
self  aboard  a  violently  rocking  bronco  of  a 
machine.  Deciding  it  was  too  windy  for  a 
dash  inside,  he  braced  himself  to  the  seat 
cushion  and  covered  his  head.  Roofs, 
fences  and  parts  of  walls  sailed  more  than 
1,000  feet  overhead,  he  said. 

“Lord,  I’m  going  to  drive  up  to  the 
pearly  gates  in  a  pickup  truck,”  the  min¬ 
ister  said  in  one  of  several  prayers  during 
those  minutes. 

Sharon  Carmack,  a  student  at  Meade 
County  High  School,  who  works  in  the 
back  shop,  was  about  to  drive  home.  After 
starting  her  car  in  a  parking  lot  behind 
the  newspaper  office,  several  trees  began 
tilting  in  her  direction;  she  avoided  being 
crushed  by  slamming  the  car  into  reverse. 

More  than  half  the  homes  in  the  town 
of  1,700  persons  were  destroyed.  Thirty 
persons  were  killed.  The  toll  has  since 
risen  to  31.  Most  of  the  dead  were  person¬ 
al  friends  of  the  Willis  family. 

TX’eekly  reporter  stars 

Jane  became  the  major  reporter  in  one 


At  least  the  inch-thick  board  that  en¬ 
tered  one  side  of  their  apartment  and  left 
through  another  wall  missed  both  of 
them,  and  they’re  grateful  for  that.  They 
were,  of  course,  taking  cover  in  the  base¬ 
ment  stairwell  at  the  time. 

The  Messenger  performed  one  impor¬ 
tant  service  for  the  community  by  check¬ 
ing  all  advertisers  promising  tornado  help 
with  the  Better  Business  Bureau.  They 
found  all  firms  placing  ads  were  reputa¬ 
ble. 

Weekly  provides  service 

But  the  most  important  service  is  just 
being  there,  publishing  at  the  regular 
time  despite  the  disaster.  (Printing  has 
always  been  done  in  near  by  Elizabeth¬ 
town,  Ky.  which  escaped  the  tornado.) 

That  point  was  made  by  Thelma  after 
Jim  worried  that  the  storm  edition  would 
be  “no  writing  masterpiece  ...  we  just 
did  the  best  we  could.” 

“Well,  now,  Jim,”  Thelma  said,  “what¬ 
ever  the  Messenger  is  this  week  will  be  a 
real  comfort  to  those  people.  They’ll  be 
surprised  just  to  see  we  could  do  it.” 


Photo  products  guide 

X  comprehensive  photographic  products 
guide,  “The  Best  Impression  You  Can 
Make,”  is  available  from  Eastman  Kodak 
Company.  In  addition  to  listing  photo¬ 
graphic  products  for  newspaper  applica¬ 
tion,  the  booklet  highlights  elements  of 
news  photography  and  also  includes  dis¬ 
cussion  of  run-of-press  color  and  graphic 
arts  materials.  A  copy  may  be  obtained 
without  cost  by  writing  Eastman  Kodak 
Company,  Department  412-L,  Rochester, 
New  York  14650. 
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Alton  K.  Marsh  interviewed  the  staff  of 
the  Meade  County  Messenger  in  Branden¬ 
burg,  following  the  tornado  disaster.  He  is 
a  former  medical-science  writer  for  the 
Louisville  Times.  Currently  he  is  a  free 
lance  writer  in  Louisville. 
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WHATSNEW 
INHARTFOFD 
BESIDES 
NEW  HAVEN 

A  great  NEW  newspaper  buy! 

Three  major  Connecticut  newspapers  are  now  sold  as  a  single  unit.  A  combined 
circulation  of  248,000  (or  only  $1.00  a  line. 

The  only  newspapers  you  need  to  cover  the  2nd  largest  A.D.I.  in  New  England. 

THE  HARTFORD -NEW  HAVEN  A.D.I. 

20th  Largest  A.D.I.  in  Population  $8.25  Billion  in  Income 

21st  Largest  A.D.I.  in  Households  $4.50  Billion  in  Retail  Sales 

A  prime  market!  Covered  by  a  new  combination  that  reaches  more  homes  than 
any  other  newspaper  buy  in  the  5-county  Hartford-New  Haven  A.D.I. 

EVENING— SUNDAY 

Journal-Courier 

MORNING 

EVENING  —  SUNDAY 

Get  the  full  facts  from  — 


SAWYER  -  FERGUSON  -  WALKER  COMPANY 

Now  Representing  These  3  Great  Connecticut  Newspapers 


Howard  Grothe  &  Thomas  K.  Crowe 
head  advertising  bureau  plans  group 


Howard  Grothe,  vicepresident  and  ad¬ 
vertising  director  of  the  Miami  (Fla.) 
Herald  and  News  has  been  named  chair¬ 
man  of  the  Plans  Committee  of  the  News¬ 
paper  Advertising  Bureau,  Inc.,  and 
Thomas  K.  Crowe,  advertising  director  of 
the  hidianapolis  (Ind.)  Star  and  News  is 
the  new  vicechairman.  Vance  Stickell, 
vicepresident-sales,  for  the  Los  Angeles 
Times,  had  been  Plans  Committee  chair¬ 
man  for  the  past  two  years  and  Grothe 
had  been  vicechairman. 

Frank  Batten,  chairman  of  Landmark 
Communications,  Inc.,  who  is  also  chair¬ 
man  of  the  Bureau,  announced  the  new 
appointments.  Batten  also  named  the  fol¬ 
lowing  as  Plans  Committee  members: 
Robert  L.  Solender,  vicepresident-sales, 
Dallas  (Tex.)  Times  Herald;  Maurice  J. 


Buchart,  Jr.,  director  of  advertising, 
Louisville  (Ky.)  Courier -Journal  and 
Times;  Woodrow  G.  Shadid,  director  of 
advertising,  Bloomington  (Ill.)  Panto¬ 
graph;  Jack  E.  Underwood,  director  of 
sales.  New  York  News;  Norman  R. 
McMullin,  business  manager,  Dubuque 
(Iowa)  Telegraph-Herald,  and  Fred  Wet- 
ton,  advertising  director,  Oakland  (Calif.) 
Tribune. 

Reappointed  to  new  terms  as  Plans 
Committee  members  were:  Owen  E.  Lan- 
don,  Jr.,  president,  Mathews,  Shannon  & 
Cullen,  newspaper  representatives;  James 
T.  Dillon,  advertising  manager,  Seattle 
Times,  and  Donald  Berwald,  advertising 
director,  Cleveland  Press. 

Retiring  members  of  the  Plans  Com¬ 
mittee,  in  addition  to  Mr.  Stickell,  who 


received  “Distinguished  Service  Award” 
plaques  in  recognition  of  their  contribu¬ 
tions  to  daily  newspapers  in  the  field  of 
advertising  were:  Charles  G.  Fenn,  ad¬ 
vertising  director,  London  (Ont.)  Free 
Press;  Mark  R.  Arnold,  vicepresident¬ 
advertising  director,  Westchester  Rock¬ 
land  Newspapers,  Inc.;  Laurence  T.  Her¬ 
man,  vicepresident-sales/  marketing,  St. 
Petersburg  (Fla.)  Times;  Richard  G. 
Lundgren,  Rockford  (Ill.)  Star  and  Reg¬ 
ister  Republic;  Robert  E.  Cutler,  advertis¬ 
ing  director.  Salt  Lake  City  Tribune  & 
Deseret  News;  Dean  R.  Bartee,  vice  pres¬ 
ident-director  of  advertising,  Omaha 
(Neb.)  World-Herald,  and  Louis  E.  Hein- 
del,  advertising  director,  San  Jose  (Cal.) 
Mercury  &  News. 

The  Newspaper  Advertising  Bureau, 
Inc.  is  the  organization  through  which  the 
newspaper  business  promotes  greater  and 
more  effective  use  of  the  daily  newspaper 
as  an  advertising  medium.  The  Plans 
Committee  is  appointed  from  member 
newspapers  for  the  purpose  of  working 
with  the  Bureau  on  sales  strategy  and 
general  planning. 


Bernstein,  Woodward 
name  major  source 
in  Watergate  account 

In  the  first  published  excerpt  of  the 
Watergate  book,  “All  the  President’s 
Men,”  Washington  Post  reporters  Carl 
Bernstein  and  Robert  Woodward  named 
Hugh  W.  Sloan  Jr.,  former  treasurer  of 
President  Nixon’s  re-election  committee, 
as  one  of  their  major  sources  of  informa¬ 
tion. 

Published  in  a  two-part  series  in  Play¬ 
boy  magazine  prior  to  a  June  18  publica¬ 
tion  date  with  Simon  &  Schuster,  the  book 
reveals  also  that  an  administration  official 
who  had  access  to  information  from  the 
White  House,  the  Justice  Department,  the 
FBI  and  the  Committee  to  Re-elect  the 
President  was  also  a  major  contributing 
source  to  breaking  the  case.  Uniden¬ 
tified  in  the  book,  he  was  nicknamed 
“Deep  Throat.” 

The  book  also  revealed  second-hand  ac¬ 
counts  of  President  Nixon’s  furor  over 
news  leaks,  explanations  of  how  the  two 
writers  unearthed  the  facts  concerning 
the  case  as  well  as  evaluation  of  the  gov¬ 
ernment’s  handling  of  the  incident. 

The  excerpt  which  runs  approximately 
25,000  words  or  about  one-fourth  of  the 
total  book  cost  the  magazine  some  $30,000. 
A  publicist  for  Simon  &  Schuster  said  the 
amount  was  “the  highest  ever  paid  for  a 
first  serial  (rights  to  print  excerpts  prior 
to  book  publication).” 

While  not  even  off  the  presses,  the  book 
has  turned  into  a  journalistic  goldmine 
for  the  two  young  reporters.  Called  the 
“Woodstein  Papers”  by  one  news  maga¬ 
zine,  the  book  has  already  drawn  a  $55,- 
000  advance  for  the  two  journalists.  Rob¬ 
ert  Redford,  a  journalist-turned-actor, 
had  paid  $450,000  for  the  screen  rights. 
He  plans  to  play  Woodward.  Meanwhile 
paperback  book  rights  have  been  sold  to 
Warner  Paperback  Library  for  $l-million. 
Both  reporters  will  share  approximately 
half  of  that  amount. 


THAT  LITTLE  DAILY  IN  HACKENSACK 
OWNS  STILL  MORE  WEEKLIES! 


PENNSYLVANIA 

0  0 


Last  year  we  reported  the  purchase  of  The 
Reporter  newspapers  in  Ocean  County  in 
addition  to  the  acquisition  of  three  televi¬ 
sion  stations  the  year  before.  This  year 
we've  grown  with  the  purchase  of  more 
community  newspapers  in  fast-growing 
Ocean. 

We're  doing  pretty  good  os  New  Jersey's 
largest  evening  newspaper.  .  .we  ore  com¬ 
munity-minded.  .  .we  ore  still  interested  in 
community-oriented  properties.  .  .we  ore 
open  for  suggestions. 

Wxt  Hcwrir 

New  jersey's  Largest  Evening  Newspaper 
Published  Daily  and  Sunday  in  Bergen  Caunty,  N.J. 
Notionol  Representatives  Sawyer-Ferguson-Wolker  Co. 
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WHATSNEW 
IN  NEW  HAVEN 
BESIDES 
HARTFORD 

A  great  NEW  newspaper  buy! 

Now,  for  just  $1.00  a  line,  daily  or  Sunday,  advertisers  can  get  the  seliing  power 
of  3  great  Connecticut  newspapers  with  a  combined  daily  circulation  of  248,000. 

The  largest  newspaper  buy  in  the  2nd  largest  A.D.I.  in  New  England. 

THE  HARTFORD -NEW  HAVEN  A.D.I. 

20th  Largest  A.D.I.  in  Population  6th  in  EBI  per  Household 

21st  Largest  A.D.I.  in  Households  4th  in  per  Household  Retail  Sales 

A  prime  market!  Now,  effectively,  efficiently  and  economically  reached  through 
the  pages  of  a  great  new  combination. 

EVENING  —  SUNDAY 

Journal-Courier 

MORNING 

EVENING  — SUNDAY 


Get  the  full  tacts  from  — 

SAWYER  -  FERGUSON  -  WALKER  COMPANY 

Now  Representing  These  3  Great  Connecticut  Newspapers 


New  a.m.  papers 
find  reader 
niche  quickly 

The  South  Mississippi  Sun,  has  reached 
a  paid  circulation  of  12,743  after  six 
months  of  publication. 

Robert  McHugh,  editor  of  the  five-day- 
a-week  morning  publication,  said  the  cir¬ 
culation  figure  was  well  ahead  of  even  the 
most  optimistic  projections. 

The  Fayetteville  Times — a  new  morning 
newspaper  in  eastern  North  Carolina — 
has  secured  a  firm  role  in  today’s  fast- 
paced  world  of  journalism.  It  was  born 
July  2,  1973. 

Despite  fuel  and  newsprint  shortages 
which  have  threatened  to  slow  the  pace  of 
growth  for  the  new  newspaper.  The  Times 
has  proven  it  is  long  on  talent  and  is 
quickly  moving  toward  an  anticipated  cir¬ 
culation  of  15,000  by  July. 

The  circulation  now  stands  at  9,  000 
paid. 

Sun’s  circulation 

The  Sun,  which  published  its  first  edi¬ 
tion  October  1,  serves  the  Mississippi  Gulf 
Coast  and  surrounding  south  Mississippi 
counties. 

Published  by  Gulf  Publishing  Company, 
Inc.,  the  Sun  is  combined  on  Saturdays 
and  Sundays  with  Gulf  Publishing’s 
90-year-old  afternoon  newspaper,  the  Dai¬ 
ly  Herald. 

McHugh  said  that  while  circulation  was 
strong  in  Biloxi  and  Gulfport,  large  gains 
were  registered  in  the  Jackson  County 
area  where  the  Sun  maintains  a  full-time 
news  bureau. 

The  Sun  editor  also  said  circulation  was 
strong  in  neighboring  Hancock  County. 

Roland  Weeks,  Jr.,  president  and  gener¬ 
al  manager  of  Gulf  Publishing,  said  that 


while  the  Sun  was  growing  faster  than 
anticipated,  subscriptions  to  the  afternoon 
Daily  Herald  were  “holding  firm.” 

“We  expected  a  great  deal  of  ‘swap¬ 
ping’  Herald  for  Sun  subscriptions,”  said 
Weeks.  “But,  the  Herald  appears  to  be 
maintaining  the  great  majority  of  its  sub¬ 
scribers,”  he  added. 

The  Herald’s  circulation  dropped  from 
40,000  to  37,500. 

The  new  morning  Sun  was  introduced 
to  South  Mississippi  with  less  than  $100,- 
000  worth  of  additional  equipment  and  an 
increase  of  about  60  employees.  Gulf  Pub¬ 
lishing  employs  about  270  persons 
throughout  its  operation. 

“The  Sun’s  phenomenal  growth  rate 
reflects  the  strength  of  the  public’s  quest 
for  news  through  the  pages  of  newspa¬ 
pers,”  said  Weeks. 

He  said  the  new  publication’s  content 
and  packaging  style  are  major  factors  in 
the  newspaper’s  success. 

“The  demand  we’ve  experienced  in  six 
months  strikes  an  optimistic  note  for  the 
entire  publishing  industry,”  Weeks  said. 

Nine  awards  won 

The  Fayetteville  Times’  staff  has  picked 
up  nine  awards  in  its  nine  months  of 
operation,  and  is  one  of  the  few  newspa¬ 
pers  its  size  to  have  a  fulltime  columnist 
and  a  fulltime  staff  artist. 

The  Times  staff  is  young,  well-trained 
and  enthusiastic  about  the  newspaper’s 
role  in  broadening  the  scope  of  journalism 
in  eastern  North  Carolina  which  for  years 
was  without  a  local,  morning  newspaper. 

Headed  by  editor  Roy  Parker  Jr.  and 
managing  editor  Tom  English  Jr.,  the 
staff’s  nine  awards  have  been  for  journal¬ 
ism  excellence  in  features,  indepth  report¬ 
ing,  sports,  education  and  spot  news. 

The  Times,  published  by  Fayetteville 
Publishing  Co.  which  also  owns  a  47,- 
000-circulation  afternoon  daily  in  the 
Fayetteville  Observer,  has  completely  sep¬ 
arate  and  independent  editorial  staff  of  24 
persons.  Plans  are  to  add  a  25th  in  July. 

Parker  and  English,  each  with  more 


SUNDAY  NEWSDAY  IS  TWO  YEARS  OLD. 
William  Attwood  (far  left),  president  and 
publisher  of  Ngwsday,  cuts  birthday  cake  for 
employes  at  Newsday,  the  Lon9  Island  news¬ 
paper,  to  mark  second  anniversary  of  Sunday 
edition  April  9.  Attwood  said  that  Sunday 
Newsday  in  two  years  has  reached  a  circulation 
of  more  than  382,000  based  on  the  monthly 
average  for  March.  With  him  are  (from  left) 
David  Targe,  Newsday  vice  president-sales; 
Eugene  Higgins,  advertising  director,  and  Arthur 
G.  Ward,  president  of  Gamut  International,  a 
New  York  and  Long  Island  advertising  agency. 


than  15  years  in  newspapering,  see  the 
newspaper’s  role  expanding  as  circulation 
grows. 

The  Times  has  some  unique  staff  struc¬ 
ture  within  besides  the  columnist  and 
staff  artist: 

— Instead  of  a  women’s  or  society  de¬ 
partment,  it  has  a  People  Department 
composed  of  a  male  editor  and  two  female 
writers.  Emphasis  is  placed  on  people — 
their  families,  their  money,  their  homes, 
their  community — and  good  general  inter¬ 
est  features. 

— Instead  of  a  city  editor  and  a  state 
editor.  The  Times  has  a  news  editor  whose 
only  duties  are  to  oversee,  direct  and  plan 
for  seven  fulltime  reporters. 

The  Times  sports  department  also 
presents  somewhat  of  a  unique  coverage 
plan  for  a  small  circulation  newspaper. 
The  four-man  department  covers  the 
state’s  collegiate  scene  in  all  major 
sports,  gearing  its  coverage  and  presenta¬ 
tion  like  a  50,000  circulation  daily. 

• 

Penny  Co.  honored 
by  Ad  Bureau 

The  J.  C.  Penney  Company  was  hon¬ 
ored  by  the  Newspaper  Advertising  Bu¬ 
reau  Inc.  on  behalf  of  its  daily  newspa¬ 
pers  for  “superb  quality”  in  newspaper 
advertising. 

At  a  luncheon  meeting  in  the  Four  Sea¬ 
sons  restaurant,  company  officials  and 
officers  and  directors  of  NAB  gathered  for 
a  presentation  of  a  bronze  reproduction  of 
a  J.  C.  Penney  newspaper  ad  to  Jack  B. 
Jackson,  president. 

Citation  presented  by  NAB  chairman 
Frank  Batten  said,  “The  Newspaper  Ad¬ 
vertising  Bureau  commends  the  J.  C.  Pen¬ 
ney  Co.,  Inc.  on  behalf  of  the  daily  news¬ 
papers  of  the  U.S.  on  the  superb  quality 
of  its  newspaper  advertising  .  .  .  Adver¬ 
tising  of  this  creative  and  merchandising 
excellence  contributes  to  the  appearance 
of  newspapers  and  their  value.” 


LET  US  LAY  SOME  OF  ALTOONA'S 
GOLDEN  GOOSE  EGGS  ON  YOU, 

JUST 

ABOUT  "IP  ♦  W  Nsr  Nsr  ♦ 
RETAIL  SALES  EVERY  WEEK! 


* 


lOK  /A  ion  / 


Economical  spot 
or  full  color,  too. 
For  dotoiU,  coll 
Richard  E.  Boolor, 
Ad  Manogor,  at 
814-944-7171. 


*  1974  Est.,  EAR 
Market  Guide 


When  Altoona  people  shop,  they  don't  just  fool  around,  and 
the  products  they  buy  ore  the  ones  they  see  advertised  in  the 
ALTOONA  MIRROR,  Altoona's  complete,  news-pocked  home 
town  doily.  Nothing  else  but  the  Pittsburgh  papers  reaches 
more  than  8%  of  Altoona  market  homes — and  nowadays, 
who  goes  99  miles  to  shop? 

The  MIRROR  reaches  98%  of  Altoona  families — annual  in¬ 
come  $673*  above  state  overage — and  4  out  of  5  metro 
area  homes,  with  just  under  36,000  daily  circulation. 

Hltoona  SKirrot 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 
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NOW  A  GREAT 
ADVERTISING 
BUY  IN 

CONNECTICUT 

3  Top  Newspapers  Sold  in  Combination! 

Now  you  can  cover  the  20th  largest  A.D.I. ,  2nd  largest  in  New  England,  with  just 
one  newspaper  buy.  And  for  only  $1.00  per  line,  daily  or  Sunday. 

These  three  important  newspapers  deliver  over  248,000  circulation  in  the  5- 
county  A.D.I. 

THE  HARTFORD -NEW  HAVEN  A.D.I. 

$8.25  Billion  in  Income  6th  in  EBi  per  Household 

$4.50  Billion  in  Retail  Sales  4th  in  per  Household  Retail  Sales 

A  prime  market!  Reached  most  efficiently  and  economically  by  Connecticut’s 
newest  newspaper  combination. 

Ehe  ffoticit  Heiister 

EVENING  — SUNDAY  ^ 

Journal^Courier 

MORNING 


EVENING—  SUNDAY 


Gef  all  the  facts  from  — 

SAWYER  -  FERGUSON  -  WALKER  COMPANY 

No\w  Representing  These  3  Great  Connecticut  Nevirspapers 


goals,  principles  and  policies  for  the  ben¬ 
efit  of  all  UPI  newspaper  subscribers.” 

“It  will  work  with  UPI,”  he  said,  “in 
programs  dealing  not  only  with  our 
present  news  and  picture  services  but  also 
in  the  vital  area  of  research  and  develop¬ 
ment  of  technological  innovations.” 

Membership  on  the  initial  advisory 
board  is  now  being  selected  by  an  indepen¬ 
dent  steering  committee  of  UPI  newspa¬ 
per  subscribers. 

Beaton’s  report  was  released  in  advance 
of  UPI’s  annual  business  meetings  to  be 
held  in  conjunction  with  the  American 
Newspaper  Publishers  Association  con¬ 
vention. 

Referrring  to  the  recent  23-day  nation¬ 
al  strike  against  UPI  by  the  Wire  Service 
Guild,  the  first  in  UPI’s  67-year  history, 


Beaton  said  UPI  was  able  to  maintain  its 
basic  services  under  difficult  circum¬ 
stances. 

“We  hope  that  the  misunderstandings 
which  resulted  in  the  strike  are  behind 
us,”  he  said,  “and  we  are  indebted  to  our 
subscribers  for  their  understanding  and 
support.” 

In  a  reference  to  specific  reportorial 
achievements,  Beaton  cited  Richard  Long- 
worth  in  Brussels,  Joseph  W.  Crigg  in 
London,  Robert  Crabbe  in  Tokyo,  Eugene 
Carlson  and  Leonard  Curry  in  Washing¬ 
ton,  Edward  Lechtzin  in  Detroit  and  UPI 
business  editor  Dean  C.  Miller  in  New 
York  for  their  coverage  of  the  inflation 
story  and  the  w'orld  economic  picture. 

Beaton  also  saluted  the  Washington 
staff  for  its  enterprise  reporting  and 
noted  that  it  was  involved  directly  in  six 
of  the  top  10  stories  chosen  in  UPI’s 
annual  poll  of  editors. 

In  Washington,  Helen  Thomas  was  des¬ 
ignated  UPI  White  House  Reporter,  a 
title  vacant  since  the  death  in  1970  of 
Merriman  Smith.  Miss  Thomas,  a  14-year 
veteran  on  the  beat,  became  the  first  wom¬ 
an  to  head  coverage  of  the  President  for  a 
news  service.  A1  Rossiter  Jr.,  veteran  of 
space  coverage,  became  science  editor,  and 
Michael  J.  Conlon,  consumer  affairs  re¬ 
porter,  began  a  new  column,  “Buyer’s  Bill¬ 
board,” 

Beaton  reported  that  expansion  of 
UPI’s  computerized  Information  Storage 
and  Retrieval  system  to  all  98  continental 
domestic  bureaus  is  well  under  way.  Addi¬ 
tional  computers  are  in  place  in  New 
York  and  the  communications  and  video 
terminals  are  being  installed  across  the 
country.  He  said  the  majority  of  the  ex¬ 
pansion  will  be  concluded  in  1974  and  is 
expected  to  be  completely  finished  in  the 
first  quarter  of  1975. 

The  year  also  saw’  further  progress  in 
the  development  of  Unifax  II,  UPI’s  ul¬ 
tramodern  picture  receiver  w’hich  will  go 
into  production  this  fall. 

Beaton  said  300  domestic  and  interna¬ 
tional  subscribers  have  signed  firm  ad¬ 
vance  orders  for  Unifax  II. 

“It  will  bring  high-quality,  permanent, 
dimensionally  stable  prints  to  daily 
newspapers  the  world  over  at  a  reason¬ 
able  operating  cost,”  he  said. 

Other  highlights  of  Beaton’s  report: 
Unistox,  UPI’s  computer-generated 
financial  tabular  service,  added  new  sub¬ 
scribers  and  formats.  Innovations  intro¬ 
duced  during  the  year  included  new 
“space  saver”  tables  to  help  its  sub- 
■scribers  combat  the  newsprint  shortage. 
Two  new  Unistox  services  w’ere  inaugur¬ 
ated,  a  Dataspeed  circuit  called  DataTwo 
and  Unistox  Alpha,  a  slower  speed  cir¬ 
cuit. 

The  UPI  Audio  Network  continued  to 
grow  and  now  supplies  745  radio  stations 
w’ith  its  seven-day,  around-the-clock  re¬ 
ports. 

The  UPI  Cable  Newswire  was  rede¬ 
signed  and  now  serves  86  cable  television 
systems. 

The  number  of  direct  subscribers  to 
UPI  grew  to  6,622  worldwide.  In  the 
United  States,  UPI  served  1,140  newspa¬ 
pers  and  3,627  radio  and  television  sta¬ 
tions  at  the  end  of  1973. 
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Beaton  puts  UPI’s 
future  in  hands 
of  advisory  board 


The  advice  and  counsel  of  its  subscriber 
new’spaper  editors  and  publishers  will  he 
an  important  guide  to  United  Press  Inter¬ 
national’s  future  operations,  UPI  pres¬ 
ident  Roderick  W.  Beaton  said  this 
week. 

Beaton  said  in  his  annual  progress  re¬ 
port  that  the  recently-announced  UPI 
Newspaper  .Advisory  Board  would  assist 
UPI  in  “charting  common  management 


Winner  of  seven 

New  Jersey  Press  Association 
awards,  including  Outstanding 
Daily  Newspaper  (over  50,000 
circulation)  and  General  Excellence 
for  all  Sunday  newspapers. 


E^C.lENCE 
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Ploin  Dealer  Photo 


The  date:  August  23,  1973. 

The  scene:  a  road  in  rural  Ashland  County,  Ohio. 

The  incident:  a  crash  involving  a  car  and  an  Amish 

buggy  in  which  a  young  mother  was 
killed  and  two  children  were  severely 
injured. 

The  problem:  how  to  offset  staggering  medical 

expenses . 


A  local  fund-vaising  campaign  brought  By  mid-December,  over  $50,000  had 
in  about  $9,000  within  the  next  two  months  been  contributed  to  the  drive.  Out  of  this 
— a  reflection  of  the  generosity  of  both  total,  hospital  bills  have  been  paid  in  full, 
Amish  families  and  others  but  an  amount  doctors'  Idlls  have  been  paid  to  date  and  a 
far  short  of  the  soaring  hospital  costs  sum  has  been  set  aside  to  defray  the  costs 
incurred.  of  continuing  rehabilitation. 

Following  a  recounting  of  the  tragic  To  everyone  who  has  come  across  in  an 
event  by  staff  writer  Richard  G.  Ellers  in  hour  of  ne^,  our  sincere  thanks.  It's  cer- 
The  Plain  Dealer,  Ohio's  largest  newspa-  tainly  reassuring  to  know  that  when  some- 
per,  readers  open^  their  hearts — and  their  one  asks  for  help,  a  lot  of  people  listen, 
checkbooks.  And  act. 


The  Plain  Dealer,Ohio's  laigest  newspaper. 


SAN  JOSES 


HE  BUSINESS  CENTER  OF 


BUSY  NORTHERN  CALIFORNIA 

—  so  great  has  been  the  growth  there  that, 

if  this  region  were  a  separate  state,  it  would  now 
rank  7th  among  all  50  States  in  population, 
buying  power  and  retail  sales.  But  the  real  standout 
in  busy  Northern  California  is  a  single  county 

—  San  Jose’s  county  (Santa 
Clara).  Note  how  it  has  out¬ 
distanced  San  Francisco 
and  Oakland’s  county  to 
become  the  Business 
Center  of  Northern 
California. 

SAN  JOSE’S  COUNTY 
...IN  NORTHERN  ( 

CALIFORNIA  \ 

It’s  the  PEOPLE  Center  j 

With  its  1,163,600  pop-  I 
ulation,  San  Jose’s  county  I 
leads  Oakland’s  county  ^ 

(Alameda)  by  70,000 . . . 

San  Francisco  (city  and 
county)  by  nearly  a  half 
million. 

It’s  the  MONEY  Center 

Its  1973  total  Net  Effective 
Buying  Income  was  estimated 
at  $6.2  billion.  That’s  $2.2 
billion  more  than  San  Fran¬ 
cisco’s...  a  half  billion  more 
than  Alameda  County’s. 

Qualitatively,  its  $16,706  EBI 
per  household  beats  San 
Francisco’s  by  nearly  $3,500 . 

Alameda  County’s  by  $2,400. 


It’S  the  SHOPPING 
Center 

With  more  people  who  have 
more  to  spend,  San  Jose’s 
county  naturally  leads  in  retail 
sales.  Its  estimated  total  of 
$2.92  billion  tops  San  Fran¬ 
cisco’s  by  more  than  a  billion 
. . .  Alameda  County’s  by  nearly 
one-half  billion. 

All  told,  San  Jose’s  county 
now  leads  in  Northern  California 
in  65  significant  market  indica¬ 
tors.  For  documentation,  or  for 
other  in-depth  market  studies, 
please  send  in  the  coupon 
on  opposite  page. 


XCAMEDA 


WITH  FLOURISHING  NEWSPAPERS 

In  1973  the  San  Jose  Mercury  and  News 
(morning,  evening  and  Sunday)  carried  a  total 
of  120,661,662  lines  of  advertising  —  retail, 
national  and  classified.  That  was  a  gain  of 
3  million  lines  over  1972  and  almost  double  the 
total  linage  carried  by  the  combination  of  the 
morning  San  Francisco  Chronicle,  evening 
San  Francisco  Examiner  and  Sunday  Examiner 
&  Chronicle.  It  was  more  than  three  times 
the  total  of  daily  (eve.  only)  and  Sunday  linage 
carried  by  the  Oakland  Tribune.  In  the  whole 
country,  only  a  handful  of  other  newspaper 
combinations  managed  to  exceed  120  million 
lines  of  advertising  last  year. 


RANKED  5th  NATIONALLY 
In  total  advertising  linage,  among  ail 
U.S.  evening  papers,  the  San  Jose  News 
ranked  5th. 


RANKED  6th  NATIONALLY 
Among  all  morning  papers,  the  San  Jose 
Mercury  ranked  6th  in  total  advertising 
volume. 


CIRCULATION  HEALTHY,  TOO 

Publisher’s  records  show  average  net 
paid  circulation  for  the  first  two  months  of 
1974  to  be  211,882  daily,  227,725  Sunday 
—  after  the  greatest  gains  of  all  Northern 
California  newspapers.  They  cover  San 
Jose’s  county  five  times  as  well  as  any  other 
daily  paper,  making  them  the  keystone 
buy  on  any  Northern  California  newspaper 
schedule. 


^  0itt  fegf  ^ 

Picture 
Qrow  8  Brighter 


For  more  in-depth  information  on  the  Business  Center  of 
busy  Northern  Caiifornia  piease  send  in  coupon. 

Gerold  Zarwell,  Marketing  Manager,  Mercury  and  News 
758  Bidder  Park  Drive,  San  Jose,  CA  95190 

Please  send  your  special  reports  on  Northern  California 
marketing  as  checked: 

□  Population  Characteristics  □  Retail  Sales  by  Category 

□  Travel  Characteristics  □  New  Car  Sales  Analysis 

□  Employment  Characteristics  □  Income  Distribution 

□  Educational  Characteristics  □  Documentation  of  Santa 

Clara  County’s  “65  Firstsi'’ 


Name 


Company 


Sources: 

California  Dept,  of  Finance 
Sales  Management 
Media  Records 


Address 


State 


Two  of  the  Bidder  Newspapers  and  members  of 
Million  Market  Newspapers,  Inc. 


Advertising  scene  By  Daniel  L.  Lionel 

WANT  ADS  WIN  RECRUITS  FOR  NATIONAL  GUARD 


You’ve  seen  colorful  posters,  you’ve 
heard  announcements  over  electronic 
media  and  you  have  noted  print  ads  pos¬ 
sibly  in  the  outdoor  mags,  but  chances  are 
you’ve  seldom  seen  recruiting  ads  for  the 
National  Guard  in  the  classified  section  of 
your  newspaper. 

It  took  media  director  James  P.  Duffy, 
Goodside  &  Edison,  Inc.,  the  Providence, 
R.I.  advertising  agency,  to  apply  a  well 
known  solution  to  the  problem  of  seeking 
manpower — he  placed  an  80  line  X  2 
column  ad  in  the  Providence  (R.I.)  Jour¬ 
nal.  The  advertiser  was  not  an  agency 
client,  it  was  his  owm  unit  of  the  Rhode 
Island  National  Guard. 

In  a  subsequent  letter  addressed  to  John 
C.  A.  Watkins  president  of  the  Providence 
Journal  Company,  Duffy,  who  maintained 
a  meticulous  record  of  response  said, 
“Classified  advertising  is  alive  and  ivell 
...  I  placed  an  ad,  (scheduled  for  four 
days)  starting  in  Tuesday  morning’s 
Journal  for  my  National  Guard  unit, 
presently  conducting  a  recruiting  drive. 

“During  the  day,  Tuesday,  the  unit  re¬ 
ceived  77  phone  calls,  on  Wednesday,  91, 
Thursday  103 — with  many  people  schedul¬ 
ing  appointments  for  interviews  at  the 
armory.  Even  a  girl  in  your  classified 
department  called  for  an  interview. 


working  (calling  prior  service  men 
through  made  up  lists,  contacts  with 
schools,  etc.)  for  three  weeks  kere  able  to 
accomplish.  And  the  best  part  is  the  peo¬ 
ple  are  calling  us,  we’re  not  chasing 
them.  .  .  .” 

The  good  news  about  the  success  of  the 
1st  National  Guard  recruiting  ad  in  clas¬ 
sified  which  appeared  at  the  end  of  Janu¬ 
ary  resulted  in  additional  ads  from  differ¬ 
ent  units  of  the  Rhode  Island  Guard  in 
February  and  March.  The  February  ad 
invited  applications  wdth  the  enticing  offer 
“Have  you  ever  wondered  what  it  is  like 
to  jump  from  an  airplane?’’  Accompany¬ 
ing  the  copy  was  a  line-cut  of  a 
parachute.  From  this  ad,  Stan  Finsness, 
the  Journal’s  Classified  Advertising  Di¬ 
rector,  noted  that  the  unit’s  executive. 
Captain  Bradley,  hired  10  men  bringing 
his  unit  up  to  Company  strength  and  then 
proposed  to  HQ  in  Washington,  that  clas¬ 
sified  be  used  as  a  basic  recruiting  tool. 

Although  the  funds  for  local  recruiting 
advertising  by  National  Guard  units,  Fin¬ 
sness  reports,  come  from  the  state  govern¬ 
ment  or  Washington,  the  local  Guard  au¬ 
thorities  may  use  their  own  descretion  in 
determining  which  media  to  use.  This 
offers  CAMS  an  opportunity  to  present  the 
case  for  classified  wherever  the  recruiting 


50  NEW  JOBS 
NOW  AVAILABLE! 

PART-TIME  ONLY 

EARN  70.00 
A  WEEKEND 

(Some  positions  pay 
more,  some  less) 
INTERVIEWING  DAILY 
9  A.M.  -  9  P.M. 

Cal!  277-2130 
NOW! 

Some  positions  open: 

Operatios  Supervisor 
Group  Leaders.  ClerU 
Cooks.  Typists 
Investigators.  DispatcKers 
Draftsman,  Equipment 
Maintenance  Cleric,  Radio 
Mechanics,  Wiremen.  Food 
Service  Stewards,  Bandsmen 
Legal  Clerk,  Truck  Drivers 
Policemen,  Power  Generator 
Operator.  Personnel  Records 
Specialist.  Repair  Parts  Specials 
Radio  Teletype  Operator,  Supply 
Clerk,  Sw'tchbcard  Operator, 

Wheel  Vehicle  Mechanic, 

Wrecker  Operator 

Call  277-2130 

NOW  FOR  APPOINTMENT 

243D  Military  Pol>e«  Battollon 
Rl.  Army  Notienol  (juord 
Porad*  Streot.  Crortiton  Sr..  Amtary 
An  Equal  Opportunity  Empleyar 


NATIONAL  GUARD  RECRUITING  ad  pulled 
271  replies  in  1st  3  days  in  Providence  Journal 
Classified. 


RESPONSE  to  this  ad  brought  this  National 
Guard  Unit  up  to  Company  strength  and  in¬ 
spired  recommendation  to  Washington  HQ  that 
classified  be  used  nationally  for  recruiting. 


“Everyone  is  overwhelmed  with  results. 
“This  one  classified  ad  has  delivered 
more  results  in  one  day  than  forty  men 


needs  exist  and  the  Rhode  Island  Guard 
experience  leaves  little  doubt  of  its  effec¬ 
tiveness. 


With  its  10th  issue,  published  April  13, 
Rupert  Murdoch’s  National  Star  went 
coast-to-coast  and  doubled  its  circulation 
guarantee  to  2  million.  For  the  first 
10  weeks,  with  a  massive  promotion  cam¬ 
paign  behind  it  the  25^  weekly  claims  to 
have  been  making  its  1  million  guarantee 
right  from  the  beginning. 

Outside  of  a  British  Leyland  Motors 
page  ad  and  a  100x2  cigarette  ad  on  the 
back  page,  the  48  page  April  13th  issue 
was  guiltless  of  advertising. 

The  West  Coast  edition  covering  10 
states  with  a  circulation  guarantee  of  500,- 
000  is  now  available  for  a  flat  rate  of 
$1000  per  page.  Spot  color  is  available  at 
a  100%  premium  for  this  buy.  Nationally, 
a  page  goes  for  $3,980. 


i4tl  /Votes 


lell  your  customers  to  place 
their  ads  somewhere  else. 


An  unusual  marketing  theory  on  the  surface,  but  when  the  somewhere  else 
is  a  Lester  A.  Stone  scrapbook,  it  can  add  up  to  a  substantial  sales  increase. 

Because  when  you  present  someone  with  one  ot  our  scrapbooks, 
you’re  giving  him  a  very  effective  way  to  record  his  advertising  campaigns 

Take  a  minute  to  show  him  how  to  use  it;  how  to  note  sales  results  in 
the  margins  and  show  him  how  to  record  color  and  preprint  inserts. 

A  simple  enough  process. 

But  you  know,  during  all  the  time  we  Stones  have  been  selling  scrapbooks, 
we’ve  found  that  the  best  way  to  get  someone  to  take  more  ads  is  to 
ask  him  to  put  his  ads  somewhere  else. 


LESTER  ASTONE,  INC. 


P.O.  Box  590,  Holyoke,  Mass.  01040 

TEL:  (413)  532-7207 


GIVE  US  A  TRY  . 

BE  ONE  OF  THE  BEST! 

SPECIAL  FORCES 

(GREEN  BERET) 

RHODE  ISLAND  ARMY  NATIONAL  GUARD 
EARN  GOOD  PAY  SERVING  2  DAYS  A  MONTH 
5-2  .  $41  on 

F.4  .  $S5fK) 

E  5  .  $65  00 

E  6  .  $72  00 

•  Hov*  vso  •vyf  weM«'«d  wkot 

_  I*  •»  I'b*  ♦«  m«*'p  o«>  afr* 

Would  you  bko  to  loop 
I**  tboo*  iwm  tkt  KonHIa 
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Every  Sunday, 

Long  Islanders  have  their 
choice  of  two  of  the  best 
papers  In  America. 


Which  one  do  they  choose? 


The  choice  is  between  the  New  York  Times  and  Newsday. 

On  the  basis  of  editoriai  exceiience,  both  were  seiected  by 
Time  Magazine  recentiy  in  its  iist  of  the  10  best  newspapers  in 
America. 

Thus,  on  Long  Isiand  —  and  nowhere  eise  in  the  nation  — 
two  of  the  10  best  papers  are  in  direct  competition. 

Actuaily,  it’s  not  much  of  a  contest. 

Sunday  Newsday.  two  years  oid  this  month,  outseiis  the 
Sunday  Times  in  Nassau-Suffoik  by  more  than  177,000  copies 
—  331,681  to  154,1 08. 

These  comparative  figures,  the  iatest  availabie,  are  based  on 
pubiisher’s  estimates  for  the  1 2  months  ending  September,  1973. 

(Now,  for  the  six  months  ending  March  31,  1974,  Sunday 


Newsday’s  circuiation  in  Nassau-Suffoik  has  grown  to 
354,010.*  Comparabie  figures  for  the  Times  are  not  yet 
avaiiabie.) 

Weekdays,  Newsday’s  circuiation  in  Nassau-Suffoik  is 
neariy  five  times  greater  than  the  Times. 

Newsday’s  lead  over  the  Times  also  extends  to  upper- 
income  households  ($15,000  or  more  annually).  In  Nassau- 
Suffoik,  121 ,100  more  of  these  affluent  families  read  Newsday 
than  read  the  Times. 

What  do  these  figures  mean?  Simply  this: 

Given  their  choice  of  two  great  newspapers  —  a  New  York 
City  newspaper  and  a  Long  Island  newspaper  —  Long  Island¬ 
ers  are  clearly  making  the  obvious  choice. 


Publisher’s  estimate. 


r 


Multimillionaire 
supports  new 
Green  Bay  daily 

By  Gerald  B.  Healey 

Things  are  gradually  falling  into  place 
at  the  relatively  new  Green  Bay  (Wis.) 
Daily  News,  which  was  started  during  a 
compositors’  strike  of  the  Green  Bay 
Press-Gazette  and  has  become  a  morning 
newspaper  after  a  try  at  the  evening 
field. 

Latest  development  at  the  18-months- 
old  Daily  News  will  be  a  move  in  May  to 
the  wing  of  a  Green  Bay  vocational  school 
vacated  when  the  city  constructed  a  new 
school  and  abandoned  the  building. 

Latest  shot  in  the  arm  for  the  Daily 
News,  founded  April  13,  1972  came  in  the 
person  of  Victor  McCormick,  multimil¬ 
lionaire  Green  Bay  citizen,  who  joined  the 
Metropolitan  Newspaper  Corp.  which  pub¬ 
lishes  the  Daily  News. 

He  was  one  of  the  original  stockholders, 
who  said  when  he  bought  25  shares  of 
MNC  stock  for  $750  “all  my  sympathies 
have  been  with  the  Daily  News  since  it 
opened  up.” 

McCormick,  whose  uncle  was  a  founder 
and  long-time  editor  of  the  Press-Gazette, 
an  evening  newspaper,  said  that  when  the 
Daily  News  changed  from  morning  to 


evening:  “that  struck  a  vein  with  me 
where  I  thought  the  outlook  was 
brighter.” 

Willing  to  help 

He  said  if  the  News  were  to  get  into  a 
crunch  and  need  capital,  “I’d  be  interested 
in  that,  too — in  helping  in  any  way  I 
could.” 

McCormick  said  he  had  sensed  great 
sympathy  in  the  community  for  the 
strikers. 

The  Press-Gazette  was  established  in 
June,  1915  as  a  consolidation  of  two  pa¬ 
pers  by  Victor  1.  Minahan,  Andrew  B. 
Turnbull  and  John  K.  Kline.  Minahan  was 
McCormick’s  uncle,  who  took  MtCormick 
into  the  family’s  law  firm.  Minanan  was 
editor  of  the  Press-Gazette  from  1930  un¬ 
til  his  death  in  1954. 

In  1918,  Minahan  married  Mrs.  Bertha 
Bush  Torinus.  Her  son  by  a  previous  mar¬ 
riage,  John  B.  Torinus,  is  now  editor  of 
the  Appleton  (Wis.)  Post-Crescent.  One 
of  Minahan’s  own  two  children,  Victor, 
Jr.,  is  now  publisher  of  the  Post-Crescent. 
With  the  Minahans  in  the  newspaper 
business.  Dr.  John  Minahan  was  making  a 
fortune  in  the  paper  industry.  A  company 
he  invested  in  is  now  the  Charmin  Paper 
Co. 

Dr.  Minahan  had  McCormick  look  after 
his  business  interests  and  when  he  died  in 
1941,  he  left  his  newTjhew  $1.25  million 
and  the  trusteeship  of  his  estate. 

In  the  meantime,  as  Kline,  Turnbull  and 
Victor  Minahan  died,  differences  arose 
among  heirs  as  to  the  direction  the  Press- 


Gazette  and  the  Post-Crescent  should 
take. 

Split  in  1962 

In  1962,  the  split  came,  with  the  Mi¬ 
nahans  taking  control  of  the  Appleton 
newspaper  and  the  Turnbull  heirs,  includ¬ 
ing  a  son-in-law,  Daniel  C.  Beisel,  taking 
the  Press  Gazette.  Beisel  is  now  publisher 
of  the  Press-Gazette. 

All  this  newly-acquired  hope  for 
economic  stability  follows  a  precarious  be¬ 
ginning  by  the  Daily  News,  which  now 
claims  circulation  of  16,500. 

The  strike  began  January  25,  1972  when 
53  members  of  the  Milwaukee  Typograph¬ 
ical  Union,  Local  #23,  walked  off  the  job, 
first  in  the  Press-Gazette’s  history. 

The  union  had  demanded  a  closed  shop 
and  wanted  jurisdiction  over  new  equip¬ 
ment  and  printing  processes  being  intro¬ 
duced  by  management.  Ironically,  the  Dai¬ 
ly  News  is  working  with  cold  type  for 
news.  It  is  printed  at  a  non-union  plant 
several  miles  away,  although  ITU  mem¬ 
bers  do  the  actual  printing. 

The  strikers  asked  people  to  stop  sup¬ 
porting  the  Press-Gazette  while  the  strike 
was  in  progress  (the  Press-Gazette  is 
still  being  picketed)  and  Larry  Milkie, 
33-year-old  striker  who  now  is  president 
of  the  News,  said  the  strikers  were  being 
told:  “Give  us  another  paper.” 

The  strikers  elected  seven  people  to 
plan  the  new  paper  and  Milkie  was  select¬ 
ed  for  the  presidency  chiefly  because  he 
was  an  electronic  technician  at  the  Press- 
Gazette.  The  first  issue  of  the  News  rolled 
off  the  presses  on  November  13,  1972. 


Great  way  to  |J 

orerd 

Start  Jhe  day...  ^ 

ABSORBED 

in  the  pages  of 


The  Daily  Newspaper 


The  scene  above  is  typical  of  households 
in  hundreds  of  non-metropolitan  com¬ 
munities,  where  the  daily  newspaper  Is 
a  vital  part  of  the  day-to-day  activities 
of  the  ftmily.  In  the  above,  you  can  al¬ 
most  hear  Mom  saying:  “Hurry  up,  dear, 

I  want  to  see  what's  on  sale  tomorrow!'' 
This  interest  and  readership  makes  ad¬ 
vertising  in  these  newspapers  more  ef¬ 
fective.  Furthermore,  the  city  household 
reach  of  smaller  city  daily  newspapers  is 
usually  saturation,  so  no  media-mix  is 
needed  for  maximum  market  penetration. 
In  your  next  national  campaign,  try  a 
list  of  smaller  city  daily  newspapers. 
Ask  us  for  information. 

THOMSON  BRUSH  MOORE  NEWSPAPERS  Inc  »  THOMSON  NEWSPAPERS  Inc 

CHICAGO:  3150  Oes  Plaines  Avenue.  DesPtames.Hhnois.GOOIS  Tel  299  5544 
NEW  YORK  50  RocketellefPta2a.Suitel325.NewYarl(.NY10020  Tel  246  2265 
PITTSBURGH  2  Gateway  Center  Room  753.  Pittsburgh.  Pa  15222  Tel  232  0200 


aUSHB 


More  than  200  stockholders 

In  the  interim,  the  corporation  sold  3,- 
600  shares  of  stock  at  $30  a  share  to  more 
than  200  stockholders.  Strikers,  mean¬ 
while,  received  strike  benefits,  which 
served  as  salaries  in  the  early  going.  The 
42  strikers  who  now  work  for  the  Daily 
News  still  receive  strike  benefits,  while 
the  paper  pays  some  additional  compensa¬ 
tion.  Twenty-five  non-striking  workers 
(the  Press-Gazette  has  no  editorial  union) 
receive  salaries  in  the  $150-200  weekly 
range. 

Milkie  doesn’t  expect  the  strikers  to 
return  to  the  Press-Gazette  if  the  walkout 
finally  ends  (there  has  been  no  negotia¬ 
ting  session  since  March  9,  1972).  Because 
of  the  profit-sharing  arrangement  at  the 
P-G,  the  42  Striker-News  employees  still 
own  approximately  $250,000  worth  of  P-G 
stock. 

Advertising  sales  by  the  DN  have  im¬ 
proved  since  the  paper  switched  to  morn¬ 
ing  and  there  was  a  slight  jump  in  circu¬ 
lation,  mostly  in  the  city  of  Green  Bay. 
Currently  there  is  a  drive  for  circulation 
outside  the  city. 

The  Press-Gazette  has  50,000  daily  sub¬ 
scribers  in  the  city  and  northeastern  sec¬ 
tions  of  Wisconsin. 

George  H.  Northridge,  editor  for  20 
years  of  the  Geneva  (N.Y.)  Times,  said  he 
came  out  of  retirement  (he  is  50)  to  edit 
the  Daily  News.  He  is  the  paper’s  third 
editor.  Northridge  said  moves  are  being 
made  to  enlarge  the  staff  and  last  week  he 
hired  a  news  editor,  Roger  Carlson, 
former  copy  reader  on  the  Columbus  (0.) 
Dispatch. 

{Continued  on  page  36) 
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newsprint  plaA  is  within  900 
miles  one  <mhese  cities .. . 


Flint  Ink  can  save  you  money  and 
reduce  your  ink  handling  prob¬ 
lems!  How?  Flint  puts  the  indus¬ 
try’s  largest  tank  truck  delivery 
fleet  at  your  service  —  it’s  only  a 
phone  call  away. 

You’ll  find  Flint  Arrowlith  inks 
for  web  offset  newsprint  give  you 
all  the  important  extras  you  need 
to  produce  top  quality  printing  at 


NATIONAL  HEADQUARTERS: 

2S111  GLENDALE  AVENUE,  DETROIT,  MICHIGAN  48239 
ATLANTA*  CHICAGO*  CLEVELAND*  DALLAS 
DENVER  *  HOUSTON  *  INDIANAPOLIS 
JACKSONVILLE  *  KANSAS  CITY  *  LOS  ANGELES 
MIAMI*  MINNEAPOLIS*  NEW  ORLEANS 


an  economical  price.  Extra 
strength  to  take  the  fastest  press 
runs.  On-press  performance  to 
make  your  job  easier.  Strict  qual¬ 
ity  controls  that  assure  you  com¬ 
plete  uniformity  from  delivery-to- 
delivery.  You’ll  find  Arrowlith  inks 
perform  best  when  used  with  our 
Miracle  “V-2020”  Concentrate  — 
the  original  alkaline  etch. 


Select  Arrowlith  inks  in  regular 
or  the  new  “Lint  Free”  formula¬ 
tions  in  black  and  colors.  Imme¬ 
diate  coast-to-coast  tank  truck 
delivery  from  these  seven  cities. 
Arrowlith  inks  are  also  available 
from  all  seventeen  Flint  locations, 
by  the  kit  or  drum.  For  fast,  de¬ 
pendable  service  call  your  Flint 
man  today! 


10  good  reasons 
why  26  good  papers  have 
already  chosen  the  LETTERFLEX 
Dry  Development  System 


dry  development— 

reduced  no  plumbing 

equipment  cost 


a  proven  system 

trhr 


^  a  clean  environment 


»*>•*  X 


iHe 


d<maK 


BXPRC 


simple  ^ 
operation 


improved 
tonal  range 

V-.  -i  ^^'**** 


up  to  90  plates 
per  hour 


full  service  support 


minimum  maintenance 


finer  highlight  dots 


Now  you  can  enjoy  all  the  advantages  of  LETTERFLEX  relief  printing  plates  and 
a  revolutionary  new  processing  system  as  well. 

The  LETTERFLEX  Dry  Development  System  removesthe  non-image  polymer 
from  the  plate  automatically  with  an  air  knife.  No  liquid  washing  or  rinsing. 

It  provides  all  the  advantages  listed  above . . .  and  more.  No  wonder  LETTER¬ 
FLEX  Dry  Development  is  the  biggest  thing  to  hit  the  newspaper  industry  since 
the  LETTERFLEX  relief  plate.  Contact  us  for  a  demonstration. 

LETTERFLEX  SYSTEMS,  W.R  GRACE  &  CO..  Columbia,  Md.  21044,  (301)531-5711 


Of  LETTERFLEX®  ...  makes  letterpress  make  sense. 


Who  would  have  thought 
twenty  years  ago 
that  today 

HOUSTON 

would  be  the 

5™ 

largest  city  in  the  nation? 


WE  DID! 

THE  HOUSTON  CHRONICLE 


O  in  the  nation  in 
total  advertising 


HOUSTON 

CHRONICLE 
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Cheaper  by  the 
dozens 

NON-REPRODUCING  BLUE 
PENS  THAT  ARE  IDEAL  FOR 
MARKING  AND  EDITING  ON 
PHOTOTYPESETTING  PAPER 


1-2  doz.  per  doz.  $5.85 

3-11  doz.,  per  doz.  $4.75 

12-23  doz.,  per  doz.  $3.25 

24  dozen,  per  doz.  $3.08 


The  remarkable  ink  in  the  Midwest  Non-Reproduc¬ 
ing  Blue  Pen  dries  quickly  on  phototypesetting  paper, 
yet  will  stay  moist  and  ready  to  write  even  it  the  pen 
is  left  uncapped  lor  several  hours.  A  new  nylon  fiber 
tip  holds  its  point  for  the  life  of  the  pen.  Order  a 
supply  today! 


I  MIDWEST  PUBLISHERS  SUPPLY  CO. 

.  4640  N.  Olcott  Avenue  Chicago,  III.  606S6 

I  (S12)  667-4646 

I  Please  send  us  _  dozen  Midwest 


Non-Reproducing  Blue  Pens. 

Company _ 


1  Address 

1  City 

State 

Zip 

1 

1  Attention  of 

Title 

1 

( _ 

_ 1 

Shrimp  boat  rescues 
Hilton  Head  publisher 

What  does  an  island  publisher  do  when 
a  barge  knocks  out  a  bridge,  the  con¬ 
necting  link  with  the  mainland? 

John  Heath,  publisher  of  The  Island 
Packet  at  Hilton  Head,  S.C.  hitched  a  ride 
on  a  shrimp  boat  and  printed  the  first 
extra  in  the  history  of  the  three-year-old 
semi-weekly. 

It  was  big  news  when  a  tugboat 
slammed  a  barge  against  a  pier  the  other 
day  and  caused  damage  that  closed  the 
James  F.  Byrnes  bridge. 

Hilton  Head’s  populace  was  stranded. 
Residents  had  been  cut  off  from  their 
normal  delivery  of  supplies,  including 
food  and  gasoline.  Every  family  and  busi¬ 
ness  was  inconvenienced. 

Heath  was  determined  to  get  all  avail¬ 
able  news  to  the  islanders. 

After  Heath  and  his  staff  spent  several 
hours  preparing  the  tabloid  size  pages  of 
the  Packet,  they  still  faced  the  problem  of 
getting  the  material  to  Walterboro,  S.C., 
where  it  is  printed. 

Heath  and  Naomi  Stewart,  receptionist 
and  general  assistant,  drove  up  the  island 
to  Hilton  Head  Marina.  The  Holiday  Inn 
had  chartered  a  shrimp  boat  to  pick  up 
food  supplies  and  gave  the  Packet  staffers 
a  lift. 

Thirty  minutes  later  they  were  greeted 
on  the  mainland  by  Wendell  Gomo,  pro¬ 
duction  supervisor  for  the  Packet,  who 
had  driven  over  from  nearby  Savannah, 

Ad-news  ratio  shows 
gain  in  advertising 

The  advertising-news  ratio  of  U.S. 
newspapers  went  from  64.4%-34%  in  1972 
to  65.5%-33.1%  in  1973,  according  to  the 
quantitative  analysis  of  newspaper  con¬ 
tent  by  Media  Records.  The  volume  of 
office  or  in-paper  promotion  decreased 
from  1.6%  to  1.4%. 

Both  morning  and  evening  newspapers 
increased  their  average  pages  per  issue 
for  1973.  Morning  newspapers  published 
61  pages  per  issue  against  57  in  1972. 
Evening  editions  averaged  57  pages  per 
issue  compared  to  55  in  1972.  Sunday 
papers  averaged  182  pages  in  contrast  to 
176  pages  in  ’72. 

The  Media  Records  report  for  1973  cov¬ 
ers  231  newspapers  published  in  77  cities: 
61  morning,  80  evening,  and  90  Sunday. 
The  count  in  1972  was  for  240  newspapers 
in  83  cities;  65  morning;  83  evening;  and 
92  Sundays. 

The  report  includes  a  breakdown  of  ad¬ 
vertising-news  linage  for  each  newspaper 
measured. 

The  totals  reveal  that  while  the  average 
number  of  advertising  lines  per  morning 
paper  increased  from  27.8  million  to  30.2 
million  in  1973  the  average  number  of 
lines  for  news  content  went  from  14.6 
million  to  15.5  million.  For  the  evening 
newspapers  the  average  number  of  adver¬ 
tising  lines  went  from  26.4  million  to  27.5 
million  while  the  average  number  of  lines 
for  news  content  went  from  13.9  million  to 
14.2  million. 


Ga.  Then  to  the  printer  at  Walterboro. 

Heath  and  Gomo  returned  to  Hilton 
Head  on  the  ferry,  Harbor  Queen. 

Naomi  Stewart  waited  for  the  paper  to 
be  printed  and  took  them  to  Hilton  Head 
with  the  help  of  Bill  Fries  Jr.,  who  is  in 
charge  of  the  Hilton  Head  Marina. 

Despite  a  downpour  and  tornado  warn¬ 
ing,  the  Packet  was  distributed  to  news¬ 
stands. 

Pontoon  bridge  sections  were  brought  to 
Hilton  Head  to  provide  a  temporary  alter¬ 
nate  route  pending  repairs  on  the  main 
bridge  that  will  require  an  undetermined 
period  of  time. 

Governor  John  C.  West  of  South  Caroli¬ 
na  declared  Hilton  Head  an  emergency 
area.  Emergency  service  followed. 

Meanwhile,  Publisher  Heath  is  writing 
editorials  to  goad  the  state  in  speeding  up 
preparatory  work  for  a  four-lane  high 
fixed  bridge. 

After  all,  it’s  too  inconvenient  to  catch 
a  shrimp  boat  to  get  your  newspaper 
printed. 

• 

Dr.  Salk  honored 

Dr.  Lee  Salk,  pediatric  psychologist  who 
writes  a  weekly  syndicated  column  for 
Adcox  .Associates  Inc.  of  San  Francisco, 
has  been  awarded  the  Pearl  Merrill 
Award  for  outstanding  contributions  to 
improvement  of  family  mental  health  by 
the  League  for  Parent  Education  in  New 
York.  His  work  in  mental  health  of  chil¬ 
dren  was  cited  also  by  the  North  Shore 
Child  Guidance  Association,  Old  West- 
bury.  New  York,  with  presentation  of  an 
honorary  membership.  Dr.  Salk,  author  of 
a  best  seller  “What  Every  Child  Would 
Like  His  Parents  to  Know,’’  is  the  young¬ 
er  brother  of  Dr.  Jonas  Salk.  The  Adcox 
column  runs  in  more  than  100  newspapers 
in  the  United  States  and  Europe. 


Green  Bay  News 

(Continued  from  page  32) 


Northridge  said  the  May  move  to  the 
new  quarters  will  bring  the  editorial  office 
into  the  main  plant.  It  now  is  in  separate, 
small  space  two  miles  from  the  business, 
advertising  and  circulation  departments. 

With  sparseness  on  editorial,  North¬ 
ridge  has  put  emphasis  on  features  about 
Green  Bay  people  besides  running  a  man- 
on-the-street  column,  using  two-column 
pictures  for  weddings  and  a  club  notice 
column. 

Most  pictures  and  wire  news  are  sup¬ 
plied  by  United  Press  International,  and 
the  paper  recently  acquired  the  New  York 
Times  news  service. 

When  the  package  is  put  together,  the 
type  set  and  the  pages  pasted  up,  the 
plates  for  printing  are  shipped  to  the 
Brown  County  Publishing  Co.  plant  in 
Denmark,  Wis.,  20  driving  minutes  away. 

There  is  no  editorial  union  at  the  News, 
but  Milkie  says  he  has  no  objections  to 
one.  His  immediate  goal  is  20,000  circula¬ 
tion  and  it’s  coming  slow,  but  Milkie  and 
Northridge  remain  confident.  Especially 
with  the  arrival  of  McCormick  on  the 
scene. 
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Hie  Detrah  Ikiws 
has  bunt  the  most  modem 
newspaper  phmt  in  the  coimtiy 


Now  wed  Nhe  to  mail  H  to  you. 


of  our  new 
North  Plant  ^ 
we’d  like  to  send 

closer  look.  We  want  9  |i ;  1  j  i  | 

you  to  see  our  nyMMlB  i  Np 

400,000  square  feet  of  ^ 
working  space  and  our  54  fCi 

press  units.  Let  you  inspect  the  com-  > 

puter  network  that  sets  type,  regulates 
presses  and  distributes  papers.  We’d  like  ^ 
to  show  you  how  we  can  produce  up  to  S 
630,000  papers  per  hour.  ^ 

But  our  North  Plant  probably  wouldn’t  ^ 
travel  well  through  the  mails.  So,  we’ve 
recorded  it  all  in  a  23-minute  motion  picture 
called  DATELINE:  THE  NORTH  PLANT.  Not 
only  does  it  tell  the  whole  story  of  our  latest 
addition,  but  it  fits  neatly  in  a  mailbox. 


^  Slower 

rw  Blvd 

'  Detroit,  MI.  4^231 

„DATE?.S!?“‘^hlike 

^  PLAW  nof 

•  P'ease  send  it 


If  you’d  like  to  borrow  our  film,  just  clip  this  coupon  and  send  it  along. 


The  Detroit  News 

Largest  evening  newspaper  circulation  in  America. 


Four  pointers  on 
from  the  hotshots  who  just 

to  handle  up  to 


Sta-Hi’s  systems  guys  have  been  feeling 
pretty  good  the  past  few  months.  Rightfully  so. 
They  just  finished  designing  a  mailroom  system 
for  the  Philadelphia  Bulletin. ..a  system  capable 
of  handling  up  to  30  editions  a  day. 

The  system  is  sophisticated.  A  train  of  carts 
called  NEWS-TRAC®  delivers  bundles  from  any 
tying  line  to  any  truckloader.  Products  are  iden¬ 
tified  by  electro-optical  scanning.  Every  bundle 
is  accounted  for.  By  product  type.  By  count. 

We  decided  to  ask  these  hotshot  engineering 
types  to  share  some  ideas  on  mailroom  systems 
design  with  you.  Not  surprisingly,  all  their 
pointers  were  pretty  basic.  Because  that’s  the 
approach  Sta-Hi  takes  to  designing  a  sophisticated 
mailroom.  We  stick  to  the  basics. 


“TAKE  IT  EASY...  ^ 

ON  THE  CURVES.” 

George  Rushforth 
Manager  of  Engineering 

“Too  many  times  \|A|  f 

turning  a  corner  in  a  i 

conveyor  line  becomes  ^  ..  i;  A 

an  elaborate  affair  in  a  I 

mailroom. 

“People  try  wire 
mesh  curves  and  roller 
curves  and  who-knows- 
what. 

“When  we  design  a 
mailroom,  we  try  to  use  the 
simplest  method  of  turning 
corners.That’s  a  right-angle 


junction  of  two  conveyor  sections,  with  a  ver¬ 
tical  turning  post.  Nothing  to  go  wrong.  Least 
space  used.  Lowest  cost... the  turning  post  is 
essentially  an  inexpensive  roller.  “My  advice?  Take 
it  easy  on  the  curves.” 

“TWO  TRUCKLOADERS 
TO  ONE  TYING  LINE... 
PREFERABLY.” 

Henry  Betlem 
Systems  Engineering 

“Your  dock  area  has  more  to  do  with  mail- 
room  design  than  your  press  output... you  can 
only  produce  papers  as  fast  as  your  trucks  can 
load  them. 

“That’s  why  we  always  recommend  as  many 
truckloading  stations  as  a  newspaper  can  manage. 
Up  to  a  ratio  of  two-to-one...truckloaders  to 
tying  lines. 

“That’s  optimum.  One  truck  is  loading 
while  trucks  are  leaving  and  maneuvering  into 
place  at  the  other  loading  station. 

“One-to-one  is  really  no  good.  You’re  still 
producing  bundles  while  trucks  are  changing 
places -and  bundles  piling  up  on  the  dock 
means  problems. 

“More  than  two-to-one  is  wasteful,  unless 
you  have  a  system  like  NEWS-TRAC,®  where 
product  can  be  delivered  from  any 
tying  line  to  any  truckloader.” 


mailroom  design 
engineered  a  mailroom 


30  editions  a  day. 


newspaper.  Offset  presses  waste  a  fantastic 
amount  of  paper  if  they  have  to  be  shut  down 
...like  when  a  stream  switch  fails.” 


THINK  OF  A  FORK.”  ^ 

Paul  Louis  .  & 

Mgr.  Systems  Engineering 


“SLOW  DOWN  THE  EASY  WAY... 
USE  SHOES.” 

Don  Durfey 
Technical  Services 

“Bundles  come  out  of  a  stacker  pretty  fast, 
and  they  go  over  on  their  nose  if  you  don’t  decel¬ 
erate  them  gradually. 

“Our  competition  usually  decelerates  bun¬ 
dles  by  using  a  series  of  conveyor  sections  running 
at  decreasing  speeds.  The  third  section  operates 
at  half  the  speed  as  the  first. 

“That  means  three  motors  and  a  long  stretch 
to  slow  down  the  bundles.  Costly.  And  some 
times  you  want  to  make  a  turn  right  after  the 
.bundles  come  out  of  the  stacker. 

doosit'd^ffer-  mDCS)0  M 
ently...and  we 

think  better.  rjKjM 

First,  we’ve  slowed 

down  the  ejection  speed  without 

cutting  down  on  the  stacker’s  capa- 

city.  That  helps. 

“Next,  we  recommend  a  single 
section  of  roller-flite  conveyor  with 
an  accelerator  shoe  underneath  the 
area  closest  to  the  stacker. 

“No  motor  is  needed.  Money  is 
saved.  And  there’s  nothing  to  break 
down.” 


Sun  Graphic  Systems  Group 
Sta-Hi  Systems  Division 

A  Division  of  Sun  Chemical  Corporation 

2601  Campus  Drive,  Newport  Beach,  CA  92663/(714)  833-1000 


Promotion 


By  George  Wilt 


RESEARCH  BENEFITS  EVERYBODY 


If  your  newspaper  uses  research  as  a 
tool  exclusively  for  the  advertising  de¬ 
partment,  you  can  take  a  page  from  the 
book  of  the  St.  Petersburg  Times  and 
Evening  Independent. 

Laurie  Herman,  vicepresident  for  sales 
and  marketing  points  out  that  his  newspa¬ 
pers  uses  research  for  all  departments, 
and  to  the  fullest  extent,  using  every 
smidgen  of  information  gleaned. 

“The  validity  of  most  of  our  day-to-day 
and  long-term  decisions  has  been  predi¬ 
cated  on  facts  as  we  have  unearthed 
them,”  Herman  said. 

In  establishing  that  his  company  is  re¬ 
search  oriented,  he  points  to  replies  from 
department  heads  to  a  memo  concerning 
use  of  research. 

Bob  Haiman,  managing  editor  of  the 
Times,  for  instance,  said  that  “running  an 
enlightened  news  department  without  solid 
research  is  like  trying  to  sail  to  Europe 
without  a  chart  or  compass.  You  could 
probably  make  it,  but  it  would  take  more 
time,  cost  more  money  and  when  you  get 
there,  you  can’t  even  be  sure  if  you’ve 
arrived  at  the  right  place.” 

Haiman  said  that  he  knows  that  to  tru¬ 
ly  plumb  political  thought,  “we  need  com¬ 
puter-drawn  samples,  scientifically-written 
questions,  professionally-interpreted  re¬ 
sults.” 

“On  the  business  and  financial  pages, 
we  could  not  fully  measure  our  market 
without  the  facilities  of  our  research  de¬ 
partment.  And  research  is  checking  air¬ 
port  arrivals  for  us,  auto  traffic  on  the 
Skyway  Bridge,  sales  tax  receipts,  gaso¬ 
line  tax  receipts,  shipments  of  fish,  meat 
and  poultry  to  restaurants,  plus  the  eye¬ 
balling  of  motels  and  restaurants.  When 
we  get  through  assembling  all  that  data, 
we’ll  have  a  story  you  can  hang  your  hat 
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on,  not  a  vague  vapor  that  confuses  more 
than  it  communicates.” 

Bob  Stiff,  editor  of  the  Evening  Inde¬ 
pendent,  added  that  he  doubted  that  “a 
single  issue  of  the  Evening  Independent 
has  been  published  for  several  years  that 
didn’t  make  use  of  the  research  depart¬ 
ment.” 

“Every  reporter  uses  it,  and  it  is  par¬ 
ticularly  valuable  for  editorial  writers. 
Financial  reporting,  editorial  writing  or 
covering  city  hall,  there’s  no  way  we  could 
do  our  job  as  well  without  the  research 
department  that  has  everything  we  need 
at  its  fingertips.” 

Bob  Pittman,  editor  of  the  editorial 
page,  echoed  Stiff’s  opinion  about  research. 
“It’s  the  energy  that  drives  a  good 
editorial  page,”  he  said.  “It  provides  the 
facts  that  persuade.” 

“Our  own  Times  research  department  is 
an  important  source  of  information  for 
editorial  writers  in  the  area’s  population 
growth,  traffic,  economy,  etc.  We  know  we 
can  rely  on  its  information.” 

Helps  circulators 

Dave  Fluker,  circulation  manager,  told 
of  a  detailed  study  of  whether  a  Sunday 
paper  sells  better  from  a  rack  with  the 
comics  on  the  inside  of  the  paper  or  the 
outside.  The  two-month  survey  showed 
overwhelmingly  that  a  potential  buyer  is 
attracted  by  the  color  comics,  and  if  the 
comics  are  put  inside,  sales  drop  off. 

Fluker  also  described  a  study  in  cooper¬ 
ation  with  the  Research  Department  on 
the  habits  of  high-rise  dwellers,  to  find 
out  why  they  don’t  purchase  in  the  same 
percentages  as  single  dwelling  residents. 
He  added  that  in-depth  research  into  car¬ 
rier  collection  problems  resulted  in  the 
Times’  “Pay  by  Mail”  program,  and  fur¬ 
ther  research  has  started  to  direct  routing 
of  all  subscribers  through  the  use  of  com¬ 
puters. 

In  a  more  obvious  area,  Sandy  Stiles, 
promotion  manager,  said,  “Accurate  re¬ 
search,  effectively  presented,  is  the  funda¬ 
mental  strength  of  sales  pieces  produced 
by  our  promotion  department.  Ability  of 
the  Times-Independent  research  depart¬ 
ment  to  furnish  fast,  precise  measure¬ 
ments  of  a  full  range  of  marketing  indices 
makes  possible  a  variety  of  selling  tools 
supporting  our  advertising  effectiveness, 
editorial  vigor,  and  circulation  penetra¬ 
tion. 

“Our  promotion  has  been  well  accepted 
by  all  because  it  has  the  ring  of  credibili- 
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ty,  thanks  to  a  professional  research  de- 
partment.” 

If,  up  to  this  time,  you  thought  that  a 
newspaper’s  research  department  was 
only  used  to  help  space  salesmen,  maybe 
now  you’ll  take  a  new  look.  And  if  you 
don’t  have  a  research  department,  maybe 
you’ll  start  one. 

After  a  little  research,  of  course. 

• 

Farr’s  special  hearing  k 
cancelled  by  Judge  Older 

Los  Angeles  Superior  Judge  Charles  H. 
Older  has  postponed  an  April  22  hearing  i"' 
on  whether  reporter  William  Farr  should  * 
return  to  jail  for  violating  a  court  “gag”  j 
order  during  the  1970  Charles  Manson  * 
trial. 

Older,  the  judge  who  originally  sen-  , 
fenced  Farr  to  an  indefinite  jail  term  for 
refusing  to  identify  two  attorneys  who 
gave  him  information  for  a  story  during^ 
the  murder  trial,  postponed  the  new  hear¬ 
ing  date  until  aHer  a  June  primary  elec-j 
tion.  Older  is  seeking  re-election. 

On  April  12,  the  day  after  Older  mailed 
his  order  vacating  the  April  22  hearing  ' 
date,  Farr  asked  the  Superior  Court  to 
disqualify  Older  from  conducting  the  spe- 
cial  hearing.  The  decision  was  not  expect- 
ed  until  Monday  (April  22). 

Mark  Hurwitz,  Farr’s  attorney,  claimed 
Older  is  prejudiced  against  Farr  and 
could  never  grant  him  a  fair  hearing. 
Farr  said  he  also  had  gone  to  “consider-  ' 
able  personal  expense”  in  lining  up  wit-  r 
nesses  who  could  attend  the  April  22 
hearing.  f 

James  R.  Polk  wins 
SDX  reporting  award 

Winners  of  the  42nd  annual  Sigma  Del-  . 
ta  Chi  Awards  for  Distinguished  Service 
in  Journalism  were  announced  April  12. 

In  the  newspaper  category,  the  winners 
were :  ^ 

General  reporting — James  R.  Polk,  ^ 

Washington  Star-News;  ' 

Editorial  writing — Frank  W.  Corrigan,? 
Newsday;  y 

Washington  correspondence — New  York- 
Ttwies,  Washington  bureau; 

Foreign  correspondence — Jacques  Les¬ 
lie,  Los  Angeles  Times;  % 

News  photography — Anthony  K.  Rob-! 
erts,  free-lance,  AP; 

Editorial  cartooning — Paul  Szep,  Boston 
Globe; 

Public  service — Newsday. 

• 

Donald  R.  Newhouse  > 
mental  health  center 

The  Massachusetts  State  Legislature. 
has  passed  a  bill  authorizing  the  naming 
of  Springfield’s  new  comprehensive  men-^ 
tal  health  center  after  the  late  Donald  R. 
Newhouse,  who  was  general  manager  of^ 
the  Springfield  Newspapers.  ^ 

Newhouse  died  last  year  of  a  heaif 
attack. 

His  widow,  Leila,  has  been  a  leader  in^ 
supplemental  fund-raising  for  the  Springs 
field  project.  ^ 
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Promotion 


By  George  Wilt 


RESEARCH  BE>EFITS  EVERYBODY 


If  your  newspaper  uses  research  as  a 
tool  exclusively  for  the  advertising  de¬ 
partment,  you  can  take  a  page  from  the 
book  of  the  St.  Petersburg  Times  and 
}■'  ening  Independent. 

Laurie  Herman,  vicepresident  for  sales 
and  marketing  points  out  that  his  newspa¬ 
pers  uses  research  for  all  departments, 
and  to  the  fullest  extent,  using  every 
smidgen  of  information  gleaned. 

“The  validity  of  most  of  our  day-to-day 
and  long-term  decisions  has  been  predi¬ 
cated  on  facts  as  we  have  unearthed 
them,”  Herman  said. 

In  establishing  that  his  company  is  re¬ 
search  oriented,  he  points  to  replies  from 
department  heads  to  a  memo  concerning 
use  of  research. 

Bob  Haiman,  managing  editor  of  the 
Times,  for  instance,  said  that  “running  an 
enlightened  news  department  without  solid 
research  is  like  trying  to  sail  to  Europe 
without  a  chart  or  compass.  You  could 
probably  make  it,  but  it  w'ould  take  more 
time,  cost  more  money  and  when  you  get 
there,  you  can’t  even  be  sure  if  you’ve 
arrived  at  the  right  place.” 

Haiman  said  that  he  knows  that  to  tru¬ 
ly  j)lumb  political  thought,  “we  need  com¬ 
puter-drawn  samples,  scientifically-written 
questions,  professionally-interpreted  re¬ 
sults.” 

“On  the  business  and  financial  pages, 
we  could  not  fully  measure  our  market 
without  the  facilities  of  our  research  de¬ 
partment.  And  research  is  checking  air¬ 
port  arrivals  for  us,  auto  traffic  on  the 
Skyway  Bridge,  sales  tax  receipts,  gaso¬ 
line  tax  receipts,  shipments  of  fish,  meat 
and  poultry  to  restaurants,  plus  the  eye¬ 
balling  of  motels  and  restaurants.  When 
we  get  through  assembling  all  that  data, 
we’ll  have  a  story  you  can  hang  your  hat 
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on,  not  a  vague  vapor  that  confuses  more 
than  it  communicates.” 

Bob  Stiff,  editor  of  the  Evening  Inde¬ 
pendent,  added  that  he  doubted  that  “a 
single  issue  of  the  Evening  Independent 
has  been  published  for  several  years  that 
didn’t  make  use  of  the  research  depart¬ 
ment.” 

“Every  reporter  uses  it,  and  it  is  par¬ 
ticularly  valuable  for  editorial  writers. 
Financial  reporting,  editorial  writing  or 
covering  city  hall,  there’s  no  way  we  could 
do  our  job  as  well  without  the  research 
department  that  has  everything  we  need 
at  its  fingertips.” 

Bob  Pittman,  editor  of  the  editorial 
page,  echoed  Stiff’s  opinion  about  research. 
“It’s  the  energy  that  drives  a  good 
editorial  page,”  he  said.  “It  provides  the 
facts  that  persuade.” 

“Our  own  Times  research  department  is 
an  important  source  of  information  for 
editorial  writers  in  the  area’s  population 
growth,  traffic,  economy,  etc.  We  know  we 
can  rely  on  its  information.” 

Helps  rireulalors 

Dave  Fluker,  circulation  manager,  told 
of  a  detailed  study  of  whether  a  Sunday 
paper  sells  better  from  a  rack  with  the 
comics  on  the  inside  of  the  paper  or  the 
outside.  The  two-month  survey  showed 
overwhelmingly  that  a  potential  buyer  is 
attracted  by  the  color  comics,  and  if  the 
comics  are  put  inside,  sales  drop  off. 

Fluker  also  described  a  study  in  cooper¬ 
ation  with  the  Research  Department  on 
the  habits  of  high-rise  dwellers,  to  find 
out  why  they  don’t  purchase  in  the  same 
percentages  as  single  dwelling  residents. 
He  added  that  in-depth  research  into  car¬ 
rier  collection  problems  resulted  in  the 
Times’  “Pay  by  Mail”  program,  and  fur¬ 
ther  research  has  started  to  direct  routing 
of  all  subscribers  through  the  use  of  com¬ 
puters. 

In  a  more  obvious  area,  Sandy  Stiles, 
promotion  manager,  said,  “.Accurate  re¬ 
search,  effectively  presented,  is  the  funda¬ 
mental  strength  of  sales  pieces  produced 
by  our  promotion  department.  .Ability  of 
the  Times-Independent  research  depart¬ 
ment  to  furnish  fast,  precise  measure¬ 
ments  of  a  full  range  of  marketing  indices 
makes  possible  a  variety  of  selling  tools 
supporting  our  advertising  effectiveness, 
editorial  vigor,  and  circulation  penetra¬ 
tion. 

“Our  promotion  has  been  well  accepted 
by  all  because  it  has  the  ring  of  credibili- 
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ty,  thanks  to  a  professional  research  de¬ 
partment.” 

If,  up  to  this  time,  you  thought  that  a 
newspaper’s  research  department  was 
only  used  to  help  space  salesmen,  maybe 
now  you’ll  take  a  new  look.  .And  if  you 
don’t  have  a  research  department,  maybe 
you’ll  start  one. 

.After  a  little  research,  of  course. 

• 

Farr’s  special  hearing 
cancelled  by  Judge  Older 

Los  .Angeles  Superior  Judge  Charles  H. 
Older  has  postponed  an  .April  22  hearing 
on  whether  reporter  W’illiam  Farr  should 
return  to  jail  for  violating  a  court  “gag” 
order  during  the  1970  Charles  Manson 
trial. 

Older,  the  judge  who  originally  sen¬ 
tenced  Farr  to  an  indefinite  jail  term  for 
refusing  to  identify  two  attorneys  who 
gave  him  information  for  a  story  during 
the  murder  trial,  postponed  the  new  hear¬ 
ing  date  until  after  a  June  primary  elec-, 
tion.  Older  is  seeking  re-election. 

On  April  12,  the  day  after  Older  mailed 
his  order  vacating  the  .April  22  hearing 
date,  Farr  asked  the  Superior  Court  to 
disqualify  Older  from  conducting  the  spe¬ 
cial  hearing.  The  decision  was  not  expect¬ 
ed  until  Monday  (April  22), 

Mark  Hurwitz,  Farr’s  attorney,  claimed 
Older  is  prejudiced  against  Farr  and 
could  never  grant  him  a  fair  hearing. 
Farr  said  he  also  had  gone  to  “consider¬ 
able  personal  expense”  in  lining  up  wit¬ 
nesses  who  could  attend  the  .April  22 
hearing. 

• 

James  R.  Polk  wins 
SDX  reporting  award 

Winners  of  the  42nd  annual  Sigma  Del¬ 
ta  Chi  Awards  for  Distinguished  Service 
in  Journalism  were  announced  April  12. 

In  the  newspaper  category,  the  winners 
were : 

General  reporting — James  R.  Polk, 
Washington  Star-News; 

Editorial  writing — Frank  W.  Corrigan, 
Newsday; 

Washington  correspondence — New  York 
Times,  Washington  bureau; 

Foreign  correspondence — Jacques  Les¬ 
lie,  Los  Angeles  Times; 

News  photography — Anthony  K.  Rob¬ 
erts,  free-lance,  .AP; 

Editorial  cartooning — Paul  Szep,  Boston 
Globe; 

Public  service — Newsday. 

• 

Donald  R.  Newhouse 
mental  health  center 

The  Massachusetts  State  Legislature 
has  passed  a  bill  authorizing  the  naming 
of  Springfield’s  new  comprehensive  men 
tal  health  center  after  the  late  Donald  R. 
Newhouse,  who  was  general  manager  of 
the  Springfield  Newspapers.  I 

Newhouse  died  last  year  of  a  heai:( 
attack. 

His  widow,  Leila,  has  been  a  leader  in 
supplemental  fund-raising  for  the  Spring- 
field  project. 
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is  the  ONE  word,  the  KEY  word,  thot  describes  the  Ameri¬ 
can  Antiquarian  Society,  the  notion's  chief  repository  of 
eorly  American  newspapers. 

Their  preservotion  ot  the  AMERICAN  ANTIQUARIAN 
SOCIETY  in  Worcester,  Massachusetts  guorontees  the  con¬ 
tinued  use  of  3  million  seporote  issues  published  between 
1 690  and  1 677,  ond  studied  dolly  by  world  wide  schol¬ 
ars,  teachers,  historians  ond  writers. 


The  funds  —  o  total  of  $500,000  —  now  being 
raised  nationally  to  endow  this  program  and  to  assure 
the  continued  usefulness  of  the  collection,  hove  reached 
$210,000. 

Clorence  S.  Drighonn,  Director  ond  Librorlon  -of  the 
Americon  Antiquarian  Society  from  1 906  to  -1 959,  bnce 
sold  that  if  oil  the  printed  sources  of  history  for  g  certain 
century  or  decode  hod  to  be  destroyed  o  file  of  Impor¬ 
tant  newspapers  would  be  chosen  os  possessing  the 
greatest  value  to  posterity.  ,  - 


N.Y.  printers  refuse 
3-week  truce  offer 

New  York’s  Typographical  Union  No.  6 
and  New  York  City’s  three  daily  newspa¬ 
pers,  the  Nerv  York  Timefi,  New  York 
Newf:,  and  New  York  Post  reached  a  new 
impasse  April  15,  failing  to  agree  on  a 
truce  offer  in  contract  talks. 

Severing  of  communications  resulted 
from  the  union’s  rejection  of  a  three-week 
truce  and  the  publishers’  refusal  to  stop 
training  typists  to  do  printers’  work  until 
injunctions  banning  job  action  were  lift¬ 
ed. 

It  seemed  doubtful  that  there  would  be 
further  bargaining  sessions  before  April 
18,  when  the  Local  No.  6,  representing  the 
printers  was  scheduled  to  go  into  Federal 
Court  and  also  the  New  York  Supreme 
Court  in  a  new  effort  to  have  two  injunc¬ 
tions  vacated.  The  injunctions  would  stop 
the  union  from  interfering  with  oper¬ 
ations  at  the  News  or  the  Times. 

The.se  injunctions  restrict  the  printers’ 
union  from  putting  economic  pressure  on 
the  newspapers,  according  to  Bertram  A. 
Powers,  president  of  the  printers’  local. 
He  said  that  the  union  believes  that  the 
newspapers,  meanwhile,  are  going  ahead 
with  training  strikebreakers  to  do  the 
work  of  printers  with  new  electronic 
equipment  and  computers  in  case  there  is 
a  work  stoppage. 

A  three-week  interim  agreement  to  halt 
training  efforts  had  been  proposed  by  a 
vicepresident  of  the  News,  Walter  K.  Gra¬ 
ham,  in  return  for  a  union  ban  against 
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job  action  during  continuation  of  talks. 
However,  Powers  refused  to  accept  the 
proposal.  He  objected,  saying  that  it 
would  go  beyond  the  scheduled  court  ac¬ 
tions,  in  which  he  hoped  to  be  released 
from  a  no-strike  clause  in  the  union’s  old 
contract,  and  from  injunctions  based  on  a 
court  judgement  that  said  the  agreement 
would  continue  until  a  new  one  was 
reached  or  until  “other  action’’  was  au¬ 
thorized  by  either  the  publishers  or  the 
parent  International  Typographical 
Union. 

Powers  is  convinced  that  the  publishers 
intend  to  “lock  us  out.”  However  Graham 
countered  by  saying  that  the  publishers  in 
New  York  have  no  intention  to  lock  out 
the  printers. 

Theodore  W.  Kheel,  mediator,  said  that 
meetings  will  be  recessed  until  the  situa¬ 
tion  is  fully-reviewed. 

Major  obstacles  complicating  union  and 
management  negotiations  include:  loop¬ 
holes  in  work  guarantees  for  printers 
now  holding  regular  jobs  in  connection 
with  automation.  The  publishers  have  as¬ 
sured  1,600  unionists  job  protection,  how¬ 
ever  the  union  feels  the  protection  offer  is 
unreliable. 

Another  critical  issue  is  the  nature  and 
coverage  of  these  work  guarantees  in  re¬ 
gard  to  substitute  printers.  Because  of  the 
three  newspapers’  Sunday  editions,  it  is 
estimated  that  there  are  about  400  substi¬ 
tutes  employed.  The  newspapers  have  said 
that  automation  will  not  reduce  sub.sti- 
tutes  opportunities.  But  the  union  seeks 
binding  protection  clauses  for  subs  as  well 
as  regular  printers. 

On  the  point  of  assigning  union  control 
over  typesetting  functions,  the  stumbling 
block  centers  around  publishers’  desire  to 
rule  out  any  stipulation  that  ITU  mem¬ 
bers  reset  articles  or  advertisements  that 
come  into  the  composing  room  ready  to  be 
turned  into  type  by  electronic  impulse  or 
automatic  scanner.  Publishers  are  con¬ 
cerned  about  the  duplication  in  production 
processes. 

A  fourth  complication  is  the  ITU  rule 
requiring  duplicating  of  unnecessary 
reproduction,  proofreading,  of  display  ads 
which  arrive  at  the  newspapers  in  electro¬ 
type  form.  Publishers  propose  elimination 
of  “bogus”  or  “repro,”  in  exchange  for 
establishing  a  fund  that  would  match  the 
amount  spent  on  “bogus”  to  encourage 
printers  to  retire. 

The  union  might  accept  this  measure 
but  its  “buy-out”  price  is  estimated  to  be 
well  above  that  suggested  by  the  publish¬ 
ers. 

There  is  also  conflict  over  establishment 
of  an  automation  fund.  The  union’s  posi¬ 
tion  is  for  the  newspapers  to  set  a  fixed 
percentage  of  payroll  in  a  fund  for  re¬ 
training,  research  and  other  activities  in¬ 
volving  printing  method  changes.  Previ¬ 
ously,  a  fund  was  created  with  similar 
goals  after  the  strike  in  1962-63.  But  is 
was  financed  from  teletypesetter  sav¬ 
ings. 

Controversy  has  also  risen  over  who 
controls  satellite  facilities.  Because  of  a 
temporary  automation  training  operation 
set  up  by  the  Times  and  the  News  in  New 
Jersey,  last  year,  the  union  is  demanding 
that  the  local  be  guaranteed  control  over 
any  satellite  units,  the  newspapers  set-up 
to  produce  papers  for  the  metropolitan 


area.  With  the  future  of  new  technology, 
the  publishers  do  not  want  any  infringe¬ 
ment  on  the.se  operations. 

The  pressure  for  higher  pay  adds  to  the 
clash  in  talks.  Inflation  boosts  and  the 
recent  abandonment  of  newspaper  wage 
price  controls  give  the  union  a  stronger 
argument  for  breaking  the  wage  patterns 
set  in  other  union  negotiations. 

Negotiations  have  been  going  on  for 
more  than  a  year  with  little  headway. 
Eight  other  newspaper  unions  have 
reached  settlements  based  on  a  two-year 
package  providing  increases  of  $13.85  a 
week  in  each  year. 

It  is  anticipated  that  the  printers  will 
not  accept  the  same  5.5  per  cent  increase 
or  $13.85  a  week,  that  was  being  offered 
in  line  with  the  pattern  set  earlier  with 
the  other  eight  unions.  One  of  the  major 
factors  involves  the  cost  of  living  rise  of 
about  10  percent  last  year. 

• 

Pittsburgh  strike 
enters  third  week 

Negotiations  for  a  new  contract  are 
deadlocked  between  striking  Teamsters 
Local  211  and  the  Pittsburgh  Press  Co., 
since  the  company  made  its  latest  pro¬ 
posed  offer  April  10.  The  strike  i.s  now  in 
its  third  week. 

The  president  of  the  striking  Teamster 
Local,  T.  R.  Cozza  rejected  a  contract 
offer  providing  $54  per  week  per  man  in 
increased  wages  and  fringe  benefits  over 
the  next  three  years.  The  offer  was  made 
in  the  presence  of  federal  mediators  in 
Washington,  April  10,  before  talks  broke 
off. 

The  company  also  offered,  as  an  alterna¬ 
tive,  a  two-year  package  adding  up  to  $34 
per  man  in  wages  and  fringes.  But  this 
too  was  rejected. 

The  two-year  proposal  carries  the  same 
price  tag  as  the  new  contract  ratified  in 
January  by  the  pressman’s  union. 

The  Pittsburgh  Press  has  also  offered 
the  Teamsters  a  three-step  increase  in  car 
allowances  for  those  eligible  for  such 
payments;  job  and  wage  guarantees  for 
any  member  displaced  by  new  loading-deck 
equipment;  guarantees  triple  time  and 
double  car  allowances  for  certain  circula¬ 
tion  roadmen’s  holidays;  and  an  agree¬ 
ment  to  one  additional  step  in  the  griev¬ 
ance  procedure  which  would  hopefully  be 
both  speedier  and  cheaper  than  arbitra¬ 
tion. 

Since  the  stand-off  in  negotiations, 
Teamsters  Local  agreed  to  stop  picketing 
one  entrance  to  the  Pittsburgh  Press 
building,  as  of  April  16,  which  had  been 
reserved  for  the  exclusive  use  of  con¬ 
struction  workers,  installing  new  loading 
dock  equipment  and  a  new  printing  press. 

The  union  agreement  came  in  the  form 
of  a  consent  decree  after  the  National 
Labor  Relations  Board  had  charged  that 
this  picketing  amounted  to  an  unfair  la¬ 
bor  practice  aimed  at  forcing  outside  con¬ 
tractors  to  cease  doing  business  with  the 
Press.  Construction  crews  failed  to  report 
for  work  ever  since  the  Teamsters  struck 
the  Press  13  days  ago. 

Meanwhile  the  NLRB  filed  a  new  suit 
in  federal  court  charging  that  picketing 
by  Local  211  of  the  entrance  used  by  Pitts¬ 
burgh  Post-Gazette  employees  is  illegal. 
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DECSET-8000 
SOFTmREMOST 
COMPLETE  EVER. 


DECSET-SOOO  is  more  than 
just  a  PDP-8.  It's  a  very  sophisti¬ 
cated  production  system.  In  fact, 
it  does  just  about  everything  but 
deliver  the  paper. 

DECSET-SOOO  software  is 
integrated  so  you  can  store,  proc¬ 
ess,  edit,  and  output  wire  service 
news  copy,  local  news,  classified 
and  display  ads  all  at  the  same 
time.  Which  means  that  it  will 
save  you  editing  time.  Increase 
your  production  efficiency.  De¬ 
crease  your  text  handling  costs. 
And  save  in  paste  make-up. 


DECSET-SOOO  software  lets 
you  run  several  different  tasks  at 
once.  According  to  your  own 
specific  needs.  For  instance,  you 
can  input  from  paper  tape  and 
OCR  while  editing  on  video  ter¬ 
minals.  Or  you  can  output  dis¬ 
play  to  photocomposition 
equipment  while  sorting  classi¬ 
fied  and  editing  news. 

What's  more,  the  system 
responds  instantly  to  user  de¬ 
fined  job  priorities. 

For  the  production  depart¬ 
ment  DECSET-SOOO  software 


provides  minute-by-minute  ac¬ 
countings  and  controls  of 
composing  room  activities. 

For  the  accounting  depart¬ 
ment  it  accumulates  and  stores 
data  for  later  use  in  billing, 
payroll,  circulation,  accounts 
payable  and  other  EDP  related 
functions. 

DECSET-SOOO  is  expand¬ 
able.  Buy  what  you  need  when 
you  need  it. 

As  with  all  other  Digital 
typesetting  products,  we  pro¬ 
vide  all  the  system  support  you 
need. 

To  find  out  more  about  the 
most  complete  typesetting  soft¬ 
ware  ever  developed,  write  or 
call  Typesetting,  Digital  Equip¬ 
ment  Corporation,  Maynard, 
Mass.  01754.  (617)  S97-5111.  Euro¬ 
pean  headquarters:  SI  route  de 
I'Aire,  1211  Geneva  26.  Tel: 
42  79  50.  Digital  Equipment  of 
Canada  Ltd.,  P.O.  Box  11500, 
Ottawa,  Ontario  K2H  SK8. 
(613)592-5111. 


DECSET-8000  does  everything  but  ride  a  bicyde. 


ASNE  president 

{Continued  from  page  10) _ 

than  ever,  working  committees  to  increase 
their  eflFectiveness.”  He  cites  in  particular 
the  committees  on  ethics  and  research,  the 
latter  a  first  for  ASNE. 


“I  think  the  ethics  of  our  profession  are 
on  trial  with  the  American  people,”  he 
says,  in  explaining  his  choice  of  emphasis. 
And,  “because  we  still  don’t  know  enough 
about  our  relationship  with  that  jury. 


what  it  is  and  what  it  should  be,”  he  is 
hopeful  the  new  research  committee  “will 
help  to  overcome  the  skepticism  I  and  a 
number  of  other  editors  have  had,  some¬ 
times  unfairly,  toward  much  of  journal¬ 
ism  research.” 

Convinced  that  the  courts,  including  the 
Supreme  Court,  “will  not  support  our 
dearly  held  contention  that  the  First 
Amendment  protects  us  absolutely,”  where 
confidential  sources  and  confidential  in¬ 
formation  is  concerned,  he  favors  a  shield 
law. 

But  he  is  also  convinced  that  Congress 
will  never  approve  an  absolute  shield.  So, 
he  says  he  is  “realistically,  if  reluctantly” 
prepared  to  accept  a  bill  along  the  lines  of 
that  proposed  by  Congressman  Robert  W. 
Kastenmeier. 

“I  think  all  of  us  in  journalism  should 
be  tolerant  enough  of  our  disparate  views 
on  this  problem  that  we  not  spill  blood  in 
internecine  quarrels.  My  work  with  Bill 
Hornby  (ASNE’s  Freedom  of  Information 
chairman)  and  Dick  Schmidt  (ASNE’s 
counsel)  has  convinced  me  that  we  should 
be  willing  to  accept  very  limited  qualifica¬ 
tion  of  the  rights  of  confidentiality — if  we 
can  get  even  that.” 

The  same  “questionable  standing  with 
the  public”  that  Hays  says  makes  him 
want  to  place  special  emphasis  on  the 
work  of  ASNE’s  ethics  committee  and  the 
new  research  committee,  are  “to  a  degree, 
at  least,  responsible  for  the  multitude  of 
serious  threats  to  freedom  of  the  press 
emanating  from  Congress  and  various 
courts.” 

He  says  he  is  worried  in  particular 
about  the  “right  of  reply”  problem,  posed 
both  in  the  Tornillo  case  now  before  the 
Supreme  Court  and  in  efforts  in  Congress 
to  enact,  on  the  federal  level,  something 
similar  to  the  Florida  statute  that  case 
involves. 

“The  very  phrase  ‘right  of  reply’ 
sounds  so  reasonable,  so  insidiously 
plausible,”  that,  he  fears,  it  “has  attract¬ 
ed  a  following  in  the  academic  community 
and  in  Congress,  and  probably  has  enough 
momentum  that  even  an  adverse  Supreme 
Court  decision  (in  Tornillo)  would  not 
utterly  destroy  it. 

“Newspapers,”  ASNE’s  new  president 
says,  are  “simply  going  to  have  to  con¬ 
vince  a  now  skeptical  public,  by  per¬ 
formance  as  well  as  by  advocacy,  that 
‘right  of  reply’ — or  the  denial  of  it — is 
nothing  more  and  nothing  less  than  the 
normal  functional  and  traditional  prerog¬ 
ative  of  a  free  press,  and  one  that  means 
to  maintain  its  freedom  not  only  by  indi¬ 
vidual  willingness  to  go  to  court  or  even 
to  jail  for  the  cause,  but  by  evidencing  its 
responsibility  more  manifestly,” 

Hays  says  the  words  “free,”  “preroga¬ 
tive”  and  “responsibility”  should  be  un¬ 
derscored. 


It  isn’t  perfect 
But  it  still  works. 


I 
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There  were  many  who  thought, 
back  there  in  1776,  that  a  loose 
confederation  of  13  far-flung  states 
racked  by  internal  strife  could  never 
make  it. 

Let  alone  battle  the  most 
powerful  empire  in  the  world  for 
their  independence.  And  win. 

Let  alone  go  on  to  become  the 
most  powerful  nation  in  the  world 
themselves  200  years  later. 

Yet  it  happened.  Because  the 
men  who  conceived  this  country, 
and  the  men  who  followed  them, 
were  willing  to  work  and  sacrifice 


and  struggle  to  make  it  so. 

Today,  as  in  the  beginning, 
there  are  doubters.  People  who  see 
in  this  country  nothing  but  moral 
decay,  division  and  controversy. 

People  who  can  see  only  the  beginning 
of  the  end. 

True,  ours  is  not  a  perfect 
nation.  And  there  is  room  for 
criticism,  for  concern.  l  But  that 
concern,  that  criticism,  must  be 
based  on  fact. 

For  confronted  with  nothing 
but  purveyors  of  hysteria  and  rumor, 
even  the  strongest  of  people  will 
become  apathetic  and  powerless.  In 
turn,  they  will  spread  their  apathy 
and  powerlessness  to  others.  And 
when  that  happens,  the  direst 
predictions  of  the  pessimists  will 
most  surely  come  true. 

In  times  like  these,  how  well  a 
newspaper  does  its  job  becomes  a 
matter  of  critical  importance.  It 
must  unfailingly  work  to  report  the 
news  fairly,  honestly  and  fully. 

Without  bias  or  sensationalism.  On 
its  editorial  pages,  it  must  speak 
out  against  the  things  that  trouble 
our  country  and  work  to  change 
them.  And  inspire  others  to  do  likewise. 

So  that  armed  with  facts,  the 
seemingly  powerless  might  become 
powerful.  And  spurred  by  a  voice 
of  conscience,  the  apathetic  might 
become  involved. 

In  1976,  we  will  celebrate  the 
200th  birthday  of  a  country  that 
many  thought  would  not  survive 
its  infancy. 

But  it  did  survive.  Because  its 
people  did  not  give  up  on  it  then. 

It  will  continue  to  survive  and 
become  greater  if  its  people  do  not 
give  up  on  it  now. 

AKRON  BEACON  JOURNAL 
BOCA  RATON  NEWS 
BRADENTON  HERALD 
CHARLOTTE  NEWS 
CHARLOTTE  OBSERVER 
COLUMBUS  ENQUIRER 
COLUMBUS  LEDGER 
DETROIT  FREE  PRESS 
LEXINGTON  HERALD 
LEXINGTON  LEADER 
MACON  NEWS 
MACON  TELEGRAPH 
MIAMI  HERALD 
PHILADELPHIA  INQUIRER 
PHILADELPHIA  DAILY  NEWS 
TALLAHASSEE  DEMOCRAT 
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Shop  talk  type  columns 
keep  readers  informed 

By  Philly  Murtha 


Newspapers  are  assuming  the  roles  of 
critic,  devil’s  advocate,  big  brother,  in¬ 
former,  the  corrector  in  print.  It  isn’t 
1984.  But,  many  U.S.  dailies  are  running 
effective  self-policing,  educational  and 
self-critical  columns  for  the  reader  every 
week  and  every  day. 

Newspapers,  today,  stress  that  they  are 
accountable  to  readers  for  accuracy  of 
news  coverage,  and  the  trend  is  for 
creating  effective  two-way  communication 
with  readers. 

Many  of  the  dailies  have  been  working 
on  a  system  or  program  to  maintain  and 
raise  credibility  for  several  years.  Sys¬ 
tems  listed  by  135  dailies  questioned  in  a 
1973  ANPA  study  on  accountability  in¬ 
cluded  the  ‘ombudsman’  program,  press 
council,  advisory  board,  accuracy  forms 
sent  to  sources,  accuracy  forms  published 
by  the  newspapers,  and  correction  boxes. 

Inside-look  columns 

One  of  the  strongest  and  readably  popu¬ 
lar  features  of  the  internal  newspaper 
watch-dog  function  is  the  editor’s  or  om¬ 
budsman’s  inside  look  in  the  form  of  a 
running  column.  Numerous  newspapers 
have  such  tools  for  their  readers’  and 
staff  benefit.  A  few  of  them  are  outstand¬ 
ing  in  content,  analysis  and  craft. 

A  pioneer  in  reader  accountability 
through  the  column  is  the  Courier-Journal 
and  Louisville  Times,  Originally,  Barry 
Bingham,  Sr.,  chairman  of  the  newspa¬ 
pers’  board  and  Norman  E.  Isaacs,  former 
executive  editor  of  the  Louisville  Courier- 
Journal,  picked  up  the  idea  in  1967  and 
moved  ahead  the  same  year  to  build  an 
ombudsman  program  for  the  two  papers. 
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John  Herchenroeder  was  their  first  om¬ 
budsman. 

About  four  years  ago,  the  idea  of  edito¬ 
rial  criticism  was  also  being  pursued  at 
the  company’s  CBS  affiliate  tv  station.  A 
man  by  the  name  of  Bob  Schulman  had 
been  hired  as  editorialist  or  opinionist  for 
the  electronic  medium. 

In  December,  1973,  under  the  auspices 
of  Barry  Bingham,  Jr.  president  and  pub¬ 
lisher,  Schulman  switched  over  to  the 
print  side  to  become  full-time  resident 
media  critic.  According  to  Schulman,  this 
concept  was  added  rather  than  molded 
into  the  ombudsman’s  role. 

Column  changes  attitudes 

“I  think  I  have  been  able  to  see  some 
discernible  changes  in  practice  and  atti¬ 
tude,  on  the  part  of  reporters,  editors,  and 
news  broadcasters,  since  the  column’s 
inception,”  Schulman  summarized  recent¬ 
ly. 

The  beauty  of  the  new  column,  to  Schul¬ 
man,  is  the  totally  unlimited  scope 
touching  on  tv,  newspaper  performance, 
broadcast,  the  campus’  press.  Also,  he 
states,  no  one  censors  his  column. 

“In  All  Fairness,”  has  covered  such 
diverse  topics  as  an  explanation  of  the 
cut-back  in  tv  program  listings  to  read¬ 
ers;  who  plays  referee  on  the  dissemina¬ 
tion  of  news;  the  why  of  publishing  police 
arrests  which  was  sparked  by  a  reader’s 
charge  of  “trial  by  headline”;  the  validity 
of  legislators’  complaints  against  the 
press;  press  involvement  in  consumer 
news ;  f akery  in  tv  news  and  believability ; 
profits  of  big  business  compared  with 


profits  of  the  press;  the  question  of  muck¬ 
raking  versus  investigative  reporting. 

One  of  the  most  recent  columns  was  a 
singularly  fair  discussion  of  journalistic 
conduct  of  the  Louisville  papers  publish¬ 
er’s  interests  outside  of  the  newspaper 
and  the  concept  of  executive  conduct 
guidelines  consistency  with  ethical  news 
coverage. 

News-Journal  fairness 

“Call  the  public  editor  if  you  have  a 
comment  about  accuracy,  fairness  or  ade¬ 
quacy  of  news  coverage.  He  can  be 
reached  between  9  a.m.  and  5  p.m.  Mon¬ 
day  through  Friday,”  is  the  bold-face  in¬ 
vitation  at  the  foot  of  Cy  Liberman’s 
column  which  appears  up  to  six  days  a 
week  in  the  Wilmington  (Del.)  Morning 
news. 

Liberman  said  the  ombudsman  idea  was 
initiated  in  October,  1972.  The  public  edi¬ 
tor  function,  according  to  Liberman  is  to 
explain  things  about  newspaper  editing 
with  which  the  public  is  not  too  familiar. 

“I  might  write  about  how  a  particular 
story  was  covered ;  explain  editing 
procedures,  or  explain  how  typos  can  oc¬ 
cur,”  Liberman  said. 

The  philosophy  of  the  year-old  column 
is  for  it  to  be  an  “anti-smugness  depart¬ 
ment,  a  citizen  participating  division  and 
a  consumerism  bureau.”  Improving  the 
product  is  the  primary  function  of  the 
reader’s  advocate  and  column,  Liberman 
says. 

“It’s  not  my  role  to  dwell  on  the  excel¬ 
lence  of  the  product,  but  I’m  continuously 
conscious  that  striving  for  excellence  is 
the  main  idea.  Secondly,  readers  as  con¬ 
sumers  should  know  precisely  who  to  call 
when  they  wish  to  communicate  with  their 
newspaper,  and  they  should  feel  confident 
they  will  be  listened  to,”  Liberman  said. 
“Furthermore,  readers  should  be  told 
what  goes  into  putting  out  a  daily  news¬ 
paper,  so  they  will  understand.” 

Liberman  said  that  in  one  year  of  oper¬ 
ation,  calls  have  averaged  about  20  a  day, 
(Continued  on  page  52) 
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Working  with  the  7,000  National  Newspaper  Advertisers 

f Media  Records  •  1973) 

NASA 

NEWSPAPER  ADVERTISING  SALES  ASSOCIATION 

20  National  Members 

\ewspapcr  Representatives  •  Chain  Sales  Orf;ani/.atu>ns  •  Sewspapers  maintaining  sales  oflices 

60  Associate  Members 

Local,  Regional 

175  Sales  Offices 

In  Ten  Chapter  Cities 

800  Newspaper  Salesmen 

From  Coast  to  Coast 


•Selling  at  all  levels- Local,  Regional,  Agency,  Company 

•Alert,  professional  and  personal  response  to 

Advertiser  and  Agency  needs 

•  Full  Industrywide  cooperation  with 

NAB  Newspaper  Advertising  Bureau 
INAE  International  Newspaper 

Advertising  Executives 


NASA  NEWSPAPER  ADVERTISING  SALES  ASSOCIATION 

NATIONAL  MFMBFRS:  Booth  Newspapers’  Bottinvlli  <£•  Gallagher  •  BranhamAloloney  •  Chic  ago  Tnbune- 
Chicago  Today  ’  Cresmer,  U  oodward,  O’Mara  <6  Ormshee’ Orukker  Newspapers  •  Hearst  Adverlising  Service 
Kansas  City  Star.  Times  -  Knight  .Advertising  Sales  •  Los  .Angeles  Times  •  Mathews,  Shannon  &  Cullen 
Million  Market  New spapers  •  Newhouse  Newspapers  •  New  York  .Vf’u'.s  •  Sawyer-FergusonA\alker  ’Scripps- 
Howard  Newspapers  •  Story  &  Ke  lly-Smith  •  Texas  Daily  Press  League ’Ward-Griff  ilh 
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1'he  Linotron  303  is  an  advanced  phototypesetter, 
based  upon  our  experience  with  the  hij^hly  success¬ 
ful  Linotron  505,  the  most  widely  used  cathode  ray 
tube  phototypesetter  in  the  world.  The  use  of  ad¬ 
vanced  CRT  technology  has  produced  a  fast,  ver¬ 
satile,  low  cost  unit.  303  is  program-compatible 
with  505  and  as  such  can  be  driven  by  existing 
software  packages  .  .  .  both  our  own  and  others. 
Many  options  are  also  available.  As  in  the  505, 
you  can  add  additional  core  and  the  appropriate 
peripherals  to  enable  the  303  system  to  handle 
your  complete  classified  job,  eliminating  the  need 
for  an  external  production  computer. 


It  Has  Everything  You  Might  Want  In  a  Phototypesetterl 


You’ve  got  to  see  it.  It’s  a  great  piece  of  equip¬ 
ment  and  “yon’ve  gotta  believe  it!”  Mergenthaler 
Linotype  Co.,  an  ELTRA  Company,  P.O.  Box  82, 
Mergenthaler  Drive,  Plain  view,  New  York  11803. 


(516)694-1300.  | - . 

I  Mergenthaler 

an  Eltia  company 


MERGENTHALER  LINOTYPE  COMPANY 

P.O.  Box  82,  Mergenthaler  Drive,  Plainview,  New  York  1180.1 

□  Send  us  more  information  about  the  Linotron  303. 

□  We  are  also  interested  in: 

Individual _ _  _  _  . _ 

Company _  _ _ 

Address _ _  _ 


City _ 


-  State. 


Zip _ 


385B 


•  150  lines  per  minute 

•  4  to  72  pt.  in  Vi  pt.  increments 

•  Forward  and  reverse  fitm  leading 
in  M  pt.  steps 

•  Up  to  24  grids,  each  containing 
144  characters 

•  Instant  point  size  changes 

•  Fast  grid  change 

•  UnrivaUed  typeface  library 

•  Base  line  jump  facility 

•  Complete  software  support 

The  303  can  form  the  heart  of  a  total  systems  package 
by  increasing  the  core  size  and  the  addition  of  various  peripherals. 

In  its  simplest  form,  the  303  functions  as  a 
flexible  stand-alone  phototypesetter. 


Smart  marketing  begins  with 
newspaper-reading  New  England 


ONE  FOR  THE  MONEY... 

Take  a  look  at  these  New  England  figures*: 


par  hh. 

Par  hh. 

Retail  Salas 

Food  Salas 

RaUII 

Food 

MAINE 

$  2,017,246,000 

$  517,344,000 

$6,606 

$1,694 

NEW  HAMPSHIRE 

1,792,660,000 

464,402,000 

7,310 

1,893 

VERMONT 

1,160,338,000 

272,925,000 

8,318 

1,956 

MASSACHUSETTS 

13,548,595,000 

3,145,042,000 

7,403 

1,718 

RHODE  ISLAND 

2,000,864,000 

469,780,000 

6,589 

1,547 

CONNECTICUT 

7,237,246,000 

1,734,360,000 

7,180 

1,956 

Estimated  New  England  retail  sales  per  household  are 
10%  above  the  national  average  of  $6,581,  and  per- 
household  food  sales  exceed  the  $1490  U.S.  average  by 
15%,  with  each  New  England  state  well  above  average 
in  both  categories! 

*E6rP  1974  Market  Guide  estimates. 


TWO  FOR  THE  SHOW. 

New  England  markets  have  top  newspaper  coverage 

Daily  newspaper  home  coverage  in  the  New  England 
states  exceeds  that  of  the  rest  of  the  nation  by  13.5%, 
with  no  less  than  84.2%  household  coverage  in  any  New 
England  state. 

Your  advertising  dollars  reach  more  people  with  more 
money  when  you  spend  them  in  newspaper-reading 
New  England! 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  K.  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 


RHODE  ISUND 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


V 
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ORLANDO  has 
beautiful  parks  and 
recreational  facilities... 


with  one  of  the  most  progressive 
business  areas  in  the  country. 

Florida’s  Most  Interesting  Newspaper 

Sentinel  ^tar 

Orlando,  Florida 

Represented  by  Cresmer,  Woodward,  O' Mara  and  Ormsbee 


Reader  columns 

(Continued  from  page  46) 


five  days  a  week.  When  this  is  multiplied 
over  the  year,  it  averages  more  than  5,000 
calls.  More  than  half  were  complaints; 
some  were  comments;  questions  and  sug¬ 
gestions,  according  to  the  News-Journal’s 
public  editor. 

Subjects  that  Liberman  has  written 
about  in  his  column  include:  criticism  of 
scientific  absurdities  in  a  news  story;  an 
explanation  of  how  and  why  a  reporter 
gets  information  from  unidentified  sour¬ 
ces — including  the  topic  of  leaks  to  the 
press  from  Washington;  news  story  flaws; 
the  concept  of  the  National  News  Council 
in  relation  to  complaints  about  per¬ 
formance  of  individual  newspapers. 

Milwaukee  reports  to  readers 

“Report  to  our  readers,”  is  the  almost 
two-year-old  weekly  column  run  by  the 
Milwaukee  (Wise.)  Journal  to  improve 
reader  communications.  It  was  first  han¬ 
dled  by  former  editorial  writer,  John  H. 
Thompson,  who  has  been  succeeded  by  Da¬ 
vid  A.  Runge,  former  religion  editor,  and 
assistant  state  editor.  Runge  has  been 
with  the  Journal  for  over  25  years. 

“We  receive  an  average  of  100  reader 
suggestions  and  complaints,  misspelled 
names,  misquote  claims  a  day.  The  column 
comes  out  Sundays  in  the  edition  that  goes 
to  over  half-a-million  subscribers,”  Runge 
explains. 

Some  of  the  columns  have  dealt  with 
headline  clarification  and  interpretation; 
small  details  that  hurt  a  good  story’s  ac¬ 
curacy;  defining  the  term  media  for  read¬ 
ers;  the  aim  of  the  opinion  page;  the 
definition  of  race  affiliation  with  a  sports 
story  in  the  Journal. 

Runge  is  called  the  reader  contact  edi¬ 
tor,  and  his  number  is  made  available  to 
all  readers  at  the  conclusion  of  each 
column.  He  has  complete  freedom  in  his 
writing. 

The  explanatory  blurb  within  each 
column  is:  “this  weekly  column  by  the 
Journal  reader  contact  editor  deals  with 
Journal  policies  and  practices.”  Runge 
feels  it  does  just  that — in  addition  to 
improving  reader  and  editorial  under¬ 
standing. 

Miami  Herald's  ‘why  and  how’ 

Clarifying  “why  and  how  we  do  what 
we  do  to  our  readers,”  is  the  aim  of  the 
Miami  Herald’s  “View  from  the  News¬ 
room,”  started  in  January  of  last  year, 
according  to  executive  editor  Larry  Jinks. 

“It’s  written  by  Herald  newsroom  ex¬ 
ecutives,”  Jinks  says.  “I’ve  written  more 
than  anyone  else,  but  at  least  eight  or 
nine  other  editors  have  contributed  too.” 

Jinks  said  the  news  and  editorial  func¬ 
tions  are  structurally  separated  at  the 
Herald,  and  that  separation  is  also  hon¬ 
ored  in  the  column.  “We  go  for  shoptalk 
— serious  shoptalk  much  of  the  time — but 
we  don’t  offer  heavy  opinions  on  the  great 
issues  of  the  day,”  he  noted. 

The  column  is  run  on  the  second  page 
of  the  Herald’s  Sunday  Viewpoint  section. 
Jinks  remembers  that  in  the  first  three  or 


four  months,  the  column  was  run  weekly; 
it  now  averages  every  two  weeks. 

Shield  laws,  investigative  reporting, 
headlines,  reader  complaints,  press  con¬ 
ferences,  pro-football  coverage,  have 
grown  out  of  the  daily  material  into 
column  topics,  according  to  Jinks. 

“A  couple  of  times,  we  have  filled  the 
space  with  letters  generated  by  the 
column,”  he  said.  “We’ve  had  good  reader 
response,  although  we  don’t  pretend  to  be 
competing  with  Ann  Landers.” 

.4mong  recent  issues  covered  in  the 
column  was  a  look  at  finding  answers  to 
the  gas  crisis.  Metro  editor  Steve  Rogers 
propounded  that  amidst  all  the  chaos  and 
confusion,  the  Herald  had  initiated  sur¬ 
veys,  investigative  coverage,  plus  weekend 
outlooks  to  “better  inform  you,  the  reader, 
about  the  gasoline  shortage.” 

The  holding  back  of  a  kidnap  story  tied- 
in  with  the  Hearst  story  and  coupled  with 
Florida  editors  remarks  on  credence  of 
censorship  and  timeliness  was  the  theme 
of  another  column  written  by  Rogers. 

How  to  cover  the  Super  Bowl,  the  busi¬ 
ness  of  ‘good  news’  versus  ‘bad  news;’  the 
implications  of  the  newsprint  crisis  and 
the  Herald’s  “okay  situation”;  plus  an 
explanation  of  why  so  many  editions  are 
run;  have  been  other  topics  considered  in 
the  Miami  Herald’s  newsroom  view 
column. 

N.C.  Observer  inner  workings 

“We  run  them  occasionally — quite  occa¬ 
sionally — when  we  want  to  say  something 
about  the  inner  workings  of  the  paper,” 
Reese  Cleghorn,  editor  of  the  editorial 
page  section  for  the  Charlotte  (N.C.)  Ob¬ 
server  said  about  his  newspaper’s  ap¬ 
proach. 

The  Observer’s  column:  “Report  to  our 
Readers,”  is  used  at  the  bottom  of  the 
editorial  page  spread.  “Usually  they  are 
not  signed,”  Cleghorn  verified.  “We  try 
not  to  use  them  as  promotions  of  material 
in  the  paper  but  as  explanations.  And  we 
try  to  make  them  seem  personal,  a  special 
communication  between  editor  and  read¬ 
ers.”  he  explained. 

Pertinent  questions  asked  in  the 
columns  and  explained  include:  what  con¬ 
trols  should  a  newspaper  exercise  over 
letters  to  the  editor,  what  standards  do 
editors  apply  in  selection  of  letters. 

Often  the  column  will  detail  a  look  at 
new  staff  faces  and  eclipse  background 
sketches  for  readers  interest — or  as  in  a 
recent  issue,  the  column  might  highlight  a 
columnist’s  life. 

A  feature  color  column  was  done  by  C. 
A.  McKnight,  editor,  on  the  “bringing 
Will  Rogers’  timeless  humor  columns  back 
in  the  Observer.”  The  philosophy  and  aim 
of  the  humor  columns’  appearance  was 
clarified. 

Total  plan 

“Communications  with  readers,”  at  the 
St.  Petersburg  (Fla.)  Times  is  handled  by 
Stan  Witwer,  assistant  to  the  editor.  He 
directs  the  Public’s  View  department 
which  selects  letters  from  readers  to  be 
run  under  criticism  and  praise  standing 
heads  in  the  newspaper,  and  writes  a 
weekly  Sunday  column:  “The  Public 
View.” 

Other  components  in  the  Times’  pro¬ 
gram  include  a  “Hotline”  direct  to  Wit¬ 


wer ’s  office  for  comments  on  the  Times’ 
performance;  a  hotline  column  which 
deals  with  various  questions  on  editorial 
policy,  news  judgement,  operations,  and  a 
periodic  editorial  page  coupon  poll,  in 
which,  according  to  Witwer,  “we  summar¬ 
ize  the  pro  and  con  of  an  issue  in  the 
news,  give  our  editorial  view,  and  print  a 
coupon  for  the  reader’s  view.  Responses 
range  from  250-5,000.” 

Allots  space 

Witwer  said  he  also  is  in  charge  of 
allotting  space  for  rebuttal  from  candi¬ 
dates  not  endorsed  by  the  Times. 

The  Florida  daily  has  had  a  program  for 
communication  with  readers  for  four 
years.  But  the  format  has  changed.  “Basi¬ 
cally  the  thing  has  been  to  guarantee  the 
readers  that  they  have  access  to  editors  of 
the  Times.  Anything  of  substance  is  sent 
in  a  memorandum  to  Times  editor  Eugene 
C.  Patterson  (who  is  also  president  of  the 
Times  Publishing  Co.)  daily,”  Witwer  ex¬ 
plains. 

Reactions  show  that  readers  feel  the 
Times  has  struck  a  responsive  chord.  “We 
are  perfectly  willing  to  admit  frailities, 
let  them  in  on  internal  workings,”  Witwer 
adds. 

Witwer  also  feels  he  has  a  slight  ad¬ 
vantage  in  credibility:  he  is  62-years-old. 
He  is  familiar  with  the  community  and 
has  filled  almost  every  editorial  slot  on 
the  Times. 

Hotline  to  the  editor  ...  is  the  compre¬ 
hensive  interesting  answer  column  Wit¬ 
wer  does.  He  has  covered  a  melange  of 
readers  interest  topics  and  internal  as¬ 
pects.  In  one  column  he  told  about  the 
Times’  philosophy  of  corrections,  in  addi¬ 
tion  to  listing  exemplary  corrections.  Cur¬ 
rently  the  Times  runs  corrections  on  the 
front  page  of  sections  in  which  the  errors 
occur. 

Handling  criticism 

.4nother  of  Witwer’s  columns  considered 
the  Times’  policy  in  handling  of  criticism. 
To  illustrate  the  Times’  method,  on  the 
same  page,  under  a  standing  head  of 
“Criticism”  with  the  drama  symbol  of 
Thespos,  were  letters  to  the  editor. 

Almost  always,  the  reports  written  by 
Witwer  are  triggered  by  a  reader’s  ques¬ 
tion.  A  recent  column  was  one  about 
reprinting  stories  from  the  New  York 
Times  and  the  Washington  Post. 

It  was  an  explanatory  piece  ensuring 
that  there  is  no  corporate  connection  be¬ 
tween  the  Florida  paper  and  these  other 
dailies.  The  column  also  clarified  the 
Times  Publishing  Company’s  interests.  A 
statement  from  Nelson  Poynter,  board 
chairman,  maintained :  “that  it  would  be  a 
potential  conflict  of  interest  for  a  newspa¬ 
per  to  own  property  other  than  that 
necessary  and  it  was  pointed  out  that  no 
officer  of  the  Company  is  a  director  of 
any  corporation  other  than  those  men¬ 
tioned  in  the  column. 

Another  topic  Witwer  covered  was  “the 
confrontation  of  President  Nixon  with 
Dan  Rather  of  CBS  News  at  the  March 
press  conference  in  Houston,  Tex.”  Wit¬ 
wer  said  readers  criticized  the  Times  for 
reporting  applause  and  not  the  boos 
Rather  received. 

He  gave  details  of  the  Times’  tape- 
recorded  11  seconds  of  applause  and 
(Continued  on  page  56) 
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Mexico  Acts 
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JOSE  NEWS 
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Significant  contributions  to  the  exper-  Executives  from  the  major  departments 

tise  found  in  the  Ridder  organization  of  each  newspaper  meet  annually  to 

have  come  through  the  facility  of  its  focus  on  techniques,  problems  and 

executives  to  exchange  ideas  and  ex-  developments  affecting  departmental 

periences.  operation.  Held  separately  for  the  pro¬ 

duction,  editorial,  advertising  and  finan- 
The  opportunity  came,  first,  from  in-  cial  departments,  the  seminars  are 

formal  meetings  at  industry  conferences  just  one  more  way  that  Ridder  Publica- 

and  the  exchange  of  letters.  In  recent  tions,  Inc.,  remains  a  leader  in  the  field 

years  a  more  formal  approach  has  been  of  newspaper  publishing, 

adopted. 
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(rhr3oiiriial  of  tCoininerre 


Wichita,  Kansas 

Eagle  &  Beacon 


Long  Beach,  California 
Independent,  Press-Telegram 

Pasadena,  California 
Star-News 


San  Jose,  California 
Mercury  &  News 


St.  Paul,  Minnesota 
Pioneer  Press  &  Dispatch 


Gary,  Indiana 
Post  Tribune 


Duluth,  Minnesota 
News  Tribune  &  Herald 


Niles,  Michigan 
Star 


New  York,  New  York 

Journal  of  Commerce 


Boulder,  Colorado 

Daily  Camera 


Aberdeen,  South  Dakota 
American  News 


Walla  Walla,  Washington 
Union-Bulletin 

(Subsidiary  of  Seattle  Times  Company) 


Grand  Forks,  North  Dakota 
Herald 


Seattle,  Washington 
Times 


RPI  ownership  interest  65%  of  non-voting  stock,  49  5%  of  voting  stock  in  Seattle  Times  Company 


Lee  Newspapers  plan  to  target 
supplements  to  specific  readers 

By  Earl  Wilken 


Fifty  security  analysts  and  portfolio 
managers  from  leading  financial  institu¬ 
tions  were  told  this  week  by  Ronald  Sem¬ 
ple,  assistant  to  the  president  of  Lee  En¬ 
terprises,  of  a  plan  whereby  they  will 
tailor  their  newspaper  magazines  for  spe¬ 
cific  groups  of  readers. 

Semple  disclosed  the  plans  at  the  first 
day’s  session  of  the  Dirk’s  Newspaper 
Forum  III  in  Atlanta,  Ga.  on  April  16. 

According  to  Semple,  the  new  produc¬ 
tion  tools  must  be  used  to  improve  the 
quality,  quantity,  and  kinds  of  informa¬ 
tion  provided  the  newspaper  subscribers, 
which  will  produce  greater  revenue  for 
the  newspaper  supplying  selective  in¬ 
formation  to  specific  groups  of  readers. 

Semple  said  the  supplements  may  be 
daily,  weekly,  or  monthly  and  will  be  in 
addition  to  a  quality  newspaper. 

For  many  of  the  attendees  this  was 
their  first  meeting  with  working  editorial 
executives. 

Benjamin  Bradlee,  executive  editor  of 
the  Washington  Post,  discussed  the  impor¬ 
tance  of  the  First  .Amendment  and  the 
public  apathy  about  the  First  Amend¬ 
ment. 

Bradlee  commented  extensively  on  the 
Nixon  Administration-Washington  Post 
adversary  relationship  and  said.” 


In  March  of  1973  the  Nixon  Adminis¬ 
tration  introduced  a  bill  in  Congress 
which,  if  enacted,  will  “quite  simply  emas¬ 
culate  Freedom  of  the  Press,  and  end 
for  all  time  the  noble  art  of  investigative 
reporting.” 

Ncw^  is  cosily 

Lee  Hills,  chairman  of  Knight  Newspa¬ 
pers,  told  the  analysts  that  editorial  excel¬ 
lence  and  profitability  are  mutually  de¬ 
pendent.  Hills  commented  that  news 
gathering  is  expensive  if  well  done  and 
only  an  economically  healthy  newspaper 
can  attempt  to  for  any  sustained  period  of 
time.  In  1973  the  four  top  linage  leaders, 
Los  Angeles  Times,  Miami  Herald,  Chica¬ 
go  Tribune  and  the  Washington  Post,  he 
related,  were  also  included  in  the  10  best 
newspapers  by  Time  magazine. 

Daily  newspapers  will  cost  20  to  25 
cents  Hills  said  and  those  newspapers 
with  the  strongest  hold  on  readers  will 
continue  to  grow. 

In  his  closing  statement.  Hill  declared, 
“editorial  quality  must  always  be  sought.” 
During  the  question  and  answer  period. 
Hills  was  asked  about  the  Florida  right  to 
reply  suit  and  said  the  law  should  be 
considered  a,  “forced  publication  law,” 


and  it  will  make  a  farce  out  of  political 
reporting. 

Warren  Phillips,  president  of  Dow 
Jones,  reviewed  the  history  of  the  Wall 
Street  Journal’s  editorial  approach  and 
said  the  Journal’s  front  page  was  oriented 
to,  “issues  and  trends  rather  than  event 
oriented.” 

Phillips  explained  the  definition  of  busi¬ 
ness  news  as,  “how  people  earn  their  liv¬ 
ing  and  spend  their  earnings.”  He  also 
declared  that  business  news  does  not  have 
to  be  dull. 

Edward  Cony,  vicepresident  and  execu¬ 
tive  editor  of  the  Wall  Street  Journal 
talked  about  investigative  reporting  and 
the  responsibilities  of  management  when 
supporting  staflF  work  in  this  area.  He 
.said  the  Journal  had  two  full  time  in¬ 
vestigative  reporters  and  both  were  self¬ 
starters  with  no  direction  from  manage¬ 
ment  for  story  direction. 

Cony  related  how  the  Journal  in  the 
summer  of  1968  investigated  the  then 
vice-presidential  nominee,  Spiro  Agnew. 
The  Journal  sent  an  investigative  report¬ 
er  to  Maryland  and  after  several  weeks 
of  intensive  digging  discovered  that  it 
wasn’t  entirely  unknown  in  Maryland  for 
a  county  executive  to  accept  kickbacks 
from  contractors.  He  further  found  a  man 
who  told  him  he  had  been  Agnew’s  bag- 
man  for  just  such  payments  during  Ag¬ 
new’s  term  as  county  executive.  Since  the 
man  refused  to  give  the  proof  needed  to 
the  investigative  reporters,  the  Journal 
finally  decided  to  drop  the  story. 


SHAffSna  MAeNHIC  IRPE  SYSTEMS 
FULLY  UTILIZE  YOUR  PHOTOCOMP  EQUIPMENT 


Anything  that  you  can  do  with  paper  tape, 
the  Shaffstall  MTS  can  do  with  Mag  tape 
.  .  .  and,  do  it  FASTER  and  BETTER! 

Shaffstall's  MTS  gives  you  enough  output 
from  your  computer  to  drive  ALL  of  your 
high-speed  photo  composing  machines. 


Write  for  our 
New  MTS  brochure 
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Before  you  market  your  product,  take  a 
look  at  metro  Oklahoma  City,  ranking 
high  in  the  top  fifty  markets  across  the 
nation.  People  in  this  growing  market  are 
your  potential  for  success  in 
merchandising  and  services . 

Metro  Oklahoma  City  is  the  focal  point 
for  Oklahoma’s  wholesale,  retail  and 
manufacturing  markets,  and  The 
Oklahoman  and  Times  is  the  focal 
center  for  Metro  Oklahoma  City’s  people, 
reaching  78%  of  the  households  on 
weekdays  and  69%  on  Sundays. 

The  Metro  Area  has  nearly  6,000  retail 
establishments  with  sales  in  excess  of 
$1 .5  billion.  In  addition  it  is  ranked  as  the 
22nd  largest  wholesale  center  in  the 
United  States. 

Manufacturing  is  another  major  plus  for 
the  Oklahoma  market  with  2,300  firms 
including  North  American  Rockwell, 
Honeywell,  Conoco,  General  Electric, 
Western  Electric,  Westinghouse,  Ralston- 
Purina,  Haggar,  Firestone’s  Dayton  Tire 
Division,  Wilson  &  Company,  Hertz, 
Kerr-McGee  and  coming  soon,  the  $250 
million  investment  by  General  Motors 
Corporation. 

When  you  need  a  market  with  potential 
for  growth... check  the  Oklahoma  City 
Metro  Market.  Remember  The 
Oklahoman  and  Times  delivers  it  best. 

For  further  information  about  the 
Oklahoma  City  Market  contact  Sawyer 
Ferguson  Walker  or  call  (405)  232-3311. 
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THE  DAILY  OKUHOMAN  •  OKLAHOMA  CITY  TIMES  •  THE  SUHDAY  OKLAHOMAH 


"As  a  matter  of 
enlightened  self- 
interest,  every 
Publisher  in 
America  should 
assist  their  local 
library  in  obtaining 
a  print  of 

'The  First  Freedom’ 
for  public 
distribution.’’ 

Produced  by  the  Associated 
Press,  this  powerful  presentation 
clearly  explains  not  only  how  news 
reaches  the  public,  but  also  why 
. . .  and  how  well.  In  an  era  of 
increasing  hostility  toward  the 
nation's  press  on  the  part  of  both 
the  public  and  elected  officials, 
this  film  brings  into  sharp  focus  the 
traditional  role  of  the  Press  in  the 
defense  of  all  of  our  rights. 
Twenty-one  minutes  in  length, 
sound  and  color,  “The  First 
Freedom"  is  available  in  16mm 
now.  Write  on  your  letterhead  for 
information  regarding  preview 
and  purchase  to  our  Public 
Relations  Department  today. 


Q^cfofd^Rms 

1136  N  LdS  Pdim.is  Ave 
Los  Angeles  Cdiit  90038 


Reader  columns 

(Continued  from  page  52) 


I  laughter.  But  he  also  said:  “In  the  memo¬ 
ry  of  Times’  staffers  who  have  followed 
presidential  press  conferences  for  many 
years,  it  was  the  first  time  a  newsman 
had  been  booed  before  he  asked  a  question 
...  it  should  have  been  reported.’’ 

Second  accountability  feature  in  the 
Times  for  reader’s  benefit:  coupon  polls. 
Tearsheets  of  the  pro-con  editorial  and 
coupon  presentations  and  a  story  detailing 
results  are  sent  to  key  members  of  Con¬ 
gress  and  sometimes  to  the  White  House, 
according  to  Witwer. 

A  recent  issue  surveyed  by  the  Times 
was:  whether  a  National  Power  Corpora¬ 
tion  should  be  created  by  the  Government. 
The  Times  received  408  votes  (yes)  and 
96  (no)  votes  as  of  March  16.  Remarks 
from  some  of  the  coupons  and  the  Times’ 
condensation  of  these  reader’s  replies  ap¬ 
peared  under  Witwer’s  by-line. 

Wa.sli.  Post  rights  wrongs 

A  newspaper  should  be  “the  ombudsman 
for  the  whole  community,  righting  a 
wrong  wherever  it  finds  one.” 

Robert  Maynard,  formerly  Washington 
Post  ombudsman,  now  a  member  of  the 
editorial  department,  believes  that  the 
function  of  the  ombudsman’s  column  is  to 
“explain  to  readers  how  we  function,”  in 
other  words  how  and  what  decisions  are 
made.  For  15  months,  Maynard  did  a 
weekly  column.  Columns  often  resulted 
from  feedback  through  the  monthly  “Om¬ 
budsman’s  Mailbag,”  where  he  would  take 
four  or  five  letters  critical  of  the  newspa¬ 
per  and  run  a  digest  of  the  letter  and 
then  discuss  the  complaint  and  what  the 
paper  had  to  say  about  it. 

Maynard  believes  there  are  three 
phases  to  the  ombudsman’s  duties:  one, 
take  all  sorts  of  things  from  anybody 
doing  business  with  the  paper  about  any¬ 
thing:  editorial  questions,  business  com¬ 
plaints,  promotional  practices. 

Second,  the  ombudsman  must  go  about 
the  business  of  doing  internal  critiques 
for  internal  consumption. 

And  thirdly,  he  should  write  a  column 
concerning  press  criticism. 

!  One  of  Maynard’s  favorite  columns,  eso- 
'  terically  flavored,  explained  to  the  reader 
j  how  the  right  photograph  is  chosen;  the 
;  problems  selection  entails. 

1  Maynard  feels  that  the  column  creates 
i  a  comfortable  dialogue — even  though  is- 
j  sues  are  sometimes  emotional.  “It  also 
establishes  a  meeting  ground  for  readers, 
editors,  writers.  It  also  increases  mutual 
j  awareness  of  sensitivity,”  he  said. 

Indiana  back-talk 

“Back-talk”  appears  twice  weekly  in  the 
editorial-opinion  section  of  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone.  According 
to  Bill  Schrader,  editor,  readers  were  dis¬ 
turbed  that  there  was  only  a  column  that 
i  took  after  consumers  and  reatilers.  Read¬ 
ers  wanted  a  hot-line  column  of  their 
I  own. 

The  column  appears  in  the  opinion  sec- 
i  tion  and  has  answered  questions  that  come 


in  for  the  last  three  years. 

“It  gives  us  a  chance  to  explain  how  a 
newspaper  operates  and  functions  and  we 
can  clarify  the  newspaper’s  actions  in  cer¬ 
tain  areas  through  the  column,”  Schrader  1 

said. 

Reporters  appreciate  the  feedback  too,  ' 

Schrader  adds.  “It  helps  them  get  off  the  ^ 

hook  when  an  error  is  not  necessarily  the 
reporter’s  fault.”  I 

Some  of  the  columns  have  studied  objec¬ 
tivity,  deadlines,  questions  about  adding  I 

or  eliminating  a  weekend  stock  listing, 
explanation  of  economic  drawbacks  and  j 

why  they  happen.  Schrader  said  one  of 
the  most  recent  columns  considered  news¬ 
paper  economics. 

He  said  ‘their  competition’  went  out  of 
business  in  December.  The  daily  received 
complaints  accusing  the  Herald-Telephone 
of  running  less  news,  more  ads.  Schrader 
did  a  survey  of  inches  before  and  after 
this  event.  He  found  that  news-hole  and 
ads  linage  remained  about  the  same.  In 
his  column,  he  explained  the  survey  giv¬ 
ing  a  cost  break-down  of  newsprint,  oper¬ 
ational  costs,  with  production  costs 
figures.  Readers  were  pleasingly  shocked 
about  cost  factors,  and  Schrader  feels  that 
communication  efforts  greatly  benefitted 
on  both  sides. 

The  P.R.  Man  for  the  editorial  depart¬ 
ment  handles  action  line  and  feedback 
columns  at  the  Grand  Rapids  (Mich.) 

Press,  according  to  managing  editor 
David  B.  Oslwrne. 

This  editor  is  in  charge  of  reader  rela¬ 
tions,  which  includes  answering  com¬ 
plaints,  setting-up  seminars,  supervising 
the  Action-line  for  the  Michigan  daily, 
and  explaining  editorial  stance  on  issues 
including  house  ads  on  why  arrests  are 
not  printed. 

The  current  public  affairs  editor  is 
Rene  Pelissier.  One  of  the  additions  to  the 
job  description,  the  editor  states  is  check¬ 
ing  for  accuracy  in  stories.  Pelissier  sends 
clips  of  a  given  article  with  a  special 
form  to  sources  for  comments.  It  provides 
good  feedback,  Osborne  relates. 

Osborne  said  that  the  Press  makes  a 
regular  practice  of  running  regular  cor¬ 
rection  heads  on  page  3  of  the  A  section. 
Previously,  Pelissier  was  city  editor.  Os- 
l)orne  says  that  he  is  uniquely  fitted  for 
this  kind  of  work.  And  he  tries  to  improve 
the  newspaper’s  image  and  credibility. 

• 

Crisis  follow-up 

.4  follow-up  ad  proclaiming  the  effec¬ 
tiveness  of  newspapers  in  aiding  the  auto¬ 
motive  industry  during  the  energy  crisis 
was  sent  to  1,700  newspapers  by  the 
Newspaper  Advertising  Bureau. 

A  copy-only  format  says,  “When  the 
energy  crisis  struck  the  whole  auto  indus¬ 
try  turned  to  newspaper  advertising  to 
stimulate  sagging  sales.  That’s  worth 
thinking  alwut.” 

It  goes  on  to  pitch  the  question,  “But  if 
newspaper  advertising  sells,  why  wait  for 
a  crisis?  Maybe  that’s  worth  thinking 
about,  too.” 

During  the  energy  crisis  period,  ad  vol¬ 
ume  from  the  automotive  industry  climbed 
up  21.3%  according  to  Media  Records. 
General  advertising  was  tracked  with  a 
2.5%  increase. 
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THE  KANSAS  CITY  STAR 

(THE  Morning  KANSAS  CITY  STAR) 


In  snnouncing  Mist 
effective  June  1,  1974 
we  have  appointed  as  our 
National  Sales  Representatives 


CWO^O 


Newspaper  Advertising  Saies 


Offices  in: 
Atianta 
Boston 
Chicago 
Daiias 
Detroit 


Los  Angeies 
Minneapolis 
New  York 
Phiiadelphia 
San  Francisco 
Seattie 


One  of  America’s 
Great  Newspaper  Buys 

THE  KANSAS  CITY  STAR 

®i|e  (Tit^  ilimcsJ 

(THE  KANSAS  TITY  STAR) 

Circulation  Over 
650,000  Daily 

The  right  press  for 


medium-circulation  dailies. 

Until  now,  the  medium  size  publisher  has  had  two  alterna¬ 
tives  in  considering  web  offset  presses.  One  meant  an  excessive 
number  of  press  units,  the  other  a  larger  than  necessary 
capital  expenditure. 

Now  there’s  the  Harris  N-1650,  specifically  designed  for  the 
20,000  to  75,000  circulation  range. 

The  four-plate-wide  N-1650  produces  up  to  96  pages  at 
speeds  up  to  50,000  impressions  per  hour.  It’s  electronically 
controlled.  Has  all  the  features  you  need  for  peak  operating 
efficiency.  And  doesn’t  cost  you  an  arm  and  a  leg. 

That’s  why  it  was  selected  by  the  Norwich  (Conn.)  Bulletin, 
where  it  was  installed  in  record  time. 

For  more  information  on  the  N-1650,  or  the  three  other  web 
offset  newspaper  presses  in  our  line,  write  Harris- Intertype 
Corporation,  Cottrell  Division,  Mechanic  Street,  Westerly, 

Rhode  Island  02891. 


HARRIS 

Communications  and 
Information  Handling 


260,000  circ,  daily *8  expenses 

{Continued  from  page  16) 


EDITORIAL  DEPARTMENT  EXPENSES 
1973 


1972 


Editorial 

Salaries  . 

Features  . 

Wire  Service  . 

Tel.  &  Tel . 

Travel  &  Auto . 

Expense  . 

Total  . 

%  . 

Art  &  Photo 

Salaries . 

Expense  . 

Total  . 

% . 

Total  Editorial . 

%  . 

Cols,  of  Reading  Matter 
Cost  per  Column  .  .  .  . 

•Man  Hours . 

Man  Hours  per  Page  .  .  . 

Premium  Hours . 

Average  Monthly  Salary 

Editorial  . 

Art  &  Photo . 

•Library  Hours  Excluded 


Local  (Retail)  Advertising 

Salaries  . 

Expense  . 

Total  . 

% . 

Columns-Local  . 

Income  per  Column . 

Sales  Cost  per  Column . 

Man  Hours  . 

Man  Hours  per  Page . 

Average  Monthly  Salary  .  .  .  . 

National  (General)  Advertising 

Salaries  . 

Expense  . 

Total  . 

% . 

Columns-National  . 

Income  per  Column . 

Sales  Cost  per  Column  ... 

Man  Hours . 

Man  Hours  per  Page . 

Average  Monthly  Salary  .  .  . 

Classified  Advertising 

Salaries . 

Expense  . 

Total . 

%  . 

Columns-Classified  . 

Income  per  Column . 

Sales  Cost  per  Column  .  .  . 

Man  Hours . 

Man  Hours  per  Page . 

Average  Monthly  Salary  .  . 


$ 

1,423,709  $ 

1,329,348 

167,495 

158,202 

185,439 

183,349 

58,618 

63,640 

83,702 

87,110 

92,455 

88,130 

£ 

2,011,418 

1,909,779 

8.6 

8.3 

$ 

117,943 

104,256 

26,370 

26,816 

144,313 

131,072 

0.6 

0.6 

1_ 

2,155,731 

2,040,851 

9.2 

8.9 

92,184 

88,468 

$ 

23.39 

23.07 

273,434 

292,104 

23.73 

26.41 

2,108 

3,115 

$ 

919.74 

861.36 

$ 

907  25 

868.80 

MENTS  EXPENSES 

1973 

1972 

$ 

304,567 

273,515 

47,039 

51,515 

$; 

351,606 

325,030 

1.5 

1.4 

135,442 

128,314 

$ 

89.32 

88.18 

$ 

2.59 

2.53 

54,147 

53,608 

3.20 

3.34 

$ 

976.18 

876.65 

$ 

52,068 

43,801 

105,729 

117,280 

157,797 

161,081 

0.7 

0.7 

10,726 

17,588 

$ 

124  60 

122.41 

$ 

14.71 

9.16 

10,078 

8,467 

7.52 

3.85 

$ 

897.72 

912.53 

$ 

309,102 

289,382 

36,553 

40,537 

1 

345,655 

329,919 

1.4 

1.4 

69,849 

68,865 

$ 

80.66 

78.92 

$ 

4.95 

4.79 

84,049 

81,912 

10.83 

9.52 

$ 

638.64 

602.88 
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New  management 
takes  over  at 
Tribune  Company 

Changes  in  Tribune  Company’s  charter 
and  bylaws  and  promotion  of  Stanton  R. 
Cook,  48,  to  president  and  chief  executive 
officer  last  week  at  the  annual  meeting  in 
Chicago  brought  the  company  closer  to 
offering  its  stock  for  public  purchase  next 
year. 

The  principal  charter  amendments 
provide  for  an  increase  in  authorized 
shares  of  common  stock  to  20  million  from 
8,000.  Holders  of  at  least  80  percent  of 
the  stock  must  approve  any  acquisition  or 
merger  with  any  “interested  party.”  Such 
party  must  own  directly  or  indirectly 
more  than  10  percent  of  any  class  stock  in 
the  company. 


Cook 


Hunt 


Engel  Schmon 


With  the  election  of  Cook  to  succeed 
Harold  F.  Grumhaus,  who  was  chairman 
and  chief  executive  officer,  and  F.  A.  Nich¬ 
ols,  who  was  president,  came  the  an¬ 
nouncement  that  Robert  M.  Hunt,  46,  had 
been  elected  president  of  Chicago  Tribune 
Company,  to  succeed  Cook.  Hunt  is  adver¬ 
tising  director  of  the  Chicago  Tribune  and 
Chicago  Today. 

Grumhaus,  who  has  been  closely  associ¬ 
ated  with  Cook  for  23  years,  said  in  an¬ 
nouncing  the  new  position,  “He  and  his 
new  management  team  have  a  full  appre¬ 
ciation  of  Tribune  Company’s  increasingly 
important  role  in  communications  in  our 
modem  society.” 

Grumhaus  was  elected  chairman  of  the 
executive  committee.  Nichols  will  be 
chairman  of  the  finance  committee  and 
continue  as  chairman  of  Gore  Newspa¬ 
pers,  Fort  Lauderdale,  Fla.,  and  Sentinel 
Star  Co.,  Orlando,  Fla. 

Adoption  of  the  charter  and  bylaw 
amendments  had  been  delayed  by  litiga¬ 
tion  that  challenged  the  rights  of  the 
McCormick-Patterson  Trust  to  vote  shares 
of  Tribune  Company  stock  in  the  trust. 
The  trust,  which  holds  53  percent  of 
Tribune  Company  stock,  expires  on  April 
1,  1975. 

{Continued  on  page  66) 
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in  the  past  two  years,  a  partial  growth  map  of 


$200,000,000 

Giant  Williams  Center 
in  7  block  core  of 
downtown. 


$5,200,000 

Improvements  — 
Tulsa  International 
Airport 


DOWNTOWN 

TULSA 


$8,000,000 

New  State  Office 
Building  Complex 
going  up! 


$18,000,000  $10,000,000 


\  ^ 
\  J 


new  41  story  First 
National  Tower 


$13,000,000, 

New  Newspaper  Plant- 
(for  US!)  Finesf 
in  Midwest! 


$6,000,000 

PEPSICO  Transportation 
Headquarters  moved  to  Tulsa 

I  I 


Expansion  program  set 
for  SAFEWAY  Stores 


TULSA  UNIVERSITY, 

New  Law  School 
I  Building 


$31,000, 

Expansion  program 
St.  Johns  Hospital 


$34,500,000 

St.  Francis 
Hospital  Expansion 


CITIES  SERVICE 

moves  National  Headquarters 
to  Tulsa 


New  giant  Eastland  Shopping 
Center  including  Montgomery 
Ward's  first  Tulsa  store. 


$105,000,000 

New  Power  Plant  just  outside 
Tulsa  by  PUBLIC  SERVICE  COMPANY 
OF  OKLAHOMA. 


ORAL  ROBERTS  UNIV 

I  Two  New  Buildings  | 


$13,500,000 

Fashion  Shopping  Center 
—  Top  National  Stores! 


$45,000,000  NATIONAL  SHELL  OIL 


Frates  Post 
Oak  Park 


Credit  Card  Center  moved 
to  Tulsa 


booming  TERRIFIC 


TULSA 


Over  A  Half  BILLION  in  completed  office  buildings  springing  up  in 
or  started  projects  and  moves  of  our  ever  growing  skyline! 
major  industries,  make  the  Tulsa  (^gke  your  plans  NOW  to  include 
Boom  nationally  outstanding.  And  TULSA  in  your  marketing  and  sell- 
this  doesn’t  include  the  thousands  ing.  In,  of  course,  its  dominant 
of  house,  apartments  and  high  rise  media . 


THE  OIL  CAPITAL  NEWSPAPERS  morning  /  evening  /  Sunday 

Two  Independent  and  separately  owned  Newspapers 
1  Representatives  —  Branlxa^m 


..V, . J  ~ . li, 

Bre-ki  .111  III 


22£^<T2JXIl5i  iNJusi 


AN  OCEAN  PORT 


I 

news-people 


William  M.  Dimascio,  previously  Har¬ 
risburg  correspondent  for  AP — appointed 
AP  correspondent,  Pittsburgh,  succeeding 
Pat  Minarcin,  who  resigned.  William 
G.  Williams — named  AP  correspondent, 
Harrisburg. 

♦  ♦  * 

Margaret  Dysart,  roving  editor  for 

Tennessee  newspapers- — elected  New  Jer¬ 
sey  State  President,  National  League, 
American  Pen  Women. 

«  *  * 

G.  Wendell  Zemina,  previously  ad 
director  of  Oakland  Tribune — named 
community  relations-personnel  director  of 
the  Tribune,  replacing  Walter  A. 
Brown,  retired.  Fred  0.  Wetton,  pre¬ 
viously  assistant  ad  director — promoted 

to  advertising  director,  and  Ben  Howard 
to  manager  of  marketing-plans  depart¬ 
ment. 

*  *  * 

Lou  Coh’mbo,  circulation  manager  of 
the  Tarrytoun  (N.Y.)  Daily  News — 
given  additional  responsibility  for  Ossi¬ 
ning  (N.Y.)  Citizen  Register.  George 
Kvllman  retired  in  March  as  circulation 
manager  of  the  Citizen  Register  after  45 
years  with  the  Westchester  Rockland 
Newspapers. 

*  *  * 

James  T.  Morris,  a  1974  criminal  jus¬ 
tice  graduate  of  Tennessee  State  Univer¬ 
sity — joined  Nashville  Banner  as  police 
1  eporter. 

>1^  * 

Joseph  Murphy — named  Lynn  (Mass.) 
Item  production  manager.  Joseph  Pie- 
TRiNi — named  graphic  arts  foreman. 


Bill  Myriok,  owner  of  the  Alabaman 
Newsweek  Capsule  syndicate — appointed 
editor  of  the  Choctaw  County  (Ala:) 
Advocate  at  Butler,  succeeding  Dickie 
Bozeman,  resigned  due  to  ill  health. 

«  *  * 

Vern  Matthews,  a  reporter  for  the 
Wenatchee  (Wash.)  World — promoted  to 
city  editor,  succeeding  George  Richard¬ 
son,  who  was  named  managing  editor 
when  Hu  Blonk  retired  recently.  Ray 
SCHRICK,  formerly  Northwest  news  bu¬ 
reau  manager  for  the  Wall  Street  Journal 
— appointed  Northwest  editor  of  the 
World. 

4:  *  * 

Frederick  W.  Hartmann,  assistant  to 
the  president  for  corporate  development 
since  October,  1972  at  the  Wilmington 
(Del.)  News-Journal  Co. — recently  named 
director  of  corporate  marketing  for  the 
firm.  His  responsibilities  are  advertising, 
circulation,  community  relations  and  pro¬ 
motion  departments. 

*  *  4> 

Patrick  Kelly,  formerly  with  the 
Miami  Herald  and  Fort  Meyers  News- 
Press,  and  Tampa  Tribune — signed  on  as 
a  feature  writer  for  the  Cape  Coral 
(Fla.)  Breeze,  a  weekly  soon  to  publish 
twice-a-week  by  its  new  owners  Ogden 
Newspapers. 

*  ♦  * 

Robert  F.  Singlcton,  corporate  con- 
tioller  for  Knight  Newspapers  Inc.  since 
1970 — elected  vicepresident  and  controller. 


Five  executive  appointments  to  the  In¬ 
dianapolis  News  editorial  staff  were  as 
follows: 

Wendell  Trogdon,  city  editor,  to  as¬ 
sistant  managing  editor,  replacing 
Charles  Temple,  who  held  the  position 
for  12  years  and  will  continue  at  the 
News. 

Jack  Sales,  assistant  city  editor,  to 
city  editor. 

Herbert  Kenney,  assistant  copy  desk 
head  and  formerly  city  editor,  to  copy 
desk  chief,  succeeding  Larry  Piper,  who 
retired,  April  1. 

Liz  Brown — to  assistant  head  of  the 
copy  desk. 

John  Carpenter,  state  editor,  to  assist¬ 
ant  city  editor. 

*  *  4 

Bruce  Jones,  advertising  representative 
for  the  Blacktvell  (Okla.)  Journal  Trib¬ 
une — promoted  to  general  manager  of 

Weivoka  (Okla.)  Daily  Times  and  weekly 
Capitol  Democrat,  succeeding  Ted  Be- 

SHEARS,  who  had  been  serving  as  GM  of 
both  the  Daily  Times  and  the  Holdensille 
(Okla.)  Daily  News. 

*  *  * 

Donald  C.  Johnson,  editor  of  the  Ni¬ 
agara  (N.Y.)  Gazette — named  editor  of 
the  Bridgewater  (N.J.)  Courier-Neivs, 
succeeding  John  J.  Curley,  who  was  edi¬ 
tor  and  publisher  until  his  appointment  as 
chief  of  the  Washington  Bureau  of  Gan¬ 
nett  News  Service. 

«  4  4 

Theodore  Dutko — named  foreman  of 
the  Niagara  (N.Y.)  Gazette  composing 
room,  replacing  David  Sprague,  who  was 
named  production  director,  ’•ecently. 

*  *  * 

John  C.  Egan — appointed  assistant 
chief  of  bureau,  AP,  Chicago.  He  succeeds 
Dave  Goldberg,  who  will  go  to  the  New 
York  General  Desk. 

*  *  4 

Jimmy  Slavin,  65,  city  circulation  di¬ 
rector  of  the  San  Antonio  Express-News — 
retired  after  53  year  career. 

•  *  * 

Joseph  E.  Coyne,  circulation  promotion 
manager  for  the  N.Y.  News — promoted  to 
assistant  promotion  manager. 


Singer  Brenda  Lee,  left,  and  Mrs.  Red  O'Don¬ 
nell  watch  as  Nashville  Banner  entertainment 
columnist  Red  O'Donnell  prepares  to  attach  his 
personalized  license  tags  to  his  new  1974  Mer¬ 
cury.  The  car  was  given  to  O'Donnell  by  the 
Nashville  community  for  his  35-year  contribution 
to  Nashville  and  its  music  industry  as  a 
newspaper  columnist. 


)^.es 
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Successful  newspaper  ad  selling 
involves  two  valuable  factors: 

1.  The  representative  who  knows 
where  the  best  business  prospects 
are  located,  and  is  fully  equipped 
to  effectively  sell  the  agency  and  client, 

2.  The  newspaper  must  be 
cognizant  of  the  local  broker, 
distributor  or  manufacturer’s 
representative  and  salesmen, 
etc.,  and  must  sell  and  stimulate  local 
recommendations  for  the 
representatives’  follow  through. 

THE  DIFFERENCE  IS  / 

nil  / 

i.ra..;rilxa;i;n. 

/  NEWSPAPER  SALES 
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in  the  new 


G.  Duncan  Bauman  (r!ghf),  publisher  of  the 
St.  Louis  Globe-Democrai,  receives  the  St.  Louis 
Urban  League  Award  for  Meritorious  Service 
from  League  President  Howard  B.  Woods. 


Ulrikk  Wkksch,  Boston  Globe — named 
New  England  Press  Photographer  of  the 
Year  by  the  Boston  Press  Photographers 
Association. 

♦  *  * 

Jim  Murray,  Los  Angeles  Times,  and 
Kkith  Jackson,  ABC — named  sports- 
writer  and  sportscaster  of  the  year  by  the 
National  Sportscaster  and  Sportswriter 
Association. 

*  *  * 

Due  to  the  establishment  of  separate  ad 
departments,  Joskph  A.  Browne,  ad  di¬ 
rector  of  the  B^lcks  County  (Pa.)  Courier 
Times  and  Burlington  County  (N.J.) 
Times — named  ad  director  of  just  the 
Burlington  County  Times.  Gerald  C. 
Forest,  previously  promotion  manager  of 
the  Courier  Times — named  ad  director  of 
the  Courier  Times.  John  L.  DeHaven,  ad 
salesman  for  8  years — named  retail  ad 
manager  of  the  Burlington  County  Times. 

*  *  * 

Chris  Jensen,  credit  manager  of  Pen¬ 
sacola  News-Journal — named  personnel 
director.  Willie  Small  has  joined  the  pa¬ 
per  as  credit  manager. 

*  *  * 

Jack  McGrath,  on  the  rewrite  desk  for 
the  past  year  at  the  San  Antonio  Express- 
News — promoted  to  an  assistant  city  edi¬ 
tor  for  the  News.  Rick  Works,  who  has 
been  on  the  News  copy  desk  the  past  2% 
years — to  assistant  Sunday  editor. 


PURE  WOOL 

Wool. 

In  a  class  by  itself. 


s 

Marx  Gibson,  editor  of  the  Harvey 
Star-Tribune — named  Illinois  editor-of- 
the-year  for  1973  by  Illinois  Press  Asso¬ 
ciation. 

*  m  * 

Don  Bolles,  reporter  for  the  Arizona 
Republic  since  1962 — named  the  Virg  Hill 
Newsman  of  the  Year  by  the  Arizona 
Press  Club.  He  wins  $500  prize  from 
United  Bank  of  Arizona. 


G.  W.  McCoy,  editor  and  publisher  of 
the  Wapakoneta  (Okla.)  Daily  News  for 
the  past  141^  years — resigned  effective 
May  1. 

«  *  * 

Odell  A.  Hanson,  a  33-year  AP  re¬ 
porter  and  dean  of  the  capitol  newsmen  in 
Lincoln,  Nebr. — resigned  to  accept  a  po¬ 
sition  with  the  National  Park  Service. 

«  «  * 

Richard  C.  Fuller,  associated  with 
Time  Inc.  for  18  years — named  manager 
of  the  Chicago  ad  sales  office  of  the  New 
York  Times. 


Dwight  Bentel,  founder,  mentor,  for¬ 
mer  head  of  San  Jose  State  University’s 
school  of  journalism — retired. 

*  *  * 

Robert  J.  Bonnell,  formerly  managing 
editor  of  the  Morristown  (N.J.)  Daily 
Record — named  assistant  managing  editor 
for  news  production  of  the  Orlando  Sen¬ 
tinel  Star. 

«  *  * 

Bob  Turner,  former  retail  advertising 
salesman  of  the  Warmer  Robins  (Ga.) 
Daily  Sun — promoted  to  classified  adver¬ 
tising  manager. 

♦  *  ♦ 

Robert  F.  Ford  Jr. — named  city  editor 
of  the  World-Neivs,  Roanoke,  Va.,  after 
working  on  newspapers  in  Norfolk,  Va., 
Claremont,  N.H.,  Orlando,  Fla.,  and 
Greenville,  S.C.  Mike  Dundore,  World- 
News  city  editor,  moves  to  the  Roanoke 
Times  as  chief  of  the  copy  desk. 


Andrew  J.  Fogas,  formerly  advertising 
director — named  controller  and  assistant 
treasurer  of  the  Woodbridge  (N.J.)  News 
Tribune.  James  Leahy,  director  of  the 
paper’s  community  relations  department — 
named  ad  director.  Robert  Lasko,  pre¬ 
viously  retail  ad  manager — promoted  to 
community  relations  director.  Edgar  La- 
France,  district  ad  manager — to  retail  ad 
manager  and  Fred  Rosen — to  assistant 
retail  ad  manager. 

*  *  * 

James  W.  Holton  Jr.,  advertising  di¬ 
rector  of  the  Columbia  (S.C.)  State  and 
Record — given  additional  responsibilities 
as  assistant  general  manager.  Arthur  D. 
Cooper,  president,  will  continue  as  gen¬ 
eral  manager. 

«  *  « 

Joe  Gilmartin,  13-year  vet  of  the 
Phoenix  Gazette  sport  staff — named  sports 
editor,  succeeding  the  late  Bob  Allison. 
Bob  Crawford  succeeds  Gilmartin  as  as¬ 
sistant  sports  editor. 


The  “MUSIC-SCENE”  is 

•  entertaining  . . . 

•  informative  . . . 

•  exciting! 

A  fun  column  aimed  at 
teens,  young  singles  and 
young  families.  Topical, 
terse,  with  no  holds  barred. 


The  “MUSIC-SCENE”  is  the  only  syndicated  column  devoted 
exclusively  to  contemporary  music.  The  Gilmores  write  from 
world  wide  experience.  They're  youthful  music  business  pro¬ 
fessionals  reporting  on  the  happenings  in  big-business  music. 
All  the  behind-the-scenes  facts  about  big-business  music,  its 
moneyed  stars  with  segments  devoted  to  both  the  International 
and  Country  Music  scene.  Singles  and  album  reviews.  Pick  Hits. 
All  written  in  a  fresh,  breezy  style.  900  words  weekly.  Camera 
ready  or  mat. 


Telex,  TWX  or  phone  collect  for  rates. 

-rci  QTA  D  productions  AND  PUBLICATIONS 
I  OLO  I Mn  p.o.  BOX  151,  WESTPORT,  CT. 06880 

Telephone:  203  226-3377  TWX  710/457  2167 
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Washington  bureau  By  Luther  A.  Huston 

BUFFALO  EVENING  NEWS 


The  Buffalo  Evening  News  has  had  a 
bureau  in  Washington  for  more  than  half 
a  century  but  only  four  men  have  served 
it  as  bureau  chief.  Two  of  these  have  been 
president  of  the  National  Press  Club,  two 
of  the  Gridiron  Club,  and  the  incumbent 
bureau  chief  will  be  president  of  the 
Gridiron  Club  next  year.  Available  rec¬ 
ords  do  not  reveal  any  other  Washington 
bureau  that  has  provided  that  many  pres¬ 
idents  of  journalistic  organizations  in  the 
nation’s  Capital. 

The  first  bureau  was  opened  in  1921  by 
Alfred  H.  Kirchhofer.  It  was  a  one-man 
operation,  at  the  start,  became  a  two-man 
bureau  during  Kirchhofer’s  tenure,  and 
did  not  expand  to  a  three-man  staff  until 
forty  years  after  Kirchhofer  came  to 
Washington.  Three  men,  including  the  bu¬ 
reau  chief,  comprise  the  present  reporto- 
rial  staff. 

Kirchhofer  was  chief  of  bureau  until 
1927,  when  he  returned  to  Buffalo  as  man¬ 
aging  editor,  later  the  executive  editor,  of 
the  Evening  News.  While  he  was  in 
Washington  he  was  active  in  National 
Press  Club  affairs,  serving  a  year  as  pres¬ 
ident  and,  while  a  member  of  the  Board  of 
Governors,  participating  actively  in  plan¬ 
ning  for  the  National  Press  Building. 

James  L.  Wright  became  bureau  chief 
in  March,  1927,  when  Kirchhofer  went 
back  to  Buffalo.  Wright  did  not  become 
president  of  the  Press  Club  but  he  did 
serve  as  president  of  the  National  Press 
Building  Corporation,  an  office  requiring 
both  journalistic  and  managerial  talents. 
Wright  served  as  bureau  chief  until  he 
retired  in  1952.  He  was  president  of  the 
Gridiron  Club  in  1934. 

Nat  Finney,  who  had  been  editor  of  the 
editorial  page  of  the  Minneapolis  Star, 
was  named  bureau  chief  in  January,  1953 
and  served  in  that  capacity  until  January 
1,  1969,  when  he  retired.  He  still  writes 
occasional  articles  for  the  paper  as  a  con¬ 
tributing  editor.  He  was  Gridiron  Club 
president  in  1968. 


Lucian  Warren  came  to  Washington  in 
1945  as  correspondent  for  the  Buffalo 
Courier-Express,  the  city’s  morning  news¬ 
paper,  and  served  as  that  paper’s  Wash- 
in^on  bureau  chief  until  1968,  shifting  to 
the  Evening  News  a  short  while  before 
Finney  retired.  He  took  over  from  Finney 
as  head  of  the  Evening  News  bureau  and 
is  its  current  chief. 

In  1955,  while  still  with  the  Courier- 
Express,  Warren  was  elected  president  of 
the  National  Press  Club  and  was  the  first 
president  to  be  sworn  in  by  Earl  Warren, 
then  Chief  Justice  of  the  United  States. 
As  of  this  writing  Warren  is  vicepres¬ 
ident  of  the  Gridiron  and  will  move  up  to 
the  presidency  in  1975. 

Evening  News  Washington  correspon¬ 
dents  have  won  journalistic  honors  for 
outstanding  reporting.  Finney  won  a  Pul¬ 
itzer  prize  and  the  Raymond  Clapper 
award  for  his  reporting  of  President 
Trumans,  plan  to  impose  censorship  on 
the  ordinary  activities  of  federal  agen¬ 
cies. 

Warren,  while  still  with  the  Courier- 
Express,  was  given  the  Ernie  Pyle  award 
for  spot  coverage  of  the  Vietnam  war. 

The  current  staff  of  the  bureau  consists 
of  Warren,  Roland  A.  Powell,  Ronald  J. 
Maselka  and  Joan  Kiser.  Warren,  Powell 
and  Maselka  are  reporters:  Joan  Kiser  is 
the  Secretary.  She  is  the  oldest  member  of 
the  staff  in  point  of  tenure,  not  age,  and 
has  been  described  as  the  “glue  that  holds 
the  bureau  together.” 

\  small  staff  obviously  cannot  cover  all 
of  the  complex  and  perplexing  news  of 
Washington,  so  the  Evening  News  men 
divide  their  coverage  into  three  beats, 
leaving  the  rest  to  other  news  services 
received  by  the  paper.  Warren  covers  the 
White  House  and,  for  certain  stories  of 
specific  interest,  the  State  Department. 
Powell’s  beat  currently,  is  the  economic 
situation  and  the  energy  crisis.  He  used  to 
cover  the  Senate  and  the  Supreme  Court 


but  took  over  energy  and  economics  when 
those  became  hot  issues.  Maselka  spends 
most  of  his  working  time  at  the  Capital, 
keeping  in  touch  with  legislators  from  the 
Buffalo  area  and  covering  specific  stories 
of  particular  interest  to  his  newspaper. 

Warren  often  travels  with  the  Pres¬ 
ident  at  home  and  abroad.  He  went  to 
Moscow  with  Nixon  in  1963.  In  1971  he 
took  a  nine-weeks  trip  to  Eastern  Europe¬ 
an  countries,  interviewing  leading  govern¬ 
ment  officials,  winding  up  the  tour  at 
Hong  Kong  for  a  look  at  the  Mainland 
China  situation. 

A  special  project  of  Warren’s  was  a 
series  of  taped  interviews  with  all  mem¬ 
bers  of  the  Nixon  Cabinet  and  White 
House  staff.  The  interviews  ran  as  a 
series — one  a  week  in  the  Evening  News 
in  1970-71. 

Maselka  also  did  a  series  on  campus 
disturbances  which  won  for  him  an  award 
by  the  National  Association  of  University 
Professors. 

Warren  says  that  his  bureau  has  one 
advantage  over  some  others  in  these  days 
when  many  afternoon  papers  are  printed 
in  the  morning  and  many  morning  papers 
in  the  evening.  He  can  make  the  final 
edition  of  his  afternoon  newspaper  up 
to  4  p.m.  He  is  the  envy  of  some  afternoon 
paper  bureau  chiefs  who  must  put  their 
copy  on  the  wire  by  noon,  or  earlier,  if 
they  expect  to  make  today’s  paper. 

• 

El  Paso  Times  sued 
for  $10  million 

Narconon  Inc.,  a  self-described  rehabili- 
tator  of  drug  addicts,  has  filed  a  $25 
million  libel  suit  against  the  El  Paso 
(Tex.)  Times. 

The  suit  names  as  defendants  Times 
reporter  Steve  Hallock,  editor  William  I. 
Latham,  Gannett  Corp.,  owner  of  the 
Times,  and  El  Paso  County  attorney 
George  Rodriguez  Jr. 

The  suit  alleges  that  two  articles  writ¬ 
ten  by  Hallock  about  Narconon  were  dam¬ 
aging  to  the  organization.  The  firm  is 
asking  $15  million  from  all  defendants 
and  a  supplemental  $10  million  from  Ro¬ 
driguez. 
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Buffalo  Evening  News'  Washington  bureau  Staff:  —  Left  to  right,  seated,  Roland  A.  Powell, 

Joan  Kiser,  and  Lucian  C.  Warren.  Standing,  Ronald  J.  Maselka. 
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"NO  ONE  IS  AS  BLIND  AS  HE  WHO  CHOOSES  NOT  TO  SEE!" 

IMPORTANT  TO  THE  PRINTING  INDUSTRY! 

HOW  TO  SAVE  A  LARGE  SUM  OF  MONEY  ON 
A  ROTARY  NEWSPAPER  PRESS  PURCHASE! 

Practical  engineering  principles  have  produced  a 
new  rotary  press  concept  of  great  promise.  A  single 
press  design  will  meet  every  requirement,  regardless 
of  press  width. 

The  press  will  print  "LETTERPRESS"  or  "OFFSET"  or 
"PLANOGRAPHIC",  from  any  usable  plate  —  most 
important  in  today's  rapidly  changing  printing 
scheme  —  A  REAL  BREAKTHROUGH. 

The  inking  system  is  really  automatic.  Electrical  de-  ! 

vices  are  confined  to  push  button  stations  for  press 
speed  control.  All  "Gimmicks"  and  superfluous 
"Frills"  are  discarded.  Ink  misting,  dripping  ink  and 
excessive  gear  noise  are  brought  under  environ¬ 
mental  and  OSHA  control  standards.  Thousands  of 
parts,  now  necessary,  are  eliminated,  thus  substan¬ 
tially  reducing  manufacturing  costs.  THE  SAVINGS 
BELONG  TO  YOU. 

SIX  INVENTIONS  ARE  INVOLVED.  PATENTS  HAVE 
BEEN  ISSUED  OR  ARE  PENDING  WORLDWIDE. 

YES,  A  REAL  BREAKTHROUGH  IS  AT  HAND,  on  the 

horizon  awaiting  fruition.  You  owe  it  to  yourself  to 
fully  investigate  the  merits  of  THIS  MORE  EFFICIENT 
KIND  OF  PRESS. 

For  full  technical  information,  send  for  my  informa¬ 
tive  12-page  Brochure  -  "REBIRTH  OF  THE  ROTARY 
NEWSPAPER  PRINTING  PRESS".  It  is  well  illustrated, 
timely  and  factual.  Study  all  of  the  advantages  that 
are  so  apparent  —  then  decide.  "YOU  CAN  SAVE 
A  LOT  OF  MONEY". 

Wallace  H.  Granger,  Inventor,  Box  1S7,  Kentfield,  CA.  94904 

"NO  ARMY  CAN  STAND  THE  STRENGTH  OE  AN  IDEA  WHOSE  TIME  HAS  COME" 

Victor  Hugo 
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$ 

141,283 

131,585 

0.6 

0.6 

1,187,252 

1,116,514 

$ 

.1190 

.1179 

$ 

368,888 

336,373 

63,493 

61,155 

$ 

432,381 

3977528 

1.8 

1.7 

74,398 

71,463 

177,702 

144,716 

$ 

2.43 

2.75 

58,995 

60,382 

.33 

.42 

$ 

1,078.62 

1,001.11 

$ 

657,301 

596,614 

44,168 

55,759 

$ 

701,469 

652,373 

3.0 

2.8 

113,671 

117,910 

1.19 

1.23 

6,420 

6,679 

$ 

1,065.32 

994.36 

$ 

68,664 

44,485 

0.3 

0.2 

$ 

3,588,078 

3,340,491 

15.3 

14.5 

$ 

6,453,209 

6,292,530 

93,492 

85,535 

136,976 

117,737 

$ 

6,683,677 

6,495,802 

28.5 

28.2 

38,580 

39,216 

$ 

167.27 

160.46 

1,311,976 

1,218,611 

(Continued  on  page  70) 


Asbury  Park  Press  Inc. 
elects  Lass  chairman 

Ernest  W.  Lass  has  been  elected  chair¬ 
man  of  the  board  and  chief  executive 
officer  of  the  Asbury  Park  Press  Inc.  He 
was  also  reappointed  publisher  of  the 
newspaper. 

Reorganization  of  the  corporate  and  op¬ 
erating  staffs  of  the  newspaper  and 
WJLK  was  made  necessary  by  the  death 
January  22  of  Wayne  D.  McMurray,  edi¬ 
tor  of  the  paper  and  president  of  the 
corporation.  McMurray  had  been  associ¬ 
ated  with  the  Press  since  1916. 

Other  corporate  officers  elected  were 
Jules  L.  Plangere  Jr.,  president  and  chief 
administrative  officer;  Thomas  B.  Tighe, 
vicepresident;  Robert  E.  Murphy,  trea¬ 
surer,  and  E.  Donald  Lass,  secretary. 

The  board  of  directors  of  Press  Broad¬ 
casting  Company,  which  operates  WJLK, 
named  Tighe,  president;  Ernest  W.  Lass, 
vice  president;  E.  Donald  Lass,  secretary, 
and  Plangere,  treasurer. 

The  newspaper’s  board  appointed  Plan¬ 
gere  as  general  manager,  Tighe  as  editor, 
E.  Donald  Lass  as  executive  editor,  and 
Richard  B.  Brown  as  production  manager. 

Other  appointments  on  the  operating 
staff  of  the  Press  and  WJLK  which  were 
confirmed  included:  Arthur  E.  Wright,  lo¬ 
cal  advertising  manager;  Joseph  J. 
Coupe,  national  advertising  manager 
George  McCauslin,  classified  advertising 
manager;  Thomas  W.  Jobson,  managing 
editor;  Joseph  Menzzopane,  circulation 
manager;  Robert  E.  Murphy,  controller, 
Charles  W.  Ritscher,  promotion  manager. 
Si  Liberman,  Sunday  editor,  and  Richard 
E.  Lew’is,  station  manager,  WJLK. 


Tribune  Company 

(Continued  from  page  60) 


One  of  the  bylaw  changes  states  that 
the  company’s  directors  would  be  author¬ 
ized  to  fill  any  vacancies  on  the  board 
after  the  trust’s  expiration.  Vacancies 
have  been  filled  by  stockholder  action. 
More  than  92  percent  of  Tribune  Company 
shares  were  voted  in  favor  of  the  amend¬ 
ments. 

A  recent  U.S.  District  Court  ruling 
upheld  the  validity  of  the  McCormick- 
Patterson  Trust  and  ruled  that  the  pro¬ 
posed  changes  in  charter  and  bylaws  were 
legal  and  proper. 

Cook  was  appointed  publisher  of  the 
Tribune  and  president  of  the  Chicago 
Tribune  Company  on  April  12,  1973.  He 
joined  the  Tribune  in  1951  as  a  production 
engineer  and  was  named  production  man¬ 
ager  in  1965.  Hunt  started  with  the 
Tribune  in  1950.  He  and  Robert  M. 
Schmon,  president  of  Ontario  Paper  Co. 
Ltd.,  were  elected  new  vicepresidents  of 
Tribune  Company. 

All  other  offices  of  Tribune  Company 
were  reelected,  including  W.  H.  James, 
president  of  New  York  News,  Inc.  He  is  a 
vicepresident  of  Tribune  Company. 

Edward  E.  Engel,  43,  chief  financial 
officer  of  the  Tribune,  was  elected  a  new 
vicepresident  of  Chicago  Tribune  Compa¬ 
ny. 
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Using  an 
OCR 

Autoreader 


is  as  easy 
as  using  an 
office  copier. 


An  AUTOREADER  is  the  simplest  way  to 
prepare  copy  for  typesetting. 

ECRM’s  AUTOREADER  looks  and  operates  as  simply 
as  an  office  copier.  But  it  doesn’t  act  like  one. 

The  AUTOREADER  doesn’t  copy  anything.  Instead,  it 
takes  copy— typewritten  original  copy— and  converts 
it  to  paper  tape  input  for  typesetting  systems.  Automat¬ 
ically,  without  rekeyboarding,  and  at  very  high  speeds. 

It’s  so  simple  to  use,  anyone  can  do  it 

Anybody  who  can  use  an  office  copier  can  operate  an 
AUTOREADER.  All  you  do  is  feed  in  your  typewritten, 
edited  copy  (including  cut  and  pasted  copy  up  to  4  feet 
long).  Then  wait  a  minute.  Or  maybe  less.  Because 
faster  than  you  can  read  it,  the  AUTOREADER  is 
punching  out  paper  tape— at  speeds  up  to  1 800  words 
per  minute. 

It’s  that  simple.  No  hidden  complications,  no  disruptive 
changes  in  working  habits. 

Inside,  incredible  sophistication. 

But  while  it  takes  no  skill  to  use  an  AUTOREADER,  it 
took  a  great  deal  to  make  it.  Inside,  there’s  a  general- 
purpose  computer  that  makes  possible  the 
AUTOREADER’S  combination  of  speed,  accuracy,  and 
flexibility  unmatched  by  any  other  system.  And  the  use 
of  hundreds  of  AUTOREADERS  in  demanding  24-hour, 
year-in,  year-out  applications  offers  convincing  proof 
that  the  system  is  as  reliable  as  it  is  advanced. 


No  matter  how  much  you’re  spending  now,  the 
AUTOREADER  can  save  you  a  bundle. 

If  the  AUTOREADER’s  electronics  are  impressive,  its 
economics  are  overwhelming.  For  less  than  a  $30,000 
investment,  it  opens  the  door  to  tremendous  savings  in 
money,  time  and  equipment. 

Money,  because  unskilled  operators  are  less  costly. 
Time,  because  of  high  throughput  and  reduced  errors 
(less  than  one  error  in  20,000  characters). 

And  equipment,  because  the  AUTOREADER  eliminates 
the  need  for  expensive  keyboarding  machines. 

Finding  out  about  the  AUTOREADER 
is  also  very  easy. 

To  find  out  what  an  AUTOREADER  can  do  for  you,  call 
or  write  ECRM.  After  all,  we’re  the  inventors  of  the 
AUTOREADER.  The  people  who  pioneered  in  applying 
the  benifits  of  OCR  technology  to  the  graphic  arts.  And 
we’re  still  the  only  company  with  a  complete  family  of 
OCR  systems  to  suit  every  need. 

So  don’t  wait.  Call  now.  Every  day  you  wait,  it’s  costing 
you  money. 

OCR.  ECRM. 

When  you  think  of  one, 
think  of  both. 


ECRM,  INC. 

205  BURLINGTON  ROAD 
BEDFORD,  MASSACHUSETTS  01730 
(617)  275-1760 


Excellence  plus  50% 

i 

i 

Sometimes  new  ideas  tend  to  be  a  little  startling. 

For  example,  who  needs  a  6-plate  wide  press? 

The  New  York  News,  for  one 
' .  Who  did  they  come  to  for  design? 

The  leaders  in  the  field:  Wood-Hoe 

The  result;  The  News  Colormatic  Six  A  fresh 
concept  in  engineering  And  a  brand  new  press, 
to  be  installed  this  year 

Big  advantages.  Fifty  per  cent  greater  page 
capacity  at  a  cost  in  floor  space  of  only  16  more 
inches  in  width  Plus  speed:  80  000  pph  And 
the  consistent  high  quality  printing  you  ve  come 
to  associate  with  the  Colormatic  line. 

Available  features:  Independent  unit  drive  for 
webbing  Sectionalized  pre-wiring  of  unit,  reels, 
folders.  Easy  convertibility,  stereotype  to 
shallow  relief  plates 

More  features.  Ink  suppression  Noise  suppres¬ 
sion  Dust  removal  system  Pre-engineered  for 
programmed  press  control  Automatic  folder 

adjustments 

Who  needs  6-plate  wide?  The  paper  that  needs 
high  production  capacity,  fast  makeready,  ease 
of  maintenance  and  operation  The  paper  that 

demands  quality 

The  News  Cotormatic  Six  Excellence  plus  50%, 


The  News  Colormatic  Six 


WOOD-HOE 

(division  of  W'loii  Industries'  Inc 
333  Cnd.tt  Avenue  Middlr'se.  NJ  08H4b 
?01  dh'l  t  (.00 


r 

ichemco 


'•‘’niinii 


"lioiiiir 
‘•<‘1  III  I 


Dot  for  dot 
and  dollar 
fordollar- 
Powerdot"  LH 


Delivers  Quality 
and  Economy 


[^cfer  in  Automated  Negative  Making 


‘  Deadlines  are  rough  on 
daily  newspapers.  De¬ 
lays  can  really  hurt  youT 
So  said  John  Melton,  Pro-  i 

duction  Manager  of  the  Waco, 

Texas,  News  Tribune  &  Times  Herald. 

That  was  Chemcoman  A.  J.  Burg  s  cue 
to  tell  the  Powerdot  LH  story;  Fast  pro¬ 
duction  of  superior  negs.  High  dot  quality. 
Ideal  for  use  with  their  photopolymer 
plate  process.  Anti-halo  backing  to  allow 
shooting  through  base  for  sharp  repro¬ 
duction. 


Powerdot  LH  is  a  film  I  can  depend  on! 
says  Mr.  Melton.  For  linework  and  half¬ 
tones— and  especially  for  the  price- 
nothing  else  can  match  it. 

Powerdot  LH  comes  in  a  complete 
range  of  roll  and  sheet  sizes  and  poly¬ 
ester  or  acetate  base  thicknesses. 

Powerdot  LH;  Positively  better  nega¬ 
tives. 

For  more  details  about  Powerdot  LH, 
call  your  Chemcoman.  Or  write  Chemco 
PhotoproductsCo.,  Div.  of  PowersChemco 
Inc.,  Glen  Cove,  New  York  11542. 
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1973 

1972 

Cost  per  100  lbs . 

$ 

5.98 

6.00 

Pounds  of  Color  Ink . 

151,698 

115,874 

Average  Cost  per  100  lbs . 

$ 

38.56 

38.50 

Building 

Wages . 

$ 

236,259 

225,584 

Expense  . 

162,946 

158,978 

Total  . 

$ 

399,205 

384,562 

% . 

1.7 

1.7 

CIRCULATION 

DEPARTMENT 

1973 

1972 

Mail  Room 

Wages . 

$ 

343,737 

297,921 

Wages — Extras  . 

53,292 

52,202 

Expense  . 

33,197 

38,878 

Total . 

$ 

430,226 

389,001 

%  . 

1.9 

1.7 

Man  Hours  . 

88,865 

101,606 

Man  Hours  per  1,000  Circ . 

.93 

1.06 

Premium  Hours . 

1,038 

1,516 

Average  Monthly  Wage . 

$ 

939.17 

827.56 

Circulation 

Salaries  . 

$ 

428,343 

401,114 

Promotion . 

73,631 

134,995 

Expense  . 

89,630 

88,209 

Total . 

$ 

591,604 

624,318 

% . 

2.5 

2.7 

Man  Hours . 

106,327 

104,138 

Man  Hours  per  1,000  Circ . 

1.11 

1.09 

Average  Monthly  Salary . 

$ 

699.91 

668.52 

Delivery 

Transportation  . 

$ 

527,921 

520,311 

Second  Class  Postage . 

88,808 

87,940 

Total  . 

$ 

616,729 

608,251 

% . 

2.6 

2.6 

Delivery  Cost  per  1,000  Circ.  .  . 

6.47 

6.37 

Total  Circulation . 

$ 

1,638,559 

1,621,570 

% . 

7.0 

7.0 

ADMINISTRATIVE 

DEPARTMENTS 

1973 

1972 

Business  Office 

Salaries . 

$ 

333,618 

315,314 

Expense  . 

81,027 

92,848 

Total  . 

$ 

414,645 

408,162 

%  . 

1.8 

1.8 

Average  Monthly  Salary . 

$ 

726.84 

691.48 

Executive  Office  .... 

$ 

312,625 

306,000 

%  . 

1.3 

1.3 

General  Unallocated 

Professional  Services 

$ 

67,273 

57,862 

Taxes  . 

645,554 

506,236 

Insurance  . 

264,042 

229,400 

Expense  . 

273,871 

256,191 

Total  . 

$ 

1,250,740 

1,049,689 

% . 

5.3 

4.6 

Total  Administrative  .... 

$ 

1,978,010 

1,763,851 

%  . 

8.4 

7.7 
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Suddenly  your 
TI30  sparkles 


Your  11 30  computer  can  do  more  for  you 
Lots  more 

Make  it  work  harder  By  using  SunCom  s 
remarkable  new  text-editing  and  type¬ 
setting  systems,  software  and  hardware 
that  make  maximum  use  of  the  1 1 30 

Modular  turnkey  software  provides 
text  editing  and  correction,  hyphenation 
and  justification,  display  and  classified 
ad  applications 

Our  systems  also  feature  input  compati¬ 
bility  with  TCP  PCMPandFDP 

Simultaneous  input/output 

And  on-line  video  display  terminals, 
OCR,  wire  service,  proofprinters.  photo¬ 
typesetters  (yours  or  ours). 

We  II  design  a  system  specifically  for 
you  Install  it  And  back  it  with  all  the 
support  you  want,  when  you  want  it 
From  the  most  skilled  systems  analysts, 
engineers  and  programmers  in  the 
business.  The  advantage  of  single 
vendor  responsibility 

Your  1 1 30  will  do  mote  for  you 
With  help  from  SunCom 


SunCom 

Systems 

Division  of  Sun  Chemical  Corp 

A  575  Underhill  Boulevard 
Syosset.  New  York  11791 
(516)921-4300 


Woman  publisher-editor 
appointed  by  Gannett 


By  Jane  Levere 

The  newest  editor  and  publisher  in  the 
Gannett  Newspaper  Group  is  the  former 
editorial  page  editor  of  the  Rochester 
(N.Y.)  Times-Union,  an  eight  year 
veteran  of  the  paper’s  political  reporting 
staff,  and — a  32-year-old  woman. 

Christy  C.  Bulkeley,  editorial  page  edi¬ 
tor  of  the  Times-Union  since  September, 
1973,  was  promoted  last  week  to  editor 
and  publisher  of  the  daily  Saratoga 
Springs  (N.Y.)  Saratogian.  She  succeeds 
Sal  DeVivo,  who  has  been  appointed  edi¬ 
tor  and  publisher  of  Gannett’s  Niagara 
Falls  (N.Y.)  Gazette. 

Technically,  Bulkeley  is  the  first  woman 
to  be  put  in  full  control  of  a  Gannett 
Group  newspaper.  Gloria  Biggs,  publisher 
and  editor  of  Gannett’s  Melbourne  (Fla.) 
Evening  Times,  who  was  named  to  that 
position  last  year,  reports  directly  to  the 
publisher  of  the  Cocoa  Beach  (Fla.)  To¬ 
day. 

Career  journalist 

Bulkeley  began  her  journalism  career 
as  an  eighth  grader  doing  part-time  work 
for  her  hometown  paper,  the  Abingdon 
(Ill.)  Argus,  a  weekly  founded  by  two 
women.  She  also  worked  part-time  for  the 
daily  Galesburg  (Ill.)  Register-Mail  while 
in  school. 

.\fter  graduation  from  the  journalism 
school  of  the  University  of  Missouri  in 
1964,  Bulkeley  joined  the  Rochester  Times- 
Union,  prepared  to  set  “the  world  on 
fire.’’  Serving  on  the  “busy  work  desk’’  for 
two  years,  she  was  named  county  govern¬ 
ment  reporter  when  the  man  filling  that 
position  left.  She  switched  to  political  re¬ 
porting  five  years  later,  became  an  edito¬ 
rial  writer  in  January,  1973,  and  was 
named  editor  of  the  editorial  page  this 
past  September.  The  rest  is  history  made 
last  week. 

Reviewing  a  career  which  always  point¬ 
ed  in  the  newspaper  direction,  Bulkeley 
explains  that  her  ten  years  at  the  Times- 
Union  gave  her  invaluable  business  and 
editorial  experience.  It  will  all  come  in 
handy  at  the  Saratogian,  where,  “respon¬ 
sible  for  the  total  product,’’  she  will  head 
a  staff  of  75  putting  out  a  paper  with  a 
14,500  weekday  and  23,000  Sunday  circu¬ 
lation. 

.\s  county  government  reporter  for  the 
Times-Union  in  the  1960’s,  Bulkeley  acted 
as  watchdog  over  the  $200,000,000  Monroe 
County  budget.  “Keeping  track  of  monthly 
state  deficit  and  surplus  reports  (as  I  did 
then)  is  essentially  the  same  as  running 
your  own  business.  You  have  to  know 
what  you’re  talking  about  before  printing 
it  140,000  times.” 

Later,  as  editorial  page  editor  of  the 
Times-Union,  Bulkeley  “was  given  pretty 
much  of  a  free  hand  with  the  staff  to 
determine  policy.  Decision  making  was 
frequently  involved.”  This  job  in  particu¬ 
lar  gave  her  a  healthy  sense  of  responsi¬ 
bility  because,  as  she  states,  “the  Times- 
Union  is  the  flagship  of  the  Gannett 


Christy  C.  Bulkeley 

group,  and  its  editorial  page  cannot  be 
taken  lightly.” 

Bulkeley  also  describes  her  nine  years 
of  active  membership  in  Women  in  Com¬ 
munications,  Inc.  as  excellent  practical 
preparation  for  the  Saratogian.  An  origi¬ 
nal  founder  of  the  Rochester  Professional 
Chapter  of  that  organization  in  1965,  she 
was  the  chapter’s  first  president.  She 
headed  various  national  WICI  committees 
before  being  elected  national  second 
vicepresident  in  1972,  and  was  most  re¬ 
cently  nominated  for  WICI  national  pres¬ 
ident. 

She  is  currently  working  on  the  WICI 
master  plan,  putting  into  writing  WICI 
projects  “important  to  the  communications 
industry  as  a  whole  and  to  women.  We  are 
trying  to  upgrade  the  status  of  women,” 
and  to  institutionalize  equality. 

Discussing  her  personal  awareness  of 
the  status  of  women  in  the  journalism 
profession,  Bulkeley  states  that  over  the 
last  ten  years  she  has  seen  “lots  more 
women  entering  the  profession,  women 
who  recognize  that  the  business  is  wide 
open,  women  who  see  that  they  are  not 
limited  to  where  people  place  them.” 

She  finds  the  Gannett  Group  a  leader 
in  its  promotion  of  women.  “The  people  at 
Gannett  have  long  since  gotten  over  stereo¬ 
typing  people’s  capabilities  by  gender. 
For  example,  when  I  joined  the  Times- 
Union  ten  years  ago,  the  reporting  staff 
was  10%  female.  Today  it  is  50%  fe¬ 
male. 

After  only  a  week  at  the  Saratogian, 
Bulkeley’s  plans  for  the  paper  are  still  in 
the  evolutionary  stage.  In  her  opinion,  the 
Saratogian,  under  DeVivo,  has  been  “on 
the  right  track.”  However,  since  she  be¬ 
lieves  “that  nothing  is  ever  set  in  ce¬ 


ment,”  she  is  in  the  process  of  reviewing 
the  overall  direction  of  the  paper. 

Editor  and  publisher  Bulkeley  does  not 
expect  any  preferential  treatment  at  the 
Saratogian  because  she  is  a  woman.  She 
does  not  feel,  that,  as  a  woman,  she  has  to 
make  any  special  efforts  to  prove  herself 
in  her  new  job.  “I  will  make  the  same 
special  efforts  as  any  new  editor  and  pub¬ 
lisher  coming  into  the  community.  I  ex¬ 
pect  to  earn  everything  I  get  and  to  be 
given  all  I’ve  earned.” 

Concluding  her  observations  on  her  ap¬ 
pointment,  Bulkeley  notes  that  she  hopes 
her  promotion  will  help  other  women  in 
the  newspaper  business.  She’s  looking  for¬ 
ward  to  the  day  when  “capable,  qualified 
and  ambitious  women  come  along,  have 
their  abilities  recognized,  and  are  given 
the  same  chances  as  I." 

• 

Ark.  GOP  rejects 
editor’s  candidacy 

The  Arkansas  Republican  Party  State 
Executive  Committee  voted  18-8,  March 
30,  to  reject  would-be  gubernatorial  candi¬ 
date  Joseph  H.  Westen,  editor  of  the  Cave 
City  (Ark.)  Sharp  Citizen  weekly  news¬ 
paper. 

■The  party  decided  it  has  power  to  ap¬ 
prove  or  reject  party  primary  candidates. 
On  a  unanimous  voice  vote,  the  committee 
did  agree  to  accept  Andrew  Bearden  of 
Little  Rock,  for  lieutenant  governor. 
Bearden  had  been  designated  by  Weston 
as  his  running  mate. 

Westen  commented:  “It’s  politics. 
They’re  trying  to  split  us.”  Weston’s 
newspaper  specializes  in  political  news, 
particularly  investigative  pieces  on  al¬ 
leged  abuses  of  power  and  alleged  sexual 
misconduct  of  public  officials. 

According  to  Bob  Scott  of  Little  Rock, 
GOP  general  counsel  and  leader  in  the 
fight  to  bar  Westen  from  the  party  prima¬ 
ry,  the  power  to  reject  would-be  candi¬ 
dates  was  recognized  last  month  in  a  U.S. 
Supreme  Court  decision  involving  a  Cali¬ 
fornia  case. 

Westen  is  undecided  as  to  whether  he 
will  still  consider  running  for  office  but  he 
did  say  it  would  be  practically  impossible 
for  him  to  run  as  an  independent. 

• 

Popular  department 

Texas  A&M  University’s  journalism  de¬ 
partment  has  increased  student  enroll¬ 
ment  by  230%  in  10  years,  C.  J.  Leabo, 
head  of  the  department  reports.  Enroll¬ 
ment  was  up  42%  in  1973,  he  said.  Leabo 
credits  a  “growing  favorable  reputation 
for  journalism  education  at  TAMU  as  the 
major  factor  in  his  department’s  rapid 


T^mesl  Found  shot  to  death 

,g  staff  Alice  Gardner  Murphy,  46,  a  former 
)%  fe-  employe  of  the  San  Antonio  Express  and 
News  was  found  shot  to  death  March  16, 
itogian,  lying  at  the  entrance  to  St.  David’s  Epis- 
still  in  copal  Church  in  San  Antonio.  A  pistol 

ion,  the  was  found  lying  next  to  the  body.  Miss 

len  “on  Murphy  had  worked  for  other  papers,  in- 
she  be-  eluding  the  Houston  Post,  Dallas  Times 
in  ce-  Herald  and  Birmingham  (Ala.)  News. 
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Editors’  Choice 


Editors  of  these 
newspapers  have 
chosen  the  Hendrix  5700 
Writing  and  Editing  Terminal 
for  use  in  their 
editorial  departments. 
Why?  Ask  them. 


Bellingham,  (Wash.),  Herald,  Circ.  24,348  •  Butler,  (Penn.),  Eagle,  Circ.  28,028  • 
Cadillac,  (Mich.),  Evening  News,  Circ.  8,711  •  Canon  City,  (Colo.),  Record,  Circ.  6,542 

•  Charlotte,  (N.C.),  News  Observer,  Circ.  244,676  •  Columbia,  (Mo.),  Missourian,  Circ. 
9,055  •  Dallas,  (Tex.),  Times  Herald,  Circ.  291,145  •  Detroit,  (Mich.),  News,  Circ. 
681,300  •  Fredericksburg,  (Va.),  Free  Lance-Star,  Circ.  21,000  •  Harrisonburg,  (Va.), 
Daily  News-Record,  Circ.  23,135  •  Hickory,  (N.C.),  Record,  Circ.  27,442  •  Janesville, 
(Wise.),  Gazette,  Circ.  27,521  •  Long  Beach,  (Calif.),  Independent  Press-Telegram, 
Circ.  157,813  •  Manhattan,  (Kans.),  Mercury,  Circ.  10,889  •  Manhattan,  (Kans.), 
Kansas  State  Collegian,  Circ.  14,000  •  Marion,  (Ind.),  Chronicle  Tribune,  Circ.  26,062 

•  Martins  Ferry-Bellaire,  (Ohio),  Times-Leader,  Circ.  22,370  •  Milford,  (Mass.),  Daily 
News,  Circ.  11,667  •  Norfolk,  (Va.),  Virginian-Pilot  &  Ledger  Star,  Circ.  235,482  • 
North  Platte,  (Nebr.),  Telegraph,  Circ.  15,145  •  Painesville,  (Ohio),  Telegraph,  Circ. 
20,64  7  •  Paragould,  (Ark.),  Daily  Press,  Circ.  5,988  •  Richmond  (Va.),  Times  Dispatch 
&  News  Leader,  Circ.  258,766  •  Tampa,  (Fla.),  Tribune,  Circ.  192,225  • 


Hendrix  Electronics  Incorporated 

645  Harvey  Road,  Manchester,  N.  H.  03103/603-669-9055 


ANPA  Week  Program 

(Continued  from  page  13) 


TUESDAY 

AFTERNOON  SESSION  (Continued) 

2 :30  p.m.— GROUP  DISCUSSIONS 

(Question  and  Answer  Sessions) 
Chairman :  J.  W.  Rynerson,  Winter 
Haven  (Fla.)  News- 
Chief 

Vice  Chairman :  John  P.  Clarke,  Illinois 
State  Journal  and 
State  Register, 
Springfield 

— Occupational  Saftey  and  Health  Act 
Jade  Room 

Moderator :  Richard  J.  V.  Johnson 

Houston  (Tex.)  Chronicle 
Panelists:  Gene  McDavid 

Houston  (Tex.)  Chronicle 
William  D.  Rinehart 
ANPA  Research  Institute 
George  Cashau 

ANPA  Research  Institute 

— Meeting  the  Energy  Crisis 

John  Jacob  Astor  Salon 
Moderator :  Walter  B.  Potter 

Culpeper  (Va.)  Star- 
Exponent 

Panelists :  Cyrus  H.  Favor 

General  Manager,  ICMA 
James  Donahue,  ANPA 

— Material  Shortages,  Stretching  the 

Available  Supply  Hilton  Room 

Moderator :  J.  W.  Rynerson 

Winter  Haven  (Fla.) 
News-Chief 
Panelists:  Peter  P.  Romano 

ANPA  Research  Institute 
John  Sacchia 
Hearst  Newspapers, 

New  York  City 

— Editorial  Responsibility,  Credibility 
and  Access  Louis  XVI  Suite 

Moderator :  William  H.  Cowles  3rd 

Spokane  (Wash)  Spokes¬ 
man-Review  and 
Chronicle 

Panelists:  Benjamin  C.  Bradlee 

Washington  (D.C.)  Post 
Martin  S.  Hayden 

Detroit  (Mich.)  News 
Gloria  Biggs 

Melbourne  (Fla.)  Times 

EVENING 

7 :30  p.m.— ANPA  CONVENTION  DINNER 

Grand  Ballroom 
An  Evening  With  Ed  Sullivan 


WEDNESDAY,  APRIL  24,  1974 

9:30— CIRCULATION  GROUP  DISCUSSIONS 
Chairman :  J.  W.  Rynerson 

Winter  Haven  (Fla.) 
News-Chief 

Vice  Chairman :  John  P.  Clarke 

Illinois  State  Journal 
and  State  Register, 
Springfield 

—UNDER  20,000  CIRCULATION 

Hilton  Room 

Chairman :  Walter  B.  Potter 

Culpeper  (Va.)  Star- 
Exponent 

Vice  Chairman :  Donald  N.  Soldwedel 
Yuma  (Ariz.)  Sun  & 
Arizona  Sentinel 

9:30  a.m. — Introductory  Comment — Walter  B. 
Potter 

9:40  a.m. — Circulation — The  Good  News  and  the 
Bad  News 

Panelists:  Cyrus  H.  Favor,  General 
Manager,  ICMA 
Edward  Lehman,  Longmont 
(Colo.)  Times-Call 

10 :30  a.m. — Maximizing  Revenue  and  Controlling 
Costs 

Panelists:  Edward  G.  Benoit,  Holyoke 
(Mass.)  Transcript- 
Telegram 

George  B.  Waters,  Rome 
(N.Y.)  Sentinel 

11:15  a.m. — Technical  Discussion — Minicomputer, 
Mobile  Radio,  Equipment  and 
Pricing 

Panelists :  Eugene  Bonk,  Motorola 
Communications  and 
Electronics 

William  D.  Rinehart,  ANPA 
Research  Institute 
Donald  V.  Teschner,  ANPA 
Research  Institute 

12 :00  noon — Adjourn 

-20,000-75,000  CIRCULATION 

Empire  Room 

Chairman :  K.  Prescott  Low,  Quincy 
(Mass.)  Patriot  Ledger 
Vice  Chairman:  G.  Ogden  Nutting, 
Wheeling  (W.  Va.)  Intelligencer  and 
News-Register 

9 :30  a.m. — Introductory  Comment — K.  Prescott 
Low 

9:40  a.m. — Preparing  Employes  for  New  Processes 
Panelists:  Lloyd  Schermer,  Lee 

Newspapers,  Davenport, 
Iowa 

David  Playford,  Augusta 
(Ga.)  Herald 

{Continued  on  page  98) 
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New  York  Addresses  of  Convention  Visitors 


Aberdeen  (S.D.)  American  News 

Mr.  Henry  J.  Schmitt.  Waldorf  Astoria 
Mr.  Peter  O.  Schmitt,  Waldorf  Astoria 
Albany  (N.Y. )  Times-Union  and  Knickerbocker 
News-Union  Star 
Robert  J.  DanziK.  Waldorf-Astoria 
Alexandria  (La.)  Town  Talk 

Mr.  &  Mrs.  Joe  D.  Smith,  Jr,  St.  Refris  Sheraton 
Mr.  Tom  J.  Hardin.  Barclay 
Altoona  (Pa. »  Mirror 

J.  E.  Holtzintrer,  Roosevelt 
Robert  W.  Boyer,  Roosevelt 
Richard  E.  Beeler,  Roosevelt 
Anderson  (S.C.)  Independent/Daily  Mail 
John  C.  Ginn,  Waldorf-Astoria 
Annapolis  (Md.)  Capital  (Capital-Gazette  News¬ 
papers.  Inc.) 

Philip  Merrill,  Waldorf  Astoria 
Anniston  (Ala.)  Star 

Phillip  A.  Sanguinetti,  Waldorf-Astoria 
Ralph  W.  Callahan,  Barclay 
Ansonia  (Conn.)  Sentinel 
S.  John  Siam,  Barclay 
Asbury  Park  (N.J.)  Press 
No  Hotel: 

Ernest  W.  Lass  Thomas  B.  Tighe 

Jules  L.  Plangere  Jr.  Thomas  W.  Jobson 

E.  Donald  Lass  Robert  E.  Murphy 

Atlanta  (Ga.)  Journal  &  Constitution 
Mr.  &  Mrs.  Jack  Tarver.  Barclay 
Mr.  &  Mrs.  William  1.  Ray,  Jr..  Waldorf- 

Atlantic  City  (N.J.)  The  Press 
Robert  A.  Ford,  Wellington 
Austin  (Tex.)  American-Statesm.in 

Mr.  &  Mrs.  Richard  F.  Brown  (Anne).  Roose¬ 
velt  Hotel 

Bakersfield  (Calif.)  Californian 
Donald  H.  Fritts.  Waldorf-Astoria 
Mr.  &  Mrs.  Stanley  S.  Adams,  Waldorf-Astoria 
Baltimore  (Md.)  News  American 

Mr.  &  Mrs.  Mark  F.  Collins.  Waldorf-Astoria 
Mr.  &  .Mrs.  Roy  W.  Anderson.  Barclay 
Bangor  (Me.)  News 

Mr.  &  Mrs.  James  Van  Namee,  Waldorf-Astoria 


Arthur  E.  McKenzie.  Warwick 
Richard  J.  Warren,  University  Club 
Baton  Rouge  (La.)  State-Times  &  Advocate — 

Capital  City  Press 

Mr,  &  Mrs.  Douglas  L.  Manship,  Sr.,  Barclay 
Mr.  &  Mrs.  Charles  Garvey,  Barclay 
Battle  Creek  (Mich.)  Enquirer  and  News 
Mr.  &  Mrs.  Robert  B.  Miller,  Pierre 
Bergen  County  (Hackensack)  (N.J.)  Record 
Malcolm  A.  Borg,  Commuting 
Bethlehem  (Pa.)  Globe-Times 

Donald  S.  Taylor  Waldorf-Astoria 
Biddeford  (Me.)  Biddeford-Saco  Journal 
W.  Paul  Casavant,  Waldorf-Astoria 
Charles  W.  Jesson,  Waldorf-Astoria 
Billings  (Mont.)  Gazette 

Strand  &  Edith  Hillelxie.  Barclay 
Biloxi-Gulfport  (Miss.)  Herald/South  Mississippi 
Sun 

Roland  Weeks.  Jr.  Park  Lane 
Binghamton  (N.Y.)  Press  &  Sun-Bulletin/ Bingham¬ 
ton  Press  Ck). 

Mr.  &  Mrs.  Rotiert  R.  Eckert,  Drake 
Birmingham  (Ala.)  News 

Clarence  B.  Hanson,  Jr..  Pierre 
Victor  H.  Hanson,  II,  Regency 
William  C.  Green.  Jr.,  Waldorf-Astoria 
Vincent  Townsend,  Jr.,  Barclay 
Birmingham  (Ala.)  Birmingham  Post-Herald 
Mr.  W.  H.  Metz,  Waldorf-Astoria 
Mrs.  W.  H.  Metz,  Waldorf-Astoria 
Bloomington  (Ind.)  Herald-Telephone 
Mr.  &  Mrs.  Scott  C.  Schurz  Waldorf-Astoria 
Boise  (Idaho)  Idaho  Statesman 

Mr.  &  Mrs.  R.  B.  Miller.  Jr.,  Waldorf-Astoria 
Boston  (Mass.)  Christian  Science  Monitor 
Waldorf-Astoria: 

Miss  Zadie  Hatfield 
Eric  Bole 
James  Baker 
Harold  Greenlaw 
F re<l  Owen 
Boston  (Mass.)  Globe 
Davis  Taylor.  Waldorf-Astoria 


John  Taylor,  Waldorf-Astoria 
Wm.  O.  Taylor.  St.  Regis 
John  P,  Giuggio,  Waldorf  Astoria 
Richard  Ockerbloom,  Waldorf-Astoria 
Boulder  (Colo.)  Daily  Camera 

Norman  J.  Christiansen,  Waldorf-Astoria 
Bradfortl  (Pa.)  Era-Bradford  Publications  Inc. 

Mr.  and  Mrs.  Henry  A.  Satterwhite,  Waldorf- 
Astoria 

Mr.  John  Satterwhite,  Waldorf-Astoria 
Bristol  (Conn.)  Bristol  Press  Publishing  Co. 

Mr.  &  Mrs.  E.  Bartlett  Barnes,  Barclay 
Mr.  Donald  P.  Selina,  Barclay 
Mr.  &  Mrs.  Perry  Spinelli,  Barclay 
Bridgewater  (N.J.)  Courier-News 
Paul  T.  Miller  II,  Waldorf-Astoria 
Brockton  (Mass.)  Enterprise-Times 
Charles  A.  Fuller.  Waldorf-Astoria 
Charles  N.  Fuller.  Waldorf-Astoria 
Brownsville  (Pa.)  Telegraph 

Mr.  &  Mrs.  Charles  W.  McKinley,  Barclay 
Brownsville  (Tex.)  Herald 

Mr.  &  Mrs.  R.  M.  Juillard,  Waldorf  Astoria 
Mr.  &  Mrs.  V.  L.  DeBolt.  Waldorf  Astoria 
Buffalo  (N.Y.)  News 

Mr.  &  Mrs.  Henry  7,  Urban,  St.  Regis 
Mr.  &  Mrs.  Bruce  E.  Wallis,  S2.')  Fifth  Ave. 
(Apt.  I7-B) 

Mr.  &  Mrs.  E<lward  B.  Righter.  825  Fifth  Ave. 
(Apt.  IT-B) 

Mr.  William  M.  Fallis,  Waldorf-Astoria 
Mr.  Hugh  G.  Monaghan,  Waldorf-Astoria 
Mr.  Abner  A.  Homl>urger,  Waldorf-Astoria 
Burlington  (Vt.)  Free  Press 

Urban  L.  Bergeron.  Waldorf  Astoria 
Calgary  (Alta.)  Herald 

FVank  G.  Swanson,  Waldorf-Astoria 
Cambridge  (Ont.)  Reporter 
N.  D.  Hamilton,  Waldorf-Astoria 
Camden  (N.J.)  Courier-Post 
Wililam  A.  Stretch,  Barclay 
Campbell  Hal)  (N.Y.)  Ottaway  Newspapers,  Inc. 

Mr.  &  Mrs.  Stephen  W.  Ryder,  Barbizon  Plaza 
Canton  (O.)  Thomson  Newspapers  Inc. 

G.  Gordon  Strong,  Waldorf-Astoria  Hotel 
Don  P.  Hicks,  Waldorf-Astoria  Hotel 
Canton  (O.)  Repository 

Michael  W.  Johnston,  Waldorf-Astoria 
Karen  Johnston,  Waldorf-Astoria 
Carroll  (la.)  Times  Herald 
James  W.  Wilson,  Waldorf-Astoria 
Ce<lar  Rapids  (la.)  Gazette — The  Gazette  Co. 

J.  F,  Hladky,  Jr.,  Park  Lane 
Joe  Hladky  III,  Barclay 
Chambersburg  (Pa.)  Public  Opinion 

Mr.  &  Mrs.  Harold  E.  Burdick,  Waldorf-Astoria 
Charleston  (S.C.)  News  and  Courier/Evening  Post 
Mr.  and  Mrs.  Frank  B.  Gilbreth,  St.  Regis 
Mr.  and  Mrs.  Hall  T.  McGee.  Jr.,  Roosevelt 
Charleston  (W.  Va.)  Mail 

Lyell  B  Clay,  c/o  Mrs  Jimmye  deL  Kennedy, 
167  E.  67th  St.,  N.Y.C. 

John  F.  McGee,  Roosevelt 
Mrs.  Elizalieth  Murray,  Barclay 
Girard  Lowrey,  Barclay 
Charlotte  Amalie  (St.  Thomas,  V. I.)  Daily  News 
Ariel  Melchior,  Sr.,  Waldorf-Astoria 
Charlottesville  (Va.)  Worrell  Newspai>ers.  Inc. 

Mr.  &  Mrs.  Alan  R.  Brill,  Waldorf-Astoria 
Charleston  (W.  Va. )  Gazette 
Mr.  &  Mrs.  W.  E.  Chilton.  Ill,  Drake 
Mr.  &  Mrs.  Robert  L.  Smith.  Jr.,  Drake 
Chester  (Pa.)  Delaware  County  Daily  Times 

Mr.  &  Mrs.  Ronald  A.  Hedley  (Ann),  Waldorf- 
Astoria 

Chicago  (Ill.)  Sun-Times/News  (Field  Enterprises, 
Inc.) 

W  aldcrf- Astoria : 

Marshall  Field  Leo  R.  Newcombe 

Charles  Fe<iert  Virgil  P.  Schroeder 

Alexander  Hehmeyer  Alljert  von  Entress 

Robert  McAllister 
Chicago  (111.)  Tribune 

Stanton  R.  (kx)k,  Waldorf  Towers 
John  B  Olson.  Waldorf  Towers 
Clayton  Kirkpatrick,  Waldorf  Towers 
Joseph  F.  Barletta,  Waldorf  Towers 
Robert  M.  Hunt,  Waldorf  Towers 
Harold  F.  Grumhaus.  Waldorf  Towers 
Frederick  A.  Nichols.  Waldorf  Towers 
J.  Howard  Wood,  Waldorf  Towers 
William  I).  Maxwell,  Waldorf  Tosvers 
Chico  (Calif.)  Enterprise-Record 

Mr.  and  Mrs.  A.  W.  Bramwell,  Waldorf-Astoria 
Christiansted  (St.  Croix,  V.I.)  Avis 
Jerome  Dreyer,  Gotham 
Cincinnati  (O.)  Enquirer 

William  J.  Keating.  Waldorf-Astoria 
Brady  Black.  Waldoi  f- Astoria 
A.  Robert  Oehler.  Waldorf-Astoria 
Cincinnati  (O.)  Scripps-Howard  Newspapers 
Charles  E.  Scripps.  Waldorf-Astoria 
L.  A.  Leser.  Barclay 
Cincinnati  (O. )  Post  &  Times-Star 

Mr.  &  Mrs.  Joseph  R.  Williams.  Barclay 
Mr.  &  Mrs.  John  L.  Feldman  (Kentucky  Post), 
Barclay 

Clarksburg  (W.  Va.)  Exponent-Telegram — Clarks¬ 
burg  Publishing  Co. 

Mr.  and  Mrs.  Cecil  B.  Highland.  Jr.,  Waldorf- 
Astoria 

Clarksdale  (Miss.)  Press  Register 

Mr.  &  Mrs.  Joseph  F.  Ellis.  Waldorf-Astoria 
Cleveland  (O.)  Horvitz  Newspapers  Inc. 

H  R.  Horvitz.  Waldorf-Astoria 
Cleveland  (O.)  Plain  Dealer 
Thomas  Vail,  Waldorf-Astoria 
Roy  O.  Kopp,  Waldorf-Astoria 
Alan  H.  Dant,  Barclay 
Edward  J.  O’Connor.  Barclay 
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Cleveland  (O.)  Press 

Robert  H.  Hartmann,  Waldorf-Astoria 
Coatesville  (Pa.)  Record 
John  Pawlowski,  Hotel  Not  Assifrned 
Cocoa  (Fla.)  Cape  Publications,  Inc. 

Joseph  T.  Lyons,  Barclay 
Bob  Hudson,  Barclay 
Gloria  Bifrirs,  Barclay 

Colorado  Spring  (Colo.)  Freedom  Newspapers,  Inc. 

Mr.  &  Mrs.  Harry  Holies,  Waldorf-Astoria 
Columbia  (S.C.)  Columbia  Newspapers,  Inc. 

Mr.  and  Mrs.  Ambrose  G.  Hampton,  Barclay 
Dr.  and  Mrs.  Ambrose  G.  Hampton.  Jr.,  Barclay 
Mr.  and  Mrs.  Ben  R.  Morris.  Barclay 
Mr.  and  Mrs.  Mark  C.  Garner,  Barclay 
S.  L.  Latimer.  Jr..  Barclay 
Mr.  and  Mrs.  Arthur  1).  Cooper,  Park  Lane 
Mr.  and  Mrs.  Berwyn  M.  Blessintr,  Park  Lane 
(^lumbus  (Ind.)  Home  News  Enterprises 

Mr.  &  Mrs.  Robert  N.  Brown  (Betty),  Waldorf- 
Astoria 

Concord  (N.C.)  Concord  Tribune 

Mr.  and  Mrs.  A.  W.  Huckle,  Waldorf-Astoria 
Miss  Elizabeth  Huckle,  Waldorf-Astoria 
Mrs.  H.  V.  Murdauirh,  Jr.,  Waldorf-Astoria 
Connellsville  (Pa.)  Courier 
James  M.  Driscoll,  Waldorf-Astoria 
•lames  G.  Driscoll.  Waldorf-Astoria 
Walter  C.  Driscoll,  Waldorf-Astoria 
Corninir  (N.Y.)  Leader — Corning  Publishers.  Inc. 

Mr.  &  Mrs.  Edwin  S.  Underhill,  3rd.  Dorset 
Corpus  Christ!  (Tex.)  Caller-Times 

Mr.  &  Mrs.  Allan  P.  Johnson.  Ill  (Susan),  Wal¬ 
dorf-Astoria 

Culpeper  (Va.)  Star-Exponent 

Mr.  &  Mrs.  Walter  B.  Potter.  Waldorf-Astoria 
Cum)>erland  (Md.)  Times  &  Alleennian 
James  A.  Black.  Waldorf-Astoria 
John  J.  McMullen.  Jr..  Waldorf-Astori.a 
Dallas  (Tex.)  News 

Joe  M.  Dealey,  Waldorf-Astoria 
Tom  J.  Simmons,  Waldorf-Astoria 
Dallas  (Tex.)  Times  Herald 
Waldorf  Towers: 

Jas.  F.  Chambers.  Jr.  Felix  McKnicht 

Robert  L.  Jensen  W.  Thomas  Johnson 

Danbury  (Conn.)  News-Times  (Ottaway) 

Richard  &  Rhea  Myers.  Barbar.on  Plaza 
Danville  (III.)  Commercial-News 
Robert  J.  Burow.  Barclay 
Dayton  (O.)  Dayton  Newspapers.  Inc. 

Mr.  &  Mrs.  Dan  J.  Mahoney.  Jr.,  St.  Recis- 
Sheraton 

Mr.  &  Mrs.  Charles  Glover,  Barclay 
Mr.  &  Mrs.  Robert  Snyder,  Waldorf-Astoria 
Decatur  (III.)  Lindsay-Schaub  Newspapers,  Inc. 
EJdward  E.  Lindsay  Waldorf-Astoria 
Byron  C.  Ve<lder.  Waldorf-Astoria 
Denver  (Colo.)  Rocky  Mountain  News 
William  W  Fletcher,  Barclay 
Michael  Balfe  Howard,  Barclay 
Des  Moines  (Iowa)  Mid-America  Pub.  Co. 

David  E.  Archie.  Waldorf-Astoria 
Des  Moines  (la.)  Reytister  and  Tribune 
David  Kruidenicr,  St.  Reiris  Sheraton 
Kenneth  MacDonald,  Waldorf  Astoria  (Canadian 
Club) 

Louis  H.  Norris,  Waldorf  Astoria 
J.  Rolart  Hudson,  Waldorf  Astoria 
Lyle  A.  Lynn.  Waldorf  Astoria 
Detroit  (Mich.)  News 

Peter  B.  Clark.  Waldorf-Astoria 
Mr.  &  Mrs.  Martin  S.  Hayden  (Betty),  Plaza 
Mr,  &  Mrs.  James  T.  Dorris  (Lillian),  Barclay 
Mr.  &  Mrs.  John  W.  Harms  (Toni).  Barclay 
Mr.  &  Mrs.  Caleb  S.  Atwood  (Joan).  Hotel  not 
assiKne<l 

Dover  (Del.)  Delaware  State  News 
Mr.  &  Mrs.  John  W.  Beach,  Barclay 
Mr.  &  Mrs.  Joel  D.  Smyth.  Barclay 
Duraniro  (Colo.)  Herald 

Mr.  &  Mrs.  Arthur  Ballantine.  River  Club 
Dubuque  (la.)  Telegraph  Herald 

Mr.  &  Mrs.  F.  R.  Woodward.  Park  Lane 
Duluth  (Minn.)  Herald  &  News  Tribune 
Eugene  R.  Lambert,  Barclay 
East  Lansing  (Mich.)  Panax  Newspapers 
John  P.  McCiofT,  Barclay 
Dusty  Rhodes.  Waldorf-Astoria 
George  Trumbull.  Waldorf-Astoria 
Easton  (Pa.)  Express-Easton  Publishing  Co. 
Waldorf-Astoria : 

Mr.  &  Mrs.  Donald  W.  Diehl 
Mr.  &  Mrs.  George  F.  Coffin  Jr. 

Miss  Henrietta  A.  McPherson 
Edward  E.  Howard,  Biltmore 
William  C.  Stackhouse,  Commuting 
Mrs.  Adele  S.  Fretz 
Henry  Fretz 
Burleigh  Arnold 

El  Dorado  (Kans.)  Times  Publishing  Co. 

Mr.  &  Mrs.  David  H.  Clymer,  Waldorf-Astoria 
El  Paso  (Tex.)  Times  and  Herald-Post 
Mr.  &  Mrs.  Dorrance  D.  Roderick.  Waldorf- 
Astoria 

Mr.  &  Mrs.  Frank  Feuille  III,  Waldorf-Astoria 
Elgin  (III.)  Courier-News — Copley  Press.  Inc. 

D.  Ray  Wilson,  Waldorf-Astoria 
Beatrice  Joy  (Bea)  Wilson,  Waldorf-Astoria 
Elkhart  (Ind.)  Truth 
James  P.  McNeile,  Barclay 
Elyria  (O.)  Chronicle  Telegram 
O.  B.  Schoepfle,  Barclay 

Mr.  &  Mrs.  A.  D.  Hudnutt,  Waldorf-Astoria 
Elmira  (N.Y.)  Star-Gazette.  Inc. 

Robert  L.  (jollson,  Barclay 
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Evansville  (Ind.)  Courier 
Mr.  &  Mrs.  Wm.  Andrew  Caddick.  Waldorf- 
Astoria 

Evansville  (Ind.)  Evansville  Printing  Corp. 

Jacques  A.  Caldwell.  Barclay 
Walter  J.  Goeltz,  Barclay 
Fargo  (N.D.)  Forum 
Barclay : 

William  C.  Marcil  John  D.  Paulson 

Mrs.  William  C.  Marcil  Mrs.  John  D.  Paulson 
Fort  Lauderdale  (Fla.)  Gore  Newspapers  (ki.  (Fort 
Lauderdale  News-Sun-Sentinel) 

Mr.  &  Mrs.  T.  T.  Gore,  Waldorf-Astoria 
Mr.  &  Mrs.  Fred  Pettijohn,  Waldorf-Astoria 
Fort  Myers  (Fla.)  New.s-Press 

Mr.  &  Mrs.  Chesley  F.  Perry,  Waldorf-Astoria 
Fort  Wayne  (Ind.)  News-Sentinel 

Helene  R.  Foellinger.  Waldorf-Astoria 
Ft.  Worth  (Tex.)  Texas  Star-Telegram 
Mr.  &  Mrs.  Amon  Carter.  Jr.,  Waldorf-Astoria 
Mr.  &  Mrs.  A.  M.  Herman,  Waldorf-Astoria 
Fort  Worth  (Tex.)  News  Citizen  Newspapers 
Staley  McBrayer,  Waldorf-Astoria 
Mrs.  Beverly  McBrayer,  Waldorf-Astoria 
Fredericksburg  (Va.)  The  Free  Lance-Star 
Charles  S.  Rowe,  Waldorf-Astoria 
Gadsden  (Ala.)  Times 

Mr.  &  Mrs.  Frank  Helderman,  Jr.  (Jennie). 

Waldorf-Astoria 
Garden  City  (N.Y.)  Newsday 
Commuting : 

William  Attwood 
Frank  M.  Farrell 
James  B.  Grider 
David  Laventhol 
David  Targe 
Stanley  Asimov 
Vincent  C.  Bordash 
Alex  Schiffelhian 
John  P.  Brignoli 
Carl  O’Byrne 
Bud  Chernow 
James  E.  Fitzgerald 
Gary  (Ind.)  Post-Tribune 

Mr.  &  Mrs.  James  E.  Rasmusen,  Barclay 
Gastonia  (N.C.)  Freedom  Newspapers.  Inc. 

Mr.  &  Mrs.  D.  R.  Segal.  Waldorf-Astoria 
Grafton  (W.  Va.)  Sentinel 

Monte  F.  Bourjaily,  Waldorf-Astoria 
Mrs.  Monte  F.  Bourjaily,  Waldorf-Astoria 
Great  Falls  (Mont.)  Tribune 

William  A.  Cordingley.  Waldorf-Astoria 
Greenslioro  (N.C.)  News  and  Record 
Mr.  &  Mrs.  Peter  B.  Bush.  Barclay 
Greeneville  (Tenn.)  Sun 

Mr.  &  Mrs.  John  M.  Jones.  Waldorf-Astoria 
Mrs.  E.  O.  Susong,  Waldorf-Astoria 
John  M.  Jones,  Jr.,  Waldorf-Astoria 
Greenville  (Miss.)  Delta  Democrat  Times 

Mr.  &  Mrs.  John  T.  Gibson,  Waldorf-Astoria 


Greenville  (S.C.)  News-Piedmont 
Barclay : 

E.  A.  (Ned)  Ramsaur  Rhea  T.  Eskew 

J.  Kelly  Sisk  Charles  SUrling 

Donald  J.  Barhyte 
Greenwich  (Conn.)  Time 
Commuting : 

Charles  A.  Pirro.  Jr.  Robert  F.  Mulqueen 

Hagerstown  (Md.)  Herald-Mail 
James  M.  Schurz,  Gotham 
Hamilton  (O.)  Journal-News 

Tucker  Sutherland.  Waldorf-Astoria 
Hamilton  (Ont.)  Spectator 
Mr.  J.  S.  Thomson,  Summit 
Mr.  G.  Bullock.  Summit 
Mr.  J.  M.  Waite,  Barclay 

Harlingen  (Tex.)  Valley  Star  (Freedom  News¬ 
papers.  Inc.) 

Mr.  &  Mrs.  Ralph  M.  Juillard,  Waldorf-Astoria 
Mr.  &  Mrs.  V.  L.  DeBolt.  Waldorf-Astoria 
Harriman  (Tenn.)  Today’s  News 
Walter  T.  Pulliam  Elyse’e 
Julia  B.  Pulliam  Elyse’e 
Harrisburg  (Pa.)  Patriot-News 
John  H.  Baum.  Summit 
James  R.  Doran.  Summit 
Ernest  P.  Reed.  Summit 
Hartford  (Conn.)  Times 
Charles  A.  Betts.  Drake 
Richard  G.  Harris,  Drake 
Lionel  S.  Jackson,  Waldorf-Towers 
George  S.  Stearns.  Jr..  Barclay 
Hartford  (Conn.)  Courant 

Edmund  W,  Downes,  Waldorf-Astoria 
Bob  Eddy,  Beverly 
Sidney  A.  Kaplan,  Waldorf-Astoria 
John  R.  Reitemeyer,  Waldorf-Astoria 
Hickory  (N.C.)  Record  (Hickory  Publishing  Co.) 

Mrs.  L.  C.  (Mildred)  Gifford,  Waldorf-Astoria 
Mr.  &  Mrs.  Kenneth  K.  (Sue)  Millholland, 
Waldorf-Astoria 

Miss  Marjorie  Millholland,  Waldorf-Astoria 
Mr.  &  Mrs.  E.  Edwin  Bradford.  Jr.,  Waldorf- 
Astoria 

High  Point  (N.C.)  Enterprise 
David  A.  Rawley,  Jr.  Hotel  Not  Assigned 
Hollywoorl  (Fla.)  Sun-Tattler 

Mr.  &  Mrs.  Harry  J.  Powell.  Waldorf-Astoria 
Honolulu  (Hawaii)  Star-Bulletin 
John  A.  Scott,  Publisher,  Summitt 
Honolulu  (Hawaii)  Advertiser 
T.  Twigg-Smith,  Waldorf-Astoria 
Houston  (’Tex.)  Chronicle 

Richard  J.  V.  Johnson,  Waldorf-Astoria 
G.  E.  McDavid,  Waldorf-Astoria 
Hudson  (N.Y.)  Register-Star 
Mr.  &  Mrs.  Frederick  P.  Andrews.  Waldorf- 
Astori.i 

Huntington  (W,  Va.)  Herald-Dispatch  &  Advertiser 
N.  S.  Hayden.  Waldorf-Astoria 


James  Genovese 
David  R.  George 
Jack  Squire 
Eugene  P.  Higgins 
Michael  Forgione 
Daniel  V.  Mannix 
Andrew  W.  Miller 
George  Schwartzkopf 
Donald  Forst 
Anthony  E.  Insolia 
Lou  Schwartz 


(Continued  on  page  78) 
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ROCKVILLE  CENTRE.  NEW  YORK  I  1670 

Area  Code  516-7 64-24 1 4 
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Huntsville  (Ala.)  Times 

Mr.  &  Mrs.  Leroy  A.  Simms,  Barclay 
Hutchinson  (Kans.)  News 

Peter  Macdonald.  Hotel  not  assigned 
Stuart  Awbrey,  Algonquin 
Indianapolis  (Ind.)  Star/News  (Indianapolis  News¬ 
papers,  Inc. 

Eugene  S.  Pulliam,  Tuscany 
William  A.  Dyer  Jr.,  Waldorf-Astoria 
Frank  E.  Russell,  Waldorf-Astoria 
Thomas  K.  Crowe,  Waldorf-Astoria 
Golden  L.  Paris,  Waldorf-Astoria 
Khaca  (N.Y.)  Journal 

Mr.  &  Mrs.  Malcolm  W.  Applegate  (Connie), 
Waldorf-Astoria 

Ithaca  (N.Y.)  Park  Newspapers,  Inc. 

Mr.  &  Mrs.  Roy  H.  Park  (Dorothy  D.).  Waldorf 
Towers 

Todd  A.  Robinson,  Waldorf  Astoria 
Joplin  (Mo.)  Globe 

Mr.  &  Mrs.  Fred  Hughes,  Waldorf-Astoria 
Junction  City  (Kans.)  Union 
John  D.  Montgomery,  St.  Regis 
MaryLiz  Montgomery,  St.  Regis 
John  Grey  Montgomery,  St.  Regis 
Jolana  Montgomery.  St.  Regis 
Kalamazoo  (Mich.)  Gazette 
Ralph  H.  Bastien,  Jr..  Barclay 
Kankakee  (III.)  Journal 

Mr.  &  Mrs.  Len  H.  Small,  Waldorf-Astoria 
Mr.  &  Mrs.  August  G.  Janssen,  Waldorf-Astoria 
Mr.  &  Mrs.  Robert  L.  Moyer,  Waldorf-Astoria 
Kansas  City,  Missouri  Kansas  City  Star 
Paul  V.  Miner,  Waldorf  Astoria 
Frank  S.  McKinney,  Waldorf-Astoria 
William  T.  Shields,  Waldorf-Astoria 
W.  W.  Meyer,  Waldorf-Astoria 
Ben  B.  Schifman,  Waldorf  Astoria 
Oscar  G.  Erickson,  Waldorf  Astoria 
Kingston  (N.Y.)  Freeman  (Div.  Mid-Hudson 
Publications.  Inc. 

Richard  L.  Treat.  W'aldorf-Astoria 
Ralph  Ingersoll  II.  Waldorf-Astoria 
Knoxville  (Tenn.)  News-Sentinel 
Mr.  &  Mrs.  Roger  A.  Daley.  Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 

Richard  H.  Blacklidge,  Waldorf-Astoria 
La  Salle  (III.)  News-Tribune 
Peter  Miller/Mary  Miller,  Tuscany 
Lafayette  (Ind.)  Journal  and  Ckrurier 
Gregory  L.  Deliyanne,  Waldorf-Astoria 
Lake  Charles  (La.)  American  Press 
Thomas  B.  Shearman,  Pierre 
William  H.  Shearman,  St.  Regis 
Lancaster  (Pa.)  Lancaster  Newspaiiers,  Inc. 

Douglas  R.  Armstrong  Waldorf-Astoria 
Willis  W.  Shenk.  Waldorf-Astoria 
Jay  H.  Wenrich,  Waldorf-Astoria 
Jack  S.  Gerhart,  Waldorf-Astoria 
Jack  Buckwalter,  Waldorf-Astoria 
Warren  L.  Swartz  Waldorf-Astoria 
Norman  Falk.  Waldorf-Astoria 
Lawrence  (Kans.)  Journal-World 

Mr.  &  Mrs.  Dolph  C.  Simons,  Jr..  Waldorf- 
Astoria 

Lima  (Ohio)  Freeclom  Newspapers.  Inc. 

Roy  Smith,  Waldorf-Astoria 
Little  Rock  (Ark.)  Arkansas  Democrat/Palmer 
Newspapers 

Walter  Hussman  Jr..  Waldorf-Astoria 
Little  Rock  (Ark.)  Arkansas  Gazette 

Hugh  B.  Peterson.  Jr.,  St.  Regis-Sheraton 
James  R.  Williamson.  Barclay 
Logansport  (Ind.)  Pharos-Tribune  &  Press 
Mr.  £  Mrs.  J.  M.  Druck,  Barclay 


London  (Ont.)  Free  Press 
Walter  J.  Blackburn,  Barclay 
C.  Robert  Turnbull,  Barclay 
Long  Beach  (Calif.)  Independent  Press-Telegram 
Mr.  &  Mrs.  Daniel  H.  Ridder  (Frani),  Regency 
Longmont  (Colo.)  Times-Call 

Edward  Lehman,  Waldorf-Astoria 
Ruth  G,  Lehman,  Waldorf-Astoria 
Longview  (Wash.)  News 
J.  M.  McClelland  Jr.,  Waldorf-Astoria 
Los  Angeles  (Calif.)  Times 
Otis  Chandler,  Regency 
Robert  D.  Nelson,  Waldorf-Astoria 
Vance  Stickell.  Waldorf-Astoria 
Phillip  L.  Williams,  Waldorf-Astoria 
Madison  (Wis.)  Madison  Newspapers,  Inc. 

Martin  Wolman,  Barclay 
Mansfield  (O.)  News  Journal 
H.  R.  Horvitz,  Waldorf-Astoria 
Marion  (Ind.)  Chronicle-Tribune 
Richard  B.  Thomas,  Plaza 
Mason  City  (Iowa)  Globe-Gazette  (Lee  Enterprises. 

Inc.) 

Mr.  &  Mrs.  Steven  B.  Strum,  Barclay 
McAllen  (Tex.)  Monitor 

Mr.  £  Mrs.  R.  M.  Juillard,  Waldorf-Astoria 
Mr.  £  Mrs.  V.  L.  DeBolt,  Waldorf-Astoria 
McKeesport  (Pa.)  News 
Hotel  not  assigned : 

Thomas  D.  Mansfield  Mary  H.  Mansfield 

William  J.  Cox 
Medford  (Ore.)  Mail  Tribune 

Mr.  £  Mrs.  Stephen  W.  Ryder,  Barbizon  Plaza 
Memphis  (Tenn.)  Commercial  Appeal/ Press-Scimitar 
(Memphis  Publishing  Co.) 

W.  Frank  Aycock,  Jr.,  Waldorf-Astoria 
Meriden  (Conn.)  Meriden  Record 

Mr.  £  Mrs.  Carter  H.  White,  Barclay 
Mr.  £  Mrs.  (Carles  G.  Iwanicki.  Summit 
Mr.  £  Mrs.  David  T.  Lucey,  Summit 
Mr.  John  J.  Brosnan  III.  Summit 
Mexico  (Mo.)  Ledger 
R.  M.  White  II.  Barclay 
Miami  (Fla.)  Knight  Newspapers.  Inc. 

John  S.  Knight,  Waldorf  Tower 
James  L.  Knight,  Park  Lane 
Lee  Hills.  Waldorf  Tower 
Alvah  H.  Chapman,  Jr.,  Waldorf-Astoria 
J.  Montgomery  Curtis,  Waldorf-Astoria 
John  McMullan,  Waldorf-Astoria 
Derick  Daniels,  Barclay 
Michigan  City  (Ind.)  News  Dispatch 
Mr.  £  Mrs.  Rol)ert  C.  Averett.  Waldorf-Astoria 
Mr.  £  Mrs.  John  R.  Nixon,  Waldorf-Astoria 
Mr.  £  Mrs.  Joseph  H.  Nixon.  Waldorf-Astoria 
Mr  £  Mrs.  John  Mitchell,  Waldorf-Astoria 
Middletown  (N.Y.)  Times  Herald-Record 
R.  John  Van  Kleeck,  Hotel  not  assigned 
Milwaukee  (Wis.)  Journal/Sentinel 
Mr.  D.  B.  Abert,  Waldorf-Astoria 
Mr.  F.  D.  Kelly,  Waldorf-Astoria 
Mr.  W.  J.  Heyse,  Waldorf-Astoria 
Mr.  J.  Flanagan,  Waldorf-Astoria 
Minneapolis  (Minn.)  Star  and  Tribune 
John  Cowles,  Carlyle 
John  Cowles.  Jr..  Sherry-Netherland 
Otto  A.  Silha,  Waldorf-Astoria 
Harold  Hughes,  Waldorf-Astoria 
Gale  Freeman,  Waldorf-Astoria 
Rol)ert  Witte.  Waldorf-Astoria 
Richard  Halvorsen.  Waldorf-Astoria 
Roland  LeFebvre.  Waldorf-Astoria 


Confidential  Handling 

NEWSPAPER  OWNERSHIP  CHANGES 

FINANCIAL  CONSULTANT 

During  AN  PA,  April  20-25 
available  at  the  Waldorf  for 
PRIVATE  CONFERENCES 

BOX  17127,  RALEIGH,  N.  G.  27609  (919)  782-3131 

18  Years  Nation-wide  Personal  Service 


Minor  (N.D.)  News 

Mr.  £  Mrs.  Patrick  G.  Jones  (Mary  K.),  Waldorf- 
Astoria 

Catherine  E,  Jones,  Waldorf-Astoria 
Missoula  (Mont.)  Missourian 
Mr.  £  Mrs.  John  Talbot,  Barclay 
Mobile  (Ala.)  Press  Register 

Mr.  £  Mrs.  W,  J,  Hearin,  Waldorf-Astoria 
Monroe  (Mich.)  News 

Mr.  £  Mrs.  Grattan  Gray,  Beverly 
Montreal  (Que.)  Star 

William  A.  Goodson,  Waldorf-Astoria 
Morgantown  (W.  Va.)  Dominion-News/Post  (West 
Virginia  Newspaper  Publishing  Co.) 

Robert  W.  Murphy,  Waldorf-Astoria 
Muskogee  (Okla.)  Phoenix  £  Times-Democrat 
Mr.  £  Mrs.  Tams  Bixby,  III,  Waldorf-Astoria 
Mr.  £  Mrs.  Walter  W.  Weber,  Waldorf-Astoria 
Nashua  (N.H.)  Telegraph 
J.  Herman  Poiiliot,  Waldorf-Astoria 
Barbara  J.  Pouliot,  Waldorf-Astoria 
Nashville  (Tenn.)  Banner 

Wayne  Sargent,  Waldorf-Astoria 
Naugatuck  (Conn.)  News 

Frederick  E.  Hennick,  Waldorf-Astoria 
C.  Russell  Sumpf,  W'aldorf-Astoria 
New  Bedford  (Mass.)  Standard-Times 

Mr.  and  Mrs.  Gerald  T.  Tache,  Barbizon  Plaza 
New  Britain  (Conn.)  Herald 
Agnes  Vance  Weld,  Barclay 
Gardner  C.  Weld.  Barclay 
Judith  W.  Brown.  Barclay 
Lindsley  Wellman,  Barclay 
New  Brunswick  (N.J.)  Home  News 
Commuting: 

Hugh  N.  Boyd  Robert  Rhodes 

William  M.  Boyd  Joseph  Fontana 

Richard  N.  Sheble  William  Wagner 

Walter  P.  Nelson  John  Donnelly 

Richard  S.  Kain  Edward  Kennedy 

New  Haven  (<3onn.)  Register  £  Journal-Courier 
Lionel  S.  Jackson,  Waldorf  'Powers 
Donald  A.  Spargo,  Summit 
Robert  J.  L^ney,  Summit 
George  S.  Stearns,  Jr.,  Barclay 
Raymond  J.  Dow<l,  Summit 
Richard  G.  Harris.  Drake 
New  Orleans  (La.)  Times-Picayune 
Mr.  £  Mrs.  Norman  Newhoiise,  Plaza 
Mr,  Ashton  Phelps.  Waldorf-Astoria 
Mr.  Joseph  I.  Ross,  Waldorf-Astoria 
Mr.  Ashton  Phelps,  Jr..  Waldorf-Astoria 
Mr.  £  Mrs.  J.  R.  O’Meallie,  Waldorf-Astoria 
New  York  (N.Y.)  Journal  of  Commerce 
99  Wall  St.,  N.  Y.  City: 

Eric  Ridder  N.  A.  Rigas 

Eric  Ridder,  Jr.  Harold  Gold 

Adelrick  Benziger,  Jr.  P.  R.  Potesky 

Joe  Faraci  'I'om  Butler 

New  York  (N.Y.)  New  York  News 
F.  M.  Flynn  H.  J.  Kracke 

W.  H.  James  Paul  Martin 

B.  G.  McCauley  E.  F.  Kroepke 

R.  J.  Rohrbach  F.  R.  Walsh 

V.  E.  Palmer  J.  E.  Underwood 

C.  F.  Rosenburgh  W.  A.  Carey 

J  P.  Hewitt  J.  W.  Artz 


Eric  Ridder  N.  A.  Rigas 

Eric  Ridder,  Jr.  Harold  Gold 

Adelrick  Benziger,  Jr.  P.  R.  Potesky 

Joe  Faraci  'I'om  Butler 

New  York  (N.Y.)  New  York  News 
F.  M.  Flynn  H.  J.  Kracke 

W.  H.  James  Paul  Martin 

B.  G.  McCauley  E.  F.  Kroepke 

R.  J.  Rohrbach  F.  R.  Walsh 

V.  E.  Palmer  J.  E.  Underwood 

C.  F.  Rosenburgh  W.  A.  Carey 

J  P.  Hewitt  J.  W.  Artz 

A.  M.  Flaherty  K.  C.  Schneider 

W.  K.  Graham 
Newark  (O.)  Advocate 

M/Mrs.  John  D.  Spencer,  Waldorf-Astoria 
M/Mrs.  Frank  W.  Spencer,  Jr..  Waldorf-Astoria 
Newport  News  (Va.)  Press 

Mr.  Raymond  B.  Bottom,  Jr.,  Waldorf-Astoria 
Mrs.  Dorothy  R.  Bottom,  Waldorf-Astoria 

I  William  R.  Van  Buren,  Jr.,  Waldorf-Astoria 

Robert  B.  Smith.  Waldorf-Astoria 
Newport  (R.I.)  News 

Albert  K.  Sherman,  Barclay 
Albert  K.  Sherman  Jr.,  Waldorf-Astoria 
Niles  (Mich.)  Star 

Mr.  £  Mrs.  Harold  W.  Deadman  (Madeline),  Wal¬ 
dorf-Astoria 

Norfolk  (Va.)  Landmark  Communications,  Inc. 

M.  W.  Armistead,  III,  Waldorf-Astoria 
Frank  Batten,  St.  Regis 
Paul  S.  Huber.  Jr..  St.  Regis 
John  H.  Cktiburn.  Barclay 
Derek  Dunn-Rankin,  Waldorf-Astoria 
Norristown  (Pa.)  Times  Herald 
Robert  I.  McCracken.  Barclay 
Northampton  (Mass.)  Hampshire  Gazette 
Peter  L.  DeRose,  Hotel  not  assigned 
Charles  W.  DeRose,  Hotel  not  assigned 
Norwalk  (Conn.)  Hour 
0>mmuting : 

Walter  Whitton 
Nathaniel  Hemenway 
Norwich  (Conn.)  Bulletin 

Mr.  and  Mrs.  Harrison  C.  Noyes  Jr.,  Plaza 
Mr.  and  Mrs.  Donald  L.  Oat.  Plaza 
Mr.  and  Mrs.  Donald  L.  Oat  Jr..  Plaza 
Mr.  and  Mrs.  Malcolm  Brown.  Plaza 
Oak  Ridge  (Tenn.)  Oak  Ridger 

Mr.  £  Mrs.  Dick  Smyser,  Waldorf  Astoria 
Odessa  (Tex.)  Freedom  Newspapers,  Inc. 

Mr.  £  Mrs.  V.  L.  De  Bolt.  Waldorf-Astoria 
Ogden  (Utah)  Standard-Examiner 

Mr.  £  Mrs.  Frank  R.  McKain.  Waldorf-Astoria 
Ogdensburg  (N.Y.)  Journal/Advance-News 
Franklin  R.  Little.  Waldorf  Astoria 
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NEW  ALL-TIME  HIGH! 


PRIVILEGED  TO  SERVE 


300 

INFLUENTIAL  DAILY 

NEWSPAPERS 


With  More  Than 

10,500,000 

CIRCULATION 


Every  weekend,  more  than  22  million  adults  and 
many  millions  of  youngsters  look  forward  to 
Family  Weekly  —  the  nation's  fastest  -  growing 
newspaper  magazine.  Its  consistently  vital  and 
varied  editorial  content  develops  and  maintains 
loyal  reader  interest  and  involvement  in  every 
issue.  Family  Weekly's  colorful  graphics  and 
pleasing  format  achieve  high-score  attention 
week  after  week. 


Family  Weekly's  "Circulation  Bonanza"  stimulates 
newspaper  circulation  efforts  to  produce  above- 
average  gains,  then  recognizes  achievers  with 
expense-paid  vacations  and  other  awards. 
Family  Weekly's  unique  "Tie-in  Retail  Incentive 
Program" — TRIP — helps  newspapers  secure  ad¬ 
ditional  rop  advertising  linage,  then  rewards  ad 
staffers  with  valuable  trips  and  merchandise 
premiums. 


Oklahoma  City  (Okla.)  Oklahoman  &  Oklahoma 
City  Times 

Mr.  E.  K.  Gaylord,  Waldorf-Astoria 
Mr.  &  Mrs.  Edward  L.  Gaylord.  Waldorf-Astoria 
Mr.  &  Mrs.  Howard  J.  Nicks,  Waldorf-Astoria 
Mr.  &  Mrs.  Robert  H.  Spahn,  Waldorf-Astoria 
Olympia  (Wash.)  Olympian 

James  E.  Lewis,  Waldorf-Astoria 
Omaha  (Neb.)  World-Herald 

Mr.  &  Mrs.  Harold  W.  Andersen,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Dean  R.  Bartee,  Waldorf-Astoria 
Mr.  &  Mrs.  G.  Woodson  Howe,  Waldorf-Astoria 
Orlando  (b'la.)  Sentinel  Star 
William  G,  Conomos.  Dorset 
Harry  M.  Timmons.  Dorset 
Oshkosh  (Wis.)  Northwestern 
Samuel  W.  Heaney,  Pierre 
Ottawa  (Ont.)  Citizen 

R.  W.  Southam,  Algonquin 
Ottawa  (Ill.)  Times 

Stanton  M.  White.  Waldorf-Astoria 
Owensboro  (Ky.)  Messenger  and  Inquirer 

Mr.  &  Mrs.  Lawrence  W.  Hager,  Sr.,  Walilorf- 
Astoria 

Mr.  &  Mrs.  Lawrence  W.  Hager,  Jr.,  Waldorf- 
Astoria 

M  rs.  G.  M.  Fuqua,  Waldorf-Astoria 
Miss  Geneva  Cottrell,  Waldorf-Astoria 
Owosso  (Mich.)  Argus-Press 
George  T.  Campbell,  Barclay 
Richard  E.  Campbell,  Barclay 


Palo  Alto  (Calif.)  Times  (Peninsula  Newspaiiers, 
Inc.) 

Mr,  &  Mrs.  Eugene  C.  Bishop,  Waldorf-Astoria 
Pasadena  (Calif.)  Star-News 
Bernard  J.  Bidder.  Lombardy 
Lawrence  A.  Collins,  Jr.  (L,arry),  Barclay 
Paterson  (N.J.)  News 
Commuting : 

Edward  B.  Haines  Harry  B.  Haines 

Pawtucket  (R.I.)  Times 
John  E.  Fry,  Waldorf-Astoria 
Pensacola  (Fla.)  News-Journal 

Mr,  &  Mrs.  James  H.  Jesse,  Barclay 
Peoria  (Ill.)  Journal  Star 
Frank  A.  Green.  Dorset 
Walter  A.  Barker.  Barclay 
John  T.  McConnell.  Waldorf  Astoria 
Philadelphia  (Pa.)  Inquirer  News 
Fretlerick  Chait,  Park  Lane 
Sam  McKee),  Waldorf-Astoria 
Philadelphia  (Pa.)  Bulletin 

Robert  L.  Taylor.  Waldorf-Astoria 
William  L.  McLean,  III,  Barclay  Hotel 
Albert  Spendlove,  Waldorf-Astoria 
Joseph  Elliott,  Waldorf-Astoria 
Richard  W.  Carpenter.  Barclay 
Warren  Perry,  Waldorf-Astoria 
Reginald  E.  Beauchamp.  Waldorf-Astoria 
Phoenix  (Ariz.)  Republic/Gazette  (Phoeni.x 
Newspapers.  Inc.) 

Mason  Walsh.  Barclay 
Cleo  Smith,  Waldorf  Astoria 


Pine  Bluff  (Ark.)  Commercial 

E.  W.  Freeman  III.  Waldorf-Astoria 
Pittsburgh  (Pa.)  Post-Gazette 
Raymond  N.  Burnett.  Warwick 
Pittsburgh  (Pa.)  Press 

Mr.  &  Mrs.  Barney  G.  Cameron.  Waldorf- 
Astoria 

Plano  (Tex.)  Taylor  Communications,  Inc. 

t>.  L.  (Te<i)  Taylor,  Waldorf-Astoria 
Ponca  City  (Okla.)  News 

Mr.  &  Mrs.  Gareth  Muchmore.  Waldorf-Astoria 
Pontiac  (Mich.)  Oakland  Press 

Mr.  &  Mrs.  Harold  A.  Fitzgerald.  Waldorf- 
Astoria 

Port  Huron  (Mich.)  Times  Herald 
Fred  G.  Eaton,  Barclay 
Port  Jervis  (N.Y.)  Union-Gazette/Ottaway 
Newspa|)ers 

Roljert  &  Millie  Widmer,  Barbizon  Plaza 
Portland  (Ore.)  Oregonian 

Fred  A.  Stickel,  Waldorf-Astoria 
Robert  C.  Notson,  Waldorf-Astoria 
Portland  (Me.)  Guy  Gannett  Publishing  Co. 

Mr.  &  Mrs.  Sumner  A.  Hawley.  Barclay 
Mr.  &  Mrs.  John  R.  DiMatteo,  Barclay 
Mr.  &  Mrs.  George  F.  Marshall,  Jr.,  Barclay 
Pottstown  (Pa.)  Mercury 
Ellis  Rietzel.  Barclay 
Robert  Y.  Kurtz,  Barclay 
Pueblo  (Colo.)  Star-Journal  &  Chieftain 
Mr.  &  Mrs.  Frank  S.  Hoag  Jr.,  Waldorf- 
Astoria 

Punxsutawney  (Pa.)  Spirit 

Mrs.  P.  L.  Smith,  Waldorf-Astoria 
Mrs.  Phebe  Krouse,  Waldorf-Astoria 
Quincy  (III.)  Herald-Whig  (Quincy  Newspapers  Inc.) 

Mr.  &  Mrs.  Thomas  A.  Oakley,  Waldorf-Astoria 
Quincy  (Mass.)  Patriot  Ledger 

Mr.  &  Mrs.  K.  Prescott  Low,  Plaza 
Mr.  &  Mrs.  Richard  D.  Allen,  Elysee 
J.  Regan  Kerney,  Waldorf-Astoria 
Raleigh  (N.C. )  News  and  Observer 
Frank  Daniels,  Jr..  Park  Lane 
Rapid  City  (S.D.)  Journal 

Mr.  &  Mrs.  James  W.  Swan.  Waldorf-Astoria 
Ravenna  (O.)  Record  Ojurier 

Mr.  Roliert  C.  Dix,  Waldorf-Astoria 
Richmond  (Va.)  Times-Dispatch/News  Leader 
Mr.  &  M  rs.  D.  Tennant  Bryan,  Waldorf-Astoria 
Mr.  &  Mrs.  James  L.  Dillon,  Waldorf-Astoria 
John  E.  Leard,  Hotel  not  assigned 
Roanoke  (Va. )  Times  and  World-News  (Times- 
World  Coip. 

Barton  W.  Morris,  Jr.,  Waldorf-Astoria 
Lee  Kitchin,  Waldorf-Astoria 
Rochester  (Minn.)  Post-Bulletin 
Robert  Withers.  Waldorf-Astoria 
Charles  Withers,  Waldorf-Astoria 
Paul  McCue,  Waldorf-Astoria 
Rochester  (N.Y.)  Gannett  Rochester  Newspapers 
Eugene  C.  Dorsey,  Waldorf-Astoria  Towers 
Rockford  (III.)  Star/Register-Republic  (Rockford 
Newspapers.  Inc. 

Cove  Hoover,  Barclay 
Ro.k  Hill  (S.C.)  Herald 
Mr.  &  Mrs.  Talbot  Patrick.  Waldorf-Astoria 
Mr.  &  Mrs.  Wayne  T.  Patrick,  Waldorf-Astoria 
Mr,  &  Mrs.  Roger  L.  Sovde.  Waldorf-Astoria 
Rome  (N.Y.)  Sentinel 
Mr.  &  Mrs,  George  B,  Waters,  Barclay 
Rutland  (Vt. )  Herald 

Mr.  &  Mrs.  Robert  W.  Mitchell,  Barclay 
Sacramento  (Calif.)  Bee 

James  H.  Smith,  Waldorf-Astoria 
O.  J.  Brightwell,  Waldorf-Astoria 
Sacramento  (Calif.)  Union 

Mr.  &  Mrs.  Carlyle  Ree<l  (Eleanor),  Pierre 
St.  Croix  (U.S.  Virgin  Islands)  Avis 
Jerome  Dreyer,  Gotham 
.St.  Joseph  (Mo.)  News-Press  &  Gazette 

Mr.  &  Mrs.  David  R.  Bradley,  St.  Regis-Sheraton 
Mr.  &  Mrs.  Victor  A.  Modeer,  Barclay 
Mr.  &  Mrs.  Henry  H.  Bradley,  Waldorf-Astoria 
St.  Louis  (Mo. I  Globe-Democrat 
G.  Duncan  Bauman,  Barclay 
Ben  Magdovitz,  Barclay 
St.  Louis  (Mo.)  Post-Dispatch 
Joseph  Pulitzer,  Carlyle 
Alex  T.  Primm,  Drake 
Arthur  Diaz,  Drake 
James  Cherry,  Drake 

Salem  (Ore.)  Statesman-Journal  Newspa|>ers 
William  L.  Mainwaring,  Summit 
San  Antonio  (Tex.)  Express-News 

Chas.  O.  Kilpatrick,  Waldorf-Astoria 
San  Antonio  (Tex.)  Harte-Hanks  Newspaiwrs  Inc. 

Houston  H.  Harte,  Waldorf-Astoria 
San  Antonio  (Tex.)  Light 

Mr.  &  Mrs.  Frank  A.  Bennack,  Jr.,  Waldorf- 
Astoria 

San  Bernardino  (Calif.)  Sun-Telegram 
James  Geehan,  Barclay 
San  Diego  (Calif.)  Union-Tribune 
Alex  De  Bakesy,  Barclay 
San  Francisco  (Calif.)  Chronicle 
Charles  Thieriot,  Regency 
Richard  Thieriot.  Regency 
San  Francisco  (Calif.)  Examiner 

Charles  L.  Finel,  New  York  Athletic  Club 
San  Jose  (Calif.)  Mercury  and  News 
Joseph  Ridder,  Waldorf-Astoria 
Mr.  &  Mrs.  Anton  F.  Peterson,  Waldorf-Astoria 
Mr.  &  Mrs.  P.  Anthony  Ridder,  Westbury  Hotel 
Mr,  &  Mrs.  Paul  E.  Ck>nroy,  Waldorf-Astoria 
Mr.  &  Mrs,  Louis  E.  Heindel,  Waldorf-Astoria 
Mr.  &  Mrs.  Fred  W.  Mannon,  Waldorf-Astoria 
San  Juan  (Puerto  Rico)  Star 

Mr.  &  Mrs.  John  A.  Zerbe.  Jr.,  Berkshire 


LeROY  KELLER 

MEDIA  CONSULTANT  AND  BROKER 

Reoresenfing  selected 

•  NEWSPAPERS 

•  PUBLISHING 
CROUPS 

•  Broadcasting 
Organizations 

14th  Floor,  555  Madison  Avenue 
New  York,  N.Y.  10022 

Phones:  (212)  759-2349  (212)  688-4060 


1  (Continued  on  page  82) 

EDITOR  &  PUBLISHER  for  April  20,  1974 


80 


“Fourth  and  fifth  graders  have  problems  reading  on 
the  second  grade  level.  I  brought  one  of  your  sections  to 
class  and  they  found  a  special  appeal  that  is  not  in  basic 
readers.”  Mr.  A.H.,  Danvers,  Mass. 

“We  have  received  a  nomination  of  the  MINI  PAGE 
of  The  Cincirmati  Post  for  consideration  of  our  distin- 


The  publishing  business  —  in  the  most  fundamental  terms— 
is  the  ‘heading”  business.  Without  readers,  why  publish? 
Children  begin  reading  at  the  age  of  five,  lluit’s  the  age 
to  capture  their  hearts  and  encourage  the  newspaper  read¬ 
ing  habit  of  your  newspaper.  Today,  children,  parents 
and  teacher  all  have  the  Mini  Page  reading  habit. 


Here's  what  children  are  saying  about  THE  MINI  PAGE; 

“I  think  your  MINI  PAGE  is  a  very  good  newspaper. 
The  teacher  reads  things  that  she  cut  out  from  the  MINI 
PAGE  like  Benjamin  Franklin  and  what  he  invented.  I 
hope  you  never  stop  printing  the  MINI  PAGE.”  D.K., 
age  8,  Mechanicsburg,  Pa. 

“I  am  so  excited  on  Saturday  to  get  the  MINI  PAGE. 
It  is  fun  to  do  the  little  games  and  I  like  to  do  them  so 
much  that  I  do  them  over  again.”  K.V.,  age  7,  Vienna, 
Ohio. 

“I  love  your  newspaper.  I  think  it  is  good  and  edu¬ 
cational  for  children.  My  whole  family  loves  it.  We  al¬ 
ways  fight  over  who  is  going  to  get  it.”  M.P.,  age  10, 
Washington,  D.C. 


guished  1973  National  Awards  Jury  of  Freedoms  Foun¬ 
dation  at  Valley  Forge.  This  jury  will  be  evaluating 
words  and  activities  of  individuals  and  groups  which  are 
working  to  create  responsible  citizenship  actions  and  at¬ 
titudes.”  Freedoms  Foundation  at  Valley  Forge 

Here’s  what  Newspapers  are  saying  about  THE  MINI 
PAGE: 

“I  gather  from  the  response  that  the  MINI  PAGE  is  a 
hit  in  Kansas  City!”  The  Kansas  City  Star 

“It  has  been  very  nice  working  with  you.  Your  Mini 
Page  is  a  fine  effort  and  you  have  many,  many  fans 
among  Miami’s  young  fry,  teachers  and  grandmothers 
alike.  Keep  up  the  exceptional  work.”  The  Miami  News 


Here’s  what  parents  are  saying  about  THE  MINI  PAGE: 

“I  think  this  MINI  PAGE  is  the  greatest  idea  you’ve 
had  yet!”  Mrs.  J.W.,  Kansas  City,  Mo. 

“Our  daughter,  nine  years  old,  looks  forward  to  her 
very  own  copy  of  the  newspaper  and  enjoys  it  very  much. 
Hopefully  as  she  grows  a  little  older,  she  may  have  built 
up  an  interest,  pick  up  the  paper  and  enjoy  reading  the 
news.”  Mrs.  J.D.,  Auburndale,  Mass. 

Here’s  what  educators  are  saying  about  THE  MINI  PAGE: 

“Career  education  at  the  elementary  level  is  exciting 
and  motivational,  and  I  feel  that  you  have  done  an  ex¬ 
cellent  job  in  bringing  this  to  the  readers  of  your  “MINI 
PAGE”.”  Ms.  J.S.,  Houston,  Texas 

“My  students  and  I  read  and  discuss  your  MINI  PAGE 
every  week,  and  enjoy  it  very  much.  You  are  a  great  asset 
to  our  community.”  Mrs.  M.M.,  Paland,  Ohio 


THE  MINI  PAGE  makes  newspaper  reading  fun.  It  de¬ 
velops  an  early  loyalty  to  your  paper  ...  a  strong  recog¬ 
nition  of  your  masthead  and  w^t  it  stands  for.  Why 
wait  until  children  reach  high  school  and  are  forced  to 
read  your  newspaper  . . .  perhaps  even  resist  it. 

Start  an  early  newspaper  reading  habit  now  —  when  they 
are  5-12  years  old  with  THE  MINI  PAGE.  Contact 
MSC  Features,  Inc.,  750  Third  Avenue,  N.Y.C.  10017. 

THE  MINI 
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San  Juan  (Puerto  Rico)  El  Mundo 
Peter  F.  Albi,  Waldorf-Astoria 
Ismael  RodriKues,  Waldorf-Astoria 
Narciso  Pete  CurrAs,  Waldorf-Astoria 
San  Mateo  (Calif.)  Times 

Mr.  &  Mrs.  J.  Hart  Clinton,  Waldorf-Astoria 
San  Rafael  (Calif.)  Independent-Journal 
Wishard  A.  Brown,  Barclay 
Norwin  S.  Yoflfie,  Barclay 
Santa  Ana  (Calif.)  Freedom  Newspapers.  Inc. 

Mr.  &  Mrs.  C.  H.  Hoiles.  Waldorf-Astoria 
Santa  Barbara  (Calif.)  News-Press 

Mr.  &  Mrs.  Stuart  S.  Taylor,  Waldorf  Astoria 
Mr.  4  Mrs.  William  F.  Sykes.  Barclay 
Santa  Monica  (Calif.)  Outlook 
Mr.  4  Mrs.  Deane  Funk,  Barclay 
Seattle  (Wash.)  Times 
W.  J.  Pennington.  Westbury 
Scranton  (Pa.)  Times 

Edward  J.  Lynett,  Jr..  Waldorf-Astoria 
William  R.  Lynett.  Waldorf-Astoria 
Frank  J.  Blewitt.  Waldorf-Astoria 
Scottsdale  (Aris.)  Wick  Newspapers 
Milton  I.  Wick,  Waldorf-Astoria 
Sharon  (Pa.)  Herald  Co.  (Div.  of  Ottaway 
Newspapers,  Inc.) 

Mr.  4  Mrs.  George  D.  Lanier,  Barbizon  Plaza 
Mr.  4  Mrs.  Eilward  M.  Hyde,  Barbizon  Plaza 
Sheboygan  (Wis.)  Press  (Press  Publishing  Co.) 

Mr.  4  Mrs.  Timothy  B.  Werner  (Lisette).  Park 
Lane 

Mr.  4  Mrs.  Anthony  M.  Werner  (Mary  Belle) 
Waldorf-Astoria 
Shreveport  (La.)  Times 

Mr.  4  Mrs.  John  D.  Ewing,  Jr.,  Waldorf-Astoria 
Dr.  4  Mrs.  John  A.  Hendrick.  Waldorf-Astoria 
Mr.  Toulmin  H.  Brown,  Waldorf-Astoria 
Somerset  (N.J.)  The  Oil  Daily 

Richard  A.  Lawrence,  Waldorf-Astoria 
John  R.  Murphy,  Waldorf-Astoria 
Somerset  (Pa.)  American 

Mr.  4  Mrs.  Henry  B.  Reiley,  Jr.,  McAlpin 
South  Bend  (Ind.)  Tribune 
John  J.  McGann,  Waldorf-Astoria 
Franklin  D.  Schurz,  Jr.,  Waldorf-Astoria 
Warren  G.  Wheeler,  Jr..  Lombardy 
Springfield  (III.)  Illinois  State  Journal-Register, 

Inc. 

Mr.  4  Mrs.  John  P.  Clarke,  Waldorf-Astoria 
Stamford  (Conn.)  Advocate 
c/o  Mathews,  Shannon  4  Cullen,  Inc. 

750  Third  Ave..  N.Y.  City 

Kingsley  Gillespie  Roland  Blais 

James  H.  Wilson  Richard  H.  Gillespie 

State  (College  (Pa.)  Pennsylvania  Mirror 
Blair  M.  Bice.  Roosevelt 
Staten  Island  (N.Y.)  Advance 
Richard  E.  Diamond,  Commuting 
Syracuse  (N.Y.)  Heraid-Journal/Post-Standard 
Mr.  4  Mrs.  Stephen  Rogers,  Waldorf-Astoria 
Sunbury  (Pa.)  Item 

Milton  D.  Me  Lean,  Barbizon-Plaza 
Tacoma  (Wash.)  News  Tribune 

Mr.  4  Mrs.  Elbert  H.  Baker,  II,  Waldorf- 
Astoria 

Tampa  (Fla.)  Tribune/Times 

Mr.  4  Mrs.  Stewart  Bryan  (Kit),  Waldorf- 
Astoria 

Mr.  4  Mrs.  R.  F.  Pittman  (Dada),  Waldorf- 
Astoria 

Tarentum  (Pa.)  Valley  News  Dispatch  (News 
Printing  Co.) 

Eugene  A.  Simon,  Waldorf-Astoria 
Temple  (Tex.)  Telegram 

Frank  W.  Mayborn,  Waldorf-Astoria 


WEUfBERG 


Engineers 


CONSULTATION 

NEW  PLANT 
DESIGN 


PLANT  EXPANSION 

CONSTRUCTION 

ADMINISTRATION 


Over  four  decades 
of  service  ...  to  the 
newspaper  industry 
and  the  graphic  arts. 


Titusville  (Fla.)  Star-Advocate 
Robert  H.  Hudson,  Barclay 
Edna  R,  Hudson,  Barclay 
Toledo  (O.)  Blade 

Mr,  4  Mrs.  Paul  Block,  Jr.,  Sherry-Netherland 
Mr.  4  Mrs.  Louis  Abney,  Jr.,  Warwick 
Mr,  4  Mrs.  Newell  Kest,  Warwick 
Toms  River  (N.J.)  Observer 
Commuting ; 

Joseph  P.  Milza  Willard  B.  Gross 

Vincent  J.  Altieri  Robert  Ritchie 

Topeka  (Kans.)  Capitol-Journal  (Stauffer 
Publications,  Inc. 

Oscar  S.  Stauffer,  Waldorf-Astoria 
Stanley  H,  Stauffer,  Plaza 
John  H.  Stauffer,  Waldorf-Astoria 
Toronto  (Ont.)  Southam  Press  Limited 

Mr.  4  Mrs.  St.  Clair  Balfour  (Helen),  Sherry 
Netherland 

Troy  (N.Y.)  Record/Times-Record  (Troy  Publishing 
Co. 

Mr.  4  Mrs.  Wiliiam  J.  Rush,  Waldorf  Astoria 
Tucson  (Ariz.)  Star 

Michael  E,  Pulitzer,  Regency 
Tulsa  (Okla.)  Tribune 

Richerd  L.  Jones,  Park  Lane 
Utica  (N.Y.)  Observer-Dispatch 

Mr.  4  Mrs.  H.  E.  Moecker.  Regency 
Valparaiso  (Ind.)  Vidette-Messenger 

Mr.  4  Mrs.  Vince  Anderson.  Waldorf-Astoria 
Vernon  (Conn.)  Journal  Inquirer 
Elizabeth  Ellis.  Sherry  Netherlands 
Vincennes  (Ind.)  Sun-Commercial 
William  E.  Brooks,  Jr.,  Tuscany 
Washington  (D.C.)  Poet 
John  Prescott,  Barclay 
Gerald  Siegel,  Waldorf  Towers 
Joseph  Lynch,  Regency 
Lawrence  Wallace,  Barclay 
Washington  (D.C.)  Star-News 
Crosby  N.  Boyd,  Pierre 
John  H.  Kauffman,  Barclay 
Newbold  Noyes,  Jr.,  St.  Regis 
Harold  Boyd,  Waldorf-Astoria 
William  G.  Merritt,  Waldorf-Astoria 
Washington  (Pa.)  Observer-Reporter 

Mr.  4  Mrs.  James  S.  Lyon,  Waldorf-Astoria 
Mr,  4  Mrs.  John  L.  S.  Northrop,  Waldorf- 
Astoria 

Mr.  4  Mrs.  Richard  S.  Cowan.  Waldorf-Astoria 
Watertown  (N.Y.)  Times 

Goi-don  W.  Bryant,  Waldorf-Astoria 
West  Palm  Beach  (FMa.)  Post-Times  (Palm  Beach 
Newspapers.  Inc.) 

Mr.  Cecil  B.  Kelley,  Sr.,  Waldorf-Astoria 

Mr.  4  Mrs.  Cecil  B.  Kelley,  Jr.,  Waldorf-Astoria 


Westerly  (R.I.)  Sun 

Charles  W.  Utter,  Park  Lane 
Annice  S.  Uuuter,  Park  Lane 
Wheeling  (W.  Va.)  The  Ogden  Newspapers.  Inc. 

Mr.  4  Mrs.  John  R.  Williams,  Barclay 
Ml.  4  Mrs.  G.  Ogden  Nutting,  Barclay 
Wichita  (Kans.)  Eagle  4  Beacon 
Mr.  4  Mrs.  Britt  Brown.  Plaza 
Mr.  4  Mrs.  Darrow  Tully,  Barclay 
Wichita  Falls  (Tex.)  Times  and  Record  News 
Rhea  and  Kathleen  Howard,  Barclay 
Mrs.  Annie  Lee  Williams.  Barclay 
Mrs.  Anna  Katherine  Barnett,  Barclay 
Marvin  and  Jynnie  Penrod,  Barclay 
Williamsport  (Pa.)  Grit 
Waldorf-Astoria : 

James  H.  Lamade  Andrew  W.  Stabler 

Howard  J.  Lamade.  Jr.  Ralph  R.  Cranmer 

Robert  J.  Cunnion.  Jr. 

Willingboro  (N.J.)  Burlington  County  Times 
Mr.  4  Mrs.  Marvin  E.  Ellis,  Waldorf-Astoria 
Willoughby  (O.)  News-World 

David  E.  Parton,  Waldorf-Astoria 
Wilmington  (N.C.)  Star-News  Newspapers,  Inc. 

Mr.  4  Mrs.  Rye  B.  Page.  Waldorf-Astoria 
Wilmington  (Del.)  News-Journal 
Lynn  R.  Bryan,  Plaza 
Julian  J.  Elterle,  Barclay 
Frederick  W.  Hartman,  Plaza 
Carl  B.  Slabach,  Roosevelt 
Frederick  Walten,  Barclay 
Winter  Haven  (Fla.)  News  Chief 

Mr.  4  Mrs.  (Jack)  Rynerson,  (Frances), 
Waldorf-Astoria 

Mr.  4  Mrs.  W.  E.  (Bill)  Rynerson,  (Coralie), 
Waldorf-Astoria 

Jack  McFarland  (Murfreesboro,  Tenn.)  Waldorf- 
Astoria 

Woodbury  (N.Y.  Times  (Hnrte-Hanks  Newspapers. 
Inc. 

George  Neuhart,  Hotel  not  assigned 
Wooster  (O.)  Record 

Mr.  4  Mrs.  R.  E.  Dix,  Waldorf-Astoria 
Mr.  4  Mrs.  Victor  Dix.  Waldorf-Astoria 
Worcester  (Mass.)  Telegram  4  Gazette 
Richard  C.  Steele,  Waldorf-Astoria 
Gordon  A.  O’Brien.  Barclay 
I.eland  J.  Adams.  Waldorf-Astoria 
John  W.  Reeves.  Waldorf-Astoria 
Donald  R.  Dadko.  Waldorf-Astoria 
Ypsilanti  (Mich.)  Press — (Harte-Hanks 
Newspapers.  Inc.) 

Wayne  Powell,  Waldorf-Astoria 


Companies^  Services 

ABITIBI  NEWSPRINT  CORP, 

From  Atlanta,  Ga. 

Mr.  4  Mrs.  M.  T.  Daly,  Waldorf-Astoria 
Mr.  4  Mrs.  G.  B.  DeLashmet,  Barclay 
Mr.  4  Mrs.  L.  E.  Mansfield.  Jr.,  Barclay 
Mr.  4  Mrs.  N.  E.  Paukert,  Waldorf-Astoria 
From  Birmingham.  Ala. 

Mr.  4  Mrs.  L.  M.  Koch.  Waldorf-Astoria 
Mr.  4  Mrs.  R.  G.  McHugh,  Waldorf-Astoria 
From  Des  Plaines 

Mr,  4  Mrs.  B.  E.  Barnett,  Waldorf-Astoria 
Mr.  4  Mis.  R.  J.  Kludak,  Waldorf-Astoria 
Mr.  4  Mrs.  J.  A.  Logan,  Waldorf-Astoria 
Mr.  4  Mrs.  R.  W.  Marsh.  Waldorf-Astoria 
Mr.  4  Mrs.  W.  C.  Pratt.  Waldorf-Astoria 
From  Woodbridge 

Mr.  4  Mrs.  G.  W.  Collard.  Waldorf-Astoria 
Mr.  4  Mrs.  P.  J.  Corboy,  Waldorf-Astoria 
Mr.  4  Mrs.  G.  H.  Hudson.  Waldorf-Astoria 
Mr.  J.  H.  Parish,  Waldorf-Astoria 
Mr.  4  Mrs.  P.  F.  Regan.  Waldorf-Astoria 
Mr.  D.  F.  Scollard,  Waldorf-Astoria 

ABITIBI  PAPER  CO..  LTD.  Toronto.  Ont. 
Mr.  4  Mrs.  J.  E.  Cottrelle,  Waldorf-Astoria 
Mr.  4  Mrs.  R.  C.  Gimlin.  Barclay 
Mr.  4  Mrs.  R.  B.  Moore.  Waldorf-Astoria 
Mr.  4  Mrs.  C.  H.  Rosier,  Barclay 

AGFA-GEVAERT.  INC. 

275  North  St..  Teterboro.  N.J. 

Edward  P.  Haggerty 

ASSOCIATED  PRESS,  New  York,  N.Y. 

50  Rockefeller  Plaza 
Bill  Barnard,  Waldorf-Astoria 
A1  Dopking,  Waldorf-Astoria 
Carl  ^11,  Walldorf-Astoria 


BOWATER  SALES  COMPANY/BOWATER  INC. 
1500  East  Putnam  Ave..  Old  Greenwich.  Conn. 


W.  J.  Schechter — 500  East 
W.  C.  Grater,  Plaza 
Barclay : 

O.  Cardell 

D.  A.  Carroll 

Cai>t.  A.  W.  B.  Chalmers 

D.  W.  Clark 

J.  C.  Davis 

M.  B.  Davis 

J.  A.  DcLut'o 

L.  G.  Gilbert 
J.  C.  Coobie 
W.  R.  Griffin 
J.  H.  Hunt 
R.  E.  Hurt 

G.  B.  Hutchings 
J.  R.  Inness 
B.  Kenney 

Pierre: 

A.  E.  Balloch 
J.  H.  Beardsley 

M.  Bowater 
J.  E.  Burdett 
D.  R.  Connelly 
D.  Duma 

M.  G.  Green 
J.  R.  Hahn 
T.  G.  Hart 


St..  New  York.  N.Y. 


C.  J.  Kittrell 
R.  G.  Linkins 
Marilyn  Lowe 
H.  Mayer 

E.  N.  Montgomery 
G.  F.  Morris 

G.  J.  Munck,  Jr. 

B.  L.  Pelton 
R.  W.  Ritter 

D.  R.  Snoad 

M.  W.  Russell 

N.  B.  "Thomey 
R.  F.  Weary 
A.  V.  Wiles 
R.  S.  Hill 

M.  N.  Holmnes 

C.  H.  Hornsby.  Jr. 

H.  K.  Joyce 

A.  H.  King 
Capt.  M.  V.  Maina 

D.  F.  Parker 

B.  R.  Pryde 

J.  T.  Shuler 

K.  H.  Sturm 
R.  W.  Toelle 


CANADIAN  INTERNATIONAL  PAPER  CO. 
Sun  Life  Bldg.,  Montreal,  P.Q. 

R.  C.  Neely. ^ Park  Lane 

CAPITAL  TOOL  4  MFG  CO.,  INC. 

2117  Salem  Industrial  Dr.,  Salem,  Va. 

John  Griffiths.  New  York  Athletic  Club 

CENTRAL  RIGGING  4  CONSULTING 
275  Madison  Ave..  New  York.  N.Y. 

Dale  C.  Welsh 


AUTOLOGIC.  INC. 

9110  DeSoto  Ave.  Chatsworth.  Calif. 

Robert  A.  Dambach,  Americana 
Hubert  H.  Walker,  Americana 

BERNHEIM  4  KAHN 
1  N.  Wacker,  Chicago,  Ill. 

Fred  L.  Bernheim,  New  York  Hilton 

BOISE  CASCADE  CORP. 

6900  France  Ave.  South,  Minneapolis,  Minn. 

Mr.  4  Mrs.  R.  L.  Bonaparte.  Plaza 

Mr.  John  Bradley,  Plaza 

Mr.  4  Mrs.  Robyn  Campell.  Pierre 

Mr.  4  Mrs.  Richard  Lamberton,  St.  Regis 

Mr.  4  Mrs.  Peter  Maier,  St.  Regis 

Mr.  Peter  Powell,  Barclay  ‘ 

Mr.  4  Mrs.  Tom  Sullivan,  Plaza 
Mr.  4  Mrs.  James  Vaughan,  Plaza 
Mr,  4  Mrs.  M.  A.  Waller,  Plaza 


COrMPUGRAPHIC  CORP. 

80  Industrial  Way  Wilmington,  Mass. 

W.  W.  Garth  Jr..  University  Club 
J.  L.  Peterson.  Waldorf-Astoria 
H.  M.  Brown,  Waldorf-Astoria 
E.  J.  Slattery,  Waldorf-Astoria 

COMPUSCAN,  INC. 

900  Huyler  St.,  Teterboro,  N.J. 

Mr.  W.  J.  Schoenenberger,  Belmont 
Mr.  Wm.  Fraher.  Belmont 
Mr.  J.  Crush.  Belmont 
Miss  Bonnie  Moll.  Belmont 

COOPER  ASSOCIATES.  George  J. 

SSO  Sunrise  Hwy.,  Rockville  Centre,  N.Y, 
George  J,  Cooper,  Waldorf-Astoria 
Maurice  K.  Henry,  Waldorf-Astoria 

{Continued  on  page  84) 
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With  a  circulation  of  over  I8V2  million,  Parade 
reaches  36  million  adult  readers  in  106  key  local 
markets.  We  call  it  Pidme  Time  Pi*int.  Because 
Parade  ranks  with  the  top  network  TV  shows  in 
reach,  coverage,  impact,  response.  And,  most 
imix)rtantly,  quality... 

When  it  comes  to  readership.  Parade 
is  meaningful  and  hahit-forming. 

In  1973,  four  out  of  every  five  articles  were  read 
by  most  of  our  readers.  And  readership  scores  of 
70%  or  tetter  were  not  uncommon.  What’s  more,  our 

regular  feature,  Peraon-  - 

ality  Parade  gets  approxi¬ 
mately  90%  readership. 

Which  makes  it  the  test 
read  weekly  feature  any¬ 
where  in  print. 


What's  the 
formula? 

The  strategy  devel¬ 
oped  by  Parade’s  editor, 

Jess  Gorkin,  is  to  be  on 
the  news... stay  on  top 
of  fast-changing  reader 
tastes  and  new  trends... 
and  present  a  variety  of 
features  that  inform,  chal¬ 
lenge,  amuse,  entertain 
and  involve.  Features 
like... 

Personality  Parade, 
a  potpourri  of  revealing 
glimpses  into  the  lives  of  prominent  personalities. 

Intelligence  Report  by  Lloyd  Shearer,  a  staccato 


IF  I  WERE  A 
PUBLISHER, 
rO  WONDER  HOW 
PARADE  GETS 
SUCH  INTENSE 
READERSHIP  FROM 
36  MILLION  ADULTS 
WEEK  AFTER  WEEK. 


series  of  news  flashes  which  help  keep  readers 
ahead  of  the  headlines. 

For  younger  readers.  Keeping  Up  — 

With  Youth. 

And  there’s  a  weekly  Food  Feature, 

Humor  Feature. 

Beyond  this,  our  editorial  approach  is 
warm  and  human,  emphasizing  the  personal  side 
of  the  news.  With  articles  like  Should  Kissinger 
Use  a  Double  ?  and 

Away  From  It  All— Marlon  Brandos  Tldiitian 
Island,  names  in  the  news  become  real  people.  People 
we  can  understand  and  relate  to.  People  we’d  like 

to  know. 

And  Parade  chal¬ 
lenges,  gets  readers  in¬ 
volved  with  cover  stories 
like  Vietnam  Veterans: 
They  Need  Help  Now. 


106  great 
newspapers  know 
the  story. 

Why  does  that 
number  keep  going  up? 

Because  publishers 
know  how  well  Parade 
holds  reader  interest. 

And  when  you  hold  a 
reader’s  interest,  you 
hold  him  as  a  customer. 
And  build  your  circulation 
and  your  profits. 

Publishers  know  the 
name  of  the  game  is  readership.  With  Parade  in 
your  lineup,  you  can  roll  up  the  score. 


Parade 

Prime  time  print 


Companies,  Services 


CRESMER.  WOODWARD.  O  MARA  &  ORMSBEE, 
INC. 

485  LexinKton  Ave.,  New  York.  N.Y. 

Mr.  &  Mrs.  Charles  L.  Healy.  Waldorf-Astoria 
Mr.  &  Mrs.  John  C.  Davidson.  Waldorf  Towers 
Mr.  &  Mrs.  Frederic  B.  Farrar.  Stanhope  Hotel 
Mr.  &  Mrs.  John  L.  Soolaro.  Barclay  Hotel 
Mr.  &  Mrs.  States  D.  Tompkins,  Waldorf-Astoria 

CROWN  ZELLERBACH 
1  Bush  St.,  San  Francisco.  Calif. 

Mr.  &  Mrs.  C.  G.  Hornor,  Barclay 
Mr.  &  Mrs.  V.  E.  McIntyre,  Barclay 
O.  T.  ("Bob")  Connors.  Barclay 

DAHLGREN  MFC.  CO. 

Dallas,  Tex. 

Waldorf-Astoria; 

Roliert  E.  Kinu  William  Sullivan 

David  McKinney 

DANY  NEWS  SERVICE 
22  Lesley  Drive,  Syos.set.  N.Y. 

David  Nydick 

DOMTAR  PULP  &  PAPER.  INC. 

BOO  Summer  St.,  Stamford.  Conn. 

C.  M.  Fellows.  The  f  .inadian  Cliih 
Barclay  Hotel : 


s. 

J. 

Blish 

J.  E. 

Palmieri 

D. 

P. 

CampbeU 

G.  D. 

Reilly 

J. 

P. 

Hoelman 

P.  T. 

Reynolds 

L. 

J. 

McHuKh 

J.  R. 

Welch 

DUREX  INDUSTRIES.  INC. 

5.55  Vista,  Addison,  III. 

Georfre  Siwars,  Americana 

DUREX  INDUSTRIES.  INC. 

24.87  South  Eastern  Ave..  Los  An^rcles.  Calif. 

Sal  DiPasquale.  Americana 

FLINT  INK  CORP. 

25111  Glendale  Ave..  Detroit,  Mich. 

Waldorf-Astoria : 

Mr.  &  Mrs.  Edear  B.  Flint  Don  Phillips 

Mr.  &  Mrs.  David  B.  Flint  Roy  Kuhns 

GENERAL  FEATURES  CORP. 

Times  Mirror  Square,  Los  Angeles,  Calif. 
Waldorf-Astoria : 

Ed  Grade  Ray  Gleason. 

Garry  Short  Irwin  Breslauer 

GINSBERG  ASSOCIATES,  WILLIAM 
831  Madison  Ave,,  New  York  N.Y, 

Robert  K.  Ginsherfr  Peter  Woinich 

Herman  S.  Branfles 

PERKINS  PAPER  CO. 

Montreal,  Canada 
Ree<l  Scowen,  Al^onfiuin 

GOTTESMAN-CENTRAL  NATIONAL  CORP. 

100  Park  Ave..  New  York,  N.Y. 

E.  T.  McManus,  Barclay 
T.  A.  Hendry.  B:irclay 

GRAPHIC  PRODUCTS  CORP 

522  Cottatre  Grove  Rn.ad.  Bloomfield,  Conn. 

Harold  M.  Kneller  St.  Moritz 

GREAT  NORTHERN  PAPER  CO. 

75  Prospect  St..  Stamford.  Conn. 

Suite  at  Waldorf-Astoria 

HAMILTON-LANDIS  &  ASSOCIATE'S,  INC. 

1730  K.  St..  N.W..  Washinirton.  D.C. 

Waldorf-Astoria  Suite 
Ray  V.  Hamilton 
Milton  Q.  E'ord 

HUBEHt  CORP..  J.  M. 

Thornall  St..  Ealison,  N.J. 

Commutinc : 

Olin  Boone  S.  J.  Vilardi 

INLAND  NEWSPAPER  MACHINERY  CORP. 

1720  Cherry  St..  Kansas  City,  Mo. 

W'.  S.  "Bud”  Coulson.  Waldorf-Astoria 
Don  Prentice,  Waldorf-Astoria 


INTERNATIONAL  PAPER  SALES  CO..  INC. 

1220  Sun  Life  Buildinfr  Montreal.  Quebec. 
Waldorf-Astoria :  G.  H.  Murphy 

W.  W  Morrow  A.  L.  West 

C.  de  L.  Porteous  J.  R  Tisdale 

J.  S.  Tejrtmeier  S.  F.  StrinRfellow 

L.  G.  Nelson  J.  H.  Whalen 

J.  A.  Stiles  W.  P.  Woorlworth 

R.  B,  Lew'is 


KIMBERLY-CLARK  CORP. 

(Coosa  River  Newsprint) 

Coosa  Pines.  Ala. 

Mr,  &  Mrs.  M.  F.  Gade,  Barclay 
Mr.  A  Mrs.  S.  B.  Pinkerton,  Barclay 
Mr.  A  Mrs.  R.  A.  Sharp.  Barclay 

KING  FEATURES  SYNDICATE 
235  East  45th  St.,  New  York.  N.Y. 
Waldorf-Astoria : 

Raymond  K.  Rogers  Stanley  A.  Nagle 

Clarence  E.  Rabinow  ^ryl  Smith 

Qiarles  M.  Finette  John  R.  Truitt 


Thomas  P.  Blyth,  Jr. 
George  Haslam 
Wm.  R.  Higginbotham 
Lewis  A.  Little 
Frank  L.  Perley 
Stanley  A.  Nagle 


George  C.  Driscoll 
Ekiward  F.  Wade 
Harold  Schneider 
Andrew  Weilandt 
John  A.  Marra 
James  (Therrier 
(Canada) 


I.JVKE  SUPERIOR  NEWSPRINT  CO. 

873  N.  Michigan  Ave.,  Chicago,  III. 
Waldorf-Astoria:  W.  D.  E'rost 

T.  B.  Fallows  O.  E.  Babcock 


LOCKWOOD  GREEINE  ENGINEERS.  INC. 
200  Park  Ave..  New  York,  N.Y. 

Louis  Durante,  Barclay 
Gene  Keegan,  Barclay 


LOS  ANGELES  TIMES  SYNDICATE 
Times  Mirror  Square.  Los  Angeles,  Calif. 
Waldorf-Astoria : 

Ed  Grade  Ray  Gleason 

Garry  Short  Irwin  Breslauer 


PARK.  JR.  AND  OO.,  JOHN  A. 

Raleigh,  N.C. 

Mr.  A  Mrs.  John  A.  Park,  Jr.  (Julia), 
Waidorf-Astoria 

PLANT  INSTALLATION  ASSOCIATES 
379  West  Broadway,  New  York.  N.Y. 

Lexington : 

Roliert  I.  Marcus  Tom  Kilpatrick 

Joel  A.  Marcus  Robert  Baler 

Peter  lanniello  Charles  F.  Baler 

PRICE  PAPER  CORP. 

SO  Rockefeller  Plaza,  New  York,  N.Y. 

Cecil  G.  Convey,  Park  Lane 
Waldorf-Astoria : 

Vlfm.  W.  Bradley  R.  W.  O’Rourke 

R.  C.  Nesbitt  E.  W.  E.  Hughes 

C.  A.  Kinnear  J.  F.  Kumbier 

RAYNE  INTE5RNATIONAL  CORP. 

350  Hudson  St.,  New  York,  N.Y. 

Walter  L.  Kamrowitz  Richard  Warner 

Arnold  Helkin  Julius  Graifman 


LOS  ANGELES  TIMES/WASHINGTON  POST 
NEWS  SERVICE 

Times  Mirror  Sq.  Los  Angeles,  Calif. 
Waldorf-Astoria: 

E(d  Grade  Bob  Longstreet 

Bob  Keith  Ray  Gleason 

Garry  Short  Irwin  Breslauer 


MACLAREN  OO..  LTD.,  THE  JAMEIS 
Buckin^am,  Quebec 
Waldorf-Astoria: 

J.  S.  Hermon  Jock  Coulson 

C.  W.  Kenny  C.  C.  Cressy 

MADDEIN  CORP. 

9  Rockefeller  Plaza,  New  York,  N.Y. 

Mr.  A  Mrs.  Raymond  G.  Auwater,  Plaza 
Nr.  A  Mrs.  William  J.  Smith,  St.  Regis 
Mr.  A  Mrs.  Melbourne  Treco,  St.  Regis 

MAIN.  INC.,  CHAS.  T. 

Prudential  Center,  Boston,  Mass. 

D.  W.  Lewis,  Waldorf-Astoria 
H.  S.  Hoch,  Waldorf-Astoria 


MANNO,  VINCENT  J. 

October  Hill,  Weston,  Con-i. 

Vincent  J.  Manno  George  Romano 

MATHEWS,  SHANNON  A  CULLE3N,  INC. 

750  Third  Ave.,  New  York,  N.Y. 

Waldorf-Astoria : 

Owen  E.  Landon,  Jr.  T.  W.  Rathbone 

W.  V.  Shannon  A.  D.  Wright 

C.  G.  Shannon,  Jr. 


MEatGEafTHALER  LINOTYPE  CX). 
Mergenthaler  Drive,  Plainview,  N.Y. 
Summit; 

R.  Yeomans 
F.  Asdel 
W.  Mason 
H.  Dierkoph 


W.  O'Connell 
D.  Poirier 
H.  Murphy 
P.  Chisholm 


MGD  GRAPHIC  SYSTEMS— GOSS  DIVISION 
5601  W.  3l8t  St.,  Chicago,  III. 

Barclay : 

Mr.  A  Mrs.  Karl  Hoenecke 
Mr.  A  Mrs.  Gene  Blystone 
Mr.  A  Mrs.  Leon  Boyd 
Neil  Burger 
Mr.  A  Mrs.  Jim  Crowe 
Mr.  A  Mrs.  George  Derby 
Mr.  A  Mrs.  Paul  Dickinson 
Mr.  A  Mrs.  Ron  Ehrhardt 
Mr.  A  Mrs.  Dick  Hirst 
Mr.  A  Mrs.  Bob  Janowiak 
Mr.  A  Mrs.  Les  Kraft 
Mr.  A  Mrs.  Hal  Lowry 
Mr.  A  Mrs.  Mike  Klenzie 
Mr.  A  Mrs.  Mike  Potempa 
Mr.  A  Mrs.  Bill  Schulke 
Jesse  Strong 

MONTMORENCY  PAPER  CO.  INC. 

(Anglo-Canadian) 

230  Park  Ave.,  New  York,  N.Y. 

Wm.  C.  EVoude,  Waldorf-Astoria 
Philip  Holland,  Waldorf-Astoria 
Stan  Meighen,  Barclay 


REGISTER  AND  TRIBUNE  SYNDICATE,  INC. 

715  Locust,  Des  Moines,  Iowa  and 
111  E.  39  St,  New  York,  N.Y. 

Dennis  R.  Allen  A.  Allan  Priaulx 

SPRUCE  FALLS  POWER  AND  PAPEHl  CO..  LTD. 
•/  Carlton  St.,  Toronto,  Ont. 

Barclay : 

W.  C.  Finley  J.  C.  McCutcheon 

A.  E.  Davis  R.  J.  Rosebush 

R.  H.  Stafford  D.  J.  Schalk,  Jr. 

STOLL  A  ASSOCIATES,  INC.,  JACK  L. 

9010  Reseda  Blvd.,  Northridge,  Calif. 
Waldorf-Astoria : 

Jack  L.  Stoll  Bruce  A.  Stoll 


TAFT  CONTRACTING  <30..  INC. 

6525  W.  Roosevelt  Rd.,  Chicago,  III. 

Waldorf-Astoria : 

Bud  Pollock  Mike  Stevens 

Harry  Hallstrom  Harold  Owen 


TEICHNICAL  SERVICE  CO. 

6630  E.  Hampden,  Denver,  Colo. 

Waldorf-Astoria: 

R.  W.  Becker  J.  J.  Pellegren 


UNITED  FEIATURE  SYNDICATE 
220  Elast  42nd  St.,  New  York,  N.Y, 

Waldorf-Astoria : 

William  C.  Payette  Charles  L.  Dye 

William  H.  Ravenscroft  Richard  E.  Faies 

John  J.  Carroli  Walter  F.  Mahoney 

Sid  (3oldberg  Dan  Waits 

Donald  La  Spaluto  Earle  Wilsey 

Sheldon  Englemayer  Martin  Linehan 

Keith  D.  Anderson  William  Anderson 

Phil  R.  Curran 


UNITED  PRESS  INTERNATIONAL 
220  Bast  42nd  St.,  New  York,  N.Y. 


Waldorf-Astoria: 

R.  W.  Beaton 
Mims  Thomason 
F.  H.  Bartholomew- 
Frank  Tremaine 
A.  P.  Bock 
James  F.  Darr 
F.  W.  Lyon 
H.  L.  Stevenson 
H.  C.  Thornton 
Barnard  Townsend 
Peter  S.  Willett 


John  Alius 
Norman  A.  Cafareli 
T.  E.  Cunningham 
Paui  G.  Elberhart 
H.  Jefferson  Grigsby 
Dale  M.  Johns 
Donald  J.  Knapp 

E.  T.  Majeski 

B.  F.  MIddlebrooks 
Kenneth  Smith 

C.  Robert  Woodsum 


WEILLS  &  CO..  J.  N. 

735  Nortli  Grove  Ave.,  Oak  Park,  III. 
Waldorf-Astoria : 

Joseph  N.  Wells 

Mr.  ft  Mrs.  Joe  E.  Wells 

Mr.  ft  Mrs.  Charles  C.  Wells 

WOOD  INDUSTRIES,  INC. 

Middlesex,  N-J. 

Waldorf-Astoria : 

Daniel  MoColley  John  Bobko 

John  Pascarella  Charles  Wyman 

Leonard  Lebenson  Burton  Polglase 


(Continued  on  page  86) 


MULLER-MARTINI  <30RP. 

40  Rabro  Drive,  Hauppauge,  N.Y. 

Ralph  F.  Box,  Jr.,  In  "Town  (516)  582-4343 


Kennedy  book  excerpted 


NA’nONAL  NEWSPAPER  ASSN. 

491  National  Press  Blvd.,  Washinrton,  D.C. 
Mr.  ft  Mrs.  Theodore  A.  Serrill,  (lommodore 
Mr.  Walter  V.  McKinney,  Commodore 
Mr.  ft  Mrs.  Walter  Grunfeld,  Commodore 


NEWSPAPER  E3NTBRPRISE  ASSN. 

1200  West  Third  St.,  Cleveland.  O. 

230  Park  Ave.,  New  York,  N.Y. 

Waldorf-Astoria : 

R<^it  R.  Metz  Edward  D.  Kennedy 

Robert  J.  Cochnar  Tom  E.  Peoples 

Earl  H.  Anderson  Jay  Poynor 

Richard  W.  Johnson  Jean  Mooney 


OPTRONICS  INTERNATIONAL.  INC. 
7  Stuart  Road,  Chelmsford,  Mass. 
Thomas  A.  Dudley,  City  Squire 


The  Spotlight  service  of  United  Fea¬ 
tures  Syndicate  is  distributing  a  five- 
part  series  of  excerpts  from  the  new 
book,  “Joseph  P.  Kennedy:  A  Life  and 
Times”  by  David  E.  Koskoff.  The  newspa¬ 
per  serial  release  is  set  for  April  28. 
KoskoflF,  a  lawyer  whose  interest  in  the 
Kennedy  family  dates  back  to  a  meeting 
with  Joseph  Kennedy  at  Yale  in  1960,  was 
given  access  to  manuscripts  and  material 
previously  unavailable  to  other  Kennedy 
biographers. 
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PHOTON,  INC. 

355  Middlesex  Avenue 
Wilmington,  Mass.  01887 


Please  send  me  the  brochure 

"WHAT  PACESETTER  PHOTOTYPESETTERS  CAN  DO  FOR  YOU" 
Name _ _ _ 


Company  Name. 


Address. 


L, 


J 


Newandyouis 
for  the  asking 


WHAT 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


Affiliated  Publications  (AMEX) 
American  Financial  Co^.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE)  . 

Com.  Corp.  (OTC)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm.  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Pane*  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebacor  (AMEX)  . 

Bidder  Publications  (NYSE)  ... 

Southam  Press  (CE)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYS^  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Wash'nqton  Post  (AMEX)  . 


SUPPLIERS 

Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE) 

Alden  Electronics  (OTC)  . 

Altair  (OTC)  . 

Ball  Corp.  (NYSE)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zailerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Oayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMm)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nakoosa  (NYSE)  . 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  .  .. 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . . 

Milgo  Electronics  (AMEX)  . 

Millmaster  Onys  (AMEX)  . 

Minnesota  Min.  t  Mfg.  (NYSE) 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  .. 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frya  (NYSE)  . 

White  Consolidated  (NYSE)  _ 

Wood  Industries  (AMEX)  . 


4/» 

4/17 

•V? 

12% 

11% 

16% 

14% 

34% 

34% 

2% 

6 

34% 

23% 

12% 

12% 

B% 

8% 

27 

271/4 

33 

12% 

13 

25% 

23% 

14 

14 

10% 

•O'/, 

& 

2% 

8% 

12% 

■1% 

'2% 

25% 

25% 

12% 

13 

10% 

32% 

10% 

40% 

>8% 

14% 

14% 

16 

22% 

23 

12% 

12% 

8% 

8% 

2 

3% 

3% 

10% 

10% 

17% 

17 

8% 

8% 

15% 

18% 

21% 

22% 

4% 

I'h 

34% 

34% 

27 

28% 

14% 

14% 

105% 

III 

27% 

24% 

57% 

43% 

11% 

2% 

7% 

105% 

108% 

10 

10% 

24% 

25% 

54% 

55 

41% 

42% 

26 

26% 

23% 

23% 

43% 

47 

28 

27% 

6% 

7 

50'/4 

14% 

52% 

14% 

31% 

33% 

41/, 

~  tl 

30 

27^ 

15 

14% 

2% 

8% 

23% 

74% 

■2% 

13 

25% 

27% 

% 

32% 

18% 

2% 

14% 

7% 

14% 

15 

16% 

10% 

10% 

4% 

5% 

ADVERTISING  AGENCIES 
Batten,  Barton,  Durstine.  Osborn  (OTC) 

Doremus  (OTC)  . 

Doyle,  Dane.  Bernbach  (OTC)  . 

Foote,  Cone,  Belding  (NYSE)  . 

Grey  Advertising  (OT<i)  . 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  •  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC)  . 

Pia  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locka  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 


12% 

:•! 

m 

16 

2'/j 

to*/, 

*/t 


12% 

4% 

10 

10% 

1?^ 

10% 

4% 

8% 


Carrier’s  auto  collision 
brings  $5.2  million  suit 

The  family  of  a  man  killed  in  a  collision 
with  a  newspaper  carrier’s  automobile  is 
suing  the  Times-Picayune  Publishing 
Corp.,  New  Orleans  an(l  the  driver’s  es¬ 
tate  for  $5.2  million  in  damages. 

The  suit  said  the  plaintiff  was  driving 
on  Louisiana  Highway  308  and  Rhoda 
G.  Andras  unlawfully  crossed  the  center 
line  to  deliver  papers  and  collided  with 
the  plaintiff’s  car,  killing  him. 

The  suit  asks  for  a  jury  trial. 


Lifvendahl  Wurier 


NEW  AD  DIRECTORS— Harold  R.  Lifvendahl. 
39,  has  been  named  advertising  director  of  the 
Chicago  Tribune  and  Chicago  Today,  succeeding 
Robert  M.  Hunt,  newly-elected  president  of  the 
Chicago  Tribune  Co.  Lifvendahl,  previously  re¬ 
tail  advertising  manager,  joined  the  Tribune  in 
1956  as  a  classified  ad  salesman.  Succeeding 
Lifvendahl  as  retail  ad  manager  is  Henry  K. 
Wurzer,  37,  formerly  sales  manager  in  the 
retail  advertising  department. 


Firm  formed  to  sell  ads 
in  suburban  newspapers 

Formation  of  a  new  company  to  rep¬ 
resent  suburban  newspapers  to  national 
advertisers  was  announced  today  by  Leon¬ 
ard  G.  Trostler. 

The  new  company  will  be  called  Subur¬ 
ban  Newspapers  Ssdes,  Inc.,  said  Trostler, 
who  has  resigned  as  director  of  national 
advertising  for  ComCorp,  publishers  of 
Cleveland’s  11  suburban  Sun  Newspapers. 
Trostler  held  the  post  for  3%  years. 

Trostler  said,  “The  high  acceptance  the 
Sun  Newspapers  have  received  from 
liquor  and  airline  clients  prompted  me  to 
e.xpand  my  sales  efforts  to  additional 
markets.’’ 

Suburban  Newspaper  Sales,  Inc.  will  be 
temporarily  based  at  2673  Rochester 
Road,  Shaker  Heights,  Ohio  44122. 


New  York  Addresses  of  Convention  Visitors 


Newspaper  Groups  and  Magazine  Sections 


CAPE  PUBLICATIONS.  INC.  Cocoa.  Fla. 
Barclay; 

Joseph  T.  Lyons  CeorKia  Bigirs 

Bob  Hudson 

COPLEY  NEWSPAPERS.  La  Jolla,  Calif. 

Mrs.  James  S.  Copley,  Waldorf  Towers 
Robert  Letts  Jones,  Waldorf  Towers 
Richard  G.  Capen,  Jr.,  Waldorf  Towers 
James  M.  Streit,  Waldorf  Towers 
James  S.  Wolf,  Jr.,  Waldorf  Astoria 


DONREV  MEDIA  GROUP.  Las  Vegas.  Nev. 
Donald  W.  Reynolds,  Sherry-Netherland 
Fred  W.  Smith,  Waldorf-Astoria 


FAMILY  WEEKLY.  641  Lexington  Ave.,  New  York. 
N.Y. 


Morton  Frank,  Plaza 
Waldorf-Astoria : 

Leonard  Davidow 

Robert  Christian 

641  Lexington  Ave.,  N.  Y.  City: 

Rosalyn  Abreveya 

Margaret  Alexander 

Caryl  Eller 

J.imes  Enright 


Lee  Ellis 
Robert  Marriott 

Joe  Frazer 
Marilyn  Hansen 
Patrick  Linskey 
Mordecai  Persky 


FIELD  ENTERPRISES,  INC..  Chicago.  Ill. 
Waldorf-Astoria : 

Marshall  Field  Leo  R.  Newcombe 

Charles  Fegert  Virgil  P.  Schroeder 

Alexander  Hehmeyer  Albert  von  Entress 

Robert  McAllister 


FREEDOM  NEWSPAPERS.  INC.,  Santa  Ana, 
Calif. 

Waldorf-Astoria : 

Mr.  &  Mrs.  Harry  Hoiles  (Colorado  Springs,  Colo.) 
Mr.  &  Mrs.  C.  H.  Hoiles  (Santa  Ana.  Calif.) 

Mr.  &  Mrs.  V.  L.  DeBolt  (Odessa.  Tex.) 

Mr.  &  Mrs.  Ralph  M.  Juillard  (Harlingen,  Tex.) 

Mr.  &  Mrs.  D.  R.  Segal  (Gastonia,  N.CI.) 

Mr.  E.  Roy  Smith  (Lima,  O.) 


GANNETT  CO..  INC.,  Rochester.  N.Y, 
Waldorf-Towers: 

Paul  Miller 
Allen  H.  Neuharth 
Eugene  C.  Dorsey 
Barclay : 

John  E.  Heselden 
Ronald  A.  White 


John  R.  Purcell 
Douglas  H.  McCorkindale 


J.  Warren  McClure 
John  C.  Quinn 


HARTE-HANKS  NEWSPAPERS,  INC..  San  An¬ 
tonio,  Tex. 

Waldorf-Astoria 

Mr.  &  Mrs.  Houston  H.  Harte,  III 
Mr.  &  Mrs.  Robert  G.  Marbut 
Mr  &  Mrs.  Allan  P.  Johnson,  III 


HORVITZ  NEWSPAPERS,  INC.,  Cleveland,  O. 
H.  R.  Horvitz.  Waldorf-Astoria 


KNIGHT  NEWSPAPERS,  INC.,  Miami.  Fla. 

John  S.  Knight,  Waldorf  Tower 

James  L.  Knight,  Park  Lane 

Lee  Hills.  Waldorf  Tower 

Alvah  H.  Chapman,  Jr.,  Waldorf-Astoria 

J.  Montgomery  Curtis.  Waldorf-Astoria 

John  McMullan,  Waldorf-Astoria 

Derick  Daniels,  Barclay 


LANDMARK  COMMUNICATIONS,  INC..  Norfolk, 
Va. 

M.  W.  Armistead,  III,  Waldorf-Astoria 

Frank  Batten,  St.  Regis 

Paul  S.  Huber,  Jr.,  St.  Regis 

John  H.  Colburn,  Barclay 

Deiek  Dunn-Rankin,  Waldorf-Astoria 

LINDSAY-SCHAUB  NEWSPAPERS.  INC.,  Deca¬ 
tur,  III. 

Edward  E.  Lindsay,  Waldorf-Astoria 
Byron  C  Vedder,  Waldorf-Astoria 

METROPOLITAN  SUNDAY  NEWSPAPERS,  INC., 
260  Madison  Ave.,  New  York,  N.Y. 

Waldorf-Astoria : 

Charles  T.  Kline  Harry  Detjen 

Fred  R.  McCoy  W  Howaixl 

Carl  F.  Schmidt  Jerry  Brown 

OGDEN  NEWSPAPERS.  INC.,  Wheeling.  W.  Va. 
Mr.  &  Mrs  John  R.  Williams.  Barclay 
Mr.  &  Mrs.  G.  Ogden  Nutting.  Barclay 

OTTAWAY  NEWSPAPERS.  INC.,  Campbell  Hall. 
N.Y. 

From  Campbell  Hall: 

Mr.  and  Mrs.  James  H.  Ottaway,  Sr..  Waldorf-As¬ 
toria 

Barbizon  Plaza: 

Jim  Ottaway,  Jr,  John  S.  Good  reds 

J.  Allan  Meath  Charles  A.  King 

P.  Philip  Blake  Thomas  E.  Purcell 

F'rom  Newspapers: 
ttarbizon  Plaza: 

George  D.  L.mier  (Sharon,  Pa.) 

Krlward  M.  Hvde  (Sharon.  Pa.) 

Robert  S.  Widmer  (Port  Jervis.  N.Y.) 

R.  John  Van  Kleeck  (Middletown.  N.Y.) 

Richard  A.  Mvers  (Danbury.  Conn.) 

Milton  D.  Mcl.ean  (Sunburv,  Pa.) 

Gerald  T.  Tache  (New  Bedford.  Mass.) 

Stephen  W  Pvder  (Medford.  Ore.) 

Donald  J.  ClilTord  (Oneonta,  N.Y.) 

PARADE  PUBI.ICATIONS.  INC..  7.13  Third  Ave., 
New  York.  N.Y. 

Waldorf-Astoria : 

Mr.  &  Mrs.  Arthur  H.  Motley 
Mr.  &  Mrs.  Warren  J.  Reynolds 
Mr.  *  Mrs.  Daniel  D.  Kinley 
Mr.  &  Mrs.  Walter  T.  Tenney 
Mr.  A  Mrs.  Milton  P.  Rasmussen 
Mr.  A  Mrs  IVilliam  J.  Gillerlain 
Mr.  A  Mrs.  Bradford  B.  Reynolds 
Mr.  A  Mrr.  Howard  E.  Seaver 

PENNSYI.VANIA  NEWSPAPER  PUBI.ISHERS’ 
ASSN..  2717  N.  Front  St..  Harrisburg.  Pa. 

Mr.  A  Mrs.  G.  Richard  Dew.  Barclay 

SCRIPPS-HOWARD  NEWSPAPERS,  Cincinnati,  O. 
Charles  E.  Scripps,  Waldorf-Astoria 
L.  A.  Leser,  Waldorf-Astoria 

SOUTHAM  PRE.SS  LIMITED.  Toronto.  Ont. 

Mr.  A  Mrs.  St.  Clair  Balfour  (Helen).  Sherry-Neth- 
erland 

TEXAS  DAILY  PRESS  LEAGUE.  INC..  960  Hart¬ 
ford  Bldg.,  Dallas,  Tex. 

Mr.  A  Mrs.  S.  W.  Papert,  Jr.,  Waldorf-Astoria 

THOMSON  NEWSPAPERS  INC.,  Canton,  O. 
Waldorf-Astoria : 

G.  Gordon  Strong  Don  P.  Hicks 
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Model  170  OCR 
proven  leader  w/orld-wide 


ALPHA 
low-cost  OCR  system 
has  broken  the 
price/performance  barrier 


in  operation 


During  ANPA 
Publishers  Convention, 
April  20-25 


BELMONT  PLAZA  HOTEL 
ROOM  845 


SCAN-DISC 
low-cost  storage 

and  retrieval  system  for  classified 
editorial  and  news  typesetting 


HUYLER  STREET,  TETERBORO,  N.  J.  07608  (201)  288-6000 


Roll  in  neip  sauings  with  a 
newspaper^width  compression 

lens  from  KaiREraK  "  specifically 
designed  to  cut  your  neiusprmt  costs. 


Plus 


•  Expose  on  narrower  film 

•  Print  on  a  narrower  plate 


•  Use  less  ink  and  chemicals 


•  Save  lost  advertising  revenue 

•  Eliminate  cutting  up  ads 

•  Save  on  postage 


Experience  these  savings  without  loss  of  quality,  hinderance  to  present  production,  or  reader  objection. 
Adaptable  to  most  process  cameras  with  results  yet  to  be  equalled  in  quality,  versatility,  range  of  appli¬ 
cation,  and  general  service. 

Further  information  available  upon  request. 


KameraK 


1160  Harbor  Avenue  •  P.O.  Box  2798 
Long  Beach,  California  90813 


1 


Arkansas  Democrat  sale 
to  W ehco  Media  approved 

Chancellor  John  T.  Jernigan  has  ap¬ 
proved  the  sale  of  the  Arkansas  Democrat 
to  Wehco  Media,  Inc.  Judicial  authority 
was  requested  because  the  will  of  the  late 
K.  A.  Engle  placed  restrictions  on  selling 
the  assets  of  the  estate.  Engle  was  pub¬ 
lisher  of  the  Democrat  for  42  years. 

Walter  E.  Hussman,  Jr.,  27,  son-in-law 
of  C.  E.  Palmer,  has  assumed  duties  as 
president  and  publisher  of  the  Democrat, 
moving  from  his  position  as  general  man¬ 
ager  and  vicepresident  of  the  Palmer 
Newspapers,  Camden,  Ark. 

Hussman  said  the  Palmer  group  ac¬ 
quired  assets  of  the  afternoon  Democrat. 
The  newspaper’s  stock  remains  in  the 
hands  of  heirs  of  the  late  K.  A.  Engle. 
Reported  price  of  the  acquisition  was 
$3.7  million,  but  Hussman  said  that  sum 
w’as  “speculation.” 

Hussman  said  the  new  ownership  did 
not  assume  any  of  the  existing  labor  con¬ 
tracts  with  compositors,  pressmen,  stereo¬ 
typers  and  mailers.  Negotiating  on  new 
contracts  will  begin  soon. 

The  Democrat,  which  is  a  letterpress 
operation,  has  daily  circulation  of  69,650 
and  91,924  Sunday.  Other  newspapers  in 
the  Palmer  group  are  offset. 

Hussman  announced  that  Gerald  Doty, 
48.  circulation  manager  of  the  Dallas 
(Tex.)  Times  Herald  since  1969  and  an 
employe  of  the  newspaper  for  35  years, 
will  join  as  circulation  director. 

• 

L.A.  School  Board 
votes  on  censorship 

The  problems  of  censorship  have  long 
hampered  student  newspapers  and  made 
them  fair  game  for  many  a  principal’s 
pen  veto. 

These  pressures  have  recently  been 
brought  up  in  Los  Angeles  schools.  The 
Los  Angeles  Journalism  Teachers  Assn. 
(LAJTA)  recently  made  a  plea  that  will 
go  before  the  Board  of  Education  April 
22,  for  more  freedom  in  a  formal  chal¬ 
lenge  to  the  long-standing  district  policy 
giving  principals  the  authority  to  censor 
when  necessary. 

The  board’s  legal  counsel,  Ron  .4pper- 
son,  has  urged  retention  of  the  principals’ 
censorship  powers.  He  says  that  since 
newspapers  are  part  of  the  school  curric¬ 
ulum,  they  are  subject  to  complete  con¬ 
trol  by  the  board  and  its  administrators. 

Leonard  Conway,  a  staff  member  of  the 
Commission  of  Inquiry  into  High  School 
Journalism,  sponsored  by  the  Robert  F. 
Kennedy  Foundation  in  Washington,  D.C., 
has  said,  “Los  Angeles  appears  to  be  the 
only  big-city  district  to  balk  at  conforming 
to  new'  court  interpretations  on  newspaper 
censorship.” 

• 

Bill  would  curb  ads 

Public  utilities  would  be  prohibited 
from  advertising  to  attract  more  custom¬ 
ers  during  energy  shortages  under  a  bill 
introduced  April  11  by  Representative 
William  F.  Walsh,  a  Republican  from 
New  York. 


Deaths 

Wells  (Ted)  Church,  72,  retired  CBS 
news  executive  and  former  reporter  for 
the  Cleveland  Press,  United  Press  Inter¬ 
national,  and  the  old  New  York  Herald- 
Tribune;  April  2. 

♦  ♦  ♦ 

Rocra  Ferger,  80,  former  publisher  of 
the  Cincinnati  Enquirer  for  26  years;  and 
assistant  publisher  of  the  Milwaukee 
(Wise.)  Sentinel  for  three  years,  business 
manager  of  the  Pittsburgh  Post-Gazette 
for  four  years ;  April  8. 

*  *  * 

Thomas  G.  Devaney,  86,  former  adver¬ 
tising  manager  of  the  Omaha  (Neb.) 
World-Herald;  March  23. 

*  «  * 

Bob  Allison,  57,  sports  editor  of  the 
Phoenix  (Ariz.)  Gazette;  April  5. 

*  *  * 

John  Jordi,  51,  editor  of  the  Johannes¬ 
burg  (South  Africa)  Star  and  a  former 
Washington  correspondent  for  the  Argpis 
group  of  newspapers  in  South  Africa; 
April  9. 

* 

Paul  Trescott,  76,  former  editorial 
w’riter  on  the  Philadelphia  Bulletin; 
April  9. 

4>  *  * 

David  Tefft,  57,  news  editor  of  the 
Ann  Arbor  (Mich.)  News;  April  6. 

*  *  * 

Grant  Stone,  77,  former  advertising  di¬ 
rector  for  the  Cleveland  Press;  April  11. 

*  *  « 

Oliver  A.  Quayle,  III,  52,  chairman  of 
the  board  of  Quayle,  Plesser  &  Co.,  na¬ 
tional  public  opinion  polling  and  market¬ 
ing  research  firm  in  New  York,  and  for¬ 
mer  associate  of  Elmo  Roper  and  Louis 
Harris.  The  company  is  an  affiliate  of  the 
Minneapolis  Star  and  Tribune  Co.;  April 
14. 

*  *  * 

Marilyn  Moore,  39,  former  member  of 

the  Evanston  North  Shore  (Ill.)  Ex¬ 

aminer  staff;  March  14. 

«  *  * 

Edward  F.  Dierker,  61,  vicepresident 
and  advertising  director  of  Dayton  (Ohio) 
Newspapers  Inc.,  publishers  of  the  Day- 
ton  Daily  News  and  the  Dayton  Journal 
Herald;  April  10. 

*  *  * 

Glenn  P.  Warnock,  58,  formerly  asso¬ 
ciated  with  Wilton  E.  Hall  Enterprises, 
Anderson,  S.C.,  in  charge  of  expansion 
and  trade  area  development;  April  5. 

*  *  * 

Glenn  L.  Brenneman,  58,  president  of 
the  Carrollton  Printing  Clo.  and  publisher 
of  the  Free  Press  (Ohio)  Standard; 
March  30. 

*  *  * 

Daniel  E.  P.  Ahearne,  Sr.,  (age  un¬ 
known),  former  staff  member  of  the  Hart¬ 
ford  (Conn.)  Courant;  March  27. 

m  *  * 

Arthur  Krock,  87,  for  60  years  a  re¬ 
porter,  Washington  bureau  chief  and  col¬ 
umnist  of  the  New  York  Times;  April  11. 

♦  *  • 

Paul  Schoenstein,  71,  long-time  man¬ 
aging  editor  of  the  New  York  Journal 
American;  April  14. 
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The  Family  Lines  are  part  of 
a  $2  billion  corporation  that 
covers  the  booming  territory 
of  the  South  and  Midwest 
with  a  16,600  mile  rail  system. 

Our  network  serves  13  of 
the  country's  fastest  growing 
states  with  a  population  of 
more  than  65  million 
Americans,  nearly  a  third  of 
the  nation's  total. 

We're  on  the  move,  and 
whenever  you'd  like  to  know 
what's  happening  that 
involves  our  railroads,  contact: 
Donald  T.  Martin,  Vice 
President,  Public  Relations, 
Seaboard  Coast  Line 
Industries,  500  Water  Street, 
Jacksonville,  Florida  32202. 
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Weekly  editor  By  Philly  Murtha 

TWO  BOOKS  DEPICT  COMMUNITY  JOURNAUSM 


What  makes  a  weekly  newspaper  influ¬ 
ential?  How  does  someone  interested  in 
owning  or  editing  a  community  newspaper 
go  about  it?  What  are  the  ideal  aims  of 
community  or  weekly  journalism?  What  is 
a  country  editor? 

Two  books  that  may  be  helpful  in  an¬ 
swering  these  philosophic  ponderings  in  a 
realistic  and  individual  way  are:  “Com¬ 
munity  Journalism:  A  Way  of  Life,”  a 
weekly  newspaper  handbook  by  Bruce  M. 
Kennedy,  a  Wyoming  country  editor- 
publisher,  and  “Country  Editor,”  the  story 
of  an  influential  Illinois  weekly  publisher- 
editor  by  Robert  G.  Hays,  an  Illinois  jour¬ 
nalist. 

Kennedy’s  book  recently  published  by 
the  Iowa  State  University  Press,  available 
in  hard-cover,  emphasizes  the  contribu¬ 
tions  a  newspaper  can  make  to  a  commu¬ 
nity.  The  author  is  the  editor  and  or 
publisher  of  four  Wyoming  weeklies: 
the  Greybull  Standard-Tribune;  Cody- 
Enterprise;  Gillette  News-Record  and  the 
Lander  Wyoming  State  Journal. 

Weekly  from  all  angles 

He  approaches  the  weekly  newspaper 
from  all  angles:  reporting,  editing,  pho¬ 
tography,  advertising,  the  backshop,  job 
printing,  and  business  management. 


Kennedy  also  gives  spritely  reflections  on 
a  weekly  editor’s  philosophy. 

He  says  about  weekly  editors:  “We’re 
all  things  at  once  in  weekly  publishing — 
printers,  yet  competent  ad  salesmen,  sen¬ 
sitive  photographers,  knowledgeable  re¬ 
porters,  successful  businessmen.” 

Incorporated  in  this  deflnition  are  the 
more  utilitarian  positions  of  “society  edi¬ 
tor,  mechanic,  subscription  taker,  chief  of 
the  complaint  desk,  as  w’ell  as  the  guy 
who  sweeps  out  the  front  office.” 

“Country-trained,”  is  the  name  of  the 
trade,  Kennedy  states.  He  believes  that 
wreekly  newspapering  has  “no  peer  for 
competitiveness”;  the  weekly  competes 
with  everything.  Kennedy  philosophizes 
that,  “small-town  newspapering  is  belong¬ 
ing.”  But  he  adds:  “I  revel  in  the  inde¬ 
pendence  too.  Though  I  remain  a  part  of 
the  community,  I  am  independent  within 
it.  It’s  my  paper,  they’re  my  thoughts.” 

The  weekly  editor-author  writes  with  a 
sense  of  humor.  He  is  also  perceptive  in 
detail.  He  defines  how’  a  weekly  should 
report  small-town  news,  the  news  of  pub¬ 
lic  officials,  rural  coverage,  historical 
news,  even  obituaries.  And  he  gives  exam¬ 
ples  from  his  own  newspaper  experience 
to  augment  his  views. 

Kennedy  tells  weekly  newspaper  editors 


to  search  for  those  overlooked  details,  get 
more  quotes,  find  eyewitnesses.  He  also 
says  that  weeklies  should  add  a  personal 
touch  to  their  reporting.  He  gives  a  whole 
section  of  tips  and  tricks  in  handling 
dates,  news  releases,  identification.  And 
he  gives  a  lucid  appendix  on  libel  thought 
process  with  explanations  of  defamation, 
privilege,  truth  for  the  country  editor. 

Another  chapter  considers  the  editorial. 
Kennedy  colorfully  defines:  “An  editorial 
is  sitting  up  half  the  night  trying  to  put 
your  thoughts  down  so  they  make  logical 
coherent  sense.”  And  he  talks  about 
column  writing,  re-printing  outside  edito¬ 
rials,  and  reader  response. 

“I  like  your  pictures,”  is  Kennedy’s 
comprehensive  chapter  visualizing  a  sys¬ 
tem  for  taking  go<^  photos.  He  gives  his 
own  techniques  with  illustrations  of  good 
and  poor  photographs,  and  he  details 
darkroom  procedures.  “Be  a  poet  with  the 
camera,”  is  one  metaphoric  conclusion  he 
draws. 

The  handbook  for  weekly  editors  also 
has  a  chapter  on  advertising  and  business 
relationships  with  merchants  in  small 
towns.  Kennedy  writes  about  how  to  com¬ 
pose  ad  copy,  layouts;  when  and  what  to 
advertise;  the  w’hat  and  how  of  co-ops, 
reruns,  discounts,  and  contracts.  He  also 
talks  to  the  country  editor  as  salesman. 

Kennedy  considers  the  weekly’s  com¬ 
petitors.  He  talks  about  weaknesses  in  the 
other  media  and  defends  the  country 
newspaper’s  position  against  a  second 
newspaper  in  the  same  area,  radio  sta- 
(Continued  on  page  92) 


IF  YOU  WANT  TO  KNOW  THE  DIFFERENCE 
BETWEEN  THE  SYSTEM  360/40  AND  THE 
SYSTEM  370/15S,  JUST  ASK  GRACE. 


She  knows.  She  knows  how  to  work  a  computer, 
how  to  feed  a  computer,  and  maybe  she  can  even 
tell  you  how  to  talk  to  a  computer!  Because  Grace 
Anne  Williams  is  a  junior  programmer  in  data  ^s- 
tems  and  programming  at  S&H.  Grace  joined  The 
Sperry  and  Hutchinson  Company  in  November, 
1972, after  graduatingfromthefirst  class  of  a  Com¬ 
puter  Training  Center  operated  in  New  York  by 
Opportunities  Industrialization  Centers  of  Amer¬ 
ica  (OIC). 

S&H  is  a  major  supporter  of  OIC,  and  helped 
sponsor  the  training  center.  Edward  A.  Hynes,  S&H 
urban  affairs  director,  says,  “S&H  needs  the  skills 
QIC’s  program  provides.  Our  company  has  hired  a 
number  of  OIC  trainees,  so  we’ve  seen  first-hand 
how  this  mutually-beneficial  program  works!" 

Supporting  OIC  is  just  one  effort  S&H  makes  to¬ 
ward  social  responsibility.  And  financial  support  of 
minority  programs  is  only  the  first  aspect  pf  S&H’s 
response.  Frederick  A.  Collins,  Jr.,  president  of 
S&H,  says:  “The  second  is  opportunity,  not  lip  serv¬ 
ice  to  the  word,  but  a  real  chance  for  minority  em¬ 
ployees  to  grow  in  a  company.  The  third  and  most 
important  is  involvement:  actual  participation  in 
programs  aimed  at  solving  the  problems  facing 
minority  Americans!’ 

Helping  to  solve  problems  facing  Americans— 
it’s  one  of  the  most  important  ways  The  Sperry 
and  Hutchinson  Company  grows.  Just  ask  Grace. 

S&H  MEANS  A  LOT  MORE  rn 
THAN  GREEN  STAMPS.  13 
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Oneofthelar^ 
newspapw  readership  studies 
feUewIng  ABC  standards 
vsasdoneby 

CMHon  Research  Services. 


Now  Drukker  Newspapers  know  exactly  who 
is  reading  their  newspapers. 

Our  WATS  Line  study  followed 
procedures  recommended  by  the  Audit 
Bureau  of  Circulations,  and  covered  the 
Paterson-Clifton-Passaic  SMSA,  in  addition  to 
areas  of  specific  interest  to  local  advertisers 
in  the  Herald-News  and  Daily  Advance. 

Along  with  finding  out  readers’  age, 
sex,  and  income,  we  also  turned  up  data  on 
automobile  ownership,  air  travel,  vacation 
travel,  credit  card  ownership,  pet  ownership, 
shopping  habits,  and  local  charge  accounts. 

It’s  all  valuable,  merchandisable 
information. 

For  details  on  how  Chilton  Research 
Services  can  help  you  with  your  research 
needs,  call  Bruce  Bortner.  (215)  687-8200. 

CRS:  fast,  thorough,  accurate.  That’s 
why  we’re  first.  Again  and  again. 


Chillim  Research  Semices 

Radnor,  Pa.  19089 
215-687-8200 


Hays  outlines  Seil’s  years  through  a 
study  of  the  newspaper  from  1919 
through  1968,  and  from  discussion  and 
interviews  with  his  family.  He  compre¬ 
hensively  looks  at  the  Illinois  town,  its 
history,  and  the  challenges  Sell  encoun¬ 
tered  through  the  Depression,  World  War 
II,  and  into  the  60’s. 

And  he  reports  objectively  about  the 
weekly  editor’s  shortcomings  as  a  profes¬ 
sional  journalist  in  his  favoritism  toward 
the  oil  industry. 

Seil  was  a  truly  human  editor.  He  was 
an  “able  chronicler  of  his  community’s 
history.  He  was  a  counselor  on  community 
affairs,  a  tireless  worker  for  his  town’s 
benefit,  a  protector  of  its  interests  and  a 
spokesman  for  its  people,’’  the  author 
relates. 


ideal  aims  of  community  journalism  is 
Robert  G.  Hays’  goal  in  “Country  Editor, 
Influence  of  a  Weekly  Newspaper,”  pub¬ 
lished  by  The  Interstate  Printers  &  Pub¬ 
lishers,  Inc.,  Danville,  Ill.,  available  for  $3 
in  paperback. 

The  book  is  biography.  The  subject  is 
the  late  Noland  B.  Seil,  w'ho  spent  most  of 
his  life  as  a  weekly-editor-publisher  of  the 
Grayville  (Ill.)  Mercury-Independent. 

Seil  may  not  be  as  well-known  as 
William  Allen  White,  late  editor  of  the 
Emporia  Gazette,  but  he  made  a  signifi¬ 
cant  contribution  to  weekly  newspaper 
journalism  in  America.  Under  his  direc¬ 
tion,  the  Mercury-Independent  became  an 
influential  voice  in  support  of  such  things 
as  Illinois’  Wabash  Valley  advancement, 
improved  schools  and  better  roads  and 
highways. 

According  to  Hays,  “Seil’s  newspaper 
was — and  still  is — an  important  source  of 
information  about  local  government  and 
community  events.  It  offered  a  balanced 
editorial  page  and  advanced  appearance 
and  typography.  It  was  a  consistent  civic 
booster,  always  promoting  Grayville  and 
the  surrounding  areas  as  a  good  place  to 
live  and  do  business.” 

Noland  Seil  was  known  in  a  few  jour¬ 
nalism  circles.  He  was  posthumously  hon¬ 
ored  as  a  “Master  Editor,”  by  the  South¬ 
ern  Illinois  University  Department  of 
Journalism.  And  his  newspaper  won  nu¬ 
merous  awards;  his  editorials  were 
reprinted  in  the  St.  Louis  Post-Dispatch 
and  the  Indianapolis  Netvs.  He  was  active 
in  the  Illinois  Press  .Association. 


Weekly  editor 


{Continued  from  page  90) 


tions,  advertising  throwaways.  He  admon¬ 
ishes:  “Don’t  knock  your  competitor!” 

A  chapter  on  printing,  techniques,  mak¬ 
ing  halftones,  setting  ads,  is  combined 
with  gudelines  and  charts.  Another  chap¬ 
ter  helpfully  defines  and  discusses  the 
commercial  printing  possibilities  for 
financial  operations.  This  includes  a  sec¬ 
tion  on  selling  and  producing  job  print¬ 
ing. 

And  of  course,  for  every  weekly  news¬ 
paper  editor:  a  knowledge  of  paper  and 
stocks  is  essential.  Kennedy  gives  size, 
substance,  cost  breakdowns  and  presents 
ideas  on  making  printing  more  profitable. 

Weekly  management 

Good  management  is  essential  to  the 
newspaper-businessman.  Kennedy  talks 
about  how'  to  be  a  “hustler  and  a  miser,” 
giving  sample  weekly  ledgers,  illustrating 
types  of  expenditures  for  weeklies  and  he 
tells  how  to  maintain  a  good  bookkeeping 
system. 

The  concluding  chapter  is  a  testimonial 
emphasizing  rewards  and  the  parent-pride 
in  developing  a  weekly  newspaper. 
Kennedy  finds  each  w’eek  a  new  event  in 
his  career.  He  ends  the  book  with  the 
glowing  sentence:  “And  next  week  there’s 
a  fresh  sheet  of  newsprint!” 

Weekly  editor's  own  story 

The  story  of  a  man  measuring  up  to  the 


More  than  a  biography 


The  book  is  more  than  a  biography  of  a 
small-town  publisher;  it  is  a  study  of  the 
qualities  of  an  active  individual  and  his 
newspaper. 

Hays  wrote  the  book  following  study  of 
community  editing  and  publishing  at 
Southern  Illinois  University.  He  felt  Seil 
embodied  all  those  traits  that  a  weekly 
editor  must  have  to  be  an  effective  voice  in 
his  community. 

Hays  himself  has  been  a  newspaper 
reporter,  public  relations  writer,  and 
magazine  editor.  His  articles  have  ap¬ 
peared  in  the  St.  Louis  Post-Dispatch, 
Chicago's  American,  and  the  Saturday 
Review. 


L.A.  Free  Press  sheds 
underground  image 


“Enclosed  is  our  first  annual  CCA 

Buyer’s  Guide”,  said  L.  Barron 

Mills,  publisher.  The  Randolph 

Guide,  Ashe- 

boro,  in  a  let- 

ter  to  George 

Peterson,  man- 

ager,  CCA’s 

Publication  Di- 

vision.  “We’re 

pleased  at  the 

19  “blue-chip” 

advertisers; 

90%  of  these 

advertisers  L.  BARRON  MILLS 

we’d  never 

have  sold  without  CCA.” 

“Our  $17,425  revenue  on  a  17 
week  promotion  was  substantially 
in  excess  of  our  revenue  prediction 
for  a  town  of  10,000  population ;  in 
a  30,000  market.  I  am  most  im¬ 
pressed  with  CCA’s  ability  to  sell 
two,  new  regional  food  products 
who  had  never  previously  used  our 
paper  nor  were  they  current  adver¬ 
tisers  in  the  local  daily.” 

“Early  indications  are  that  CCA 
will  greatly  increose  our  reader- 
ship.''  Mr.  Mills  concluded,  “We  are 
already  swamped  with  advertiser 
proof-of-purchase.  Club-ladies  and 
advertisers  are  already  profiting 
from  CCA.” 


By  Jim  Scott 

Bright,  fat  and  sassy  with  a  paid  100,- 
000  circulation,  the  Free  Press,  a  weekly 
Los  Angeles  tabloid,  also  has  a  two-way 
stretch:  you  can  have  it  with  or  without 
sex. 

If  the  classified  and  massage  parlor 
ads  offend  you,  then  this  pullout  supple- 
ment  can  be  omitted.  ^ 

Like  Playboy,  also  strong  on  the 
Free  Press  presents  excellent  articles  and 

The  Free  Press’s  advertising  rate  card 
probably  tells  the  newspaper’s  new  image 
story  the  best.  On  the  cover  printed  in  var- 
type  faces  are  the  words:  Entertain- 
ment,  repression,  busts,  corruption,  rape!, 
perversion,  politics,  espionage,  drugs.  '' 

Chris  Van  Ness,  the  new  editor,  will 
continue  to  write  his  column,  “Head,”  as 
well  as  features  and  review’s.  He  has  been 

with  the  paper  four  years,  moving  up  * 

from  managing  editor. 

Van  Ness  has  a  master’s  degree  in  com-  Chris  Van  Ness 

munications  from  the  University  of 

Southern  California.  After  a  brief  career  sex-rag  in  hopes  that  more  people  will 

as  an  actor,  playwright  and  director,  start  reading  it  for  the  editorial  content. 

Chris  entered  the  publishing  business  as  “If  you  want  summaries  and  basic  in¬ 
editor  of  various  pulp  magazines.  He  also  formation  about  what  is  happening  to 

contributed  at  the  same  time  to  entertain-  affect  your  life  and  lifestyle,”  explained 

ment  magazines.  Van  Ness,  “you  must  read  the  Los  Ange- 

The  Free  Press  has  now  launched  an  les  Times  or  turn  on  your  tv  or  radio, 
extensive  campaign,  involving  radio  spots,  “But,  if  you  want  to  know  more  about 
print  advertising  and  direct  mail,  to  the  things  in  this  world  that  directly  or 

change  its  image  from  that  of  a  radical  {Continued  on  page  94) 
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YEAR  I 


The  STAR 

A  Commitment 


News  for  newspaper  publishers: 

Star  Autoperf  C . . . 

a  counting  keyboard  you  can  count  on. 

The  Autoperf  C,  a  new  counting  keyboard  that  gives  you 
all  the  features  you’ve  always  wanted  to  increase  input  pro¬ 
ductivity.  It  was  created  specifically  to  provide  fast,  justified 
input  for  any  typesetting  requirement. 

Ideally  suited  to  work  with  the  Compstar  1 91 ,  the  Autoperf 
C  is  also  compatible  with  other  typesetters,  whether  photo 
or  hot  metal. 

And  it  goes  a  long  way  toward  eliminating  keyboard 
errors  and  wasteful  repetitive  keying  by  providing  55  recall¬ 
able  locations  of  up  to  812  characters  ...  all  “operator- 
programmable.”  Its  “mini”  formats  can  be  assigned  to  one 
or  more  jobs  where  a  few  keyboards  feed  one  typesetter  or 
where  many  keyboards  must  drive  a  variety  of  typesetters. 
Program  your  formats  or  other  repetitive  text  on  specific 
“command  keys”  and  then  change  them  job  by  job  as  your 
needs  change. 

The  Autoperf  C  operates  in  three  modes:  justified,  un¬ 
justified  and  —  at  the  flick  of  a  switch  —  in  a  general-pur¬ 
pose  mode  which  allows  precise  justification  for  input  to 
linecasting  machines. 


This  is  the  counting  perforator  you  must  have  for  all  those 
copy  requirements  that  cannot  be  handled  by  computer,  but 
demand  human  judgement  —  critical  line  justification, 
manual  hyphenation,  complex  tabulation,  and  display 
advertising. 

The  reader/punch  is  standard.  A  32-character  U/lc  dis¬ 
play  is  available  as  an  option  so  thp  operator  can  monitor 
keyboarding.  Also  available  are  2,000  additional  characters 
of  stored  format,  using  Star’s  ultra-efficient  chain  memory. 

With  the  Autoperf  C,  Star  is  maintaining  its  commitment: 
six  major  new  products  by  June ...  for  a  complete  family  of 
high-performance  modular  products  and  systems  to  meet 
individual  needs. 

SALES  AND  SERVICE  OFFICES:-EASTERN  OFFICE;  240  South  Main  Street, 
South  Hackensack,  New  Jersey  07606  (201)  489-0200  ■  MIDWESTERN  OFFICE: 
1127  South  Mannheim  Road.  Westchester,  Illinois  60153  (312)  345-1222  ■ 
SOUTHEASTERN  OFFICE:  1924  Piedmont  Circle,  N.E.,  Atlanta,  Georgia  30324 
(404)  873-3852  ■  WESTERN  OFFICE:  1206  South  Maple  Avenue,  Los  Angeles, 
California  90015  (213)  749-2118  ■  CANADIAN  OFFICE:  100  •  21st  Avenue. 
Lachine,  Quebec,  Canada  (514)  637-4641 

star  Graphic  Systems,  hie. 

50  years  of  progressive  product  development,  1924-1974. 


Raymond  Goode,  left,  circulation  manager  of 
the  Bangor  (Me.)  Daily  News,  and  Richard  J. 
Warren,  assistant  publisher,  look  over  their 
"special"  Emmy  from  neighboring  Waferrille 
(Me.)  Sentinel  vicepresident  and  general  man¬ 
ager,  Howard  Gray.  Gray  sent  the  award  for 
being  the  first  newspaper  to  raise  their  circula¬ 
tion  rate  to  20  cents.  To  date,  the  Daily  News 
has  only  lost  approximately  2  per  cent  of  its 
nearly  80,000  circulation.  Carriers  are  currently 
working  on  a  contest  that  indicates  a  rapid 
return  of  subscribers. 


LeAe  Free  Press 


(Continued  from  page  92) 


Swing  ad  group  formed  by  MS&C 


Cleve  Hermann,  sports  columnist,  long¬ 
time  Los  Angeles  sportcaster,  backed  up 
by  Walter  Zelman,  professor  of  political 
science  at  Long  Beach  State. 

Art  Laboe,  “On  the  Air”  columnist. 

Van  Ness’  staff  includes  Penelope 
Grenoble,  associate  editor,  who  will  secure 
her  Ph.  D.  in  communications  at  Rensse¬ 
laer  Polytechnic  Institute,  Troy,  N.Y.,  in 
June,  and  Tom  Thompson,  city  editor, 
former  anchorman  for  CBS  and  an  execu¬ 
tive  news  producer  with  ABC,  who  is 
teaching  communications  at  Columbia  Col¬ 
lege  in  Los  Angeles. 

The  general  manager  of  the  Free  Press 
is  Roger  Gentry,  a  former  Texas  publish¬ 
er. 

Ms.  Potters  formerly  was  a  publicist 
for  various  record  companies. 

For  the  last  two  and  one-half  years,  the 
paper  has  been  published  by  New  Way 
Enterprises,  and  it  is  printed  in  Long 
Beach. 

In  celebrating  its  10th  anniversary 
July  4,  the  Free  Press,  now  located  at 
6013  Hollyw’ood  Blvd.,  Hollywood  90028, 
will  be  moving  into  a  new  building.  An 
Anniversary  special  issue  is  planned,  as 
well  as  an  open  house  at  the  new’  location. 


Five  Indiana  daily  newspapers  have  es¬ 
tablished  a  new  sales  network.  Adver¬ 
tisers  will  be  offered  a  discount  w’hen  buy¬ 
ing  space  in  SWING  (South  West  Indiana 
New’spaper  Group). 

The  group  is  composed  of  the  Bedford 


Times-Mail,  the  Bloomington  Herald- 
Telephone,  the  Columbus  Republic,  the 
Franklin  Journal,  and  the  Terre  Haute 
Tribune-Star. 

Mathews,  Shannon  &  Cullen,  Inc.,  is  the 
representative  for  SWING. 


indirectly  affect  your  existence,  you  have 
to  read  the  Free  Press.  We  are  going  to 
become  a  paper  about  people.” 

Heightening  the  appeal  of  the  Free 
Press  are  three  national  columns  by  Jack 
Anderson,  Ralph  Nader  and  Nicholas  Von 
Hoffman;  all  controversial.  It  is  the  only 
Los  Angeles  publication  to  carry  Ander¬ 
son. 

The  Free  Press  also  gives  comprehen¬ 
sive  coverage  of  all  the  arts,  including 
music,  dance,  art,  books,  films  and  drama. 

Risa  Potters,  the  peppery  director  of 
public  relations,  says  the  Free  Press  runs 
the  most  complete  calendar  of  events  in 
Southern  California,  covering  a  10-day 
period,  rather  the  usual  seven-day  gap. 

Regular  contributers  to  the  Free  Press 
are: 

Jack  Margolis,  author,  lecturer,  humor¬ 
ist,  who  writes  exclusively  for  the  Free 
Press. 

Dick  Lochte,  regular  film  reviewer,  w’ith 
10-year  background  with  Playboy. 

Sandy  Yaras,  theater  critic,  a  noted 
playwright. 

Don  Ray,  classical  music  reviewer,  a 
well-know’n  conductor,  arranger  and  com¬ 
poser,  w’ho  writes  and  arranges  the  music 
for  tv’s  “Hawaii  5-0.” 

Charles  Bukowski,  columnist,  a  controv¬ 
ersial  poet. 

Ernest  Villanueva,  “Occult  Horizons” 
columnist,  a  Miami  psychic. 


IS  THE  LONELIEST  NUMBER 

BEING  DEDICATED  EXCLUSIVELY  TO  THE  AUTOMATION  REOUIREMENTS  OF  THE 
NEWSPAPER  AND  GRAPHIC  ARTS  INDUSTRIES  HAS  ITS  DRAWBACKS. 

WE  CANT  DIVIDE  OUR  TIME  BETWEEN  SIX  OR  EIGHT  MARKET  AREAS  OR  PRODUCT 
LINES. 

OUR  TECHNICAL  STAFF  CANT  ENGAGE  IN  DIVERSIFIED  ACTIVITIES -JUST  THE  DESIGN 
OF  THE  MOST  ADVANCED  PRODUCTION  SYSTEMS  AVAILABLE. 

WE  HAVE  JUST  ONE  SIMPLE  CORPORATE  OBJECTIVE:  PROVIDE  EACH  CUSTOMER  WITH 
THE  TOTAL  SYSTEMS  PACKAGE  BEST  SUITED  TO  HIS  SPECIFIC  NEEDS. 

WE  RE  TRYING  HARD  TO  LIVE  WITH  OUR  LONELINESS. 

TAL-STAR 

^  COMPUTER  SYSTEMS,  INC. 

Box  T1 000  Princeton  Junction,  N.J.  08550  (609)799-1111 
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II 


A  Nickel  Deposit 
on  Your  Newspaper? 


In  Oregon  a  law  requires  a  return  deposit  on 
all  beer  and  soft  drink  containers.  Its  purpose 
is  to  reduce  litter  and  solid  waste.  Several  other 
states  and  communities  have  been  considering 
similar  legislation. 

Reynolds  Aluminum,  among  others  ranging 
from  the  United  Steelworkers  of  America  to  the 
United  States  Chamber  of  Commerce,  has 
urged  recycling  and  resource  recovery  as  a 
positive  alternative  to  such  disruptive  legisla¬ 
tion. 

Why? 

A  return  to  a  total  system  of  refillable  bever¬ 
age  containers  would  mean  higher  costs  and 
less  convenience  for  the  consumer. 

It  would  mean  a  greater  gasoline  drain  with¬ 
out  a  reduction  in  highway  cleanup  costs. 

It  would  mean  the  loss  of  some  164,000  jobs 
nationally  and  a  negative  national  impact  on 
the  economy  of  $10  billion. 

And  all  this  with  only  a  limited  impact  on  the 
problems  the  law  is  designed  to  solve.  Eighty 
per  cent  of  litter  is  made  up  of  items  other 
than  beer  and  soft  drink  containers.  And  these 
containers  comprise  less  than  three  per  cent 
of  solid  waste. 

The  chairman  of  the  New  York  group  for  the 
Sierra  Club,  participating  in  a  radio  program  on 
the  beverage  container  issue  over  New  York 
radio  station  WHN  (March  24,  1974),  said: 

“.  . .  if  you  can  clean  up  one-fifth  of  the  litter 
by  this  law,  then  I  suppose  the  next  thing  to 
do  is  take  a  look  at  what  is  left— maybe  old 


newspapers,  I  don’t  know — and  pass  another 
law  which  would  clean  up  that  phase  of  litter. 
Perhaps  if  we  have  five  laws,  each  of  which 
accounted  for  one-fifth  of  the  litter,  we  would 
clean  up  all  of  the  litter.” 

Asked  about  jelly  jars  by  the  moderator  later 
in  the  program,  the  Sierra  Club  spokesman 
replied:  “Well,  the  Oregon  law  doesn’t  apply  to 
jelly  jars,  but  there  is  no  earthly  reason  why 
we  shouldn’t  have  a  jelly  jar  returnable  law.” 

So  there  you  have  it.  Deposits  on  beer  cans, 
soft  drink  bottles,  the  New  York  Times,  jelly 
jars  and  any  other  package  from  your  local 
grocer.  What’s  good  for  one  element  of  litter, 
the  Sierra  Club  reasons,  is  good  for  another. 
Milk  cartons.  Sardine  cans.  Cracker  boxes. 
Hamburger  wrappers. 

That’s  why  Reynolds  Aluminum  has  been 
saying  this  is  not  the  way  to  go.  Economically 
disruptive  deposit  legislation  must  give  way  to 
more  positive  solutions.  We  must  emphasize 
recycling,  which,  in  aluminum’s  case,  saves  95 
per  cent  of  the  energy  needed  to  make  the 
metal  initially.  And  resource  recovery  at  the 
municipal  level.  Firmer  enforcement  of  anti¬ 
littering  laws  with  practical  fines.  More  inten¬ 
sive  anti-litter  education,  particularly  in  our 
schools.  And  motivational  work  to  change  the 
habits  of  those  people  responsible  for  the  prob¬ 
lem  in  the  first  place. 

Let  us  tell  you  more  about  what 
we  have  in  mind  for  the  future. 
Write  Resource  Recovery,  Reynolds 
Metals  Company,  P.  0.  Box  27(X)3, 
Richmond,  Virginia  23261. 


And  on  Jelly  Jars,  Too? 


Composing  room  computer  directs 
reporter  to  old  news  stories 


The  Oakland  Press  of  Pontiac,  Mich., 
has  instituted  a  computerized  file  index 
system  designed  to  replace  its  news  clip 
library  while  improving  efficiency  in  use 
of  its  reference  material. 

“The  purpose  of  this  system  is  to  avoid 
the  continued  increase  in  the  quantity  of 
the  clippings  which  exists  in  the  present 
library  system,”  said  Bruce  H.  McIntyre, 
vicepresident  and  editor. 

With  the  computerized  system,  McIn¬ 
tyre  said,  “we  can  conserve  greatly  on 
personnel  time  and  storage  space.  As  a 
byproduct,  we  can  achieve  a  more  reliable 
and  more  convenient  index  for  the  editori¬ 
al  staff — and  even  for  historians  in  years 
to  come.” 

Eventually,  according  to  Glenn  Nelsey, 
pre-press  production  manager,  the  com¬ 
puterized  system  will  eliminate  almost  all 
need  for  clipping  the  newspaper.  Present 
clips  are  maintained  in  envelopes  in  filing 
cabinets.  A  picture  file  will  continue  to  be 
maintained. 

C.onipulcr  directs  search 

A  printout  produced  by  the  composing 
room  computer  directs  a  reporter  where  to 
look  for  a  news  item  contained  either  in 
back  issues  of  the  paper  maintained  in  the 
newsroom  or  on  microfilm. 

The  system  utilizes  the  Class  3  sort 
program  developed  by  Digital  Equipment 
Corporation  (DEC)  and  runs  on  DEC’s 
PDP-8  computer,  used  by  the  newspaper. 
The  file  is  put  into  a  disk  pack  dedicated 


for  the  purpose,  with  a  duplicate  disk  for 
backup.  The  software  was  developed  for 
classified  advertising  and  the  library  pro¬ 
gram  merely  taps  its  unused  capacity. 

The  index  may  be  put  into  the  computer 
through  the  newspaper’s  ECRM  Auto¬ 
reader  700  optical  character  recognition 
(OCR)  device  or  through  its  Hendrix  5200 
B  visual  display  terminal  (VDT). 

The  Autoreader  700  in  the  compos¬ 
ing  room  already  processes  all  local  news 
copy  and  classified  advertising  and  a  good 
portion  of  the  syndicated  material  which 
arrives  in  OCR-ready  form.  The  editorial 
department  has  its  own  VDT. 

Daily  mark  up 

Each  day,  a  member  of  the  editorial 
staff  marks  up  the  paper  with  a  red  pen, 
identifying  primarily  local  new’s. 

“Ordinarily,”  McIntyre  said,  “we  will 
not  index  non-local  items.  However,  it  is 
possible  to  index  state  or  national  materi¬ 
al  in  limited  cases.  We  avoided  this  in  the 
past  because  of  the  time  and  space  need¬ 
ed.” 

The  items  are  keyboarded  in  random 
order  under  their  news  classification,  with 
a  brief  description  of  the  item,  the  date  of 
the  paper  in  which  it  appeared,  and  page 
number.  Cross-file  listings  are  done  at  the 
same  time. 

For  example,  an  item  on  the  Oakland 
County  Commissioners  deciding  on  a  cut 
in  the  tax  rate  which  appeared  on  page 


one  of  Section  A  on  January  21  would  be 
listed  as: 

The  item  would  be  cross  listed  as  Tax 
Rate,  Oakland  County  cuts,  1-21,  A-1. 

“In  a  computerized  index  system,  McIn¬ 
tyre  said,  “unlike  the  old  clip  system,  it  is 
advisable  to  over-file,  both  in  original  list¬ 
ing  and  cross  listing.  The  work  in  an 
extra  listing  is  minor  compared  with  hav¬ 
ing  to  clip  the  story  several  times  and  file 
it  several  times.” 

When  the  daily  item  list  is  complete,  it 
is  entered  into  the  disk  file  by  means  of 
punched  paper  tape  created  by  the  OCR 
or  VDT.  The  Oakland  Press,  with  an  av¬ 
erage  48-page  paper,  has  been  averaging 
30-40  local  story  listings  a  day. 

Alphabetical  file 

“The  computer  sorts  all  items  alphabet¬ 
ically  and  chronologically,”  McIntyre  said. 
“All  items  on  the  Oakland  County  Com¬ 
missioners  would  appear  in  the  printout 
under  the  ‘O’  section,  and  all  items  listed 
under  that  category  would  appear  in 
chronological  order  under  the  heading.” 

The  printout  is  cumulative  from  week 
to  week  so  that  when  a  new  printout  is 
made  the  previous  printout  is  discarded. 
The  Oakland  Press  plans  to  make  a  final 
printout  at  the  end  of  each  calendar  year, 
clean  out  the  disk  and  begin  on  the  new 
year’s  file. 

“If  a  staff  member  needs  a  permanent 
copy  of  any  story  which  can  be  found  on 
microfilm  only,”  McIntyre  said,  “he  will 
obtain  it  through  the  printer.  There  is  the 
further  advantage,  if  we  desire,  of  being 
able  to  sell  copies  of  older  stories  to  the 
public  by  this  method.” 

Advantages  listed 

“The  computerized  system  provides  a 
far  more  reliable  index  method  than  that 
found  in  the  present  library,”  McIntyre 
said.  “It  overcomes  four  basic  problems  of 
clip  filing: 

“First,  having  to  look  through  a  drawer 
full  of  material  to  determine  whether  a 
particular  file  exists ; 

Second,  having  to  go  to  the  library — the 
index  can  be  kept  handy  to  the  work 
areas; 

“Third,  loss  of  clip  files,  which  under 
existing  circumstances  amounts  to  purg¬ 
ing  the  file  entirely.  There  is  no  way  to 
check  whether  it  really  exists  or  what  was 
in  it,  and  reconstruction  often  is  impos¬ 
sible: 

“Fourth,  not  being  able  to  correct  or 
update  files  adequately.  Under  the  new 
system,  if  a  staff  member  feels  an  item  is 
improperly  listed  or  missing,  it  is  possible 
to  modify  the  information  in  computer 
storage  prior  to  the  publication  of  the 
annual  index.” 

Any  item  in  the  file  may  be  changed  or 
eliminated  at  any  time,  even  after  it  is  in 
the  computer.  Additional  listings  may  be 
made  at  any  time  and  will  automatically 
appear  under  the  proper  heading  in 
chronological  order  on  the  computer  print¬ 
out. 

“Even  now  that  indexes  have  been 
printed  out  and  are  in  use,”  McIntyre 
recalled,  “we  are  involved  in  a  constant 
critique  of  the  marking  and  transcribing 
techniques  to  be  sure  we  are  developing  a 
thoroughly  useful  index.” 


RETRIEVAL  TECHNIQUES— Discussing  program  for  library  retrieval,  Glenn  Nelsey  (left)  pre¬ 
press  production  manager  tells  Bruce  McIntyre  (right)  editor,  of  the  Oakland  Press  about 

indexing  variations. 
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The  business  of  Lederle 
is  saving  lives. 

That’s  why 

we  made  it  a  big  business. 

If  we  weren’t  big,  many  of  the  drugs  yourdoctor  prescribes  every 
day  might  still  be  undeveloped. 

Because  it  takes  millions  — more  important,  a  willingness  to  risk 
millions— to  fight  disease.  Because  for  every  successful  drug  available 
today,  there  are  expensive  failures— drugs  that  looked  great  on  paper, 
but  never  got  out  of  the  laboratory. 

Today,  it’s  fashionable  to  attack  bigness.  When  it  exceeds  its 
bounds,  it  should  be  attacked.  But  when  it  results  in  life-saving 
antibiotics,  or  the  pioneering  of  an  oral  polio  vaccine  that  took  more 
than  15  years  and  $16,000,000— or  this  country’s  only  production  of  the 
important,  but  rarely  needed.  Rocky  Mountain  Spotted  Fever  vaccine— 
a  little  understanding  would  be  very  nice.  After  all,  we’re  only  human. 

To  learn  more  about  the  benefits  of  Lederle’s  bigness,  call  Paul 
Stessel,  (914)  735-5000. 

Call  collect.  We  think  you  ought  to  hear  both  sides. 


LEDERLE  LABORATORIES 


A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York  10965 


ANPA  Program 

(Continued  from  page  74) 


10:30  a.m. — Circulation — The  Good  News  and  the 
Bad  News 

Panelists :  Cyrus  H.  Favor,  General 
Manager,  ICMA 
James  L.  Dillon,  Richmond 
(Va.)  Times-Dispatch 
and  News  Leader 

11:15  a.m. — How  A  Total  Marketing  Concept  Can 
Work  For  Your  Newspaper 
J.  Warren  McClure,  Gannett  Company, 
Inc.,  Rochester,  New  York 

12 :00  noon — Adjourn 

—OVER  75,000  CIRCULATION 

Jade  Room 

Chairman :  W.  H,  Cowles  3rd,  Spokane 
(Wash.)  Spokesman- 
Review  and  Chronicle 
Vice  Chairman:  Richard  V.  Johnson, 
Houston  (Tex.) 
Chronicle 

9:30  a.m. — Introductory  Comment — W.  H.  Cowles 
3rd 

9 :40  a.m. — The  Space  Age  Newspaper 

Panelists :  Ronald  A.  White,  Gannett 
Newspapers,  Rochester, 
New  York 

Arthur  M,  Boudreau,  ANPA 
Research  Institute 

10 :30  a.m. — Managing  For  Profit 

Panelists:  Richard  E.  Rumsey, 
Rochester  (N.Y.) 
Democrat  &  Chronicle  and 
Times-Union 
N.  S.  (Buddy)  Hayden, 
Huntington  (W.  Va.) 
Herald-Dispatch  and 
Advertiser 


11:15  a.m. — Circulation — Problems  Bigger  Than 
Numbers 

Panelists :  A.  Robert  Ochler,  Cincinnati 
(Ohio)  Enquirer 
William  G.  Merritt, 

Washington  (D.C.)  Star- 
News 


Cyrus  H.  Favor,  General 
Manager,  ICMA 

12 :00  noon — Adjourn 


AFTERNOON  SESSION  Empire  Room 

Presiding :  Davis  Taylor,  ANPA  Chairman 
2 :30  p.m. — “A  Presentation  of  the  Skylab  IV 
Mission" 

Speakers :  Skylab  IV  Astronauts 
Gerald  P.  Carr 
Edward  G.  Gibson 
William  R.  Pogue 
— Question  and  Answer  Session 


THURSDAY,  APRIL  25,  1974 
GENERAL  SESSION 

Empire  Room 

Presiding :  Davis  Taylor,  ANPA  Chairman 
9 :30  a.m.— ANNUAL  MEETING  OF  MEMBERS 
— Report  of  Treasurer 

Len  H.  Small,  Kankakee  (Ill.)  Journal 
— Report  on  Membership 

Joe  D.  Smith  Jr.,  Alexandria  (La.) 

Daily  Town  Talk 
— Memorial  Necrology 

Robert  J.  Danzig,  Albany  (N.Y.)  Times 
Union  and  Knickerbocker  News 
— Amendment  of  By-Laws — 

Recommendations  of  the  ANPA 
Board  of  Directors 
M.  W.  Armistead  III,  Landmark 
Communications,  Inc.,  Secretary, 
ANPA 

— Report  of  the  Nominating  Committee 
Barnard  L.  Colby,  New  London 
(Conn.)  Day 

— Election  of  Officers  and  Directors 
10 :00  a.m. — Report  of  Task  Force  on  Broadcast  and 
CATV  Ownership 
Harold  W.  Anderson,  Omaha  (Neb.) 

World-Herald,  Chairman 
Aloysius  B.  McCabe,  ANPA 
Communications  Counsel 
10  ;30  a.m. — ANPA  Foundation  Program 

“Keeping  Us  Free” — A  Visual  Report 
11 :15  a.m. — “America’s  Energy  Outlook  and  The 
Press” 

William  E.  Simon,  Administrator, 
Federal  Energy  Office 
ADJOURN 


ASNE 

(Continued  from  page  11) 


blows  to  the  concept  of  press  freedom  in 
this  country,”  and  that  “facing  the  con¬ 
stant  hostility  of  this  particular  adminis¬ 
tration,  improvement  in  the  press  position 
of  FOI  matters  seems  a  matter  of  some 
steps  forward  but  many  steps  back.” 

The  energy  crisis  was  the  subject  of 
an  address  by  William  E.  Simon,  who 
was  named  Secretary  of  the  Treasury 
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April  17.  He  said  that  in  many  ways  the 
Arab  embargo  was  “a  blessing  in  dis¬ 
guise”  because  without  it,  “it  is  unlikely 
that  we  would  have  been  able  to  mobilize 
the  American  people’s  commitment  to 
energy  conservation.”  Unless  the  people 
continue  that  commitment,  he  said,  “we 
will  definitely  face  the  prospect  of  spot 
shortages,  to  say  nothing  of  gas  lines.” 

W.  T.  Slick,  Jr.,  senior  vicepresident 
of  Exxon  USA,  said  that  a  Federal  Oil 
and  Gas  Corporation,  which  would  be  es¬ 
tablished  by  the  proposed  Consumer  En¬ 
ergy  Act  of  1974,  could  destroy  competi¬ 


tion  in  the  oil  and  gas  industry.  Price 
controls,  he  said  were  not  the  solution  to 
the  problem  and  could  be  destructive  to 
private  enterprise. 

Speaking  on  a  “What  Happened  to 
Black  Power”  panel.  Congressman  Andrew 
Young  of  Georgia,  said  that  Black  power 
was  turning  from  violence  to  politics  and 
predicted  that  the  number  of  blacks  in 
Congress  would  be  substantially  increased 
in  the  coming  elections.  A  new  political 
leadership  which  he  said  was  a  “coalition 
of  the  forces  of  good  will”  would  have  to 
be  reckoned  with  in  future  elections. 
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We're  taking  the  maps  off  1980 
withoiir 1973 Aiini^  Report. 


Annual  Report  1973 


In  the  year  1973  we  instituted  Project 
80— our  new  plan  to  more  than  double 
our  present  volume  over  the  balance  of 
this  decade. 

This  win  be  accomplished  by  expand¬ 
ing  present  businesses  and  introduc¬ 
ing  new  products  and  services. 

Attainment  of  our  Project  80  goals 
would,  just  as  importantly,  make  possible 
steady  and  increasing  employment.  (Our 
employees  have  increased  to  438,000 
from  428,(X)0  at  the  end  of  1972.) 

In  1973  our  company  prepared  for  the 
future  with  a  record  $852  million 
investment  in  new  plants  and  facilities 
worldvade,  as  well  as  with  research, 
development  and  engineering 
programs  which  reached  $400  million, 
a  portion  funded  by  customers. 

In  addition,  we  entered  1974  with  a 
record  manufacturing  backlog  of  $4. 1 
billion,  equal  to  seven  months  of 
manufacturing  sales. 

More  importantly,  1973  was  the 
14th  consecutive  year  in  which  we 
reached  record  levels  in  sales,  income, 
and  earnings  per  share  before  extra¬ 
ordinary  items. 

Our  worldwide  sales  and  revenues 
were  $10.2  billion— a  19  percent 
increase  over  the  restated  1972  figure 


of  $8.6  billion.  This  does  not  include 
insurance  premiums  earned  and  finance 
income  of  $2.6  billion,  an  increase  of  16 
percent  over  1972. 

Consobdated  income,  before 
extraordinary  items,  was  a  record  $521 

milbon,  a  gam  of  9  percent  over  1972 
mcome,  before  extraordmary  items,  of 
$477  milbon. 

This  was  equal  to  $4. 17  per  common 
and  common  equivalent  share,  an 
mcrease  of  10  percent  over  1972  per 
share  earnings  of  $3.79,  before 
extraordmary  gams  of  $6.5  milbon  and 
$6.7  milbon  in  1973  and  1972 
respectively. 

On  balance,  1973  was  a  year  m  which 
there  were  record  accompbshments  and 
actions  m  virtually  aU  our  business  areas 
which  give  us  a  head  start  toward  our 
dual  Project  80  goals;  business  grovrth 
and  greater  service  to  people 
throughout  the  world. 

For  a  copy  of  our  1973  Annual 
Report,  which  also  outlines  our  Project 
80,  wnte  to:  Director  of  Investor 
Relations,  International  Telephone  and 
Telegraph  Corporation,  320  Park 
Avenue,  New  York,  N.Y.  10022. 

The  best  ideas  aie  the 
ideas  that  hdp  people. 
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THE  REGISTER  AND  TRIBUNE  SYNDICATE  INC 


Women  invited 
to  Banshees 
for  first  time 

By  Carla  Marie  Rupp 

The  Banshees  is  now  as  old  as  Jack 
Benny,  one  of  its  more  popular  per¬ 
formers  in  the  last  39  years.  J.  F.  D’An¬ 
gelo,  president  of  King  Features  Syndi¬ 
cate,  hosts  a  Broadway  revue-type  show 
during  the  American  Newspaper  Publish¬ 
ers  Association  convention  at  12:15  p.m. 
April  23,  in  the  Grand  Ballroom  of  the 
W  aldorf- Astoria. 

Approximately  2100  men  attend  the  big 
show.  Surprise  this  year  will  be  the  tradi¬ 
tion-breaking  invitation  to  several  women 
editors  and  publishers. 

Those  who  have  accepted  invitations  in¬ 
clude  Katharine  Graham,  Washington 
Post  publisher,  Dorothy  Schiff,  publisher. 
New  York  Post,  Helene  Foellinger,  Ft. 
Wayne  News-Sentinel,  Lucy  B.  Crosbie, 
publisher,  Willimantic  (Conn.)  Chronicle, 
Helen  G.  Brown,  Cosmopolitan  magazine, 
Agnes  Vance  Weld,  publisher.  New  Britian 
(Conn.)  Herald,  Mrs.  Judy  Brown,  editor, 
New  Britian  Herald,  Carl  L.  Estes,  Long¬ 
view  (Tex.)  News-Journal,  and  Joan 
Dames,  editor  of  Everyday  magazine  in 
the  St.  Louis  Post-Disjmtch. 

j  '  *s  ' 


Carol  Channing,  star  of 
1974. 


This  year,  Carol  Channing,  playing  at 
the  Palace  Theatre  in  “Lorelei,”  will  per¬ 
form  “Keeping  Cool  with  Coolidge”  and 
“Men.”  And  a  couple  of  funny  English¬ 
men,  Cook  and  Moore,  will  do  a  routine 
from  the  production  of  “Good  Evening.” 
Then  the  Hillside  Singers  will  do  “I’d 
Like  to  Teach  the  World  to  Sing.”  Master 
of  ceremonies  will  again  be  Bob  Consi- 
dine.  The  “Silver  Lady”  statuette  will  go 
to  Jimmy  Durante. 

But  oh,  the  nostalgia  of  Banshees-past 
.  .  .  There  was  Marilyn  Monroe,  Milton 
Berle,  Bob  Hope,  who  was  always  a  hit, 
along  with  Jack  Benny.  .\nd  remember 
the  year  the  Rockettes  came? 

Where  were  you  when  the  late  Joseph 
V.  Connolly,  president  of  King  Features 
Syndicate,  formed  the  Banshees?  That 
would  have  been  November  19,  1935.  The 
original  committee  was  boxer  Gene  Tun- 
ney,  Lowell  Thomas,  Tom  Powers,  Eddie 
Rickenbacker,  John  Kennedy  and  Consi- 
dine. 

Nearly  four  decades,  the  audiences  have 
included  as  guests,  foreign  royalty,  U.S. 
presidents,  cabinet  members,  senators, 
generals,  dukes  and  duchesses. 

Laughter  has  come  from  the  wits  of 
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1948 — Bob  Considine  talks  with  guest  Babe 
Ruth  In  Ruth's  last  public  appearance  before  he 
died  August  16  of  that  year,  saluting  "Fifty 
Years  of  the  Comics. 


E&P  thanks  Joe  Willicombe  of  King  Features, 
who  provided  a  sampling  of  the  many  nostalgia 
pictures  hanging  in  his  office. 


1949 — These  legs  belong  to  the  famous  Rock¬ 
ettes  of  Radio  City  Music  Hall.  Waldorf  stage 
had  to  be  enlarged. 


.Alan  King,  Joey  Bishop,  Sid  Caesar,  Imo- 
gene  Coca,  Jackie  Gleason,  Art  Carney 
Carl  Reiner,  Carol  Burnett,  Lucille  Ball, 
Joe  E.  Lewis,  Andy  Griffith,  Dick  Van 
Dyke,  Phil  Silvers,  Emmett  Kelly,  Steve 
.Allen,  Mae  West  and  Peter  Lind  Hayes. 

Singing  and  dancing  stars  have  in¬ 
cluded,  among  others,  Ray  Bolger,  Perry 
Como,  Mary  Martin,  Ethel  Merman,  .An¬ 
gela  Lansbury,  Peter  Gennaro,  Robert 
Goulet,  Carol  Lawrence,  Frank  Sinatra, 
Judy  Garland,  Liza  Minnelli,  Joey 
Heatherton,  Elaine  Stritch,  .Arthur 
Godfrey,  Nanette  Fabray  and  Celeste 
Holme. 

Entire  casts  and  choruses  of  many 
Broadway  shows  have  turned  up  at  the 
Banshees,  including  hits  like  “Sound  of 
Music,”  “My  Fair  Lady,”  “South  Pacific,” 
“West  Side  Story,”  “Damn  Yankees,” 
“Marne,”  “Music  Man,”  “Pajama  Game” 
and  “Bye,  Bye  Birdie.” 

Memories  are  pleasant.  In  producer  Joe 
Willicombe’s  promotion  office  are  about  a 
hundred  nostalgia  photos  gracing  his 
walls.  He  has  enjoyed  being  a  producer 
and  has  a  lot  of  anecdotes  of  amusing 
incidents  which  happened  at  different 
ones. 

Last  year,  there  were  clowns,  a  show¬ 
stopping  number  “They  Go  Wild,  Simply 
Wild,  Over  Me,”  from  “Irene”  by  George 
S.  Irving,  and  even  Debbie  Reynolds  in 
“.An  Irish  Girl,”  and  Billy  Baxter,  fresh 
from  telling  jokes  on  the  “Dean  Martin” 
show. 

{Continued  on  page  102) 

20,  1974 


What  does  Jack  Anderson 
have  in  common  with 
John  Lofton, 

Virginia  Payette, 
Women’s  News  Service, 
Henry  Taylor, 
Barbara  Gibbons, 

Gus  Tyler, 

Susie  MacDougal, 
NANA  News  Service, 
Jean  Adams, 

TV  Time  Previews, 
Martin  Nolan, 

Dan  Lewis, 

Jack  Strauss, 

Theodor  Schuchat, 
Marian  Christy, 
William  S.  White, 

Dr.  F.J.L.  Blasingame, 
Barbara  Lewis, 

Norton  Mockridge, 

Mary  McGrath, 

Sidney  Margolius, 

Don  MacLean, 

London  Express  Service, 
Harry  Golden, 

M.  Stanton  Evans, 
Marquis  Childs, 
Margaret  Dana, 

James  Bacon, 

Spotlite  Service, 

Bill  Vaughan, 

Lou  Schneider, 

Ernest  Cuneo, 

Frank  Van  der  Linden, 
and 

Don  Campbell? 

The  common  denominator: 
ALL  are  available  by 
6-level  tts  signal  on 
the  24-hour  NANA  wire. 

Any  one  of  these  columns 
or  services  can  be  fed 
directly  into  your  computer, 
reperforated  on  paper  tape, 
or  printed  out  on  a  monitor. 

For  further  information, 
write  or  phone  collect  to 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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Banshees 

{Continued  from  page  101) 


Then  in  1972,  the  scene  was  “Grease.” 
Entire  cast  sang  “We  Go  Together,”  in  a 
musical  spoof  of  the  rockin’  cool  1950’s. 
Cast  also  did  “Freddy,  My  Love.”  You 
also  would  have  seen  Alexis  Smith, 
backed  by  a  male  chorus,  in  “The  Story  of 
Lucy  and  Jessie,”  from  “Follies,”  Harold 
Prince’s  long  running  hit  at  the  Winter 
Garden  Theatre  in  New  York.  And  Jonelle 
Allen  and  Clifton  Davis  sang  “Night  Let¬ 
ter”  from  “Two  Gentlemen  of  Verona.” 

In  1971,  it  was  “No,  No,  Nanette,”  star¬ 
ring  Jack  Gilford  in  “Tea  for  Two”  and  a 
monologue.  And  the  “Company”  show 
sang  “You  Could  Drive  a  Person  Crazy.” 
And  remember  the  North  Door  Singers? 

Then  in  1970,  it  was  “Promises,  Prom¬ 
ises,”  the  David  Merrick  hit,  and  talk  show 
host  David  Frost,  and  songs  from  “Ap¬ 
plause.”  In  1969  you  would  have  seen 
“Mr.  Schnoz”  himself  Jimmy  Durante  and 
his  Durante  Dolls,  the  ensemble  from 
“Jacques  Brel  Is  Alive  and  Well  and  Liv¬ 
ing  in  Paris,”  an  off-broadway  musical, 
and  Anita  Gillette,  who  was  starring  in 
“Cabaret,”  lead  the  Kit  Kat  Club  chorus 
in  “Don’t  Tell  Mama”  and  “The  Telephone 
Song.” 

The  1968  show  featured  “Man  of  La 
Mancha”  stars  and  songs,  plus,  among 
others.  Jack  Benny  and  his  violin  and 
comedy. 

The  25th  anniversary  show  in  1960  was 
a  big  one,  with  Mary  Martin,  Ethel  Mer¬ 
man  and  Joey  Bishop.  Arthur  “Bugs” 
Baer,  acted,  as  he  had  many  times,  as 
chief  Banshee  and  master  of  ceremonies, 
with  Meyer  Davis  and  his  famed  Society 


1955 — Marilyn  Monroe  meets  Milton  Berle  and  J.  Edgar  Hoover. 


1959 — Met  opera  star  Mar¬ 
guerite  Piazza  in  niteclub 
act. 

1961 — Jimmy  Durante,  with  hat,  clowns  with  “Bugs"  Baer;  Wynne 
Miller  watches. 


Orchestra. 


That  first  Banshee  only  cost  $1.50  per 


seat.  Now  price  is  up  to  $8.  But  w'here 
else  could  you  have  taken  all  those  stars 
to  lunch  and  only  picked  up  your  own 
check,  “Bugs”  Baer  has  often  wondered. 
Or  where  else  could  you  have  eaten  with 
General  MacArthur,  Henry  Cabot  Lodge, 
Herbert  Hoover,  the  Duke  of  Windsor,  J. 
Edgar  Hoover,  Harry  Truman,  Babe  Ruth 
or  Jack  Dempsey? 


I960 — Ethel  Merman  ("Gypsy"),  Mary  Martin 
("Sound  of  Music")  look  at  Banshees'  25th 
anniversary  programs. 


1956 — General  Douglas  MacArthur,  Henry 
Cabot  Lodge  honored  guests. 


1966 — Bob  Hope  gets  "Sil¬ 
ver  Lady" 
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Columbia  Journalism  Review 
is  sued  by  Richard  Scudder 


By  Darrell  Leo 

Richard  B.  Scudder,  chairman  of  the 
board  of  directors  for  the  Garden  State 
Paper  Company  and  former  publisher  of 
the  now  defunct  Evening  News  in 
Newark,  N.J.,  has  filed  a  three-count  libel 
suit  against  the  Colmnhia  Journalism  Re¬ 
view. 

The  civil  action — filed  with  the  Superior 
Court  of  New  Jersey  in  Newark  on  Janu¬ 
ary  31,  1974 — stemmed  from  an  article 
written  by  Richard  Reeves  titled, 
“Newark’s  Fallen  Giant:  Euthanasia  or 
Murder?”  which  was  published  in  the  Re¬ 
view’s  November/December  1972  issue. 

Named  in  the  complaint  as  defendants 
are  Reeves,  now  a  contributing  editor  for 
New  York  magazine  and  former  News 
reporter;  Douglas  Eldrige,  a  public  in¬ 
formation  officer  for  Newark  Mayor  Ken¬ 
neth  Gibson  and  former  News  unit  chair¬ 
man  of  the  Newspaper  Guild;  Alfred 
Balk,  editor  of  Atlas  World  Press  Review 
and  former  Review  editor;  Elie  Abel,  Re¬ 
view  editorial  chairman  and  dean  of  the 
Columbia  Graduate  School  of  Journalism, 
and  Columbia  University. 

No  amount  given 

The  complaint  charges  the  defendants 
with  publishing  the  article  and  subsequent 
letters  and  replies  to  rebuttals  which 
Scudder  claims  libelously  injured  his 
“good  name  and  fame.”  It  also  asks  in  all 
three  counts  for  a  judgment  of  damages 
against  the  defendants,  although  no  figure 
is  specifically  mentioned  in  any  of  the 
three  counts,  (•\ccording  to  New  Jersey 
laws,  libel  suits  do  not  and  should  not 
specify  amounts  for  damages,  but  instead 
leaves  it  for  a  jury  and/or  judge  to  de¬ 
cide.) 

•According  to  the  suit,  Reeves  is  charged 
with  two  counts  of  libel,  Eldridge  with 
one,  and  the  remainder  with  three. 

Scudder  claims  that  Reeves’  article— a 
seven-page  analysis  of  the  events  leading 
to  the  demise  of  the  News  on  .August  31, 
1972 — “imputes  to  plaintiff  (Scudder)  in 
his  capacities  both  as  newspaper  publisher 
and  as  paper  executive  incompetence, 
dishonesty  and  corruption.”  During  the 
time  Scudder  was  publisher  of  the  News, 
he  was  also  involved  with  the  Garden 
State  Paper  Co.,  a  News  subsidiary  which 
developed  a  process  to  recycle  used  news¬ 
print.  Both  companies  were  acquired  by 
Media  General  Inc.,  which  shut  down  the 
News  after  a  lengthy  strike.  Scudder  re¬ 
mained  as  chairman  of  Garden  State  Pa¬ 
per  Co. 

The  complaint  further  charges  that  the 
article  was  false  in  its  reference  to  Scud¬ 
der,  that  the  author  knew  such  refer¬ 
ences  were  false,  that  the  article  was 
written,  printed,  published  and  dissemi¬ 
nated  with  “reckless  disregard  by  the  au¬ 
thor  and  the  publishers  as  to  its  truth  or 
falsity.” 

The  .second  count  deals  specifically  with 
a  rebuttal  written  by  Scudder  and  printed 
in  the  Review’s  March/April  1973  issue,  as 
well  as  a  reply  from  Reeves  contained  in 
the  same  issue.  .According  to  Scudder, 


publishing  Reeves’  reply  which  followed 
immediately  after  Scudder’s  letter,  actual¬ 
ly  constitutes  “republication  of  the  defam¬ 
atory  matter  of  the  original.” 

‘Based  on  malice’ 

Importantly,  the  former  News  publisher 
claims  the  defendants  published  such  ma¬ 
terial,  disregarding  whether  it  was  true 
or  false,  and  accuses  that  publication  of 
Reeves’  reply  was,  in  fact,  “based  on  mal¬ 
ice.” 

The  third  count  deals  specifically  with 
another  letter  printed  in  the  Review  and 
written  by  Douglas  Eldridge.  According  to 
the  complaint,  publication  of  his  letter 
repeated  the  allegedly  libelous  statements 
Reeves’  had  made  and  “specifically  im¬ 
putes  to  plaintiff  an  improper  and  illegal 
relationship  with  public  officials.” 

In  the  Eldridge  count,  Scudder  again 
claims  that  its  content  was  false,  was 
known  by  the  author  and  publishers  to  be 
false,  or  in  any  event  “was  written  and 
published  with  reckless  disregard  whether 
or  not  the  same  was  true  and  is  the 
product  of  actual  malice.” 

.Although  the  complaint  was  filed  in 
January,  legal  representatives  for  both 
sides  agreed  that  it  would  be  months  be¬ 
fore  the  case  reached  a  court  hearing,  if 
indeed  it  is  settled  in  court.  One  reason 
for  the  delay  is  that  two  defendants 
R  ;eves  and  Balk  had  not  yet  been  served 
with  court  summonses. 

Reply  extension 

Another  delay  is  an  extension  of  time 
for  the  defendants  to  file  a  reply  to  the 
charges.  The  Superior  Court  has  extended 
that  date,  u.sually  20-35  days  after  serving 
of  a  summons,  to  May  15. 

.According  to  William  Rowe  of  Lafferty, 
Rowe,  McMahon  &  McKeon  which  rep¬ 
resents  Scudder  in  the  case,  “It  will  take 
many  months  before  the  case  reaches 
courts.  Mainly  because  of  a  great  deal  of 
preliminary  work  that  must  be  done.” 

Scudder,  Rowe  indicated,  may  be  going 
after  punitive  rather  than  compensatory 
damages  in  this  case.  “There’s  lots  of 
room  for  exemplary  (punitive)  damages 
that  could  go  very  high  indeed,”  he  said. 
Punitive  damages  are  awarded  above  and 
beyond  the  ordinary  retribution  in  a  civil 
action  and  can  run  into  the  millions  of 
dollars,  if  deemed  necessary. 

.Although  Rowe  would  not  dismiss  an 
out-of-court  settlement,  he  said,  “We  tried 
to  give  them  (the  defendants)  an  oppor¬ 
tunity  to  bow  out  politely  .  .  .  But  they 
just  disregarded  us.”  He  spoke  specifically 
about  Scudder’s  letter  of  reply  cited  in  the 
complaint. 

Too  early 

Burtis  Horner  of  Stryker,  Tams  and 
Dill  law  firm,  which  represents  Columbia, 
.Abel  and  Eldridge,  said  it  was  still  too 
early  to  comment  on  the  case.  In  explain¬ 
ing  New  Jersey  libel  laws  and  legal  prac¬ 
tice,  he  said,  “The  normal  practice  is  to 


paint  a  picture  with  a  fairly  broad  brush. 
A  complaint  is  not  always  drawn  with  the 
precision  that  a  contract  is  drawn.” 

He  added  that,  “There  is  a  possibility  of 
heavy  damages  in  the  case  .  .  .  But  that, 
of  course,  depends  on  whether  they  can 
prove  all  counts.  Whether  they  can  prove 
malice.  Or  if  we  can  prove  truth  and 
privilege.” 

Under  previous  libel  trials,  punitive 
awards  have  been  given  in  New  Jersey 
for  as  little  as  six  cents,  said  Horner. 
“That  type  of  verdict  is  not  unique,”  he 
said.  “Damages  can  range  from  six  cents 
to  you  name  it.” 

Mason  Harding,  counsel  for  Columbia 
University  in  New  YorTt,  said,  when  asked 
to  analyze  the  case,  that  settlement  if  the 
Review  loses  “could  be  a  lot  of  money.” 

MisniunagenienI  ? 

The  article — which  along  with  letters 
and  replies  written  by  Eldridge  and 
Reeves  have  been  introduced  as  evidence — 
accused  Scudder  and  his  family  of 
mismanaging  the  News’  operation. 

In  evaluating  the  operation.  Reeves 
wrote,  “In  reality,  the  News  was  neither 
rich  nor  smart  and  had  precious  little 
sophistication.  The  owners,  the  Scudder 
family,  had  been  running  it  like  a  grocery 
store  since  1883.” 

In  another  portion  of  the  story,  the 
author  mentioned  a  memo  given  him  by  a 
former  news  editor  about  “ridiculous 
overruns,  providing  tons  of  returns  for 
Dick’s  (Scudder)  paper  mill  ...” 

In  reply  to  such  accusations,  Scudder 
wrote  a  13-page  letter  which  was  printed 
in  the  back  of  the  Review.  At  that  point, 
Scudder  said,  “Without  bothering  to  veri¬ 
fy  his  facts,  Richard  Reeves  has  written 
and  the  Columbia  Journalism  Review  has 
published  a  host  of  untruths,  distortions 
and  misrepresentations  about  me,  the 
Newark  News,  and  the  newspaper’s  staff. 
Some  of  them  are  so  silly  that  a  moment’s 
thought  would  have  confirmed  their  ab¬ 
surdity.  But  some  are  serious  in  that  they 
attack  my  integrity  and  that  of  my  paper 
and  its  staff.” 

The  letter  went  on  to  dispute  major 
contentions  Reeves  mentioned  in  his  arti¬ 
cle.  However,  Reeves  replied  that  “There 
is  nothing  in  Mr.  Scudder’s  thirteen-page 
letter  that  would  lead  me  to  change  those 
conclusions  ...” 

Eldridge  letter 

.A  follow-up  letter  written  by  Eldridge, 
while  in  some  parts  sympathetic  to  Scud¬ 
der,  defended  other  points  raised  by 
Reeves.  This  was  published  in  the  May/ 
June  1973  issue  of  the  Review. 

According  to  New  Jersey  Statutes  of 
Limitation,  the  suit  against  the  defen¬ 
dants  was  filed  just  under  the  one-year 
deadline  imposed  on  libel  cases. 

If  Scudder  is  successful  in  proving 
libel,  Columbia  University  will  be  covered 
by  a  libel  insurance.  Whether  this  insur¬ 
ance  would  cover  all  the  claim  or  just 
part  of  it,  or  whether  it  could  be  extended 
to  all  the  defendants,  could  not  be  readily 
determined. 

Meanwhile,  Scudder  could  not  be  con¬ 
tacted  for  comment  on  the  case.  According 
to  his  office,  he  is  traveling  outside  the 
country  and  would  not  return  this  week. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANTIQUES 


CHILDREN'S  INTEREST 


Antiques  in  America 

“Ant  i(|ii(s  in  America  is 
v\ritten  l)v  llarrv  Bake  r,  a 
new s|)a|)erman  who  ijrew 
ii|)  in  the  furniture  desiiiti 
Itusiness,  is  himself  a  collec  ¬ 
tor  and  antic|ues  expert.  It 
is  spec  ific ,  illustrated,  jtrac  - 
tic  al  llis  column  is  rc  sjtc  c  t- 
c'd  hy  professionals  hut 
|)rofital)le  to  amateurs  and 
is  writte  n  with  real  \’ankee' 
humor  and  literar\  econ¬ 
omy.  I  he-  VVashini'ton  l^)st 
and  the  Baltimore  .Sun  are- 
two  of  the-  suhsc  rihe-rs.  lor 
sam|)le-s  and  |)riee-s  write- 
Ihe-  Broviclenee-  Jourtial. 
Room  416.  I’rov  ide-ne  e-,  R  1 
()2')(»2. 


AUTOMOTIVE 


REALM  OF  THE  C30IN— A  <»in  col¬ 
umn  of  proven  reader  appeat  in  major 
newspai>ers.  Written  by  a  Washington 
based  coin  columnist  reporting  the 
NEWS  of  hobby  not  the  history.  Con¬ 
tact  Dan  Cryor,  11700  Ambleside  Dr., 
Potomac,  Md.,  20854. 


EDUCATION 


"YOU,  YOUR  CHILD  AND  SCHOOL.” 
Spotlight  on  education.  What  parents 
should  know.  Distributed  by  UTI  and 
CNS  over  10  years.  Now  offered  direct¬ 
ly.  Reader  questions  answered.  Contact 
David  Nydick,  22  Lesley  Dr..  Syosset, 
N.Y.  11791  or  (516)  681-4161. 


GARDENING 


PHOTO-POWERED,  600  WORDS 
WEEKLY.  Reader  impact  guaranteed ! 
Walter  Masson,  Box  66.  Needham, 
Mass.  02192. 


HIDDEN  TREASURES 


I  TREASURE  HUNT.  Weekly  column 
!  slanted  to  backpackers,  coin  shexeters 
j  with  their  metal  detectors,  armchair 
adventurers  interested  in  lost  mines, 
buried  treasure,  sunken  ^lleons  ancl 
overlexeked  bonanzas  in  attics.  Clues  ofl 
I  where  to  l<x>k  and  news  of  the  luckyl 
j  ones.  Samples.  Don  A.  Stewart,  P.  0.1 
Box  6630,  Tropics  Station,  Glenelale,l 
California  91205.  I 


HUMOR 


(XIUNTLESS  FRUSTRATED  CAR  own-1 
ers  urgently  seek  automotive  answers 
regarding  their  car  problems.  The 
writer  desires  a  syndicated  column, 
magazine  or  in-house  publication  to 
write  on  a  specific  subject,  or  question 
and  answers,  bi-monthly  or  monthly. 
Qualifications:  Full  member  Society  of 
Automotive  Engineers,  listed  SAE  autoi 
consultant,  over  25  years  major  fleet  ex¬ 
perience.  Box  600,  Editor  &  Publisher. 


BOOK  REVIEWS 


BOOKVIEWS 

Your  readers  are  book  readers.  Hard 
cover  and  paperbacks.  Give  them  the 
latest  news,  weekly  or  monthly  at  the 
lowest  cost.  For  samples  write  Box  157, 
Maplewood,  N.J.  07040. 


ANNOUNCEMENTS 


AD  AGENCY  WANTED 


STANLETY  BEHRENS,  national  school 
magazine  publisher,  “TODAY  IN  ED¬ 
UCATION”,  seeks  full  services  advertis¬ 
ing  agency.  (213)474-6525.  1896  West- 
wo<xi  Blvd.,  Los  Angeles.  Calif.  90025, 
or  contact  at  Waldorf  Astoria  ANPA 
Convention. 


BOOKS/MAGAZINES 

PEOPLE  AND  TAXES— Ralph  Nader 
tax  reform  periodical.  For  sample: 
Dept.  NA,  Box  14198,  Washington,  D.C. 
20044. 

^BUS/ZVESS^PPOim/NmES 

CANADIAN  WEEKLY 
West  Oiast  controlled  tab  weekly.  5 
years  old,  will  gross  3250,000  in  1974. 
Breakeven  about  3200.  Good  flyer 
business.  This  is  a  unique  market  situa¬ 
tion  with  big  immediate  potential.  Con¬ 
sider  equity,  all  equity  or  loan  as 
method  of  obtaining  working  capital. 
Please  state  credentials.  Box  566,  Edi¬ 
tor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


TODAY  AT  THE  WORLD— 5  columns! 
a  week  of  iconoclastic  topical  gags  andT 
comment  by  modern  Will  Rogers  .  .  . 
a  very  quotable  readers’  favorite.  Sam¬ 
ples.  Jeffrey  Barron,  Box  571,  Editor  & 
Publisher. 

COMMETNTARY  on  current  topics  in 
song-parody  form.  Samples.  Parodix 
Syndicate,  Box  2240,  Chicago,  III.  60690. 


TRICKY  DICTION 

HOBBLE  THAT  BOBBLE.  Weekly  how- 
to  in  diction,  pronunciation,  syntax. 
Humorous  twists  and  rhymes  to  pre¬ 
vent  boo-boos  in  ^glish.  Samples,  T. 
H.  Hartman,  14692  Danberry  Circle, 
Tustin,  Calif.  92680.  Ph:  (714)  838- 
2405. 


SYNDICATED  FEATURES 


I  BE  YOUR  OWN  syndicate  boss  I  Fea- 
your  feature  in  features 
BUSINESS/ FIN ANCE  AVAILABLE  and  watch  your  syndicate 

- - - - - - — — .  sales  soar !  Last  year  a  fellow  writing 

a  TV  column  placed  an  ad  in  FEA- 
”HOW  TO  BE  MORE  SUCCESSFUL!”  TURES  AVAILABLE,  left  it  running 
Popular  column  by  Dr.  Whitt  Schultz,  a  few  months,  and  received  more  than 
noted  career  counselor,  writer,  lecturer, I  300  replies!  That,  of  course,  doesn’t 
successful  businessman.  FRia:  SAM-  happen  in  all  cases,  but  when  it  does. 
PLES,  HOWCO,  Kenilworth,  Ill.  60043.^  that’s  what  we  call  being  well  readl 


NEWSPAPER  BROKERS 

ROBBHIT  N.  BOLI’THO  ’ 

Newspaper  sales,  appraisals,  consulting.  : 
Krehbiel  -  Bolitho  Newspai)er  Service, 
P.O.  Box  7133,  Shawnee  Mission,  Kans.  i 
66207.  Office  (913)  236-5280;  Res:  (913)  ] 

381-6815. 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 

6614  Rutgers  Street 
Houston,  ’Texas  77005 
Ph  (713)  664-9414 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co.,  Inc..  P.O.  Dr. 
<2428.  Panama  City.  Fla.  32401. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPBHtS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 

JOSEPH  A.  SNYDER  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  l>er- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189, 'Blount  Pleasant,  Mich.  48858 

BILL  MA’TTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news- 
paiters  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 

time;  (813)  73^8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCTATES  | 

’’the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT  i 
5464  Government  Blvd.  i 

Mobile,  Ala.  (205)  666-0893 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STA’TE  weekly,  320.000 
down,  offset,  isolated  but  near  term 
growth  appears  very  substantial,  owner 
ill,  hurry.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr,,  Anaheim, 
Calif.  92806. 

MONTHLY  TAB— Covers  5000  “Mobile 
Home  Owners”  who  want  it  “weekly”. 
Ideal  man/wife.  315,000.  MOBILE 
HOME  MESSENGER.  35588  Cornell 
Dr.,  Yucaipa.  Calif.  92399.  Ph:  (714) 
797-6850. 

SOUTHERN  NEW  ENGLAND.  2nd 
class  controlled  offset  tab,  monthly. 
Average  54  pages  plus;  circulation  7000 
plus :  cold  comp  and  camera,  fine 
growth,  gross  380,000.  Net  to  gross 
could  be  40%.  Asking  $130,000.  Box 
1996,  Editor  &  Publisher. 

PROFITABLE,  isolated  Western  daily, 
irrigated  ranching.  340,000  down,  3225,- 
000  includes  building.  Financially  quali¬ 
fied  buyers  only,  J.  A.  Snyder,  News¬ 
paper  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  92806. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothilis  Rd.,  Golden,  Colo.  80401 
(303)  279-6345 

AREA  5  SHOPPEE-NEWSPAPER.  Bi¬ 
weekly,  8000  distribution.  Grossing  near 
350.000.  Good  return.  Well  equip|)ed  to 
camera  ready.  322,900.  One-third  down, 
balance  financed  to  responsible  parties. 
Box  554,  Editor  &  Publisher. 

TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
50,000.  340,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun¬ 
ity  for  top  suburban  publisher.  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr..  Anaheim.  Calif.  92806. 

EAS'TERN  MONTANA  county  exclusive 
weekly.  Clean,  high  profit,  336,750 
gross,  offset,  terms.  John  N.  Jepson, 
Broker,  (4()6)  266-4223,  Townsend. 

Mont.  59644. 

EXCLUSIVE  COUNTY  DAILY  and 
weekly.  Zone  8,  circulation  3630,  gross 
3216M,  price  3225M,  29%  down.  Build¬ 
ing  350M.  Dean  Sellers,  Broker,  808  N. 
Miller,  Mesa.  Ariz.  85203. 


SOUTHERN  CALIFORNIA  weekly, 
serving  rapidly  growing  area  of  23,000, 
only  310,000  down,  but  buyer  should 
have  funds  for  very  rapid  growth.  J.  A. 
Snyder.  Newspaper  Broker,  2234  E. 
Romneya  Dr.,  Anaheim,  Calif.  92806. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS: 

E&P  Classifieds! 

This  ad  (4  lines  long  when  it 
originally  appeared),  ran  1  time, 
brought  37  prospective  buyers, 
and  came  to  a  total  cost  of 
$8.50.  Think  of  the  profit! 

AREA  6  SMALL  DAILY— Ab¬ 
sentee  owner,  offset,  ideal  man/ 
wife  or  news/ ad  team.  Low 
down  payment,  terms  if  qual¬ 
ified.  Box  XXX,  Editor  A  Pub¬ 
lisher. 

Editor  6  PsbIItJiar  ClessMeds: 
At  effective  la  tka  newspaper 
eemnianity  at  your  newspaper's 
elassMeds  are  In  year  community. 


EDITOR  &  PUBLISHER  for  April  20,  1974 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


OTHER  CLASSIFICATIONS 


Ifoyable  wifk  order! 

f  Remiff  once  should  accompany  copy 

4-wtcks 

unless  credit 

has  been  established  1 . 

S-wttkl 

4-wc(kt  . 

>..$1.70  per  line,  per  issue 

2-w(tks 

3-w(tks . . 

...$1.80  per  line,  per  issue 

1-WHk 

2-wttks  . 

...$1.90  per  line,  per  issue 

1-witk  . 

...$2.00  per  line. 

Count  5  average  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50(  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

ClossHlod  Contract  Ratos  Availablo  On  Request 
WEEKLr  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave..  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


m  Authorized  bv 


=  Classification 


g  □  Assign  a  box  number  and  mail  my  replies  daily  S 

I  To  Run: _ Weeks _ _ __Till  Forbidden  I 

I  ■ 

I  Please  indicate  ex^  classification  in  which  ad  is  to  appear.  | 

I  ,  I 

S  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.  Y.  10022  | 

iniiiiiiiiiiiiHHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiih^ 

EDITOR  8C  PUBLISHER  for  April  20,  1974 


EXPERIENCED  EDITOR,  39,  wants 
to  buy  working  partnership  in  estab¬ 
lished  weekly  or  small  daily.  Up  to 
$2,5,000  down.  Box  511,  Editor  ft 
Publisher, 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  larice  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  mevlia  brokers.  James  E. 
Hickey,  Jr.,  P.O.  Box  12195.  North- 
side  Station,  Atlanta,  Ga.  30305. 

INDIVIDUAL  will  buy  weekly  in 
Texas,  Ixtuisiana.  Must  earn  minimum 
income  of  $.30,000.  Send  details.  Box 
602,  Eklitor  ft  Publisher, 

SALESMAN  with  strong  provluetion 
haekKi'ound  seeks  a  weekly  or  monthly. 
Zone  2,  prefer  Lons  Islanil  or  New 
York  City.  Must  be  profitable  enouKh  to 
provide  monthly  note  and  reasonable 
draw.  Min  imum  cash  flown.  What  have 
you?  Box  613,  Editor  &  Publisher. 

'yVnucATioNs^^ 

ONLY  NEWS  TRADE  PUBLICATION 
serving  complete  industry.  .50  years 
young.  Asking  $.50,000,  negotiable, 
proper  person  or  company  more  import¬ 
ant  than  selling  price.  Box  598,  Editor 
&  Publisher. 


MACHINERY  &  SUPPLIES 

AUCTION 

By  order  of  United  States  District 
Court  Division  of  Diversa-Graphics 
Inc.  Chapter  XI  Proceedings.  Case 
No.  73B-I006. 
formerly 

GREGG  MOORE 

PRINTING 

PLANT 

410  No.  Milwaukee  Ave. 

CHICAGO.  ILLINOIS 

starting  10  A.M.,  THURSDAY 

MAY  2 

PRESSROOM:  6  Miehles;  Harris  4- 
color  &  1-color. 

BINDERY:  Cutters,  Gatherers,  Fold¬ 
ers,  Stitchers. 

Contact  PrintinfE  Dept. /Camera  ft 
Plate  Equipt. 

Offset  Papers:  40,000  lbs.,  16#  to 

100#. 

COLD  TYPE  DEPT.:  Photon  Type¬ 
setting  Equipment  w/magnetic 
tape  drives;  Beckman  Computer¬ 
ized  Color  Analyzer  w/teletype- 
writer. 

Cheshire  ft  Phillipsburg  Mailing 
Equipment. 

Ink  Mill;  Ink  Mixer;  2,500#  Assort¬ 
ed  Inks. 

Misc.  Shop  Equipt.;  300  Sections 
HD  Pallet  Racks. 

Large  Quantities  of  Office  Furniture 
ft  Equipt. 

Plant  Phone:  (312)  421-4181. 

For  Illustrated  Brochure  Contact: 

DAVID  WEISZ  CO. 

Auctioneers 

Los  Angeles:  (213)  6S5-4300 

930  S.  Robertson  Blvd.,  90035 
No.  Palm  Beach,  Fla.:  (305)  848-2533 

721  U.S.  Hwy.  One.  33408 
San  Francisco;  (415)  392-5050 

135  Post  St.,  94108 


MACHINERY  &  SUPPLIES 
COLD  TYPE  SUPPLIES 


BORDER  TAPES 

NEW 

LOW  -  LOW  PRICES 
ALSO 

KODAK  SUPPLIES 


Orders 

Solid 

Solid 

Printed 

Over 

Matte 

Clots 

$500 

32e 

S4e 

444 

$100 

44d 

464 

664 

Under  $100 

440 

494 

694 

Opaque  white 

69^  per  roll 

Corners 

89e 

Pre-paid  shipping — send 

for  catalog 

Call  (219)  282-1912 
McCann  ft  Marsh  Co.,  Inc. 

P.  O.  Box  1121 
South  Bend,  Ind. 

"Over  1,000  newspapers  are  using 
our  border  tapes”. 


COMPOSING  ROOM 


COMPITGRAPHIC  MACHINES 
Pfconditioned  at  the  Compiigraphic  fac¬ 
tory.  Installed,  guaranteed,  immediate 
delivery.  All  machines  complete  with 
complimentary  type  strips,  width  plugs 
and  all  standard  equipment. 

Model  4961  Twin  Lens 
Mrxlel  2961  High  Speerl 
Mmlel  2961  Twin  Lens 
Morlel  7200  Headliner 
(both  high  and  low  range) 

For  further  information  contact 
INLAND  NEWSPAPER 
MACHINERY  CORP., 

10.5th  and  Santa  Fe  Dr.,  P.O.  Box  5487, 
I.«nexa,  Kansas  66215.  (913)  492-9050. 
THE  EXCLUSIVE  OUTLET  FOR 
ALL  COMPUGRAPHIC 
RECONDITIONED  MACHINES. 

LINOFILM  EQUIPMENT 
COL  28’s 

2  PHOTON  UNITS,  high  speed  and 
function  analyzer,  4  years  old  .  .  .  each 
$7000,  grids  include.  Available  May 
1974.  Freedom  Newspapers  Inc.,  625  N. 
Grand,  Santa  Ana.  Calif.  92701. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd.  Mt.  Laurel,  N.  J.  08057. 
(609)  235-7614. 

LINOFILM  EQUIPMENT 
2  Photo  Units,  high  speed 

and  function  analyzer  ....each  $7950 
2  Photo  Units  . each  4500 

4  Keyboards  with  Linomix  .  .each  2750 
Save  on  package  deal  with  grids 
MISCELLANEOUS  EQUIPMENT 

5  Monarchs,  4-molds.  Star  equipped 
Linotypes.  Model  31,  #72778  and  73430. 
Many  other  late  machines. 

COLOR  KING,  2  units  with  counter¬ 
stacker,  electric  hoist  . $28, .500 

E,  H.  Richey  Co,,  1417  Georgia  St. 
Los  Angeles,  Calif.  90015 
(213)  748-5964 

4  PHOTON  .513’s  forward  reading  ma¬ 
chines  for  sale  individually  or  as  a 
package  or  will  sell  parts  from  any 
one.  Can  he  seen  in  operation.  South- 
town  Economist.  .5959  S.  Harlem  Ave., 
Chicago,  III.  60638,  or  call  Charlie 
Jones.  (312)  .586-8800,  ext.  261. 

LINOFILM  SYSTEM  COMPLETE 
2  Photo  Units  (1  high  speed)  serial  180 
and  256.  3  Keyboards  with  Linomix 
serial  278-279-489. 

I  18  Width  cards  and  18  grids  for  each 
unit. 

I  Spare  parts — All  in  good  working  con- 
:  dition. 

I  Everything  goes  as  a  package — was  re¬ 
place  with  a  Harris  2200  system. 

{  $20,000  for  package. 

Contact:  Bili  Fisher 

Phone  (616)  926-0022 
I  Or  write :  Bill  Fisher 

I  P.O.  Box  478 

^  Benton  Harbor,  Mich.  49022 

E6P  Classifieds — 

As  effeefive  In 
fho  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  communifyl 
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MACHINERY  &  SUPPLIES 


WANTED  TO  BVY 


PHOTON  660 — Good  condition,  prefer¬ 
ably  with  aome  spares.  Send  price, 
specs,  lens  arrangement,  etc.  to  Box 
626,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 


FREELANCE  ASSIGNMENTS 


LOOKING  FOR  TOP  FREELANCE 
HELPT  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGEI 
For  FREE  copy,  write  FRETELANCER'S 
NEWSLETTER,  Dept.  31,  37  W.  BTth 
St..  NYC  10019. 


LOGO  DESIGN 


LOGOS  DESIGNED — Get  new,  revised 
or  up-dated  logo.  Camera-ready.  Ap¬ 
proval  sketches  supplied.  Durr,  P.O. 
Box  366,  Winnsboro,  La.  71296. 


Help 

Wanted  ••• 


ACADEMIC 


TEACHING  POSITIONS  in  advertising, 
news-editorial  and  research  at  major 
university.  Salary  and  rank  to  be  deter¬ 
mined  by  qualifications.  Media  and 
teaching  experience  and  PhD  required. 
Send  full  resume  and  list  of  references. 
Equal  Opportunity  Employer.  Write 
George  C.  Brown.  Chairman  of  Faculty 
Appointments  Committee,  School  of 
Journalism,  Southern  Illinois  Univer¬ 
sity,  Carbondale,  Illinois  62901. 


ADMINISTRATIVE 


MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


FOR  SALE:  PHOTON  713-10,  Ex¬ 
panded  Memory  with  3  drums,  9  film 
strips,  many  spare  parts.  PDP-8  systems 
tape  available.  Machine  presently  in  op¬ 
eration,  available  in  approximately  SO 
days.  Asking  $8,260.  Call  (616)  872-6660. 


^d^Z^WAXER 


I  FOR 

I  SPELQY  PHOTOCOMPOSITION 


^  *  illds  ** 

Smoothly  woioi  proofs,  nowipnnt,  ovor- 
loys  L  film.  No  wovy  ri^ot,  dry  oroos, 
WOK  ooro  ot  tdgos  or  woi  bloodthrough. 
Cloon  printing.  Procticol.  Convoniont. 

Calibrated  dial  coating  control  Accurate  call 
brated  thermostat 


Mic/u*ie  Gf,  9/ic. 


ioilon  PMt  load 
ClINTON,  CONN.  06413 
Tolophent:  12011  669.6000 


HAMMOND  THIN  TYPE  GLIDER. 
Model  TG  36,  also  Carlson  Model  60, 
automatic  plate  finisher,  will  all  com- 
ix>nents.  STA-HI  mat  former,  serial 
#623896.  All  equipment  in  operating 
condition.  Plus  assorted  column  widths 
plastic  composition  furniture  for  shell 
castings.  Call  or  write  The  Morning 
Press,  111  W.  Main  St.,  Bloomsburg, 
Pa.  17816,  (717)  784-2121. 


MAILROOM 


COMPLETE  MAIL  SYSTEJM 
Addressograph  #1950  VV  with  strip 
lister,  Graphotype  #6481,  60-drawer 
storage  shelves.  Two  Wing  mailers, 
2%"  width,  recently  overhauled.  All 
equipment  under  service  contract  and 
in  regular  use.  Call  Mike  de  Sherbinin, 
(413)256-8331,  Amherst  Record,  Am¬ 
herst,  Mass.  01002. 


2  SHERIDAN  INSERTING  MA¬ 
CHINES,  Model  48-P,  in  grood  condition.  : 
Contact  C.  Dann,  Philadelphia  News-  ! 
papers.  (215)  663-1600,  ext.  246,  for  ' 
particulars.  | 


PRESSES  &  MACHINERY 


MACHINERY  &  SUPPLIES 


MISCELLANEOUS 


A  SMALL  WEB  OFFSET  PUBLISHER 
is  ceasing  publication  in  Maine.  The 
business  has  been  sold  and  it  is  desired 
to  liquidate  the  equipment.  A  partial 
listing  follows ; 

One  three-unit  Cottrell  Vanguard  V-16 
web  offset  press,  rewind  device  and  a 
complete  supply  of  parts  and  press  sup¬ 
plies.  The  press  has  been  factory  main¬ 
tained  since  new  and  has  had  very  little 
running  time.  (A  newsprint  contract 
for  160  tons  per  year  may  at  the  dis¬ 
cretion  of  the  owners  and  the  paper 
company  be  assigned  with  the  press). 
A  complete  cold-type  composing  room, 
light  tables,  Varityper,  Friden  Typro, 
recorder,  recorder,  reproducer,  IBM 
comi>oser,  fonts  etc.,  also  sufficient  hot- 
type  equipment  to  compose  and  set 
news,  including  No.  6607  Intertype,  mat 
roller,  csisting  box,  stones,  type  metal, 
proof  presses,  saws,  trimmers,  planers 
etc.;  ATF  Chief  15.  platen  press — 
Chandler  12x18  with  Miller  auto  feed. 
Baum  Quintuplet  folder,  complete  mail 
room  equipment,  Addressograph  1700, 
600,  1900  strip  printer,  Graphotype, 
Saxmyer  bundler  SR  1-A,  trays,  cabi¬ 
nets,  wing  mailers,  etc. ;  dark  room 
with  Brown  sinks  and  washers,  Gaevert 
CP-16,  film  trimmer.  Robinson  480 
camera,  auto-timer  and  quartz  lamps, 
enlsirger  etc. 

In  short  all  the  equipment  one  might 
need  to  make  a  complete  conversion 
with  nothing  left  to  buy  except  as  one's 
vanity  required.  Also,  all  the  office 
equipment,  typewriters,  adders,  furni¬ 
ture.  files,  excellent  safe,  etc.  to  handle 
such  an  operation.  The  owners  solicit 
offers  on  the  shop  as  a  lot  and  the 
equipment  individually  although  prefer¬ 
ence  will  be  given  to  a  lot  sale.  All 
sales  final.  Further  details  may  be  ob¬ 
tained  from  Thomas  Fahey,  Jr.,  (207) 
772-7911  or  Alan  G.  Lewis.  (413)  477- 
6009. 


NEWSPRINT 


PUBLISHERS— VISIT  US  AT 
THE  WALDORF  DURING  ANPA 

ROLLS  ALL  SIZES— BE3IRENS  Pulp 
&  Paper  0>rp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90026.  (218)  474-6626. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  Ail 
colors.  Top  quality. 

Call  or  write; 

PORTAGE  (216)  929-4455 
Box  6500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


CAPCX)  REWINDEJR — Will  accommo¬ 
date  up  to  68"  wide  rolls,  excellent 
condition,  $5000.  O.N.E.,  P.O.  Box  362, 
Tucker,  Ga.  30084.  (404)  939-4831. 


GOSS  SUBURBAN  FOLDER,  excellent 
condition.  1  SUBURBAN  UNI’T,  new 
1968.  IPEC  Inc.,  401  N.  Leavitt  St.. 
Chicago.  III.  60612.  Ph:  (312)  738-1200. 


COLOR  DECK  and  BALLOON  FORM¬ 
ERS  for  1986  Roller  Bearing  Newspa¬ 
per  Press.  4  plate  wide  with  22-%" 
cutoff. 

UNIVERSAL  PRINTING  EQUIPMENT 
CX)..  INC. 

Lyndhurst,  New  Jersey 
(201)  488-3744 


LIKE  NEJW  80  ft.  Cutler  Hammer 
Channel-fiex  conveyor  including  press 
connection,  vertical  rise  and  drop,  d^ 
livery  table,  controls.  Paddock  Publi¬ 
cations.  Arlington  Heights,  III.  60006. 


GOSS  UHBANITE,  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unit,  new 
1967. 

GOSS  COMMUNITY.  6  unit,  new 
1967. 

GOSS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-15 
excellent  condition. 

COTTRELL  VANGUARD,  22'A  x 
31,  2  unit. 

COTTRELL  6  unit  V-I6A, 

1969. 

COTTRELL  V-702-B 
FAIRCHILD  NEWSKING.  2  unit 
and  folder. 

HOE  ALLER  units. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago.  Illinois  60612 
Phone;  (312)  738-1200 


BOSTON— GONE  OFFSET 
5  unit  duplex  tubular  with  color  hump. 
Double  end  feeds.  C-H  controls,  16 
shafts,  complete  stereo,  pot  and  pump, 
mat  roller,  extra  blankets,  40  ft.  con¬ 
veyor.  22)4"  cutoff.  Perfect  condition: 
maintained  with  TLC.  3  Linotypes; 
Electron  model  31,  model  21.  2  Ludlows 
with  mats.  Elrod.  Reasonable  offers  in¬ 
vited.  The  Jewish  Advocate.  (617)  227- 
5130. 


WE  HAVE  CHANGED  to  offset  and 
have  plant  full  of  newspaper  hot  type 
equipment.  We  need  the  space.  Contact 
Courier  News  Corp.,  P.O.  Box  K,  Plant 
City,  Fla.  33666.  Ph:  (818)  752-3113. 


FAIRCHILD  COLOR  KING.  4  units. 
New  1965.  22%  x  36,  complete  with 
oven,  chill  rolls  and  folder.  Excellent 
condition.  IPEC  Inc.,  401  N.  Leavitt 
St..  Chicago.  III.  60612.  Ph:  (312) 
738-1200. 


ONE  HOE  PRESS  UNIT,  1956  color- 
matic.  23A  cutoff  including  reel  ten¬ 
sion  and  i>aster.  Also  single  balloon 
former  to  fit  a  press  like  this  and  a 
set  of  three  split  roll  shafts.  Call  Jack 
Kinney,  The  Muskegon  Chronicle,  Mus¬ 
kegon,  Mich.  49443.  (616)  722-3161. 


STEREOTYPE 


QUALITY  STETREOTYPE  reproduction 
demands  jmDuralumin  Base.  Jack 
Moore,  3444  Country  (Hub,  Medina, 
Ohio  44256. 


WANTED  TO  BVY 


PUBLISHEm  REQUIRES  NEWS¬ 
PRINT  rolls,  60  45  and  30-inch.  Also 
26  to  34-inch.  1000  tons  wanted.  Box 
584,  E/ditor  &  Publisher. 


CRAWFORD  SINGLE  WRAPPER  for 
mailroom  installation.  Contact  Circu¬ 
lation  Manager,  The  Morning  Press, 
111  W.  Main  St..  Bloomsburg,  Pa.,  or 
call  (717)  784-2121. 


PHOTON  500  EQUIPMENT.  Any  con¬ 
dition.  State  price.  Printer's  Devil,  44 
24th  St.,  East  Saskatoon,  Canada  S7K 
OK2. 


CONTROLLER 

A  major  U.S.  newspaper  group  is 
seeking  a  controller  for  one  of  its 
medium  sized  operations. 

Ehccellent  starting  salary,  benefits, 
community. 

If  interested,  please  send  full 
resume,  including  experience  in 
data  processing  applications,  bud¬ 
geting  and  fiscal  control. 

Box  470,  EMitor  A  Publisher. 


FINANCIAL  ADMINISTRATOR 
AND  COORDINATOR— 
REn»ORTS  TO  THE  PRESIDENT 
This  job  is  a  challenge  to  any  financial¬ 
ly  qualified  man  or  woman.  Includes  co¬ 
ordinating  budgets,  financial  plans, 
monthly  profit  and  loss  statements  and 
balance  sheets  from  controllers  from  a 
chain  of  papers,  analysis  of  monthly 
financial  statements  with  recommenda¬ 
tions  to  the  group  president.  Act  as 
liaison  between  chain  of  papers  and 
parent  company  on  financial  matters. 
Applicant  must  be  experienced  in  in- 
depth  accounting  proc^ures  and  prin¬ 
cipals.  Applicant  must  be  able  to  dem¬ 
onstrate  to  individual  papers  proper 
formulation  of  financial  data.  Company 
is  Stock  Exchange  listed  with  full  and 
complete  benefits.  Salary  commensurate 
with  experience  and  ability,  and  appli¬ 
cant's  salary  requirements  must  be 
stated  in  initial  application.  Central 
Florida  location.  Box  556,  Exlitor  A 
Publisher. 


WE  NESS)  a  Business  Hanager/Con- 
troller  for  a  rapidly  growing  m^ium 
size  daily  newspaper  located  in  North¬ 
ern  Virginia. 

The  individual  we  are  looking  for 
should  be  profit  and  control  oriented 
and  have  accounting/bookkeeping  ex¬ 
perience.  EJxperience  in  the  newspaper 
publishing  business  is  also  important. 
This  position  would  report  directly  to 
the  publisher  and  would  provide  an  ex¬ 
cellent  opportunity  for  increased  re¬ 
sponsibilities  and  advancement  with  a 
growing  newspaper  group. 

Send  resume  and  career  objectives, 
which  will  be  held  in  confidence,  to: 
Box  590.  Editor  and  Publisher. 


TENAKILL  ASSOCIATES,  INC. 

Is  proud  to  announce  relocation 
in  newer  and  larger  quarters 
located  at 
208  Huyler  Street, 

South  Hackensack,  New  Jersey  07606. 


.  .  .  BULLETIN  .  .  . 

NY  — DONALD  J.  BOHMER,  EXECUTIVE  VICE  PRESI¬ 
DENT  OF  TENAKILL  ASSOCIATES  INC.,  WILL  BE  AT 
THE  WALDORF  DURING  THE  ANPA  CONVENTION. 
PARTICIPANTS  ARE  WELCOME  TO  VISIT  THE  TENA¬ 
KILL  SUITE  DURING  THE  HOURS  OF  6  TIL  ? 


TENAKILL  ASSOCIATES,  INC. 

Successors  to  Ben  Schulman  Associates 

P.O.  Box  2284 

208  Huyler  Street,  South  Hackensack,  N.J.  07606 
Phone:  (201)  487-7717  Telex:  134-513  TENSHUL  HAK 


new 


EDITOR  Si  PUBLISHER  (or  April  20,  1974 


106 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
^ISPLAY^ADVERTIsim 


HELP  WANTED 
^DirORIAlT 


ADVANCE 

YOUR 

NEWSPAPER 

CAREER 

Only  limited  experience 
is  necessary  to  qualify. 

Positions  start  July  8. 

Hagadone  Newspapers  suc¬ 
cessfully  operates  15  pro¬ 
gressive  newspapers  fioni 
Connecticut  to  Hawaii.  We 
are  seeking  12  superior 
candidates  (two  from  each 
area  listed  below)  to  join 
a  unique  career  preparation 
program  leading  to  future 
opportunity  in  middle-man¬ 
agement  positions  at  our 
newspapers.  The  people  se¬ 
lected  will  receive  six  to 
seven  months  of  intensive 
training  at  our  company 
training  headcjuarters  in 
Coeur  d’Alene,  Idaho.  Relo¬ 
cation  costs  will  be  paid  and 
you  will  be '  allowed  to 
bring  your  family.  Haga¬ 
done  Newspapers  offeis  ex¬ 
cellent  starting  salaries, 
complete  fringe  benefit 
package  and  excellent  ca¬ 
reer  advancement. 

Positions  are  available  in 
the  following  areas — 
♦CIRCULATION  —  Some 
circulation  experience  is 
needed  preferably  on  a 
dailv  newspaper. 
♦EDITORIAL  —  Journal¬ 
ism  degree  required.  Some 
experience  on  a  daily  or 
weekly  newspaper  helpful. 
You  will  learn  all  the  ex¬ 
citing  facets  of  newspaper 
reporting. 

♦ADVERTISING  —  Sales 
experience  on  the  retail 
store  level  will  be  ideal. 
Newspaper  advertising 
sales  experience  is  helpful. 
Candidates  must  be  ag¬ 
gressive  and  full  of  ideas. 
You  should  know  retail 
merchandising  and  have  a 
flair  for  creativity. 
♦BUSINESS  —  Accounting 
background  is  required, 
preferably  with  some  collec¬ 
tion  experience. 
♦PRESSROOM  —  Experi¬ 
ence  at  the  apprentice  level 
or  better  would  be  ideal. 
We’re  also  interested  in 
persons  with  a  high  me¬ 
chanical  aptitude  and  a 
strong  interest  in  learning 
the  mechanical  aspect  of 
the  newspaper  business. 
♦COMPOSING  ROOM  — 
The  above  requirements 
also  exist  for  this  category. 
For  confidential  considera¬ 
tion  and  interview  arrange¬ 
ments,  please  submit  your 
resume  including  salary 
history/ requirements  to  Ed 
Hatter,  Hagadone  Newspa¬ 
pers,  Hagadone  Building, 
Coeur  d’Alene,  Idaho  8.1814. 
Ph:  (208)  664-9156.  Equal 
Opportunity  Employer. 

EDITOR  a:  PUBLISHER 


CIRCULATION  MANAGER  —  Ours  is 
retirinK  soon,  but  will  be  around  long 
enough  to  help  you  get  acquainted.  If 
you  are  presently  a  circulation  manager, 
or  if  you  are  an  assistant,  or  district 
manager  and  you  feel  you  are  ready  to 
assume  the  responsibility  of  circulation 
sales  and  service  for  a  quality  news¬ 
paper  in  a  fine  community,  write  to  Box 
627,  Editor  A  Publisher.  We  are  a  80,- 
000  6-day  PM  in  Zone  6. 


WEEKLY  NEWSPAPER  CHAIN  in 
Greater  Boston  area  needs  Circulation 
Manager  to  convert  a  20,000  3rd  class 
mail  newspaper  to  carrier  distribution. 
Good  future  with  growing  organization. 
Call  or  write:  John  McKenna.  149  Elm 
St..  Somerville,  Mass.  02144.  (617)  625- 
6300. 


CIRCULATION  MANAGER- -We  are  in 
need  of  a  person  with  exiierience  in 
building  circulation  for  small  <lnily  of 
3600  circulation.  Modern  offset  plant 
with  greater  circulation  iiotential.  This 
could  be  a  move  up  for  an  assistant 
and  also  offer  an  excellent  career  po¬ 
tential  in  our  7-newspaper  operation. 
Excellent  benefits,  hospitalization,  paid 
vacations,  pension  plan.  Salary  nego¬ 
tiable.  Box  574,  Editor  &  Publisher. 


CITY  CIRCULATION  MANAGER 
AT  THE  TOP  AND  LOOKING  FOR 
A  CHALLENGE  OR  ON  YOUR  WAY 
AND  STALLED?  We  are  seeking  a 
bright,  ambitious  individual  with  college 
degree  or  equivalent,  strong  supervisory 
exiierience  and  a  thorough  knowledge  of 
all  phases  of  circulation  work.  We  offer 
excellent  benefits,  salary  commensurate 
with  experience  and  an  excellent  oppor¬ 
tunity  to  grow  with  a  medium  sized. 
Zone  3,  daily  in  a  large  and  expanding 
Eastern  newspaper  group.  Send  letter 
and  resume  in  strict  confidence  to  Box 
522,  Editor  ft  Publisher. 


SUBURBAN  WEEKLY  newspai>er 
chain,  80,000  circulation,  located  in 
Zone  2,  wants  an  experienced,  take- 
charge  circulation  manager  with  a 
thorough  knowledge  of  all  phases  of 
circulation  work.  Excellent  company 
benefits.  Send  detailed  resume  stating 
past  exiierience  and  salary  requirements 
to  Box  601,  Elditor  ft  Publisher. 


EXPERIENCED  DISTRICT  MANA¬ 
GER  who  is  aggressive  and  ready  to 
become  assistant  circulation  manager 
on  a  7-day  AM  daily.  Our  record  growth 
has  been  terrific.  Need  person  able  to 
coiie  with  all  situations  that  arise  on 
a  fast  moving  progressive  newspaper. 
Write  furnishing  details  on  experience 
and  starting  salary  to:  Richard  G. 
Moisio,  General  Manager,  Morning 
News.  P.O.  Box  911,  Florence,  S.C. 
29501. 


DISPLAY  ADVERTISING 


WE'EKLY  nee<U  salesman  :  aRKressive  ; 
l>ossibIe  college  Krad;  some  exiierience. 
P.O.  Box  764,  Schenectady,  N.Y.  12301. 


\VE*RE  LOOKING  for  an  a^Kressive  ad 
mnnaser  or  sales  person  who’s  looking 
for  a  future  with  a  national  shopper 
oriented  ^roup.  Current  opportunities 
in  Areas  9,  8  and  5.  Private  line  (715) 
258-8450  or  send  resume  to  Box  267, 
Waupaca,  Wise.  54981. 


RETAIL  ADVERTISING  SALESMAN 
Continued  dynamic  i^rowth  creates  an 
immeillate  openintr  for  an  ambitious  re¬ 
tail  advertising  salesman,  with  a  proven 
track  record  of  sales  success. 

This  is  a  challenf^inR  position  with  good 
growth  potential.  We  offer  an  excellent 
base  salary  and  incentive  plan.  In  addi¬ 
tion,  you  will  he  representing  one  of 
America's  finest  7-day  metropolitan 
newspaiiers. 

If  you  can  sell  on  a  highly  professional 
level  and  are  not  timid  aI>out  working 
hnni  to  attain  your  goals,  send  a  com¬ 
prehensive  resume  to  Dom  Cassano, 
Ass't.  Retail  Advertising  Manager,  The 
Tampa  Tribune  &  Times,  P.O.  Box 
191,  Tampa,  Florida  33601. 

for  April  20,  1974 


WORKING  ADVERTISING  DIRECTOR 
for  old  estnhiigheci  semi-weekly  in  North 
Carolina.  Must  know  selling  to  paste  up 
and  not  be  afraid  of  work.  Right  person 
will  have  opportunity  to  purchase  in¬ 
terest  now  or  in  future.  Grover  H.  Britt, 
The  Sampson  Inilependent,  P.O.  Box  110, 
Clinton,  N.C.  28328, 


RECE'NT  JOURNALISM  GRADUATE 
with  sales  exiierience  can  move  quickly 
into  top  management  with  expanding 
Midwest  group  of  newspapers.  Call  Mr. 
Jackson  at  (312)  693-6172. 


MAJOR  SUBURBAN  PAPER  in  New 
York  City  area  has  2  retail  ofienings. 
One  of  the  nation’s  advertising  and  cir¬ 
culation  leaders,  dominant  in  our  mar¬ 
ket,  we  sell  from  strength  against  in¬ 
tensive  comiietition.  We  seek  strong, 
experienced,  aggressive  people  who 
know  how  to  control  accounts.  People 
with  the  confidence  and  ability  to 
handle  a  major  territory  that  will  pro¬ 
duce  at  least  $300,000  a  year.  If  you 
are  this  kind  of  person,  send  me  a  let¬ 
ter  that  tells  where  you’ve  been  and 
why  you  should  be  here.  Box  482, 
Editor  &  Publisher. 


ADVERTISING 

DIRECTOR 

Our  present  ad  director  just  liecame 
a  publisher. 

Now  we  need  another.  A  person  who 
can  plan,  organize,  train,  motivate  and 
lead  lK>th  staff  and  newspaper  through 
an  enormous  growth  period.  The  Caro 
linas  have  been  calle<l  the  high  growth 
area  of  the  coming  decade  .  .  .  and  we 
are  right  in  the  middle  of  it. 

Rock  Hill  is  one  of  the  country's  top 
model  cities:  just  starting  a  totally 
new  “town  center*'  downtown;  on  1-77 
soon  to  be  the  quickest  way  from  the 
Miilwest  to  the  Atlantic  Ocean  and 
Florida ;  home  of  the  new,  larger-than- 
Disneyland  Carowinds  Theme  park ; 
with  two  whole  lakeside  planned  com¬ 
munities  under  development:  a  new 
nuclear  energy  plant:  a  major  new 
discount  store  in  early  1975  ;  and  much 
more. 

The  opportunity  is  here.  All  that’s 
needed  is  the  right  person.  Someone 
who  can  be  part  of  a  team  ;  who  can 
work  with  goals  and  objectives  planning 
and  performance;  who  believes  in  help¬ 
ing  everyone  else  achieve  their  maxi¬ 
mum  Iiotential. 

We  want  a  lot.  We  also  think  we  offer 
a  lot  ...  in  salary,  fringe  lienefits, 
opportunity  for  performance  and  per¬ 
sonal  development. 

If  you  think  you  are  the  right  person, 
contact  Roger  Sovde  or  Wayne  Patrick, 
Evening  Herald.  P.O.  Box  11707,  Rock 
Hill.  S.C.  29730.  Ph :  (803)  327-7161. 


ONE  OF  SAN  DIEGO  COUNTY’S  (ami 
California’s)  fastest  growing  semi-week¬ 
lies,  award-winning  member  of  Harte- 
Hanks  newspaiiers,  seeks  aggressive 
idea-oriented  salesman.  Good  salary, 
lienehts.  commission  plan  plus  excellent 
opportunity  for  advancement.  Send 
resume  to  Box  578,  Editor  &  Publisher. 


TOP  RETAIL  DISPLAY  advertising 
salesman  to  handle  new  125-store  shop¬ 
ping  center.  Strong  on  retail  sales; 
ambitious  and  able  to  handle  large 
volume  accounts.  Salary  in  mid-teens, 
lilieral  vacations,  paid  life  insurance, 
hospitalization,  mileage  allowance  and 
other  fringe  benefits.  70,000  daily  in 
Area  5.  Send  resume  to  Box  599,  Editor 
&  Publisher. 


ENERGETTIC,  exjwrienced  salesman 
who  wants  to  get  into  a  highly  active 
market  with  growing  newspaper  chain. 
You  will  assume  degree  of  advertising 
management  immediately  as  well  as 
prosper  from  your  own  sales  ability 
through  salary  and  commission.  Fine 
opportunity  for  managerial  advance¬ 
ment  can  result  from  proven  perform¬ 
ance.  Box  580,  Editor  &  Publisher. 


ADVERTISING  MANAGER  Discover 
northern  New  England's  fastest  grow¬ 
ing  markets.  Show  us  you  can  lead  staff 
of  5  on  51,000  weekly  group  with  proven 
layout,  lea<lership  and  retail  group 
ideas.  Minimum  3  years  retail  ad  sales 
experience.  Good  starting  salary,  bonus, 
benefits.  Full  resume.  Box  621,  Editor 


MANAGING  EDITOR  for  an  India- 
oriente<l  weekly  tabloid  published  in 
New  York  City.  Must  lie  a  well  round¬ 
ed  journalist,  experience<l  in  all  phases 
of  newspaper  work-  edit,  write,  re¬ 
write,  headlines,  reiiorting,  interviews, 
plus  makeup.  Send  detailed  resume  to 
Box  567,  Editor  &  Publisher. 


EDITOR 

Owens-Cjorning  Fiberglas  Ckirp.  is  seek¬ 
ing  creative,  energetic  employee  com¬ 
munications  eilitor  for  corporate  publi¬ 
cation.  Excellent  opportunity  with  grow¬ 
ing,  communications-conscious  organiza¬ 
tion.  Candidates  should  have  1-3  years 
industry  experience.  Heavy  emphasis  on 
writing  ability,  news  and  features,  but 
also  visually  oriented — using  words  and 
pictures  to  communicate.  Interested 
professional  communicators  send  resume 
and  writing  samples  to  William  K. 
Hamilton.  Manager,  Internal  Communi¬ 
cations,  Owens-C7orning  Fiberglas  Corp., 
Tole<lo,  Ohio  43659. 


FASHION  AND 
LIKESTYLES  WRITER 
The  Charlotte  Observer  nee<ls  a  bright 
an<l  tough  writer  to  cover  fashion,  both 
plain  and  fancy.  This  goes  beyond  mere 
threads  to  what’s  going  on  in  every  area 
of  people’s  lives.  Send  your  clips,  phil¬ 
osophy  and  ideas  on  the  subject  to  Louise 
Hickman  Lione,  Box  2138,  Charlotte, 
N.C.  28233. 

An  Equal  Opportunity  Employer. 

SW1N(;  MAN  OR  SWING  WOMAN 
trainee  for  small,  lively  Connecticut 
ilaily.  Some  head  writing  and  page  lay¬ 
out  exiKM’ienco  required.  Send  resume  to 
J.  Petersen,  Managing  Editor,  The 
Journal.  Meriden,  Conn.  064.')0. 

CHIEF 

EDITORIAL  WRITER 

Bi'Oiiil  resiKinsihility ;  excellent  pay.  New 
Jersey  backurouml  preferre<l.  Send 
rpsiiine,  samples  to  Joseph  S.  JenninRs, 
Editor,  Daily  Journal,  Elizalwth,  N.J. 
07207. 


CITY  EDITOR,  for  20M  6-day  in  urow- 
inK  Southeastern  city,  who  can  provide 
agRressive.  tactful  leadership  for  12- 
person  staff.  Someone  who  will  con¬ 
centrate  on  the  content  and  leave  the 
paragraph  marking  to  others.  Must  be 
able  to  relate  state,  national  and  inter¬ 
national  developments  to  the  regional 
level  and  explain  their  impact  on  a  per¬ 
sonal/family  level.  Person  must  have 
solid  news  sense  and  be  able  to  deal  with 
newsmakers  and  news  readers  fairly  and 
amicably.  Must  have  quick  eye  for  photo 
and  graphic  possibilities  and  be  able  to 
crop  and  supervise  display  of  photos  to 
liest  advantage.  This  position  opening 
in  June  or  earlier.  Send  resume  to  Box 
404,  Editor  &  Publisher. 


MANAGING 

EDITOR 

National  trade  magazine  is  add¬ 
ing  to  its  staff.  Applicant  should 
have  experience  in  all  facets  of 
writing,  editing,  type  and  page 
layout. 

Send  complete  resume 
in  confidence. 

Box  555 

Editor  &  Publisher 


EDITOR/ REPORTER  —  Experienced  in 
all  facets  of  reporting,  editing  and 
makeup  for  award-winning  weekly  tyi>e- 
set  newsletter  and  interpretive  news 
service  with  statewide  circulation  cover¬ 
ing  major  Midwest  (Zone  5)  state  gov¬ 
ernment  and  legislature.  Must  be  able  to 
dig  behind  surface  issues  to  develop  in¬ 
terpretive  reports  on  wide  range  of  state 
issues.  Send  resume,  letter,  samples  and 
salary  requirements  to  Box  325,  Editor 
&  Publisher. 
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Positions  Wonted 


MANAGING  EDITOR  for  award-win¬ 
ning  locally-oriented  Virfpinia  daily  with 
17,000  circulation.  Job  requires  exi)er- 
tise  in  news  f^atherinpr  and  technical 
skills.  Must  be  ca|>able  of  leading  a  staff 
of  17.  Excellent  pay  and  l)enefits.  Box 
579.  Alitor  &  Publisher. 


CITY  EDITOR  for  ffrowinjr  southwest 
Florida  PM  offset  paper.  New  plant, 
top  equipment,  l>eautiful  community  di¬ 
rectly  on  the  Gulf,  Excellent  oppor¬ 
tunity  for  person  who  can  work  with 
and  direct  people.  Must  be  strong  on 
local  news,  good  on  layout  and  moving 
pages.  Contact  Thomas  E.  Hayer,  Ex¬ 
ecutive  E<litor,  Naples  Daily  News,  Box 
1737,  Naples,  Fla.  33940. 


WE  ARE  LOOKING  for  a  mature  re- 
|K)rter  with  a  flair  for  bright  writing, 
who  can  handle  breaking  news,  rewrites 
and  investigative  pieces.  We  are  an 
S6,000  circulation  afternoon  daily  in 
the  state  capitol  with  Michigan  State 
University  nearby.  If  you  have  jit  least 
4  years  ex|)erlence  and  want  to  work 
for  a  newspai>er  you  can  take  pride  in, 
send  al)Out  10  of  your  liest  clips  and  a 
resume  to:  Managing  Eklitor,  Box  625, 
Editor  &  Publisher. 


HEADLINE  WRITER 

Expanding  national  chain  of  medical 
newspapers,  suburban  Washington,  D.C. 
location,  experience  on  high-volume  rim 
a  must.  Precision  and  si>eed^  necessary 
in  that  order.  Background  in  me<lical 
terminology  helpful.  Write  Managing 
Editor,  12230  Wilkins  Ave.,  Rockville. 
Md.  20852,  including  salary  history  and 
requirements. 

PHOTO-ORIENTED  NEWSMAN  need¬ 
ed  by  fast  growing  weekly  to  produce 
heavy  volume  of  news  and  features. 
Must  include  resume,  references,  salary 
requirements  in  first  letter.  Imlependent, 
Box  517,  Cottonwood,  Arizona  86326. 

ALL-AROUND  EDITOR  needed  for 
Florida  and/or  Georgia  bi-weekly  tab¬ 
loid  business  journal.  Edit,  write,  re¬ 
write.  headlines,  reporting,  interviews, 
makeup.  Sen<l  resume  to  Box  597, 
Editor  &  Publisher. 

INDUSTRIAL  EDITOR 

Large  corporation  seeks  person  to  edit 
employee  weekly  newspaper.  Good  pay 
and  excellent  l>enefits.  Newspaper  ex¬ 
perience  desirable.  Send  resume  and 
salary  retiuirements  to  Dan  C.  Crabtree, 
Communications  Manager,  Generali 
Electric  Co.,  1635  Broadway,  Ft.  i 
Wayne,  Ind.  46804  or  call  (219) 
743-7431.  ext.  2719. 

An  Equal  Opportunity  Employer 


AWARD-WINNING  student  newspaper 
seeks  Publisher.  Send  resumes  and  re¬ 
cent  work  products  to  Student  Publica¬ 
tions,  Inc.,  Room  111  Communications 
Center,  L^niversity  of  Iowa,  Iowa  City, 
Iowa  52242. 

HIGHLY  TRAINED,  energetic  rewrite 
men/ sub-editors  for  new  national  New 
York  based  tabloid.  Apply  Phil  Bunton, 
Box  616,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
The  growth  of  our  newspai)ers  has 
created  a  challenging  opportunity  for 
right  i>erson  starting  as  executive  edi- 
U»r  in  medium  size<I  morning  daily. 
The  i>erson  we  are  looking  for  has  a 
good  education,  at  least  ten  years  edi¬ 
torial  ex|>erience  on  daily  newspapers, 
is  probably  employed  and  has  goo<l  rea¬ 
son  for  wanting  to  move  to  another  job. 
Must  have  management  ability,  writing 
skills  and  a  thorough  knowledge  of  all 
phases  of  the  news  room.  Please  furnish 
information  which  you  would  want 
from  an  applicant.  Box  585,  £4lltor  & 
Publisher. 


MANAGING  EJDITOR  for  150,000  east 
Long  Island  weekly.  Strong  makeup, 
copy  editing,  photojournalism  required. 
Will  consider  1974  grad  if  at  top  of 
class.  Send  samples.  N.  Hirsch.  Suffolk 
Life.  Westhampton,  N.Y.  11977. 


WIRE  EDITOR  for  medium  sized  morn¬ 
ing  daily  in  Zone  3.  Must  have  keen 
news  judgment,  a  reputation  for  meet¬ 
ing  deadlines  and  ability  to  produce  at¬ 
tractive  Page  1  and  inside  layouts.  Send 
resume  and  samples  of  your  work  to 
Box  606,  Eklitor  &  Publisher. 


CHALLENGE — The  right  person  is  of¬ 
fered  top  challenge  and  solid  career  op¬ 
portunity  with  32,000  Zone  5  daily. 
Must  have  great  news  sense,  aggressive 
but  tactful  leadership  qualities.  Ability 
to  dire<-t,  inspire  staff  and  guide  busy 
flow  of  news  copy  of  supreme  impor¬ 
tance.  Salary  open.  Excellent  fringe 
benefits.  Send  all  details  ex(>erience  and 
l>ersonal  facts  to  Box  603,  Editor  & 
Publisher. 


FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate 
and  refer  it  on  current  job  openinRS. 
F^ll  ranRe  of  editorial,  advertisinR. 
circulation  and  back  shop  jobs  usually 
available. 

New  EnRiand  Daily  Newspaper  Assn. 
340  Main  St..  Room  527 
Worcester,  Mass.  01608 


FREELAM.E 

LONG  ESTABLISHED  business  paper 
publisher,  weeklies  and  bi-weeklies,  in 
4  varie<l  industries  needs  productive 
news  correspondents  in  various  areas  of 
U.S.  for  news  coveraRe,  feature  ar¬ 
ticles.  photos.  Box  560,  E<litor  & 
Publisher. 


PRESSROOM 


OFFSET  PRE.SSMAN 
Fairchild  Color  KinR  four  unit.  Rluer 
and  (luarter  folder.  Must  he  A-1.  Salary 
oiwn.  Write  Royal  Graphics,  461  River 
R<1.,  Clifton.  N.J.  0T014  or  call  Mr. 
Germann  (201)  777-0585. 

OFF.SET  PRESSMAN  for  Goss  Urban¬ 
ite  :ind  Suburban.  Pnaluction  shop  near 
Ix)s  AnReles.  Top  pay  for  (|ualifie<l  |H*r- 
son.  Ed  Tervol,  Ad  Service,  15354  Ab- 
liey  St.,  Industry.  Calif.  91744. 


PRODUCTIONS 


LARGE  COLLEGE  NEWSPAPER  ne^s 
Production  ManaRer  to  run  Pro<luction 
Shop  for  ’74-75  aca<lemic  year.  Full 
time.  larRe  responsibilities,  only  ex- 
I)erience<l  nee<l  apply.  Write:  P.O.  Box 
A.E..  Stony  Brook.  N.Y.  11790  or  call 
Mr.  Schwartz  at  (516)  246-3690. 

AD  FOREMAN  needed  by  offset  news¬ 
paper  plant.  KnowledRe  of  IBM  1130  and 
Photon  561  essential.  Good  startinsr  sal¬ 
ary,  open  shop,  excellent  frinRes.  Send 
complete  information  about  yourself  to 
Box  530,  Editor  &.  Publisher. 


PUBLIC  RELATIONS 

INFORMATION  AND 
PUBLICATIONS 
SPECIALIST 

Indiana  University  of  Pennsylvania,  In¬ 
diana.  Pa.,  to  work  as  assistant  to  Itolh 
Director  of  Public  Information  and 
Director  of  University  Relations  and 
Publications.  Ex{)erience  in  news  and 
feature  writing,  layout  and  e<liting  of 
publications,  possibly  ra<lio  and  TV.  Sal¬ 
ary  dei>en<lent  on  e<lucation  and  experi¬ 
ence.  Starting  date  by  Septeml)er  1, 
1974.  Submit  letter  of  application  along 
with  writing  and  publication  samples, 
salary  exi)ectation  and  resume  with  3 
references,  to:  Isadore  R.  Lenglet,  Vice 
President  for  University  Development, 
Indiana  University  of  Pennsylvania,  In¬ 
diana.  Pa.  15701.  Deadline  is  May  24, 
1974. 

An  Affirmative  Action/Equal  Opportuni¬ 
ty  Employer. 


NEWS  SERVICE  DIRECTOR— Western 
Illinois  University  seeks  news  services 
director  to  disseminate  newsworthy  in¬ 
formation  from  all  University  sources 
and  to  supervise  sports  information  and 
newsphoto  service  areas.  Masters  de¬ 
gree  preferred,  but  Bachelors  degree 
holder  will  be  considered,  depending  on 
training  and  experience.  Salary  oi>en. 
Send  applications  to  Dr.  C.  E.  Crane, 
Vice  President  for  University  Relations, 
WIU.  Macomb,  Ill.  61455.  WIU  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


J 


ACADEMIC  1 

CLASSIFIED  ADVERTISING 

DEPARTMENT  HEAD  of  PhotoRraphy 
at  Eastern  colleRe  seeks  change.  Exiieri- 
enced  magazine  and  newspaper  photo- 
journalism,  MA,  3  years  college  teach¬ 
ing,  photography  and  fine  arts,  good  ad¬ 
ministrator.  Will  relocate  South  or 
West.  Box  537,  Editor  &  Publisher. 

CLASSIFIED  MANAGER— 16  years 
classified;  available  June  1.  Box  611, 
E<litor  A  Publisher. 

DATA  PRO{:EshNG 

ADMINISTRATIVE 

PRODUCTION  AUTOMATION  — 12 
years  successful  experience ;  computer 

GENERAL  MANAGER-AD  DIRE’CTOR 
with  large  and  meilium  sized  publica¬ 
tions,  daily  and  suburban.  Comiietitive 
and  aggressive  background.  A  pro<lucer 

systems,  photocomp,  VDT,  OCR  and 
unions.  Box  1102,  Springfield,  Va. 
22151. 

of  results  nml  profits  for  20  years  with 
strong  sales  and  administrative  experi¬ 
ence.  Box  577,  Editor  &  Publisher. 

DISPLAY  ADVERTISING 

ACHIEVER,  legal  degree,  20  years  ex¬ 
perience  in  all  phases,  wishes  oppor¬ 
tunity  with  medium  size  or  larger 
daily.  Box  610,  Editor  &  Publisher. 

AD  MANAGER-SALESMAN,  daily  and 
metroiKilitan  experience  with  excellent 
record  as  a  producer.  Desire  iiosition 
with  more  opportunity.  College  gradu¬ 
ate.  Box  575,  Alitor  &  Publisher. 

CHAIN  STORE  MARKETING 
ADVERTISING  EXECUTIVE 
Sharpened  by  20  years  experience  with 
general  merchandise  chain,  supermarket 
chain,  specialty  chain  and  ad  agency. 
Heavyweight  in  supervision  of  news- 
pa|>er  and  broadcast  buying.  Strong  in 
sales  contests  and  consumer  promotion. 
Intimate  knowledge  of  chain  marketing 
and  advertising.  Extensive  knowledge 
of  many  markets  in  the  IJ.S.  Experi¬ 
enced  with  use  of  co-op  funds.  Objective 
Key  advertising/ marketing  position 
with  major  market  newspaiier  or  with 

ENERGETIC.  YOUNG  display  salesman 
seeking  position  on  Zone  5  daily.  Has 
handled  accounts  problems  for  the  mu¬ 
tual  benefit  of  client  and  newspaper. 
BS  degree,  married.  Currently  develop¬ 
ing  new  business  from  mall.  Box  596, 
Editor  &  Publisher. 

AD  ARTIST/ SALESMAN,  36,  degreed, 
s€»eks  career  opportunity  with  estah- 
lishe<l  publisher.  Experience<l  all  phases, 
can  travel.  $250  plus.  Prefer  South.  Box 
586,  E<litor  &  Publisher. 

marketing  staff  of  newspaper  chain. 
Box  608,  Editor  &  Publisher. 

ADVEJRTISING  DIRECTOR 
Enthusiastic,  organizer,  31  years  ex- 
lierience,  competitive  metro  market,  all 
I>hase8,  motivator,  team  play,  excellent 
health,  thrives  under  pressure.  Early 
60’s.  Not  interested  in  retirement. 
Meilium,  small  daily  or  weekly  group. 
Relocate  Zone  3  or  4.  Box  616,  Editor 
&  Publisher. 

CARTOONIST 

HUMOR  WITH  CLOUT  Syndicated 
editorial  cart<M>nist  published  in  major 
dailies  seeks  |>osition  on  metlium  or  large 
<laily.  Any  Area.  Samples.  Box  576, 
Eflitor  &  Publisher. 

SPECIAL  EDITIONS— Ad  sales.  20 
years  of  proven  results  CEN'TEN- 
NIALS-ANNIVERSARIBS  for  news¬ 
papers:  daily  and  weekly.  Honest,  re¬ 
liable  and  satisfied  advertisers.  Zones  2, 
3,  4.  Box  607,  Editor  A  Publisher. 

EDITORIAL  CARTOONIST.  26,  does 
fast,  polishefl,  incisive  and  amusing 
work.  Seek  jmsition  on  metro  daily. 
Presently  freelancing.  Will  relocate. 
Box  568,  Editor  &  Publisher. 

CARTOONIST — 30  years  experience  in 

gag,  advertising,  industrial  and  e<iitor- 
ial  cartooning.  Desire  editorial  cartoon¬ 
ing  job  on  metropolitan  daily.  Box  592, 
Efiitor  &  Publisher. 

EDITORIAL 

IT’S  A  MAD,  MAD  AD  WORLD— 

POLITICAL  CARTOONLST  seeks  job 
with  any  size  daily.  Zones  1,  2.  Box 
605,  Editor  &  Publisher, 

Young  newsman  seeking  to  rejoin  news¬ 
paper  stair  as  reporter-writer.  Degree 
and  Journalism  school  training.  Edi¬ 
torial  experience  on  weeklies,  daily.  Box 
481,  Editor  A  Publisher. 

CIRCULATION 

SEASONED  PRO  seeks  editor’s  slot. 

TOP  CIRCULATION  DEVELOPER  on 
East  Coast  now  available  in  Eastern 
Zone  2.  Guaranteed  results.  Box  531, 
Editor  A  Publisher. 

small  daily.  Want  to  raise  family  in 
less  urban  environment.  Offer  16  years 
experience,  strong  writing,  mature 
news  judgment.  Box  458,  Editor  A 
Publisher. 

COLLEGE  EDUCATED,  29-year.old 
married  man  desires  position  in  circula¬ 
tion.  8  years  sales,  marketing  and  sales 
management  experience  in  the  con¬ 
sumer  products  industry.  Will  relocate. 
Box  614,  Editor  A  Publisher. 

SPORTS  WRITER.  22,  seeks  daily 
s|)ortswnting  spot.  Sports  e<litor  small 
daily,  copy  desk  metro  daily,  university 
sports  information  student  assistant. 
Will  graduate  with  honors  from  J- 
school  in  June.  Resume  and  clips.  Any 
Zone,  Box  563,  Editor  &  Publisher. 

30-YBIAR-OLD  Circulation  Director  now 
working  in  Zone  3  wants  job  in  Zone 
6  or  4.  10  years  experience,  prefer 

15,000  or  larger.  Box  582,  Editor  &■ 
Publisher. 

SERIOUS-MINDED  writer-photograph¬ 
er  with  MA  has  reached  point  of 
diminishing  returns  with  medium  dally 
after  2  years.  Seeks  challenge  with 
magazine  or  larger  newspaper.  Box 
504,  Editor  A  Publisher. 

MR.  PUBLISHER:  I  want  a  challenge. 
If  you  are  looking  for  a  top-notch 
Circulation  Director/ Manager,  a  man 
that  can  motivate,  reorganize,  strong 
on  promotion.  Age  33,  college  back¬ 
ground,  12  years  in  all  phases.  Family 
man,  top  records  and  references  fur¬ 
nished.  No.  1  on  AM/ PM  papers.  Prefer 
Zone  3  or  4.  Box  612,  Editor  A 
1  Publisher. 

HUSBAND-WIFE  seek  challenging  desk 
jobs  on  me<lium  to  large  daily.  (Combi¬ 
nation  13  years  reporting,  editing.  She 
knows  editing,  emphasis  on  accurate 
dummies,  bright  heads.  He  knows  lay¬ 
out,  has  an  eye  on  management.  Work 
well  together  or  separately.  Box  624, 
Ekiitor  A  Publisher. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  given  in  the  ad,  c/o 
F.ditor  &  Publisher,  850  Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  seleetive  in  the  number  of  elips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  which  can  be  forwarded 
in  a  large  manila  envelope. 
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Positions  Wanted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


COLLEr.E  ENGLISH  TEACHER,  BA  EDITOR:  Wetkly,  small  daily.  Chal- j 
Journalism,  MA  Kn^^lish,  experiencwl  lenjr^*  not  area  or  money  important.  [ 
lH>ok  reviewer,  feature  writer,  photopra-  Sports  editor,  bureau  chief,  investina- 
pher  and  reimrter.  seeks  Sunday  Edition  tive.  promotion,  backroom  experience.  ' 
position.  Zones  1,  2,  5.  Dox  502,  Editor  Married.  4.').  Box  569,  Editor  & 


POSITION  SOUGHT  in  U.S.,  Latin 
America.  2  years  Spanish  news  agency. 
Captions,  feature  articles,  relif'ious, 
8iH»rts  writinv?  in  tinjilish.  Box  564, 
£<litor  &  Publisher. 


SPORTS  WRITER,  21.  looking;  for 
start.  3-ycar  s|M»rts  editor  of  colb'vfc  ] 
hi-weekly.  Internship  at  Cleveland  | 
Plain  Oealer  plus  work  on  I'aytr»n 
I)aily  News.  Contact  Phil  Collin,  602 
S.  I»cust,  Apt.  73,  OxfonI,  Ohio  45056. 

FLEXIBLE  strong?  writer  seeks  report- 
injf  position.  2  years  ex|K*rience  daily 
newspapers  with  general  assignment 
and  city  tjovernment  reporting.  Honors 
Journalism  jrra«luate  of  Midwestern 
University  will  relocate  to  any  Zone. 
Box  623.  Editor  &  Publisher. 

OPPORTUNITY  NEEDED  for  gutsy, 
young  female  reporter.  J-Grad,  1  year 
e\|>erience  large  Zone  2  ilaily.  Want  | 
Zone  1  or  2  daily.  Resume  and  clips  , 
available,  Robin  Amster,  28  New  Eng-  : 
land  Rd.,  Maplewood,  N.J.  07040.  (201) 
762-9273, 

DEDICATED,  awa id- winning  lU'o,  ex¬ 
perienced  all  city-side  lieats,  rewrite, 
copy  desk.  Female  non-libl>er  seeking 
permanent  spot  on  East,  West  Coast 
flaily.  Excellent  references.  Box  513, 
I'Vlitor  &  Publisher. 

COMBOS  reporter-photographer  with 
Mid-South  lOM  seeks  step  up  to  medium 
daily  any  Zone.  MS  in  Journalism: 
ex|)erience  in  weekly:  e\|>erience  in  e<li-  ; 
torial  cartooning,  police,  farm,  city  , 
coum  il,  news,  features,  some  desk  ex- 
perience.  Seeking  to  improve  self  and  ' 
position.  Box  561.  Editor  &  Publisher. 

MANAGING  EDITOR  -SEASONED  ; 
REPORTER  WHO  HAS  GROOMED  | 
SOME  OF  THE  NATION’S  LEADING 
wire;  SERVICE  REPORTERS  DE¬ 
SIRES  MANAGERIAL  POSITION  TO 
MOTIVATE  STAFF.  15  YEARS  EX¬ 
PERIENCE  ON  ALL  BEATS.  WITH 
STRONG  INVESTIGATIVE  BACK-  1 
(;R0UND  on  MAJOR  DAILIES.  BOX 
489.  FJDITOR  &  PUBLISHER. 

A  WINNER:  Awanls  for  spot  nows,  j 
metro  Miami,  sports  features,  metro 
New  York  City,  indicative  of  versatility. 
Exi'erienco  all  phases.  14  years.  Seek 
permanent  spot  with  future.  Box  622, 
Editor  &  Publisher. 

EDITOR-WRITER,  strong  on  rewrite 
and  copy  editing,  with  college  textbook 
ami  newspa|>er  feature  experience.  Part- 
time  or  fi-wlance.  (2121  8S9-9057. 

SPORTS  EDITOR  position  sought  in 
Pennsylvania.  Ohio  or  Maryland  by  28- 
year-old  with  all  the  qualifications.  Box 
524,  Editor  &  Publisher. 

REPORTER-— Hard  worker  seeks  posi¬ 
tion  preferably  with  daily.  Pro  and 
coIU»ge  daily  experience.  BA.  honors : 
award-winner.  Single,  22,  can  go  any¬ 
where.  Prefer  Zones  9,  8,  7,  5.  Resume, 
.samples.  Box  559.  Editor  St  Publisher. 

$100  REWARD  —  For  the  newspaper 
w’hich  has  the  courage  to  hire  a  highly 
experienced  reporter  with  guts.  Hard¬ 
hitting,  accurate  and  honest  reporter 
will  go  anywhere  if  paper  will  hack  him 
up.  Box  495,  Editor  &  Publisher. 

COPY  DESK,  rim,  slot,  wire,  news 
editor.  Top  skills,  heavy  experience 
papers  all  sizes  including  metro.  Age 
45.  married,  non-drinker,  relocate  any¬ 
where  for  right  pajier.  Ix>oation,  quality 
of  paper  more  imi>ortant  than  salary. 
Have  also  lieen  a  managing  editor, 
write  prize-winning  editorials,  columns. 
Editor,  Box  209,  Berkeley,  Calif.  94701 
or  call  (415)  548-0532. 

AWARD-WINNING  SPORTS  EDITOR. 
43.  Skilleil  writer,  columnist,  good  in 
makeup,  head  writing,  top  flight  admin¬ 
istrator.  Can  add  vigor,  enthusiasm  to 
your  sport  pages.  Box  572,  Editor  & 
Publisher. 


AGGRESSIVE.  SHARP  reporter.  23.  '  i 
seeks  outstanding  daily  with  challenge.  . 
Exi»erience  on  Midwest  weekly  and  re-  I  i 
porter  and  editor  on  40,000  morning  1  1 
daily.  June  grad  BA  Journalism.  Box  I 
491,  E«litor  &  Publisher.  i 

METROPOLITAN  COLUMNIST.  Early 
50s.  Sports  or  general.  Wry  humor.  Seek 
move.  Zones  7,  8,  9.  Box  496,  Editor  & 
Publisher. 

I  AP  AWARD-WINNING  investigative 
wriiter,  34,  Pulitzer  Prize  nominee  2 
times,  seeks  metro  daily  slot,  OCR  and 
law  trained.  Box  558,  Editor  & 
Publisher. 

FEATURE  CREATURE  Creative  news- 
pai>er  reporter,  25,  goo<l  at  people 
features,  seeks  slot  writing  same.  Con- 
s  «ler  ma 'azine.  PR  work.  2*^  years  as 
,  pro.  Photo,  desk.  s<*anner  ex|>erience. 

I  Box  565,  Editor  &  Publisher. 

;  SPORTSWRITBR  —  Sports  editor  of 
major  college  daily.  VVill  relocate  any¬ 
where.  Box  226,  Etlitor  &  Publisher. 

AGGRESSIVE  YOUNG  MA  (interna¬ 
tional  relations)  seeks  challenging  re- 
|H>rting  or  research  position.  Trilingual, 
22,  with  newspa|H»r  and  overseas  experi- 
cnee.  Open  to  all  offers,  any  location. 
Resume,  clips  on  request.  Box  557, 
Editor  &  Publisher. 

WEEKLIES  TAKE  NOTICE.  Fi.rnier 
;  eil'.tor  of  award-winning  college  week¬ 
ly.  4  years  exjierience  daily  newspa|>er 
gfivernment  reporter,  part  time  eilitor. 
anxious  tf>  efiit  progressive  w€*ekly  any¬ 
where.  Age  27,  lu  ize-winning  columnist : 
can  handle  n<‘ws.  sports,  layout,  opinion: 
matiin*  news  judgment.  Resume,  clips, 
j  Box  573.  Editor  &  Publisher, 

YOUNt;.  EXPERIENCED,  conservative 
editorial  writer  available  June  1.  Also 
qualifie«l  in  eiliting,  reporting.  Box  546, 
Editor  &  Publisher. 

I  LAND-USE  RFJPORTER  wants  north¬ 
ern  California  hattlefront  slot.  Now  on 
Virginia  wc»okIy.  Berkeley  MA,  Viet 
I  vet.  (202)  363-8264. 

.  ENGLISH  GRAD,  year’s  exiM-rience 
■  writing,  editing,  seeks  newspaper  or 
;  similar  job,  Zones  2,  3,  4.  Box  581, 

I  FJditor  &  Publisher, 

I  TALENTED  RE’PORTER.  wide  experi- 
!  ence:  MA  (Political  Science),  J-Grad, 
28,  out  of  work:  will  relocate.  Box 
6141,  Santa  Barbara,  Calif.  93111, 

GOOD  RIM  MAN 

Solid  copy  desk  exper'ence.  Stable.  19.  i 
Box  5H7.  Editor  &  Publisher. 

(’OPY  FTDITOR,  news  and  sports,  wants 
to  return  to  Southwest.  20  years  ex- 
,  perience,  including  top  metros.  Box  414, 

!  Editor  &  Publisher. 

THFJATRE/FILM  CRITIC.  Theatre  di¬ 
rector,  PhD,  published  critic,  wishes 
full-time  position  as  theatre/film  critic 
for  newspai>cr/magazine.  15  years  col¬ 
lege  teaching  in  theatre  and  film.  Box 
I  591.  Editor  &  Publisher. 

i  PLEASE  DON’T  REPLY  to  this  ad’If 
all  you  have  to  offer  Is  a  job:  What  I 
want  is  a  CAREER!  I’m  37,  married, 
with  12  years  newsroom  experience. 
After  PR  stint.  I’m  seeking  growth  spot 
on  progressive  PM  daily.  I’ve  covered 
all  major  beats,  supervised.  Now  in 
Midwest  hut  would  relocate.  Box  594, 
Editor  &  Publisher. 

EXPERIENCED  REP^TE’R  wan^tslob 
in  Area  2.  Consider  Area  1  or  3.  Also 
has  ilcsk  experience.  Box  593,  Editor  & 
Publisher. 

BBGfNNING’  BUT TmaGINATIVE  re-  | 
porter,  25.  seeks  position  on  small  daily  | 
or  weekly  ;  will  relocate  anywhere.  Have 
J-degree,  college  pat>er  experience  in  re- 
*  porting,  copy  editing  and  reviewing, 
and  wide  field  of  interests.  595,  Editor 
I  &  Publisher. 


SEASONED  NEWSWOMAN.  especially  ; 
skilieil  in  features,  experience*!  me*lical, 
scientific  writer,  available  for  metro 
ilaily.  Top  references.  Box  588,  Elitor  : 
&  Publisher;  (212)  666-8990  evenings. 

CAPABLE  REPORTER  —  Ambitious,  ! 
ta1ente<l  Alabama  J-Grad,  male,  27, 
with  5  years  rei>orting  exiierience.  Will-  . 
ing  to  train  for  other  vocation.  J.  E.  ^ 
Reynolds.  P.O.  Box  823,  Boca  Raton,  i 
Fla.  33432.  (305)  391-9159.  I 


POLITICAL  WRITER  with  plenty  of  ’ 
ideas  and  solid  cre<lentia1s  wants  to  | 
move  to  more  challenging  position. 
Masters  degree  in  Political  Science. 
Wide  political  writing  experience  on 
medium  size  daily.  Box  618,  Editor  & 
Publisher. 

NEW  YORK  CITY-  Reporter-photog¬ 
rapher  with  2  years  sports,  local  gov¬ 
ernment,  offset  production  in  California. 
Belgium,  starting  Columbia  Gra*l-J 
School  in  Sept<‘ml>er.  looking  for  me<lia 
work  in  June  full  or  part-time,  part- 
time  after  Septemlier.  Box  583.  Editor 
&  I'uhlisher. 

REPORTER/ EDITOR.  MS  Journalism. 
May  1974,  University  of  Illinois,  look¬ 
ing  for  Illino's  or  western  Indiana 
daily.  Experience  includes  6  mtinths  on 
125.900  Kansas  ilaily  and  reporter  in¬ 
tern  with  small  TV  crew  for  daily  ”ng” 
show  Managing  editor  of  college  hi- 
I  wwkiy;  layout,  e<liting.  headlines.  23. 
marrie*!.  Steven  Hershl>erger,  103  E. 
Stoughton.  #7,  Champaign.  HI.  61820. 

I  WANT  TO  BE  YOUR  REPORTER! 
Recent  J-Grad,  college  radio  news  <li- 
rector:  newspaiier  editor.  Covered  city- 
side.  police,  features,  sports.  Young 
female  willing  to  learn,  work  hard.  Lo¬ 
cation  no  problem.  Box  604,  Eilitor  & 
Publisher. 

EXPERIENCED  EDITOR  seeks  chance 
to  take  root,  grow  with  progressive 
Zone  4  metro/me<lium  daily.  Managing 
Elitor/ news/city  desk.  Box  619,  Editor 
&  Publisher. 

congressional"  JOURNALISM 
staffer  sc*eking  rejiorting  job  in  East. 
Available  May  1.  BA,  Journalism  and 
Political  Science,  June  ’74.  San  Fran¬ 
cisco  State  University.  Donna  Horo¬ 
witz  :  work,  0)ngres8man  Pat  Schroe<Ier, 
(D-Colo.)  (202)  225-4431.  _ 

FOR  THOSE  WHO  THINK  YOUNG— 
May  grad  with  college,  professional  ex¬ 
perience  in  editing,  reporting  and  fea¬ 
tures,  scanning  the  globe  for  work. 
Peter  Genovese,  825  N.  22nd  St..  Mil¬ 
waukee.  Wise.  53233.  (414)  933-6592. 

E'XPERIENCE  AS  EDITOR  of  a  small 
California  daily  may  make  me  just  the 
person  to  lead  your  staff.  I  know  the 
job,  I  work  well  with  people.  I’m  flex¬ 
ible,  and  I  thrive  on  community  jour¬ 
nalism.  I’m  not  afraid  of  a  challenge  or 
the  hard  work  which  goes  along  with 
'  it.  BJ,  University  of  Texas.  Box  617, 
!  Editor  St  Publisher. 


REPORTER — Ckilumbia  J-Grad  *74,  ex¬ 
perience  in  magazine  features/ report¬ 
ing.  Several  years  experience  and  edu¬ 
cation  in  science  and  aerospace  useful 
for  science  beat.  Available  for  inter¬ 
views  in  Far  West  in  May.  Bill 
Schwartz,  33  E.  22  St.,  New  York,  N.Y. 
10010.  (212)  228-7574. 

YOUNG.  GIFTED,  BLACK  female 
seeks  change  and  a  feature  writing  or 
PR  spot.  2  years  features,  news,  re¬ 
write  and  desk  experience  on  major 
Zone  2  daily.  BSJ,  1972  Columbia  Uni¬ 
versity  Summer  Program.  Box  589, 
Editor  &  Publisher. 

BEGINNING  REPORTER:  BA  English 
Literature  *72,  college  drama  critic, 
general  assignment  reporter  and  copy 
e<litor;  fluency  in  Spanish,  experience 
in  Mexico  and  Western  Europe.  Will 
work  anywhere  for  progressive  daily. 
Box  609,  Editor  &  Publisher. 

COPY  EDITOR  25  YEARS  ^EWS^, 
PUBLICITY.  BOX  614,  EDITOR  & 
PUBLISHER. 

BREEZY,  CONTROVERSIAL,  exacting 
.  .  .  these  are  a  few  of  my  trademarks. 
Fve  run  a  metro  sports  slot  and  co¬ 
authored  a  l>ook.  But  something  is  miss¬ 
ing-  a  college  or  pro  beat.  Will  con¬ 
sider  anything  with  a  big-league  or¬ 
ganization.  Complete  details  to  DUDLETY 
DO-WRITE.  2  Bank  St.,  Apt.  2,  New 
York,  N.Y.  10014. 


FREhlLAJSCK 

SUCCESSFUL  CHINA  -  WATCHER, 
proven  track  record,  seeks  to  expand 
outlets.  Background,  samples  on  request. 
Box  525,  Editor  &  Publisher. 

WASHINGTCIN  CORRESP^ND^T. 
Would  you  like  your  newspaper  to  be 
represented  in  our  nation’s  capital,  but 
can’t  afford  the  excessive  overhead? 
Veteran  ilaily  newsman  -Capitol  ac¬ 
credited--  will  provide  individualized 
coverage  of  this  major  news  area  at 
mwlerate  rates.  News  and  features  with 
a  local/ regional  focus.  Box  610,  Editor 
&  Publisher. 

^^^^^PWnOGRAPHY^ 

PHOTOJOURNALIST  can  <Io  a  good 
job  for  paper  in  any  Zone.  4  years  variecl 
experience.  Goeff  Manasse,  .3128  Brook- 
dale  Rd..  Studio  City,  Calif.  91604.  (213) 
654-1092. 

photojournalJ.st.  iT  ■<  years  ex- 

I>erience  plus  BA  in  journalism.  Seek 
position  on  photo-oriented  daily  in 
Northwest  or  Zone  8.  Box  620,  Editor 
&  Publisher. 

^^^^^TRODVefiofi 

PRODUCTION  CONSULTANT— Skilled 
in  cost  reduction,  training  and  plant 
layout.  Box  534,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Us«  zone  nunnber  to  indicate  location  without  specific  Identification 
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Shop  Talk  at  Thirty  By  Robert  U.  i  Brown 
Newsprint  supply  and  price 


An  article  in  the  April  issue  of  Fortune 
stopped  us  with  this  headline:  “Paper- 
makers  have  a  surprise  for  their  custom¬ 
ers:  the  shortage  will  get  worse.”  Then 
the  sub-head  went  onto  say:  “What  with 
the  scarcity  of  timberland  and  the  high 
costs  of  construction  and  pollution  control, 
nobody  is  in  any  hurry  to  build  new  ca¬ 
pacity.” 

It  seemed  to  be  bad  news  for  the  news¬ 
paper  industry  we  seek  to  serve.  But  it 
turned  out  to  be  about  alt  the  non¬ 
newsprint  varieties  of  paper  produced  in 
the  U.S.  including  magazine  paper,  which 
was  bad  news  for  publications  like  ours. 

It  is  unfortunate,  however,  that  the 
casual  reader  among  the  corporate  execu¬ 
tives  reached  by  Fortune  may  get  the 
wrong  impression  and  assume  erroneously 
that  the  “shortage”  and  “scarcity”  that  is 
going  to  get  “worse”  applies  to  the  basic 
raw  material  used  by  newspapers. 

That  is  what  some  of  the  competitors  of 


of  printing  service  requiring  less  raw  ma¬ 
terials  and  energy.) 

“Our  best  estimate  is  that  the  total 
available  supply  to  the  U.S.  in  1974  will 
be  something  more  than  11  million  tons. 
For  U.S.  newspaper  publishers,  this 
means  that  the  tonnage  available  in  ’74 
should  be  adequate  to  meet  the  needs  of 
newspapers  and  other  newsprint  users 
and  supply  some  tonnage  for  building  up 
publishers’  stocks.  This  is  already  evident. 
In  January  1974  publishers  stocks  on  hand 
increased  to  29  days  from  23  in  December 
1973  and  in  February  increased  to  30  days 
on  hand.  This  compares  to  19  days  on 
hand  at  the  end  of  December  1972. 

Since  the  economics  of  the  newsprint 
manufacturing  industry  are  improving 
due  to  higher  prices,  the  incentive  to  add 
production  capacity  has  improved  and 
steps  have  already  been  taken  in  that 
direction. 

Smith  reported  that  new  capacity  al- 


He  foresaw  a  continuing  tight  supply 
situation  that  for  some  publishers  may  not 
improve  in  the  near  future.  He  also  noted 
“the  price  of  newsprint  is  accelerating — 
almost  as  fast  as  my  golf  score — and  I 
believe  that  by  the  end  of  1975  many  of  us 
will  be  paying  $250  a  ton  for  30-pound 
newsprint.” 

He  appealed  for  an  “ongoing  program 
of  newsprint  conservation.  In  fact,  it  is  a 
good  idea  to  apply  these  concepts  to  all 
materials  and  supplies.” 

Marbut  said:  “These  trends  affect  us  in 
two  significant  ways — they  can  cause  us  to 
reduce  quality  and  content  of  our  product, 
and  they  can  cause  us  to  experience  dras¬ 
tic  reductions  in  profitability.” 

“For  example,  a  newspaper  that  enjoys 
$1  million  in  sales  and  making  10%  profit 
before  tax  will  be  in  the  red  within  a  year 
or  two  if  corrective  action  has  not  been 
taken  both  to  adjust  prices  and  to  con¬ 
serve  newsprint.  This  is  because  the  price 
of  newsprint  will  have  risen  at  least  50% 
over  a  relatively  short  period  of  time.” 

Newsprint  conservation  must  become  a 
way  of  life  and  every  department  in  the 
newspaper  must  be  actively  involved  and 
concerned,  Marbut  said.  Only  in  this  way 
can  the  quality  and  the  content  be 
preserved,  in  our  opinion. 


newspapers — magazines,  radio  and  televi¬ 
sion — who  are  after  the  same  advertising 
dollar — would  like  corporate  executives  to 
believe  particularly  when  they  might  be  in 
control  of  large  advertising  budgets. 

But  it  ain’t  necessarily  so,  as  it  was 
sportin’  Life  said. 

It  was  a  fact  that  last  fall  there  was  a 
real  shortage — a  crisis — in  newsprint  be¬ 
cause  of  Canadian  mill  and  railroad 
strikes.  More  than  600,000  tons  of  news¬ 
print  production  were  lost. 

But,  in  spite  of  that,  newsprint  con¬ 
sumption  in  1973  was  10.5  tons  or  2.3% 
more  than  in  1972.  Newspaper  advertising 
revenues  reached  a  new  peak  of  $7.6  bil¬ 
lion  in  ’73  and  total  newspaper  circulation 
climbed  to  a  record  high  of  more  than  63.1 
million  copies  per  day. 

Stanford  Smith,  president  of  the  Amer¬ 
ican  Newspaper  Publishers  Association, 
has  been  doing  a  real  missionary  job  in 
reporting  the  facts  of  the  newsprint  situ¬ 
ation.  Recently  he  spoke  to  the  Display 
Advertising  Conference  jointly  sponsored 
by  tbe  Pennsylvania  Newspaper  Publish¬ 
ers  .Association  and  the  Interstate  Adver¬ 
tising  Managers  Association,  and  said: 

“You  have  undoubtedly  picked  up  the 
sales  line  of  some  of  our  competitors  who 
have  seized  upon  our  temporary  newsprint 
problems  to  try  to  scare  our  advertisers 
into  believing  that  we  cannot  take  care  of 
their  needs.  I  intend  to  document  today 
that  we  can  fulfill  the  requirements  of  our 
advertisers.” 

He  proceeded  to  do  that  with  the  his¬ 
tory  and  figures  of  1973  production  and 
consumption  plus  some  information  about 
the  1974  picture  and  the  years  ahead. 

“Dr.  Jon  G.  Udell  has  projected  2%  real 
growth  of  U.S.  newspapers  during  1974. 
This  would  mean  a  consumption  in  1974  of 
about  10.7  million  tons  on  the  old  basis 
weight.  (Manufacturers  have  been  con¬ 
verting  from  32  to  30-pound  basis  weight 
newsprint  which  means  a  6.3%  reduction 
in  tonnage  capacity  but  the  same  amount 
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ready  publicly  announced  to  be  available 
by  mid-1976  amounts  to  621,000  tons.  This 
will  mean  377,000  tons  in  1974,  167,000 
tons  in  1975  and  77,000  tons  in  1976, 
according  to  Smith. 

.All  of  which  is  fairly  good  news  for 
newspaper  publishers  who  went  through 
the  crunch  of  late  ’73.  But  Smith  warned 
that  the  forecasted  figures  for  1974 
“provide  a  margin  of  safety  of  roughly 
only  300,000  tons.  It  means  we  have  a 
very  small  safety  factor  for  a  mill  fire, 
breakdown  of  transportation  or  wildcat 
strikes.” 

That  is  a  cautionary  note  for  publishers 
not  to  be  extravagant  in  their  use  of 
newspiint  (who  wants  to  be  at  the  cur¬ 
rent  price?)  and  to  continue  their  conser¬ 
vation  effort. s. 

Robert  G.  Marbut,  president  of  the 
Hartke-Hanks  Newspapers,  spoke  ip  this 
same  vein  to  the  Texas  Daily  Newspaper 
Publishers  .Association  in  Houston  not 
long  ago. 


RCA  campaign  blitz 
set  for  newspapers 

Following  an  advertising  blitz  in  130 
Sunday  newspapers,  RCA  Corporation 
will  be  using  follow-up  ads,  co-op  and 
distributor  placed  ads  in  130  Sunday  news¬ 
papers  to  reinforce  the  message  that  the 
company  is  switching  100  percent  of  its 
color  television  product  line  to  solid  state. 

Bearing  the  headline,  “RCA  moves 
100%  to  Color  TV’s  that  Save  Energy, 
Save  Money,”  the  campaign  is  designed  to 
explain  the  superiority  of  solid  state  sets 
to  tube-type  sets. 

Follow-up  support  will  highlight  the 
RCA  XL-100  color  tv  portable.  Included  in 
the  campaign  are  dealer  ads,  plus  local 
radio  and  tv  commercials. 

The  campaign — an  addition  to  its  u.sual 
product  advertising  expenditure — was 
created  by  J.  Walter  Thompson  Inc. 
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Why  not 

aslktlk®  m©®ib 
®s:p£ri®!n\c®d 
Eimteirs  FIRST 

Hamilton-Landis  &  Associates,  Inc.,  significance  of  profit  and  loss;  selling, 
media  brokers  with  over  twenty-eight  buying,  merging:  divestiture:  financial 
years  experience,  exclusively  in  the  arrangements,  equipment  and  cover- 
field  of  media  brokerage,  are  well  age:  FCC  regulations  and  require- 
recognized  as  one  of  the  nation’s  lead-  ments:  and  all  matters  related  to  the 
ing,  most  professional,  most  qualified  transfer  of  any  newspaper,  radio,  tele¬ 
brokers  of  communications  properties,  vision  or  CATV  property. 

The  rapid  and  almost  constant  The  brokers  at  Hamilton-Landis  & 
changes,  in  all  facets  of  the  communi-  Associates,  Inc.,  handle  each  trans¬ 
cations  industry,  make  it  most  desir-  action  with  integrity,  confidentiality, 
able  to  enlist  the  aid  of  a  qualified,  knowledge  and  experience, 
experienced  broker  in  the  transfer  of 

any  communications  property.  The  When  you  need  a  broker... you  need 
knowledge  of  our  professional  bro-  the  best  you  can  get!  Why  not  a  broker 
kers,  together  with  their  awareness  of  with  proven  results?  Why  not  ask 
the  importance  of  timing,  can  bring  Hamilton-Landis  &  Associates,  Inc., 
your  transaction  to  a  satisfac-  FIRST!  Call  us -or  write,  if  you  prefer, 
tory  conclusion.  All  discussion  will  be  in  strict  confi¬ 

dence,  of  course.  Visit  our  suite  in 
The  Hamilton-Landis  &  Associates  the  Waldorf-Astoria  during  your 
brokers  have  a  keen  insight  into  the  ANPA  convention. 


Brokers  of  Radio,  TV,  Newspaper  &  CATV  Properties 


WASHINGTON,  D.  C. 

1730  K  Street,  N.W..  20006 
(202)  393-3456 


CHICAGO 

1429  Tribune  Tower  60611 
(312)337-2754 


DALLAS 

1511  Bryan  Street,  75201 
(214)  748-0345 


SAN  FRANCISCO 

111  Sutter  Street,  94104 
(415)  392-5671 


A  more  effective  voice 


Big  trucks  claim  disputed 
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Counties  Nationwide 
To  Fight  Big  Trucks 

By  LEE  STILLWELL 

•aWsMMMsO  Ml  WMI«r 

WASHINGTON.  —  An  organiution  rtprmtnUt^  mmt 
or  the  netioa't  coualy  offideb  h*i  leneS  aollct  ni  Ike 
Nunn  adiniiiistraUCB  it  will  fifht  truckint  Mutry  efferti 
to  put  bitter,  kenvier  rite  on  iatenuie  kithweyt. 

Bereerd  F.  HiHenfaraod.  executive  director  of  tke  No* 
tiooel  Aeeocietian  at  Counties,  told  TriMportnlien  Sea«- 
twy  Claude  S.  Briaetar  ia  a  letter  tke  aeaociatiaa  udB 
bitter  trucks  because  they  would  do  mors  ■*— ipr  M 


wumftas  CitiW  r 


Jig-fruck  qualms 


e  icndW*  ' 


Special  interests  spend  fortunes  on  lobbyists 
to  argue  their  cases  in  the  councils  of  govern¬ 
ment. 

For  pennies  a  day  readers  of  the  Scripps- 
Howard  newspapers  buy  a  more  effective 
voice  in  support  of  their  own  interests.  A  case 
in  point; 

Big  truckers  for  years  have  sent  their  agents 
to  Congress  asking  that  ever  larger  trucks  be 
permitted  to  pound  along  the  taxpayer- 
financed  interstate  highway  system. 

For  years  the  Scripps-Howard  newspapers, 
in  stories  and  editorials  have  warned: 

Highway  behemoths  spell  danger  and  pos¬ 
sible  death  to  the  average  motorist.  And 
increased  truck  sizes  must  be  matched  by 
stricter  truck  safety  standards,  and  by  user 
taxes  that  will  secure  the  public  investment 
in  the  highways. 

This  issue  is  back  before  Congress  today. 
House  transportation  subcommitteeman 


Roger  H.  Zion,  R-Ind.,  says  he  opposes  the 
Administration-backed  plea  for  bigger  trucks 
because  of  the  “effective  job"  Scripps-Howard 
has  done  in  educating  his  constituents  to  the 
dangers  involved.  Zion's  district  is  served  by 
Scripps-Howard's  Evansville  Press. 

Legislators  long  have  heard  Scripps-How¬ 
ard's  voice  raised  in  the  public  interest  on  a 
variety  of  issues.  Among  them: 

•  Billboard  control  to  preserve  scenic 
America. 

•  Conservation  of  natural  resources. 

•  A  pay-as-you-go  economic  policy  de¬ 
signed  to  protect  wage  earners  from  the 
grinding  penalty  of  inflation. 

•  A  system  of  justice  that  refuses  to  sacri¬ 
fice  the  security  of  the  law-abiding  to 
elaborate  legalisms  for  the  criminal. 

The  voice  of  the  Scripps-Howard  news¬ 
paper  is  loud  and  clear.  It  speaks  the  concerns 
of  its  readers. 


SCRIPPS-HOWARD  NEWSPAPERS 
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